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lousing  A.  A.  C.  W.  Convention  Calls  For 
World  Peace  and  Understanding 

King  Woodbridge  Unanimously  Elected  President — Philadelphia  Next  Convention  City — Interna¬ 
tional  Atmosphere  of  London  Intensified — 4000  Attend  and  Texas  Hospitality  Is  Overflowing 


(By  Telegraph  to  Editor  &  Publisher) 
OUSTON,  Texas,  May  13. — World 
peace  and  universal  understanding 
ve  been  the  keynotes  of  the  Zlst  con- 
ntion  of  the  .Associated  Advertising 
ubs  of  the  World  which  adjourned  tvj- 
y  to  meet  next  year  at  Philadelphia 
President  Lou  Holland  retires  after 
ree  of  the  greatest  years  in  the  asso- 
tion’s  history,  with  his  ideals  a  per- 
nent  part  of  its  philosophy.  The  in- 
emational  air  which  marked  the  London 
ogram  has,  if  anything,  been  intensified 
t  Houston,  with  a  strong  Pan-American 
.resentation  at  the  convention  and  a 
Pan-American  trade  conference  in  simul- 
leous  session. 

C.  King  Woodbridge,  New  York  na¬ 
tional  advertiser,  was  unanimously  elected 
:to  the  presidency,  his  strongest  opponent, 
Homer  J.  Buckley,  of  Chicago,  declining 
consideration  by  the  joint  assembly.  Mr. 
Buckley  was  elected  chairman  of  the  joint 
assembly,.  Jesse  H.  Neal,  of  New  York, 
was  unanimously  re-elected  secretary- 
treasurer. 

Philadelphia  as  the  convention  city  of 
1926  was  the  unanimous  choice  of  the 
board  of  club  presidents,  which  in  a  five- 
hour  session  Tuesday  night  considered 
the  claims  of  Philadelphia  and  St.  Peters¬ 
burg,  Florida. 

St.  Petersburg  made  a  vigorous  fight 
■under  the  leadership  of  W.  C.  “Pap” 
Freeman,  who  headed  a  large  delegation 
and  a  very  healthy  band  of  Scotsmen. 
Philadelphia  won  for  two  reasons — one, 
the  fact  that  it  celebrates  the  150th  an¬ 
niversary  of  .American  Independence ; 
second,  the  fact  that  the  last  two  con¬ 
ventions  have  been  held  at  London  and 
Houston,  distant  from  American  Adver¬ 
tising  centers.  Attendance  here  is  esti¬ 
mate  at  4,000,  but  association  leaders 
see  the  need  for  another  large  convention 
before  applying  its  forces  to  the  stabiliza¬ 
tion  of  Florida  business  desired  by  the 
St  Petersburg  people. 

Montreal  and  Detroit  are  also  inter¬ 
ested  in  obtaining  the  1927  meeting. 

By-laws  of  the  association  were 
changed  to  remove  from  the  convention 
the  veto  of  the  convention  city  chosen  by 
the  club  presidents,  and  vest  this  power 
in  the  executive  committee.  The  club 
presidents  elected  W.  S.  Patton,  president 
of  the  Houston  Advertising  Association, 
chairm.Tn  of  their  board,  and  Sam  Blair, 
Peoria,  secretary.  Mr.  Patton  thus  In¬ 
comes  a  member  of  the  executive  commit¬ 
tee. 

Incorporation  of  the  National  Vigilance 
work  was  reported  by  Herbert  S.  Hous¬ 
ton  Thursday.  Fifteen  directors  will 
govern  the  Corporation,  five  nominated  by 
the  Better  Business  Bureaus,  five  by  sus- 
■  tabling  members  and  five  by  the  Execu¬ 
tive  Committee,  A.  A.  C.  W. 

Changes  in  the  constitution  were  adop¬ 
ted  as  proposed  by  Rowe  Stewart,  Phila¬ 
delphia.  as  follows ; 

Re-arrangement  of  districts,  creating 
district  Fourteen,  British  Empire,  except 
Cwada:  District  Fifteen,  Canada:  Dis¬ 
trict  Sixteen,  Australia,  New  Zealand ; 
Dirtrict  Seventeen,  Europe  except  Great 
Britain ;  District  Eighteen,  the  orient. 

Creating  the  office  of  Honorary  Inter- 
tiational  Vice-President  for  recognition 


By  ARTHUR  T.  ROBB,  Jr.  her  to  co-operate  with  Near  Flast  Relief 

and  Golden  Rule  Sunday. 

- - -  Thanking  Governor  Ferguson;  Houston 
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newspapers ;  President  and  government 

-  of  Mexico;  the  City  of  Galveston;  Ast 

sociation  officers  and  committees  and  con¬ 
vention  speakers. 

George  W.  Hopkins,  voicing  joint  as¬ 
sembly’s  inability  to  draft  an  adequate 
resolution  of  appreciation  of  President 
Holland’s  services,  asked  all  members  to 
write  a  letter  expressing  their  views, 
with  a  view  of  binding  them  and  present¬ 
ing  them  to  President  Holland  with  a 
suitable  memorial. 

Nomination  of  Philadelphia  was  made 
by  W.  S.  Patton,  chairman  of  the  Board 
of  Presidents. 

_  E.  J.  Cattell,  Philadelphia  city  statis¬ 
tician  responded  by  presenting  the  Hous¬ 
ton  Advertising  Association  with  a  replica 
of  the  Liberty  Bell. 

R.  H.  Cornell  was  elected  an  honorary 
life  member  of  the  Houston  Advertising 
.Association  in  recognition  of  his  services 
to  the  convention. 

Election  of  President  Woodbridge  and 
Secretary-Treasurer  Neal  concluded  the 
session. 

The  convention  adjourned  for  a  bar¬ 
becue  and  rodeo  at  Hermann  Park. 

President  Holland  and  Mayor  Hol¬ 
combe  opened  the  general  sessions  Mon¬ 
day  with  addresses  of  welcome  to  dele¬ 
gates  from  foreign  countries.  Re¬ 
sponses  were  made  by  Sir  William 
Voto,  of  Manchester,  England;  Arturo 
Elias,  Mexico  City;  Samuel  Tolon,  rep¬ 
resenting  Cuba,  Norman  S,  H.  Catts, 
who  made  the  journey  from  Sydney, 
.Australia,  to  tell  Americans  what  a 
great  market  his  country  affords  them; 
Henry  George,  of  Geneva,  Switzerland; 
Luis  F.  Racinos,  San  Salvador  and  J.  C. 
Muniz,  Brazilian  Consul  General  at 
New  York.  The  responses  were  fol¬ 
lowed  by  Secretary  Hoover’s  address 
(printed  on  page  5  of  this  issue) 
and  an  address  by  L.  W.  Baldwin,  presi¬ 
dent  of  the  Missouri  Pacific  ^ilroad, 
who  described  his  road’s  solution  of  the 
problem  of  public  relations. 

“The  Missouri  Pacific  system  lines” 
he_  said,  “decided  that  the  proper  and 
fair  way  to  get  information  before  the 
general  public  was  to  purchase  adver¬ 
tising  space  in  newsi«pers  and  periixli- 
cals.  Having  done  it  we  did  not  at¬ 
tempt  to  influence  public  opinion  with 
'  beautifully  painted  illustrations  or  highlv 

C.  KING  WOODBRIDGE  colored  word  pictures.  We  simply  ap- 

...  preached  the  various  subjects— espe- 

of  distinguished  service  by  others  than  Homer  J.  Buckley,  chairman  of  the  cially  those  about  which  there  appeared 
.Americans.  joint  as.sembly  presented  these  resolutions,  to  be  the  greatest  misunderstanding— 


NEW  LEADER  OF  WORLD  AD-CLUBS 


C.  KING  WOODBRIDGE 


Clarifying  powers  of  joint  assembly  as  which  were  adopted : 


resolutions  committee. 


Commending  President  Coolidge’s  gov- 


Waiving  initiation  fee  and  regular  dues  ernmental  economy  program. 


for  new  clubs  remote  from  America  and 
for  college  advertising  fraternities. 

Making  the  publication  of  Associated 


I'avoring  an  international  conference 
to  promote  world  peace. 

.Approving  census  of  distribution  by 


Adverlisina  optional  with  Executive  Com-  Department  of  Commerce. 


mittee,  rather  than  mandatory  by  the  con¬ 
stitution. 

Frank  Leroy  Blanchard,  teacher  of  ad- 


and  we  undertook  to  tell  it  in  our  plain 
words,  without  any  embellishments 
whatever,  the  plain  truth  about  those 
various  matters.  Having  told  our  story, 
or  I  should  say  having  written  it,  to  be 
inserted  in  the  display  space  we  had 
purchased,  we  felt  that  the  public  was 


Commending  the  proposed  Texas  Cen-  entitled  to  know  the  source  of  the  state- 


tennial  Celebration. 


ment.  Therefore,  each  statement  was 


vertising  for  twenty  years  was  publicly  for  their  participation  in  the  convention, 
recognized  by  President  Holland  after  Approving  movement  for  return  to 
Paul  Cherington  reported  for  the  Execu-  “reign  of  law  based  on  righteousness.” 
tive  Committee.  L’rging  clubs  to  appoint  a  special  mem- 


Thanking  Latin-American  governments  signed  and  the  truth  of  each  was 


vouched  for. 

“We  have  discovered  sr^mething  else 
interesting.  Having  adopted  this  meth- 


LVging  clubs  to  appoint  a  special  mem-  od  of  telling  our  story  to  the  public 


K  d  i  t  or  &:  [*  u  h  I  i  s  h  r  for  M  ay  J  6  .  192  .» 


WELCOMING  A.  A.  C.  W.  DELEGATES  TO  TEXAS 

\ 


Editor  (\  i'kuto^tapn  by  Airplane  Mail. 

Governor  “Ma”  Ferpuson  welcomed  the  convention'  to  Texas  Saturday  night  under  flags  of  many  nations.  Left  to  right  on  ihe  auditorium  stage:  Marcellos  E. 
Foster,  Mrs.  Lou  Holland.  President  Lou  Holland,  Governor  Miriam  A.  Ferguson,  Ex-Governor  “Jim”  Ferguson.  Mrs.  George  S.  Nalle,  Col.  George  S.  Nallc. 
(iovernor’s  son-in-law  and  member  of  her  staff.  Mayor  O.  F.  Holcombe.  W.  P.  Hobby,  W.  S.  Patlon.  Robert  H.  Cornell. 


through  the  press,  and  in  other  ways 
that  were  available  to  us,  we  found  the 
press  anxious  to  get  the  real  news  of  the 
railroads.” 

“Organized  advertising  in  .Australia 
has  concluded  that  the  most  effective 
method  of  improving  the  standard  of 
advertising  there  is  to  first  improve  the 
status  of  the  advertising  practitioner,”- 
declared  Mr.  Catts. 

Mr.  Catts  stated  that  the  fir.st  or¬ 
ganization  of  the  advertising  movement 
in  .Australia  led  to  a  certain  amount  of 
over  expansion,  the  results  of  which, 
however,  have  not  been  harmful  but  !iad 
led  the  membership  of  the  movement  to 
take  stock  of  their  problems  and  their 
progress  and  to  reorganize  their  future 
program  in  a  systematic  manner. 

“The  .Advertising  .Association  of  .Aus¬ 
tralia  and  New  Zealand  has  already  es- 
tabli.shed  a  form  of  conditional  c|ualili- 
cation  of  advertising  men,  but  the  X.  S. 
W.  Institute,  the  only  incorporated  Ixxiy 
of  advertising  men  in  .Australia,  has 
made  clear  its  determination  to  carry  th's 
issue  even  further. 

“Membership  is  now  the  privilege  only 
of  those  who  ipialify  by  and  through  an 
api>rove<l  course  of  academic  am!  prac¬ 
tical  educ.'ition  and  in  addition  satisfy  a 
board  of  examiners,  as  to  their  execu¬ 
tive  ability,  training  and  experience.” 

One  of  the  striking  features  of  the 
first  business  session,  was  the  presenta¬ 
tion  to  President  Holland,  of  an  Olive- 
wood  gavel  made  in  the  carpenter  shop 
in  Nazareth  by  an  orphan  boy — a  ward 
of  America — t)y  Miss  1..  M.  Mackibbin. 

The  City  .Auditorium,  where  the  gen¬ 
eral  sessions  were  held,  was  also  the 
scene  of  the  Sunday  night  entertainment. 
The  St.  Petersburg  Highlanders  Rand 
opened  the  festivities,  which  ended  with 
a  concert  bv  the  Mexican  Ciarrisyii 
Musici.ans.  Retween  the  clamor  of  the 
Floridans  and  the  selections  of  the 
Mexican  soldiers,  which  at  times  re- 
semble<l  symnhony  orchestral  rather  than 
military  band  music,  were  interesting  ad¬ 


dresses  by  the  Rt.  Rev.  Clinton  S.  Quin, 
Episcopal  Rishop  of  Texas,  and  Senator 
.Morris  Sheppard. 

Rishop  Quin  spoke  on  the  “Moral  In- 
tluence  for  World  Peace,”  atid  again 
sounded  the  kevnote  of  the  convention, 
whose  majof  objective  through  all  its 
sessions  is  to  be  world  peace 

Senator  Sheppard's  subject  was  "The 
(dories  of  Te.xas  and  the  Relations  of 
Texas  to  World  Peace.” 

"1  have  convictions  that  it  is  the  duty 
of  the  United  States  to  take  its  place  in 
the  affairs  of  the  world,”  said  Bishop 
Quin.  "1  cannot  enthuse  over  certain 
proposals  that  are  held  by  certain 
L'nited  States  Senators  in  regard  to 
world  peace. 

“1  am  simple  minded  enough  to  be¬ 
lieve  that  world  peace  is  jtossible.  1  also 
believe  that  when  we  get  enough  people 
of  the  same  mind  we  will  have  world 
peace.  Certainly  there  are  none  to  deny 
bu*  that  world  ixtace  is  desirable.” 

His  remarks  that  if  the  destiny  of  the 
world  were  placed  in  the  hands  of  young 
men  in  a  generation  we  would  have  peace. 
He  declared  diplomacy  was  now  in  the 
hands  of  older  men.  the  men  who  did  not 
have  to  do  the  fighting,  which  was  why 
peace  had  been  so  long  delayed. 

Rut  Rishop  Quin  declared  there  was 
hopes  for  world  ]K'ace  in  sight  and  an 
object  on  which  the  world  had  so  set- 
its  heart  would  ultimately  be  accom¬ 
plished.  He  thought  a  method  would  be 
devised  for  the  arbitration  of  all  eco- 
nf)mic  disputes. 

.As  yet  we  have  not  passed  the  stage, 
he  said,  where  we  weigh  war  in  the  cost 
of  human  life  and  the  loss  of  blood. 
When  that  time  comes  when  we  will 
(piit  talking  reparations  in  terms  of  boun¬ 
dary  lines  and  dollars  and  cents,  he  said. 
.And  when  we  come  to  weighing  repara¬ 
tions  and  losses  in  terms  of  life  and 
blood,  the  only  reparations  that  will  suit 
will  be  a  cessatiem  tif  all  war. 

Senator  Sheppard  in  his  .address  paint¬ 
ed  a  glowing  picture  of  the  size  and  re¬ 


sources  of  Texas  and  its  wonderful  pos¬ 
sibilities.  He  thrilled  the  audience  with 
an  ehxiuent  account  of  its  traditions  and 
history  and  declared  Texas  drew  its 
citizenship  from  North  and  South,  from 
— nearly  every  state  of  the  Union  and 
numy  foreign  lands. 

He  closed  with  a  fervent  apireal  for 
world  peace  and  told  of  how  a  statute  of 
Christ  had  been  erected  on  the  boundary- 
line  between  Peru  and  .Argentina. 

“On  the  pedestal  the  inscription  reads 
‘Sooner  shall  these  mountains  crumble 
to  dust  than  Chileans  and  .Argentinians 
break  the  iK>ace  which  at  the  feet  of 
tlirist,  the  Redeemer,  they  have  sworn 
to  maintain.’ 

“(kkI  hasten  the  breaking  of  the  day 
when  on  the  boundary  of  every  nation 
on  the  Globe  a  similar  figure  shall  lift 
its  warning  figure  to  teach  eternal  love, 
unchanging  brothcrho(Kl  and  everlasting 
peace." 

Reuben  11.  nonnelley,  Chicago,  former 
association  president,  presided  over  Tues¬ 
day’s  general  sessions,  whose  speakers  in¬ 
cluded  Senator  Herman  Ringham,  of 
Connecticut.  .Martin  J.  Insull.  of  Chi¬ 
cago:  Edith  .McClure- Patterson,  Day- 
ton.  Ohio;  Mrs.  .Anita  Simi)son,  Chicago; 
and  (icorge  W'averly  Rriggs.  Dallas. 

Three  outstanding  gains  which  accrued 
tt>  (ireat  Rritain  following  the  2(hh  an¬ 
nual  convention  of  the  .-Associated  .Ad¬ 
vertising  Clubs  of  tile  AA’orld  in  London 
last  year,  were  descrilied  by  Major 
AA’ynne  AA'illiams.  advertisement  mana.ger 
of  the  London  Time^.  before  the  general 
session  May  11. 

“Our  country’s  gain  from  the  conven¬ 
tion  was  immense,”  he  said.  “1  refer  only 
to  advertising  gains.  The  wonderful  work 
the  convention  did  in  cementing  .Anglo- 
•American  friendship  does  not  now  come 
within  my  scope. 

“It  has  achieved  so  much  that  even 
now,  one  year  afterwards,  it  is  impossi¬ 
ble  for  anybody  to  give  anything  like 
completely  the  adv.antages  we  have  gained. 

“It  has  finallv  established  on  the  finest 


possible  lines  the  advertising  club  move 
ment  in  Great  Rritain. 

“It  has  turned  ‘Truth  in  .Advertisinj' 
from  slogan  into  a  crus:ide.  Care  lo!  | 
always  been  shown  along  these  lines,  j 
particularly  by  our  publishers,  but  noi 
a  Vigilance  Committee  has  been  or¬ 
ganized.  It  is  called  the  National  Vigi¬ 
lance  Committee  of  District  14,  and  it 
will  act  on  the  accepted  principle  that  ac 
important  structure  needs  a  solid  and 
sound  foundation.  It  is  now  carefull) 
preparing  the  ground  for  the  importais 
work  that  lies  ahead  of  it.  Horace  Imbe: 
is  chairman.  .Already  the  assistance  and 
coordination  of  many  trading  bodies  hs 
been  obtained,  and  also  a  wliole  time  in¬ 
vestigator  has  been  appointed. 

“Thirdly,  the  London  convention  is  un¬ 
doubtedly  the  greatest  advertisement  ad¬ 
vertising  has  ever  had  in  Great  Britain. 
It  has  been  estimated  that  about  half  J 
million  dollars  w-orth  of  newspaper  and 
magazine  sp;ice  in  Great  Rritain  alone 
was  given  to  advertising  during  the 
month  of  the  convention?  It  has.  nt- 
doubtedly,  caused  many  thousands  oi 
Iteople  to  consider  seriously  advertisnJ 
who  had  never  given  a  thought  to  the 
subject  before.” 

\Ve  like  to  think  of  .America  as  being 
iti  the  forefront  of  the  world’s  progress.’ 
Hiram  Bingham,  United  States  Senator 
from  Connecticut,  declared  in  an  address 
on  “.Aviation  for  World  Progress’.’  before 
the  general  sessi,,ns  Afay  12. 

‘‘In  the  many  arts  and  sciences  this  8 
true.  Certainly  in  the  art  of  advertising 
we  have  made  giant  strides  and  have  ihe 
right  to  be  proud  of  onr  achievements 
AA’e  fully  appreciate  the  importance  of 
the  very  best  kiiKl  of  advertising  cen- 
ducted  on  rite  highest  plan". 

“I’nfortunately,  in  commercial  aviation, 
we  have  nothing  to  boast  about.  We  can 
take  pride  in  the  fact  that  .American 
genius,  American  invention  and  .American 
courage,  made  Hying  possible  and  ha« 
enabled  our  heroic  young  aviators  W 
(Coiithiucti  I'lt  f>acr  22) 
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advertising  reduces  both  costs  and  prices 

-  — Secretary  Hoover  to  A.  A.  C.  W. 

In  Houston  Address  Secretary  of  Commerce  Says  Old  Idea  of  Advertising  as  Economic  Waste  Has 
Been  Exploded — Discusses  Distribution  and  Praises  Truth  Policy 
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Advertising  has  "truly  become  one 
of  the  vital  forces  in  our  entire  in¬ 
dustrial  and  commercial  system,”  Herbert 
Hoover,  Secretary  of  Commerce,  declared  | 
in  his  address  of  welcome  opening  the  | 
^ral  business  sessions  of  the  21st  an¬ 
nual  convention  of  the  Associated  Adver¬ 
tising  Clubs  of  the  World  in  Houston. 

^sicretary  Hoover  in  comprehensive 
form  summed  up  the  social  advantages  of 
advertising,  discussed  its  aid  in  the  elim¬ 
ination  of  waste  in  distribution,  and  paid 
high  tribute  to  the  A.  A.  C.  W.,  declar¬ 
ing  that  the  slogan  “Truth  in  Advertising” 
was  the  finest  proof  that  this  business  is 
evolving  toward  highly  ethical  standards.” 

"Advertising  was  not  always  looked 
upon  as  a  vital  part  of  our  economic  sys¬ 
tem,”  he  said. 

“There  was  a  time  when  advertising 
had  about  the  same  economic  and  moral 
status  as  the  barker  outside  the  circus 
tent.  But  it  has  found  itself  a  most  se¬ 
rious  purpose.  The  older  economists 
taught  the  essential  influences  of  ‘wish,’ 
■want’  and  ‘desire’  as  motive  forces  in 
economic  progress.  You  have  taken  over 
the  job  of  creating  desire. 

‘‘You  still  have  another  job— creating 
good  will  in  order  to  make  desire  stand 
bitched.  In  economics  the  torments  of 
desire  in  turn  create  demand,  and  from 
demand  we  create  production,  and  thence 
around  the  cycle  we  land  with  increased 
standards  of  living. 

“No  matter  how  line  an  addition  to  hu¬ 
man  comfort  or  pleasure  a  given  article 
or  service  may  be,  unless  there  is  a  dif¬ 
fusion  of  knowledge  and  information  with 
respect  to  it.  it  will  not  itself  become 
quickly  accepted  and  incorporated  into 
our  standards  of  living.  Our  standards 
of  living  are  much  higher  today  than  they 
would  have  been  were  it  not  for  the  part 
played  by  advertising. 

"These  standards  of  living  are  sort  of 
built  up  in  layers.  The  lower  layers  are 
the  plainest  food,  clothing  and  shelter. 
Primeval  nature  herself  stirs  up  enough 
emotions  through  hunger,  cold  and  storms 
to  keep  ‘desire’  vividly  active  in  this  end 
of  the  scale  of  living.  But  the  moment 
we  have  got  beyond  this  stimulus  the 
advertiser  has  full  swing  in  stimulating 
‘desire’  for  lietter  food,  lietter  clothing, 
better  shelter,  entertainment  and  so  on 
over  the  whole  range  of  ten  thousand  and 
one  things  that  go  to  make  up  superim¬ 
posed  layers  of  rising  living  standards. 
These  upper  layers  have  been  added  to,  wid¬ 
ened,  and  become  more  general  because 
of  advertising. 

“The  greatest  single  addition  to  our 
living  standards  in  a  generation  has  been 
the  automobile.  It  has  increased  our  na¬ 
tional  efficiency,  stretched  our  national 
vision,  improved  our  national  health,  and 
it  has  added  some  percent  of  sheer  joy, 
some  dangers,  and  much  e.xcitement  to 
life.  1  cannot  believe  for  a  moment  that 
we  should  have  had  such  a  diffusion  and 
such  a  general  application  of  this  great 
invention  had  it  not  been  for  the  force  of 
advertising.  It  would  no  doubt  have 
crept  slowly  into  use  over  a  few  centuries 
if  we  were  without  this  powerful  agency, 
as  did  the  first  revolutionary  discovery  in 
transportation — the  wheel  cart. 

“The  news  and  use  of  that  great  inven¬ 
tion  traveled  only  as  fast  as  some  neigh¬ 
bor  saw  it  with  his  own  eyes.  If  you 
gentlemen  bad  had  the  job  of  putting  it 
over  you  might  have  speeded  up  the  ad¬ 
vance  of  civilization  a  few  centuries. 

“9*;®  profound  economic  effect  of  ad¬ 
vertising  is  ofttimes  overlooked — its  in- 
^ence  upon  production.  The  general 
knowledge  and  rapid  distribution  of  an 
article,  which  can  only  be  accomplished 
through  advertising,  creates  large  produc- 
hon  and  thus  lower  costs  and  prices. 
Modem  advertising  is  the  hand-maiden  of 
mass  production.  Moreover,  your  con¬ 
vincing  announcements  of  a  multitude  of 
improvements  on  everything  spreads  a 


HON.  HERBERT  HOO\’ER 


restless  pillow  for  every  competitor  and 
drives  him  to  further  and  faster  exertions 
to  keep  apace. 

“There  is  still  another  phase  of  adver¬ 
tising  that  has  always  interested  me,  and 
th.it  is  the  impulse  advertising  has  given 
to  the  distribution  of  news,  information, 
good  cheer  and  educational  material  to 
our  people.  Obviously,  were  it  not  for 
the  vast  extension  of  national  advertising, 
we  should  never  have  had  the  fine  devel¬ 
opment  of  our  periodical  magaznies ;  and 
were  it  not  for  the  growth  of  local  news- 
pajjer  advertising,  our  publishers  would 
not  be  able  to  produce  the  great  journals 
which  are  of  such  incalculable  value. 

“Some  say  that  without  advertising 
the  subscriber  would  carry  the  burden ; 
that  is.  he  would  pay  the  largely  increased 
price  necessary  to  support  a  publication 
which  (lid  not  contain  advertising.  But 
all  this  is  disproved  by  a  simple  test ; 
publications  which  attempt  to  circulate 
wiithout  advertising  seldom  go  far  and 
generally  fail. 

“The  notion  that  advertising  in  its 
broad  sense  is  an  economic  waste  has 
lieen  long  since  abandoned.  I  have  al¬ 
ready  mentioned  its  social  use  in  advanc¬ 
ing  standards  of  living  and  its  economic 
influence  upon  mass  production  and  thus 
its  contribution  to  lowered  costs.  More 
directly  it  is  an  economical  form  of  dis¬ 
tribution. 

“The  steady  increase  in  volume  of  ad¬ 
vertising  in  our  news  and  periodical  press 
is  only  one  proof  that  it  is  such  an  econ¬ 
omical  form  of  distribution,  for  if  it  did 
not  secure  greater  results  at  less  expense 


WHITE  HOUSE 
GREETING 

{By  Telegraph  to  Editor  &  Purlisher 

TJOUSTON,  Tex.,  May  12— 
During  the  ronrluding  sessions 
of  the  World  Advertising  Conven¬ 
tion,  President  Holland  read  a 
telegram  from  President  Coolidge, 
conveying  well  wishes  as  follows: 

“In  addressing  the  Associated 
Advertising  Clubs  Convention,  I 
hope  you  will  be  good  enough  to 
express  my  deep  regret  at  my  in¬ 
ability  to  be  present  and  to  con¬ 
vey  my  cordial  greetings  and  my 
very  best  wishes  that  the  conven¬ 
tion  will  be  completely  successful 
and  will  accomplish  its  every 
worthy  aspiration. 

“CALVIN  COOLIDGE” 


it  would  decrease,  not  increase.  The  con¬ 
sumer,  searching  for  article  or  service, 
turns  to  the  advertising  columns  of  our 
press  to  learn  just  where  to  go  after  it, 
and  so  avoids  the  waste  motion  and  loss 
of  time  and  strength  involved  in  blind 
search  for  fulfillment  of  his  desire.  All 
these  things  eliminate  waste  motion  and 
time. 

“Blit  there  are  some  economic  wastes 
which  can  be  eliminated  by  the  advertis¬ 
ing  managers.  One  of  these  you 
are  already  attacking  through  your 


development  of  research  activities.  .\n 
advertising  agency  is  a  selling  agency.  • 
The  indispensable  attribute  of  sales¬ 
manship  is  an  understanding  of  the 
market.  Competent  salesmanship  re¬ 
quires  that  its  efforts  be  exiiended  in 
territory  and  by  methods  which  shall 
reach  the  maximum  number  of  buyers  at 
the  minimum  cost.  It  follows  logically 
that  sound  market  analysis  must  be  an  in¬ 
tegral  part  of  advertising  salesmanship. 

■All  this  requires  hard,  intensive,  not  su¬ 
perficial  analysis.  Research  in  these  mat¬ 
ters  is  like  that  in  any  other  branch  of 
economics.  It  takes  time  to  develop  ex¬ 
perience  and  method.  You  have  already 
gone  a  long  way  in  this  direction. 

“There  is  another  economic  waste 
through  advertising  which  has  given 
your  organization  great  concern  and 
is  of  the  most  profound  concern  to 
the  public.  I  do  not  refer  to  the  field  of 
fraudulent  representiation,  for  that  is 
simply  porch  climbing.  What  I  do  refer 
to  is  the  advertising  of  articles  which  do 
not  really  contribute  either  to  usefulness, 
comfort,  or  even  luxury. 

“To  attain  a  permanence  in  public  con¬ 
fidence,  to  maintain  a  position  as  part  of 
the  economic  machinery  of  the  country, 
the  advertising  executive  and  the  medium 
need  to  see  to  it  that  the  desire  they 
create  is  satisfied  by  the  article  they  pre¬ 
sent.  To  establish  the  good  will  of  the 
public  toward  producer  of  goods  and  ser¬ 
vice  is  not  alone  a  necessity  to  success, 
in  advertising,  it  is  also  a  necessity  to  the 
advertising  executive  and  the  advertising 
medium  if  advertising  is  to  maintain  its 
influence. 

“Great  advancement  has  been  made,  so 
great  in  fact  that  while  advertising  at 
one  time  may  have  been  looked  upon  as  a 
nuisance  and  an  intrusion  for  the  beguil¬ 
ing  of  the  credulous  only,  it  has  now  come 
to  take  a  place  as  commercial  news  and 
as  an  economical  method  of  salesmanship. 
Its  first  step  in  progress  was  when  the 
medium,  recognizing  its  responsibility  to 
the  readers,  exercised  censorship  over 
extravagant,  distasteful,  and  misleading 
copy.  This  gave  more  credibility  to 
truthful  advertisements  themselves.  The 
next  great  step  was  your  organized  action 
of  advertising  managers,  advertisers  and 
advertising  mediums  through  moral  sua¬ 
sion  Vigilance  Committees  and  Better 
Business  Bureaus. 

“It  is  not  too  much  to  say  that  from  all 
the  many  inventions  and  the  multitudes  of 
ideas  that  are  poured  forth  daily  in  the 
preparation  of  advertising  there  is  emerg¬ 
ing  a  science  and  a  profession. 

“But  the  milestone  which  will  mark  the 
passage  from  a  trade  to  a  profession  is 
the  establishment  of  group  ethics.  It  is 
upon  this  subject  that  I  wish  to  lay  some 
emphasis.  The  group  characteristic  of 
law  and  medicine  and  engineering  is  not 
alone  the  training  of  skill  required,  it  is 
the  elevated  code  of  relations  with  fellow 
men,  the  incorporation  of  responsibility  to 
the  community  into  the  daily  task,  the  in¬ 
sistence  upon  a  high  sense  of  service 
given,  that  marks  their  distinction.  The 
use  of  the  slogan,  truth  in  advertising, 
and  the  vigilance  agencies  which  you  have 
set  up  to  protect  the  consumer  are  them¬ 
selves  the  finest  proof  that  this  business 
is  evolving  toward  highly  ethical  stand¬ 
ards, 

“Advertising  unfortunately  still  has  to 
contend  with  some  residue  of  unethical 
practices  and  with  accumulated  prejudices 
which  arise  from  the  methods  of  many 
years  ago.  But  in  the  organizations 
which  you  have  set  up,  the  principles 
which  you  have  advocat^,  the  practical 
steps  which  you  have  undertaken,  we  are 
seeing  a  new  day  in  the  ethics  of  adver¬ 
tising  itself.  And  just  so  far  as  those 
ethical  principles  are  embodied  in  prac¬ 
tice,  just  that  far  will  the  public  grow 
in  confidence  in  advertising  and  just  that 
far  have  you  progrressed  into  a  profes¬ 
sion.” 


Editor  &  Publisher  for  May  16,  1925 


Prominent  member!*  of  every  delegation  to  the  21st  annual  convention  of  the  A.  A.  C.  W.  gathered  at  a  dinner  given  in  the  Houston  Club,  May  10,  in  honor  of  the 


retiring  President,  Lon  Holland. 


HOUSTON  OPENS  NEW  CITY  AUDITORIUM 
WITH  WELCOME  TO  A.  A.  C.  W. 


Governor  Ferguson,  Mayor  Holcombe,  and  Business  Leaders 
Greet  Delegates  Who  Throng  Hall — Holland  Again 
Sounds  World-Peace  Keynote 


TJOUSTOX,  Tex.,  May  10 — Governor 
Ferguson  ot  Texas,  Mayor  Holcoml)e 
of  Houston,  H.  H.  Haines,  manager  of 
the  city’s  Chamber  of  Comrnercc  and 
President  Patton  of  the  Advertising  Club 
formally  welcomed  the  .Vssociated  Adver¬ 
tising  Clubs  of  the  World  at  the  City 
Auditorium  Saturday  night. 

Lou  Holland,  President  of  the  .\sso- 
ciated  Advertising  Clubs,  responded  and 
in  brief  words  rang  the  keynote  of  what 
he  prophesied  was  to  be  the  greatest  con¬ 
vention  in  the  history  of  the  association. 

“You  will  remember  that  a  year  ago 
19  nations  of  the  world  signed  at  London 
resolutions  for  world  peace.”  Mr.  Holland 
said.  “Let  us  hope  and  pray  that  sorne- 
thing  comes  forth  from  this  convention 
that  will  help  to  .secure  for  the  world 
international  peace.” 

Houston  and  Texas  welcomed  the  dele¬ 
gates  beneath  the  softly  colored  lights  of 
the  magnificent  newly  finished  .\uditorium 
that  was  gaily  bedecked  with  the  mingled 
flags  of  all  nations. 

It  welcomefl  the  delegates  with  song 
and  music  of  two  orchestras  and  an  en¬ 
semble  of  harps,  and  representatives  of 
scores  of  advertising  clubs  of  this  country 
and  a  dozen  foreign  lands  were  personally 
presented  to  the  assembled  thfmsands  by 
Robert  H.  Cornell,  and  filed  by  and 
personally  received  greetings  from  the 
mayor  and  governor  and  others  on  the 
platform. 

Now  and  then  came  women  delegate.s 
and  the  band  always  let  out  a  blare  of 
music  to  add  to  their  welcome. 

At  the  close  of  the  speeches  and  music 
and  formal  words  of  welcome,  the  hosts 
and  their  guests  joined  in  a  dance  that 
lasted  until  the  hours  of  early  morning. 

It  was  a  colorful  scene,  with  the  bright 
colors  of  the  women’s  gowns,  with  red 
and  orange  predominating. 

The  grand  march  was  led  by  Gov¬ 
ernor  Ferguson  and  Lou  Holland.  Just 
behind  came  former  Governor  Tames 


F'.  F'erguson  with  Mrs.  Oscar  Holcombe. 

The  audience  sent  up  a  cheer  of  greet¬ 
ing  at  the  sight  of  Governor  Ferguson 
and  the  other  notables  on  the  platform. 
Mayor  Holcombe  presided.  In  a  very 
brief  speech  he  welcomed  the  delegates  to 
Houston. 

“Houston  is  proud  on  this  great 
occasion.”  he  said.  “She  is  proufl  to  have 
with  her  tonight  such  a  representative 
body  of  men,  representing  all  sections  of 
the  world.  But  not  only  in  idle  words 
do  we  expect  to  express  to  you  our  wel¬ 
come.  \Ve  expect  to  show  it  to  you  in 
deeds  and  our  policy  shall  be  to  so  enter¬ 
tain  you  that  you  will  want  to  come  back 
to  us  again.” 

The  mayor  then  introduced  Mrs. 
F'erguson  as  the  first  woman  governor 
of  the  United  States.  Mrs.  F'erguson 
extolled  in  a  brief  address  the  glories  of 
Texas  and  spoke  of  the  honor  'Texas  felt 
that  these  men  and  women  from  all 
nations  were  to  visit  the  historic  field  of 
San  Jacinto. 

Mr.  Haines  then  in  a  brief  address  wel¬ 
comed  the  advertising  men  on  behalf  of 
the  business  interests  of  Houston. 

William  S.  Patton  told  the  delegates 
Houston  had  long  looked  forward  to  this 
occasion  and  now  that  the  convention 
was  here  he  wanted  all  the  delegates  to 
.see  not  only  Houston,  but  to  join  in  the 
circle  tours  and  see  the  great  commercial 
possibilities  of  Texas. 

President  Holland  in  his  response  to 
these  addresses  of  welcome,  praised  the 
spirit  of  Houston  at  Atlantic  City  two 
years  ago  when  the  Houston  delegation 
seconded  the  nomination  of  London  and 
said  he  was  glad  the  convention  had  now 
met  in  this  Southern  city. 

He  predicted  this  convention  would  be 
the  most  notable  in  the  history  of  the 
association. 

“These  splendid  words  of  welcome  and 
what  we  have  already  seen  here  makes  us 
feel  welcome  to  Texas,”  said  Holland. 


“Texas  is  a  pioneer  state.  But  recently 
she  has  pioneered  in  a  new  field — by  elect¬ 
ing  a  woman  as  governor.  I  think  it 
means  a  new  era  in  the  politics  of  the 
country  and  I  for  one  hope  it  does. 

“I  want  to  speak  a  word  of  praise  for 
the  energy  and  initiative  with  which  you 
do  things  down  here.  Two  weeks  ago  I 
came  here  and  saw  them  putting  stucco 
cm  these  walls.  I  saw  workmen  scrap¬ 
ing  the  floors.  And  I  said  then  that  this 
auditorium  would  never  be  completed  in 
time  for  the  convention.  But  I  didn’t 
know  you  so  well.  I  was  wrong  for  to¬ 
night  we  are  assembled  in  the  finest  audi¬ 
torium  in  which  the  associated  advertising 
clubs  have  ever  met.” 

And  when  he  closed  Robert  Cornell 
read  a  cablegram  from  the  head  of  the 
advertising  club  of  Osaka,  Japan,  express¬ 
ing  the  wishes  that  the  convention  might 
flo  something  to  secure  world  peace. 
Reading  of  this  telegram  brought  ap¬ 
plause. 

Before  the  speeches  many  delegates  had 
filed  by  on  the  platform  and  been  pre¬ 
sented  to  the  audience  and  the  Governor 
and  Mayor.  Among  these  were : 

Sir  William  Veno,  of  Manchester, 
F'ngland. 

Major  Wynne  VV’illiam,  president  of 
the  Thirty  Club,  of  London. 

J.  Paries,  of  the  Publicity  Club,  of 
London. 

George  W.  Hopkins,  representing  the 
Advertising  Club  of  New  York. 

Jesse  H.  Neal,  president  of  the  .\sso- 
ciated  Advertising  Clubs  of  New  York. 

Carl  F.  G.  Meyer,  of  St.  Louis,  mem¬ 
bers  of  executive  staff  of  the  A.  A.  C.  W. 

.\rthur  Stanley  Porter,  of  Lfmdon. 

Senor  Arturo  M.  Elias,  personal  repre¬ 
sentative  of  President  Calles  and  a  half 
brother  of  the  president. 

J.  D.  Fernandez,  Mexican  consul  in 
Houston  and  other  Mexican  representa¬ 
tives. 

Victor  Verlando,  representative  of 
Peru. 

Henry  George,  of  the  advertising  clubs 
of  Geneva,  Switzerland. 

Senor  Samuel  Tolon,  of  Cuba. 

Mrs.  Bernice  Blackwood,  of  Chicago, 
president  of  the  Federation  of  Women’s 
Advertising  Clubs. 

Charles  Younggreen,  of  Milwaukee, 
Wis. 

Irwin  B.  Myers,  of  Waterbury,  Conn. 


Carl  Gatley,  of  Wichita,  Kan. 

Miss  Adams,  of  Oklahoma  City. 

Harry  M.  Miller,  of  Columbus,  Ohio. 

Charles  Aubrey  Easton,  of  New  Jersey, 
who  delivered  the  keynote  address  Sunday 
afternoon. 

J.  E.  Morehead,  of  Denver,  Colo. 

Col.  Robert  H.  Timmins,  of  Wichita. 
Kan. 

Carl  Lehman,  of  Orlando,  Fla. 

J.  W.  Hoffman,  of  Portland,  Ore. 

Maj.  Pat  O’Keefe,  of  Boston.  I 

Walter  Byrne,  representing  the  Bureau 
of  Advertising,  A.  N.  P.  A. 

F'rederick  Schlossel,  of  Corsicana. 

Donald  G.  Bell,  of  Lincoln,  Neb. 

Herbert  Hamilton,  of  New  York. 

Grover  Marshall,  of  Pasadena,  Cal. 

Frank  J.  Geiger,  of  Chicago. 

A.  B.  Wise,  president  of  the  Loo 
Holland  Chapter  at  the  University  ol 
Kansas. 

Graham  Stewart,  of  Des  Moines,  Iowa 

E.  Z.  Smith,  of  Spokane,  Wash. 

J.  A.  Kress,  of  Canton,  Ohio. 

Horace  Wade,  Los  Angeles,  Cal. 

James  T.  Cole,  of  Hollywood,  repre¬ 
senting  motion  picture  advertisers. 

Austin  L.  Black,  of  San  F'rancisco. 

Ralph  Hinman,  of  Flutchinson,  Kan. 

T.  H.  Sewell,  of  Toledo,  Ohio. 

Grace  A.  Gardner,  of  Providence,  R.  1. 

Miss  Esther  Scully,  of  Milwaukee. 

Mrs.  Montgomery,  of  Brownsville. 

C.  E.  Diamond,  of  Columbus,  Ga. 

Ed  Gibbs,  of  Dayton,  Ohio,  advertising 
manager  of  the  National  Cash  Register 
Company,  past  president  A.  A.  C.  W. 

Rowe  Stewart,  of  Philadelphia,  past 
president  A.  A.  C.  W. 

Herbert  S.  Houston,  namesake  of  the 
city,  and  past  president  A.  A.  C.  W. 

Mrs.  Edith  Axel,  of  Houston,  president 
of  the  local  women’s  advertising  club. 

All  those  introduced  now  hold  official 
positions  with  advertising  associations  or 
had  been  delegated  as  spokesmen  by  their 
clubs. 


C.  P.  Knill  Retire* 

C.  P.  Knill  has  retired  from  the  firm  of 
Knill-Burke,  Inc.,  publishers’  representa¬ 
tive,  New  York,  and  the  firm  name  has 
been  changed  to  E.  M.  Burke,  Inc.,  ac¬ 
cording  to  an  announcement  made  this 
week.  There  were  no  other  changes  i" 
persnnn<'l. 
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LOCAL  AD  EXPANSION  A.  N.  A.  L  THEME 


f^wspaper  Executives  Se^  Means  to  Develop  Home  Business  at  Houston  Meet- 

President^ — ^Ethics  Pledge  Renewed 


-Garroll  Re-elected 


{By  Ttltgrtph  to  Eoitok  it  PuBLTsnn) 

Houston,  Tcx.,  May  14.— Develop¬ 
ment  of  new  lines  of  local  business, 
sapplementing  department  store  adver- 
tSmg  now  considered  near  maximum 
ms  the  main  thought  of  the  well  attended 
meeting  of  the  Association,  of  Newspaper 
Advwtising  executives,  which  ended  to- 
^y.  All  officers  were  re-elected  as 
Ibllows : 

President,  Frank  T.  Carroll,  Indian¬ 
apolis  News;  Vice-President.  W.  E. 
Donahue,  Chicago  Tribune;  Directors; 

A.  L  Shuman,  Fort  Worth  Star-Tele- 
inm  -  Harvey  R.  Young,  Columbus  Dis¬ 
patch;  J.  W.  Simpson,  Philadelphia  Bul- 
Wid.-’C.  P.  Falne,  Peoria  Journal-Tran- 
scri^;  W.  J.  Hofmann,  Portland  Ore- 
gonian;  R.  A.  Tumaquist,  Mihoaukee 
Jonri^:  A.  L.  Poorman,  Providence 
Journal;  W.  El.  Donahue  and  Frank  T. 
Carroll;  Secretary  -  Treasurer,  Don 
Bridge,  Indianapolis  News. 

AdhereiKe  to  the  code  of  ethics  adopted 
at  Columbus  last  year  was  again  pledged 
in  a  formal  resolution,  presented  by  W. 

S.  Bowman,  Southbend  Tribune,  resolu¬ 
tions  Committee  Chairman,  who  also 
proposed  the  Association’s  thanks  to 
Houston,  the  State  of  Texas,  Governor 
Ferguson,  Mayor  Holcombe,  Houston 
newspapers,  clubs  and  civic  organizations, 
M.  E.  Foster  and  R.  H.  Cornell. 

He  also  proposed  thanks  to  George 
Burbach  for  last  year’s  London  program. 

C  P.  Stone,  reported  for  the  Auditing 
Coanmittee  that  the  Association  has 
$4,300  balance. 

C.  K.  Woodbridge,  new  A.  A.  C.  W. 
president,  asked  the  newspaper  men  to 
think  of  advertising  in  terms  of  its  benefit 
to  the  public. 

A.  L.  Shuman  followed  with  the  sug¬ 
gestion  that  a  trophy  be  awarded  at 
Philadelphia  next  year  for  the  most  con¬ 
structive  paper  read  at  the  convention. 

Although  many  suggestions  were  made 
at  the  final  session  regarding  definition 
of  local  and  national  advertising,  no  con¬ 
clusions  were  drawn  from  the  conflicting 
opinions.  The  question  remains  ir¬ 
reducible  to  general  solution. 

Marcellus  E.  Foster,  the  two-in-one 
editor  and  publisher  of  The  Houston 
Chronicle  welcomed  the  newspaper  ex¬ 
ecutives  to  town  at  an  unofficial  session 
on  Monday  morning.  He  told  the  story 
that  Texan,  never  tire  of,  the  rise  of 
the  state  under  six  flags  from  the  breech 
clouted  regime  of  the  Tejas  Indians  to 
the  present  empire  of  wealth  and  activi- 

ty. 

The  newspaper  men  then  adjourned  to 
hear  Secretary  Hoover  in  the  auditorium 
across  the  street. 

Another  unofficial  session  was  held 
Tuesday  when  the  newspaper  executives 
joined  the  classified  advertising  manag¬ 
ers  at  the  latter’s  meeting.  President 
Irvin,  of  the  latter,  turned  the  meeting 
over  to  President  Carroll,  who  asked 
Carl  P.  Slane,  publisher  Peoria  Jourml- 
Transcript  to  define  the  relations  be¬ 
tween  classified  advertising  and  other  di¬ 
visions  of  the  department. 

"Qassified  and  display  advertising 
staffs  should  be  so  much  a  part  of  one 
another  that  ihev  can  hardlv  be  known 
apart,”  said  Mr.  Slane.  “Classified  ad¬ 
vertising  should  be  a  stepping  stone  to 
display  for  the  advertiser  and  it  can  be 
used  as  a  valuable  auxiliary  to  national 
schedules,  both  in  obtaining  salesmen  and 
as  a  ‘teaser’  copy  to  stimulate  local  in¬ 
terest. 

“Qassified  also  affords  an  opportunity 
for  the  small  local  advertiser  to  supple¬ 
ment  his  display  space,  to  keep  everlast¬ 
ingly  at  it.  within  the  limits  of  his  ap¬ 
propriation,  to  the  exclusion  of  novel- 
tjes,  blotters,  and  other  forms  of  pub¬ 
licity  which  are  often  wholly  waste  cf 
money.  Classified  should  be  the  channel 
for  the  ‘pin  money’  expenditures  from 
the  advertising  appropriation. 

“We  are  accustomed  to  regard  our  lo¬ 
cal  room  as  the  builder  of  good  will,  but 


1  believe  that  the  advertising  staff  is  just 
as  great  a  factor  in  that  regard  as  the 
news  force.” 

Carl  O wings,  Calgary  Albertan,  gave 
his  opinion  that  the  best  display  solici¬ 
tors  were  recruited  from  the  classified 
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staff,  and  proved  it  by  telling  his  audi¬ 
ence  that  when  he  returns  to  Calgary  he 
moves  from  the  classified  manager’s  desk 
to  that  of  the  advertising  manager. 

President  Irvin  briefly  delineated  the 
fundamentals  of  classified  advertising. 
“Display  advertising  seeks  the  reader 
while  classified  advertising  is  sought  by 
the  reader.  Display  advertising  fights  for 
position.  Every  classified  advertisement 
in  a  properly  made-up  page  has  position 
inherently.  Readers  invariably  hold  the 
newspaper  responsible  for  statements  and 
errors  in  the  classified  columns,  but  they 
hold  the  advertiser  accountable  for  state¬ 
ments  in  the  display  advertising.  An¬ 
other  noteworthy  asp^t  of  classified  ad¬ 
vertising  is  that  a  flimsy  shoddy  news¬ 
paper  seldom  gets  far  as  a  classified 
medium.” 

Answering  President  Carroll’s  question 
as  to  the  ideal  makeup  of  a  classified 
page.  Harvey  Gwaltney,  of  the  Mihictu- 
kce  Journal  said : 

“If  I  had  four  columns  of  classified 
advertising  I  should  not  accept  any  dis¬ 
play  copy  for  those  columns ;  if  I  had 
many  pages  of  classified,  I  would  admit 
almost  any  display.  A  few  display  ad¬ 
vertisements  in  a  small  classified  section 
creates  no  interest  among  readers  before 
whom  you  must  place  a  wide  selection  in 
your  want  ads.  On  the  other  hand  a  great 
many  display  advertisements  can  be  in¬ 
cluded  in  a  large  classified  section  with¬ 
out  detracting  from  the  reader  interest. 
The  ideal  make-up  is  solid  agate,  but  I 
am  willing  to  sacrifice  a  pure  ideal  for 
sound  methods  of  gaining  new  revenue. 

“I  should  restrict  the  use  of  type  larg¬ 
er  than  10  point  to  advertisments  larger 
than  one  inch.  If  a  six  line  advertiser 
uses  18  point  display  type  on  a  20  point 
slug  he  is  left  with  only  two  lines  for 
his  sales  message  and  I  am  sure  that 
he  could  use  the  other  four  lines  with 
30  words  to  greater  advantage  than  the 
two  words  he  can  set  in  display  facts. 
I  would  not  break  column  rules.  I 
would  not  permit  the  use  of  borders.  I 
would  discourage  iregular  set  ups.  All 
are  unnecessary  and  harmful  in  classified 
columns." 


C.  L.  Perkins,  Chicago  Herald-Ex¬ 
aminer,  declared  that  circulation  had  no 
bearing  on  classified  rates,  although  it 
was  of  great  importance  with  reference 
to  display  rates.  The  thing  that  counts 
in  classified  advertising,  he  said,  is  the 
number  of  people  who  have  learned  to 
look  for  and  read  classified  advertising 
in  a  given  newspaper.  Display  rates  on  a 
newspaper  which  had  prestige  as  a  clas¬ 
sified  medium  might  well  be  lower  than 
those  charged  for  want  ads. 

P.  M.  Hughes,  Minneapolis  Tribune, 
described  his  methods  of  obtaining  classi¬ 
fied  contracts  from  jobbers,  painters, 
landscape  gardeners,  plumbers,  etc.,  lo¬ 
cated  out  of  the  business  section.  Three 
men  are  kept  at  this  solicitation,  he  said, 
and  a  special  girl  in  the  office  checked 
the  advertising  and  telephoned  the  ad¬ 
vertisers  several  times  a  week  often  ob¬ 
taining  extra  space  on  certain  days.  The 
cost  of  the  original  business  was  8  per 
cent  of  the  revenue,  he  said,  the  extra 
space  obtained  by  telephone  solicitation 
not  being  credited  to  this  division.  Re¬ 
sults  were  satisfactory  for  the  advertis¬ 
ers  as  a  result,  he  declared,  and  the  con¬ 
tracts  were  usually  renewed  for  a  longer 
period  after  the  first  month,  the  adver¬ 
tiser  being  allowed  a  rebate  of  half  cent 
a  line  on  space  already  used.  The  busi¬ 
ness  is  not  expensive  to  handle,  he  said, 
advertisers  often  letting  the  same  copy 
run  for  several  days.  Suggestions  as  to 
changes  of  copy  were  frequently  made 
by  the  office 

C.  C.  .Armstrong,  Cleveland  Press,  de¬ 
clared  that  newspapers  in  large  centres 
cannot  profitably  serve  small  merchants 
in  outlying  suburbs  reached  by  only  a 
small  proportion  of  the  newspaper’s  great 
circulation  on  which  its  advertising  rate 
is  based.  The  Press,  however,  has  built 
up  a  considerable  volume  of  advertising 
from  professional  and  trades  people,  lo¬ 
cated  out  of  the  business  section  but 
nevertheless  drawing  trade  from  all 
parts  of  the  city,  Mr.  Armstrong  said. 
Among  those  he  cited  a  “Radio  Ex¬ 
change”  which  be  believes  will  run  a 
column  daily  when  interest  revives  in 
radio  next  fall. 

Official  sessions  of  the  Newspaper  Ex¬ 
ecutives  started  Tuesday  afternoon,  with 
Mr.  Foster  again  playing  a  star  role.  At 
his  suggestion  the  convention  was  ad¬ 
dressed  by  George  Cohen,  president  of 
Foley  Brothers’  Dry  Go^s  Company, 
Houston,  who  declared  that  women  read¬ 
ers  of  newspapers  consider  department 
store  advertisements  the  most  important 
item  of  news  in  the  paper,  yet  the  de¬ 
partment  store  pays  for  the  privilege  of 
inserting  this  news  copy. 

Department  stores,  which  are  alert  to 
progress,  not  only  are  firm  believers  in 
the  power  of  advertising,  but  they  are 
eager  to  use  more  advertising,  so  long 
as  it  demonstrates  its  benefits  both  to 
customer  and  store.  He  suggested : 
“Only  by  a  competent  analysis  and  study 
of  department  store  ills  can  more  and 
better  advertising  become  a  factor  in  pro¬ 
ducing  a  cure,  only  then  will  the  news¬ 
paper  truly  serve  and  become  a  torch- 
bearer  both  to  the  department  store  and 
the  public.  Department  stores  make  or 
lose  money  according  to  the  law  of  av¬ 
erages  and  any  help  that  you  can  render, 
in  effecting  a  reduction  of  the  number  of 
sick  cats  (backward  departments)  is 
helpful  service. 

“I  recently  made  a  trip  of  five  days 
through  the  South,  stopping  at  Dallas, 
Memphis,  Atlanta  and  New  Orleans,  vis¬ 
iting  department  store  friends,  who  feel 
free  to  compare  their  confidential  figures 
with  me.  In  one  of  these  cities  there  is 
a  store,  let  us  call  it  John  Blank’s, 
which  in  a  certain  department  designated 
as  Department  No.  1,  does  a  business 
of  less  than  $I(X),000  a  year,  and  the 
same  department  in  my  store  does  a 
business  in  excess  of  $200,000.  At  the 


same  time,  in  the  Blank  store,  under  the 
same  man  who  runs  No.  1,  there  is  De¬ 
partment  No.  2  which  did  last  year  a 
business  of  $165,000,  whereas  this  same 
department  in  my  store  did  a  business 
of  less  than  $70,000. 

“Now  don’t  expect  me  to  tell  you  that 
lack  of  advertising  had  anything  to  do 
with  the  condition  in  either  my  friend 
Blank’s  store  or  in  my  own ;  but  a  great 
many  things  had  to  do  with  this  which 
I  was  able  to  sense,  and  when  1  returned 
home  I  planned  to  relocate  my  depart¬ 
ment.  I  planned,  with  my  merchandise 
man,  to  enlarge  upon  the  scope  of  its 
merchandise,  I  planned  to  put  in  a  dif¬ 
ferent  style  of  fixture,  then,  and  then 
only,  did  I  plan  with  my  sales  manager  to 
increase  this  department’s  advertising 
space  in  order  to  tell  the  public  what  we 
were  doing. 

“And  my  friend  Blank  is  not  going  to 
change  his  fixtures;  he  is  not  going  to 
relocate  his  department;  but  he  is  going 
to  put  in  an  assistant  to  the  merchan¬ 
dise  man  of  that  “sick”  department,  in 
order  to  give  it  certain  attention  which 
I  told  him  I  found  it  profitable  to  give 
mine.  He  is  planning  to  sell  these  goods 
on  a  different  basis  of  profit ;  he  con¬ 
templates  making  some  change  in  his  vo¬ 
cational  training  work  for  the  employes 
of  that  department.  Then,  and  then 
only  he  will  use  the  space  of  the  news¬ 
paper  more  largely  for  that  department, 
because  he  also  wants  his  public  to  know 
of  all  the  improvements  he  is  making. 

“Another  much-debated  point.  Some 
time  ago  there  was  a  discussion  in  the 
local  advertising  club,  brought  about  by 
the  statement  of  a  printer,  that  the  ul¬ 
timate  consumer  paid  for  advertising.  A 
newspaper  advertiser,  I  think  it  was  a 
department  store,  attempted  to  prove  that 
the  advertising  was  not  paid  for  by  the 
consumer  because  by  the  use  of  adver¬ 
tising,  volume  was  increased,  overhead 
was  decreased  and  there  was  an  attend¬ 
ant  lower  cost  of  doing  business.  An 
elderly  gentleman  was  present;  a  man 
who  has  been  in  the  retail  business  in 
this  state  for  over  fifty  years.  He 
claims  to  be  the  first  man  in  Texas  to 
use  display  advertising  for  a  department 
store.  He  happens  to  be  my  father.  He 
said  that  the  people  who  pay  for  adver¬ 
tising  are  the  merchants  who  have  ad¬ 
vertised  and  who  have  stopped.” 

Mr.  Foster  again  took  the  floor  at  the 
Chair’s  invitation  and  described  the 
Chronicle’s  fight  against  public  utilities 
which  were  indifferent  to  the  public  wel¬ 
fare.  He  won,  but  “Take  no  credit  for 
it,  for  beating  public  utilities  with  a  good 
newspaper  is  like  taking  candy  from  a 
baby,”  he  said. 

After  the  defeat,  the  street-car  cor¬ 
poration  head  visited  the  Chronicle’s  edi¬ 
tor,  admitted  his  fault,  promised  to  amend 
his  ways,  asked  the  (Thronicle’s  support 
and  received  it  upon  fulfillment  of  con¬ 
ditions  for  better  service  to  the  people 
laid  down  by  Foster. 

The  company’s  reformation  has  been 
genuine  and  permanent,  Mr.  Foster 
stated,  and  instead  of  antagonizing  the 
public,  the  street  car  and  other  utility 
companies  make  every  effort  through 
newspaper  advertising  and  through  cour¬ 
teous  treatment  of  the  public  by  employes 
to  preserve  the  good  feeling  that  now 
exists. 

Direct  testimony  was  then  given  by 
W.  EL  Wood,  president  of  the  Houston 
Street  Railway  Company  and  S.  R.  Ber- 
tron,  president  of  the  Houston  Light  and 
Power  Company,  as  to  the  accuracy  of 
Foster’s  statements  and  as  to  the  meth¬ 
ods  they  now  pursue  of  winning  and  hold¬ 
ing  public  esteem.  Both  are  liberal 
users  of  newspaper  space. 

The  average  local  dealer  needs  adver¬ 
tising  ideas,  was  the  substance  of  the  ad¬ 
dress  made  by  Thomas  K.  Kelly,  of  the 
T.  K.  Kelly  Sales  System,  before  the 
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Association  of  Newspaper  Advertising 
Executives  May  12. 

‘‘These  average  dealers,”  he  said,  “are 
the  men  whom  newspaper  advertising 
can  bring  from  a  comparatively  small 
business  man  to  the  top  rungs  of  his 
line,  and  to  whom  the  newspapers  must 
look  for  the  future  developments  of  a 
greater  market  for  newspaper  advertis¬ 
ing. 

“V'isualize  their  position  and  their  prob¬ 
lems  and  develop  your  service  to  meet 
them,  and  I  am  sure  your  reward  will 
be  quick  in  coming,  a  reward  that  will 
consist  of  a  new  permanent  advertisers 
constantly  using  more  and  more  space.” 

"Before  the  advertising  agency  existed 
the  newspaper  was  a  great  institution, 
James  O'Sl^ughuessy,  secretary  of  the 
A.  A.  A.  A.  said  in  opening  his  address, 
on  “The  Relation  Between  Advertising 
Agencies  and  Newspapers.” 

“As  great  as  newspapers  are,  the  ad¬ 
vertising  agency  is  related  by  the  tie  of 
nativity.  We  were  born  in  the  old  home¬ 
stead,  and  we  never  moved  away. 

“Since  we  began  newspapers  have 
grown  in  number,  in  circulations,  in. fi¬ 
nancial  operations  and  in  advertising 
lineage.  To^y  there  are  more  than 
2,000  daily  newspapers,  which  might  be 
called  survivors,  as  the  fittest. 

“These  newspapers  have  a  total  cir¬ 
culation  well  upward  of  31.000,000  copies 
daily,  as  shown  by  audited  figures. 
Enough  copies  of  newspapers  are  printed 
every  day  to  supply  one  to  every  home 
in  the  48  states,  with  enough  left  over 
to  supply  every  home  in  all  the  rest  of 
North  .\merica,  and  with  2,000,000  copies 
to  spare.  .  . 

“The  newspaper  habit  is  ingrained  m 
American  life.  The  American  newspaper 
is  a  complete  response  to  the  reading 
habits  or  requirements  of  the  family. 

Turning  to  consideration  of  the  15  per 
cent  commission  paid  to  agencies,  by 
newspapers,  Mr.  O’Shaughnessy  described 
it  as  “This  old  family  relation,  with  its 
traditional  arrangement.” 

“We  find  the  prospective  thing,  and 
cultivate  it  into  reality.  We  bring  it  all 
to  you.  You  hand  us  back  15  per  cent. 
We  return  to  the  prospect,  which  we 
have  developed  into  an  account,  and  we 
spend  about  12  per  cent  of  the  15  per 
cent  keeping  it  looking  like  an  account 
in  your  columns.  Then  we  find  more 
prospects  and  repeat  the  process. 

“Sometimes  we  have  been  asked  why 
we  continue  to  maintain  this  old  family 
relation  with  its  traditional  arrangement. 

“The  answer  is  as  simple  as  the  ar¬ 
rangement  itself.  It  is  the  only  answer 
that  we  can  find.  It  may  be  plainly 
stated  in  the  following  words; 

“It  is  the  best  arrangement  because  it 
is  logical  in  business;  sound  and_  just. 
The  practice  of  years  proves  it  is  the 
best  for  everybody  concerned. 

“The  future  for  advertising  is  as  fair 
as  we  could  ask.  Your  circulations  are 
honest  and  are  known  to  be  honest. 
Your  rates  are  sound.  The  results  ol 
advertising  prove  it.” 

How  far  may  and  can  newspaper  pub¬ 
lishers  go  in  obtaining  facts  relative  to 
the  distribution  and  marketing  of  com¬ 
modities  in  their  respective  areas  was 
discussed  May  13  by  Dr.  Daniel  Starch, 
director  of  the  Department  of  Research 
*of  the  American  Association  of  Adver¬ 
tising  Agencies. 

Dr.  Starch  described  methods  being 
employed  by  his  department  in  a  survey 
at  present  being  conducted  on  magazine 
circulation,  and  said  a  similar  survey 
would  probably  be  later  conducted  to  es¬ 
tablish  facts  regarding  the  buying  power 
of  newspaper  readers. 

■Remarking  that  people  were  often 
afraid  of  research  because  they  were 
afraid  of  truth,  he  closed  his  address’ 
with  the  quotation  “there  is  nothing  so 
powerful  as  the  truth  and  nothing 
so  strange.” 

“.\n  analysis  of  the  buying  power  of 
the  readers  of  a  given  newspaper,”  he 
said,  “could  probably  be  made  by  first, 
taking  the  delivery  routes  of  a  given 
newspaper  and  determining  the  occupa¬ 
tions  and  buying  power  of  the  various 
readers ;  secondly,  by  making  a  survey 
of  news  stands  of  the  people  who  buy 
their  newspapers  at  the  stands;  third, 
by  making  a  house-to-house  canvass  by 


A  LL  of  the  seventeen  railroads  that 
meet  the  sea  at  Houston  have  their 
hands  and  their  tracks  full  of  delegates 
in  trainload  lots.  More  than  half  of  the 
delegations  arrived  Saturdav  afternoon, 
among  them  President  Holland  on  the 
“President's  Special"  from  Kansas  City, 
the  St.  Petersburg  delegation  in  a  palm- 
garnished  entourage,  and  the  New  York- 
New  England — Old  England- Philadelphia 
representatives,  who  disembarked  Satur¬ 
day  evening  from  a  13-car  special. 

_ ★  - 

UOUSTON’S  welcome  is  hearty. 

Greeters  wearing  identification  cards 
as  big  as  pie-plates  boarded  the  incoming 
trains  100  miles  away  and  relieved  the 
visitors  of  all  the  worries  of  arrival. 

_ ★ _ 

All  of  the  main  streets  are  swept  and 
garnished.  Flags  of  all  nations  wave 
in  the  brisk  breezes  for  block  after  block. 
White  suits,  gaily-banded  straw  hats,  red 
badges,  blue  badges,  white  badges  swing 
up  and  down  Main  and  Texas,  around 
the  Rice  Hotel  where  several  of  the  big 
delegations  are  quartered.  Soldiers  of  the 
Regular  army,  white-clad  Texas  cavalry¬ 
men,  members  of  the  Mexican  delegation’s 
military  escort  in  the  red  and  blue  of  the 
Southern  Republic,  and  groups  of  two  or 
three  of  St.  Petersburg’s  famous  Scottish 
band  in  plaids,  tartans,  and  sporrans  make 
the  Sunday  morning  effect  kaleidoscopic. 
_  ★ _ 

A  ND  by  far  the  most  brilliant  of  a 
glittering  array  of  decorations  is  the 
building  of  the  Houston  Chronicle.  Pub¬ 
lisher  Marcellus  E.  Foster  has  had  the 
Main  and  Travis  sides  of  the  building 
scrubbed  so  the  green  and  white  enameled 
brick  stands  out  among  the  city’s  sky¬ 
scrapers  like  a  Taj  Mahal.  By  night  two 
great  batteries  of  flood-lights  play  on  the 
shining  walls  and  on  the  flags  of  the 
nation  and  Texas  whipping  in  the  breeze 
far  above  the  street. 


rPHE  Post-Dispatch  contents  itself  with 
the  painted  announcement  t’.iat  the 
skeleton  of  steel  rising  from  a  great  pit 
two  or  three  blocks  down  Texas  avenue 
is  the  beginning  of  its  new  22-story 
building.  The  press  flashes  its  electric 
sign  a  square  or  two  away  in  welcome. 


i^lvrEFO”  as  Houstonians  speak  of  M. 

E.  Foster,  aforementioned  pub¬ 
lisher  of  the  Chronicle,  met  Governor 
Miriam  A.  Ferguson  as  she  stepped  from 
her  special  car  Saturday.  He  also 
escorted  her  to  a  seat  in  his  loge  after  her 
address  of  welcome  to  the  delegates  at 
the  Saturday  night  reception  in  the  mag¬ 
nificent  City  Auditorium. 


TTFR  Excellency,  the  Governor  of 
Texas,  doesn’t  want  her  public  office 
to  ruin  the  efficiency  of  her  hands  for  the 
embroidery  and  other  light  extra-official 
manual  duties.  Some  hundred  or  so  club 
officials  were  on  line  for  the  official  re¬ 
ception  by  the  Governor,  Mary  Holcombe, 
President  Patton  of  the  Houston  Adver¬ 
tising  Club,  and  President  Lou  E.  Hol¬ 
land,  and  all  were  informed  by  former 
Governor  Ferguson  who  stood  beside  his 
distinguished  wife,  that  she  preferred  not 
to  shake  hands.  Every  one  of  the  dozen 


ladies  on  line,  however,  received  a  gentle 
handclasp  and  a  cordial  word  of  greet¬ 
ing  from  the  Chief  Executive. 


C’lVE  thousand  Mexicans  of  Houston 
-  turned  out  to  welcome  the  Mexican 
National  Band,  sent  to  the  convention  by 
President  Calles.  It  is  the  centre  of  the 
Pan-American  delegation,  which  is  com¬ 
posed  principally  of  consular  officers 
stationed  in  Southern  cities.  The  band, 
whose  official  title  is  the  First  Garrison 
Band  of  Mexico  City,  is  72  pieces  strong. 
No  bandmaster  struts  ahead  flashing  a 
baton  in  the  sun  to  delight  the  kids. 
None  is  needed  for  a  Mexican  band,  they 
tell  you  in  Houston,  and  one  can  believe 
it  after  listening  to  an  hour’s  music — 
which  the  Chronicle’s  reporter  reverently 
spells  with  a  Capital  M.  Capt.  Genaro 
Nunez  with  saber  bared  marches  in  the 
considerable  dignity  of  his  26  years  at  the 
head  of  the  company. 


A  ND  speaking  of  music  we  skipped 
-^away  from  convention  fellowship  to 
the  Chronicle  office  to  write  this  and  a 
few  other  pieces  in  the  quiet  of  a  news¬ 
paper  shop.  (Time  out)  A  jazz  band 
wearing  yellow  brassards  of  Dallas  on 
their  red-frogged  blue  coats,  invaded 
their  peaceful  precincts  with  a  troop  of 
horns,  trombones,  bassdrums  and  saxo¬ 
phones.  All  work  suspended  for  five 
minutes. 

_ ★ _ 

CT.  LOUIS  greeted  the  New  York  and 
associated  delegations  in  royal  fashion 
Friday  afternoon.  During  the  three-hour 
wait  of  the  train  at  Union  Station,  the 
delegations  were  escorted  around  the  city 
in  automobiles,  finishing  at  the  Hotel 
Coronado,  where  a  light  supper  was 
served.  Addresses  were  made  by  Sir 
William  Veno,  C.  K.  Woodbridge  Rowe- 
Stewart,  Herbert  S.  Houston  and  others, 
responding  to  introductions  by  President 
Place  of  the  St.  Louis  Ad  Club. 


TVEWS  of  the  minute  was  served  the 
New  Yorkers  as  they  progressed 
through  Ohio  and  Indiana  by  the  Scripps- 
Howard  Newspapers  of  Columbus,  Cin¬ 
cinnati  and  Indianapolis.  Copies,  respec¬ 
tively,  of  the  Citizen,  Post,  and  Times, 
were  distributed  throughout  the  train  as 
short  stops  were  made.  A  four-page 
sheet  of  news  briefs  were  also  distributed 
at  various  stops  by  the  United  Press. 


three  ringed  circus  was  ever  like 
this.  Twenty-six  conventions  all  at 
once.  Newspapers  have  the  biggest  or 
best  attended  meetings.  Some  150  execu¬ 
tives  present. 

_ ★ 

^NE  or  two  departmental  sessions 
^  are  apparently  in  the  fourth  di¬ 
mension,  nobcxly  can  find  them.  Hous¬ 
tonians  don’t  deny  that  it  is  hot,  85 
in  the  shade  at  noon  but  they  always  al¬ 
lude  to  the  cool  nights.  Midnight  breezes 
at  the  Rice  Hotel  recall  1923  at  Atlantic 
City.  Circle  tours  to  New  Orleans,  Mex¬ 
ico  and  San  Antonio,  start  Thursday 
night.  The  North  Texas  tour  was  can¬ 
celled.  Houston’s  newspaper  folks,  men 
and  women,  haven’t  slept  since  May  9. 
They  did  a  fine  job  with  the  convention. 


means  of  personal  interviews  through  a 
questionnaire;  and  fourth,  by  means  of 
a  mailed  questionnaire. 

“I  take  it  that  the  immediate  problem 
before  you  as  newspaper  executives  is: 
How  can  you  build  up  facts  that  shall 
be  useful  in  the  marketing  of  goods  in 
your  respective  communities  ?”,  he  de¬ 
clared. 

“In  other  words,  speaking  more 
broadly,  how  can  you  eliminate  waste 


and  lost  motion  and  make  your  efforts 
more  effective  in  the  distribution  of 
goods. 

“I  am  confident  that  careful  study, 
analysis  and  research  will  help  us  in 
eliminating  these  wastes  and  in  making 
our  efforts  more  fruitful.” 

For  a  more  complete  and  correct  pic¬ 
ture  of  the  market  in  a  given  area  than 
is  now  possible,  he  said,  reliable  answers 
to  the  following  questions  were  necessary ; 


1  W  ho  has  the  purchasing 
within  the  area  covered  by  a  given  nevi.' 
paper  to  buy  a  given  product? 

2.  How  many  of  this  buying  dowm 

are  there  within  this  given  area  and  how 
many  of  them  may  buy  or  need  thk 
product  now  or  in  the  future?  ‘ 

3.  Where  geographically  within  this 
area  do  they  live? 

4.  To  what  extent  does  a  given  news 
paper  reach  the  people  within  its  area 
that  IS  how  many  people  of  each  deerw 
of  buying  power  does  a  given 
reach  and  what  standing  does  a  rim 
newspaper  have  in  the  minds  of  Z 
persons  in  each  class  of  buying  power’ 

__  There  is  an  increasing  'demand  for 

space  on  radio  broadcasting  programs 
George  M.  Burbach,  St.  Louis  Port  Dis'. 
patch,  told  the  newspaper  men.  Araaz^ 
ing  revenues  have  already  been  obtained 
on  contracts,  he  said,  the  aggressbe 
American  Telephone  &  Telegraph  Com¬ 
pany  having  produced  between  five  hnn 
dred  thousand  and  a  million  dollars.  Mr 
Burbach  said  a  newspaper  station  with  a 
as  much 

as  $200  an  hour  from  local  or  national 
advertisers.  The  Post  Dispatch,  operat- 
pioneering  in  this  field  and 
Mr.  Burbach  offered  to  give  other  news¬ 
papers  which  wish  it,  the  benefit  of  his 
experience. 

W.  E.  Donahue,  local  advertising  man¬ 
ager,  Chicago  Tribune,  laid  all  cards 
face  up  in  telling  how  the  Tribune  has 
built  $400,000  of  candy  advertising. 

Established  candy  firms  scorned  adver¬ 
tising  idea  in  1921,  he  said.  Prohibition 
had  increased  demand  for  sweets  and 
Fanny  May  Store  started,  under  conduct 
of  a  former  Washington  corre¬ 
spondent  named  Archibald.  Archi¬ 
bald,  induced  to  visit  Tribune  by  careful 
planning,  asked  Donahue  whether  chain 
store  business  could  succeed  advertising 
seventy  cent  candy.  Donahue  admitted 
having  no  precedent  but  replied  affirma¬ 
tively. 

“Send  a  salesman  to  call  on  Chicago 
people  daily.  Your  business  runs  eveiy 
day.  Exj^nse  and  income  are  daily  mat¬ 
ters.  Tribune  advertising  should  work 
daily.” 

Donahue  suggested  first  year  appropria¬ 
tion,  $50,000,  copy  five  days  a  week,  155 
lines  two  column  space.  The  Tribune 
would  determine  the  course  of  the  first  ten 
weeks  advertising  and  prepare  all  copy. 

Starting  the  campaign  in  April,  business 
was  checked  June  25  and  found  satis¬ 
factory. 

Donahue  proposed  summer  campaign  to 
reduce  drop  from  wmter  business  from 
40  to  33  per  cent.  August  reports  showed 
summer  business  to  have  passed  previous 
December  on  expenditure  of  $12,000. 

Fanny  May  Stores  now  number  27  in 
Chicago.  Other  firms  have  done  like¬ 
wise  and  Tribune  local  candy  advertising 
passed  $400,000  in  1924. 

Final  session  addresses  were  made  by 
R.  A.  Turnquist,  Mihvaukee  Journal; 
Carmical,  Chicago,  and  W.  G.  Woodward, 
Gravure  Service. 

Newspaper  advertising  departments  for 
many  years  have  been  troubled  by  a 
technical  distinction  between  local  adver¬ 
tising  which  is  charged  at  “local  rate,” 
and  “general”  advertising,  which  calls  for 
another  rate,  except  in  cases  of  publica¬ 
tions  which  charge  a  uniform  flat  rate, 
or  “one  price”  for  space.  Varying  inter¬ 
pretations  have  aroused  controversy,  but 
sometime  ago  the  Milwaukee  Journal 
outlined  a  code  of  standards,  calculated 
to  answer  the  problem  in  its  own  field, 
declared  Mr.  Turnquist. 

Considering  all  purposes  for  which  dis¬ 
play  advertising  might  be  scheduled  in 
the  Journal,  the  paper  classifies  as  “local” 
only  that  copy  ordered  by  “firms  doing  a 
retail  to  consumer  business  exclusively 
through  their  own  retail  outlet  in  Mil¬ 
waukee.”  This  interpretation  is  based 
on  a  consideration  of  “two  classes  of  dis¬ 
play  advertising,”  Mr.  Turnquist  ex¬ 
plained,  “that  which  intends  to  stimulate 
local  sales  for  an  individual  merchant, 
and  that  advertising  which  is  published 
to  create  and  perpetuate  general  selling  of 
an  article  of  service  in  our  territory  of 
circulation,  through  a  diversity  of  retail 
selling  outlets  or  selling  agencies.” 
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plan  to  study  postal  rate  problem  classified  managers  elect  c.  w.  nax 
and  recommend  legislation  president  at  HOUSTON  MEET 


National  Advertising  Commission  Re-elects  W.  Frank  McClure 
as  Chairman — George  M.  Burbach  and  C.  M. 
Hatfield  Officers 


St.  Louis  Globe-Democrat  Man  Succeeds  J.  L.  Irvin  of  Des 
Moines  Register — Charles  C.  Hardin  Named 
First  Vice  President 


(H.v  TelcKrafh  to  EomiR  &  Publisher) 


(/)>■  Telegraph  to  EriTOR  &  Publisher) 

rOUSTON,  TEX.,  May  13.— The  Na-  chairman  of  the  national  commission,  ap-  IJOLSTON,  Tex.,  May  13.— Chas  W.  Fresiileiit  Irvin,  called  the  first  session 
tional  Advertising  Commission  again  ix'int  a  committee,  of  which  he  was  ap-  Nax,  classified  advertising  manager  to  order  promptly  at  10  a  m.,  Monday 

alerted  W.  Frank  McClure  Chicago  pointed  chairman.  of  the  At.  Louis  Globe  Democrat  was  morning,  and  atter  the  delegates  had 

chairman  which  -  elected  president  of  the  Association  of  registered,  convention  committees  ocen 

means  also  that  “Let’s  Eliminate  Waste  in  Direct  Mail  Newspapers  Oassified  Advertising  Man-  apix'inted  and  reports  of  officers  read  the 


he  will  be  a  mem-  .Xdvertising,”  was  the  subject  of  an  ad-  agers  at  its  sixth  annual  convention  held  long  program  was  started. 


In  his  opening  address  President  Irvin 
pointed  out  the  accomplishments  of  the 
.Association  during  its  life.  Chief  among 
them  was  the  educational  work  in 
furthering  the  cause  of  Truth  in  Adver- 


W.  Frank  McClure 


lier  of  the  exec-  dress  by  Homer  .1.  Buckley,  president,  in  Houston  May  10  to  14,  in  conjunction 

utive  committee.  BiKkley  Dement  &  Co.,  Chicago,  Ill.,  be-  with  the  A.  A.  C.  W.  annual  meet. 

Other  officers  of  fore  the  .Associated  Qubs.  May  12.  The  other  officers  elected  were  Qiarles 

the  national  com-  “Of  all  the  places  in  advertising  where  C.  Hardin,  of  the  Columbus  Dispatch, 
mission  elected  tfie  mass  selling  appeal  should  be  lim-  first  vice-president ;  J.  H.  Butler, //oii.rf on 

were:  George  M.  'ted.  it  is  in  direct  mail  advertising,”  he  Chronicle,  second  vice-president;  C.  C.  tising. 

Burbach,  .9f.  Lom-  said.  Armstrong,  Clcz'cland  Press,  treasurer;  Harry  Gevoltney  of  the  Milwaukee 

is  Post  Dispatch,  “I  don't  mean  by  this  that  the  mass  and  H.  A.  Dryden,  PcoWu /ownwI-Tranj-  Journal  and  head  of  the  progpm  corn- 
vice  -  chairman,  selling  appeal  should  not  be  used  at  all  script,  secretary.  mittee,  presided  over  the  discussions, 

and  Charles  F.  in  direct  mail  selling,  but  I  do  want  to  O.  W.  Wespe,  of  the  Louisville  The  first  session  brought  out  a  subject 

Hatfield  St  Lou-  emphasize  that  its  use  should  be  restric-  Couricr-Jouriusl,  Carl  Nissen  of  the  Los  that  had  never  been  brought  before  any 

is,  secretary.  ted.  Angeles  Herald  and  H.  J.  Moehlman,  of  other  meetings  of  the  association— how 

Sustainingmem-  “In  nine  ca.ses  out  of  ten,  mass  selling  the  Baltimore  Sun,  were  elected  directors  to  .analyze  a  classified  section  to  de- 

liers  elected:  Ed-  appeals  have  no  place  in  a  campaign  of  taking  the  places  of  R.  E.  Seiler  of  the  termine  its  selling  features.  It  was 


proven  conclusively  that  many  classifica¬ 
tions  which  were  established  could  be 
used  to  sell  business  in  other  classifica¬ 
tions.  The  best  methods  of  using  facts 
regarding  quantity  and  quality  of  cir- 


win  T.  Meredith,  direct  mail  advertising,  and  if  I  were  to  Los  Angeles  Examiner,  P.  M.  Hough,  of 
of  Des  Moines,  and  when  a  new  presi-  analyze  the  failures  reported  I  would  in-  the  Minneapolis  Tribune,  and  H.  C.  lilc- 
dent  is  elected,  Lou  E.  Holland,  will  be-  variably  attribute  the  reason  to  this  Donald  of  the  Cleveland  Plain  Dealer, 
come  a  member  of  the  executive  com-  ‘bogey’  which  I  have  chosen  to  call  mass  whose  two  terms  of  office  expired, 
mittee,  as  the  retiring  president,  succeed-  appeal  of  copy  preparation  and  circular-  The  directors  whose  terms  of  office  .  _  _ 

in?  Charles  Henry  Mackintosh,  Chicago,  izing.  continue  for  another  year  are  Fred  Tate  culation  were  also  thoroughly  discussed 

E.  .Allen  Frost,  Chicago,  was  ap-  “It’s  the  lazy  man’s  way— and  more  of  the  Toronto  Star,  H.  G.  Barringer  of  -it  <Lis  meeting, 

pointed  chairman  of  a  committee  of  the  often  the  inexperienced  practitioner’s  the  Indianapolis  News  and  C.  L.  Perkins  _  The  afternoon  session  Monday  was 

National  .Advertising  Commission,  to  method — of  conducting  a  direct  mail  cam-  of  the  Chicago  Herald  and  Examiner. 

confer  with  the  executive  committee  of  paign.  J.  L.  Irvin  of  the  Des  Moines  Regis- 

the  association  concerning  the  feasibility  “The  specific  requirements  in  the  ter  and  Tribune-Nezvs,  retiring  president, 

of  the  appointment  of  a  body  represent-  preparation  of  successful  direct  mail  ad-  automatically  becomes  a  member  of  the 

ing  the  various  interests  in  advertising,  vertising  are  training  and  experience,  board  of  directors. 

to  study  the  postal  rate  problem  and  make  combined  with  thorough  understanding  of  Compared  with  previous  conventions 
recommendations  to  Congress.  Other  “1 :  The  products— its  merchandising  this  one  proves  more  than  the  others 


members  of  the  committee  were:  Harry  angles  and  competition. 


the  value  of  the  work  being  done  by  the 


Tipper,  New  York;  Theodore  R.  Gre-  “2:  The  lists  to  be  covered  and  the  .Association  for  the  cause  of  classified  ad- 

lach.  Joliet;  Geo.  Burbach,  St.  Louis,  and  most  effective  method  of  classifying  them  ■  '  ’  ’  ' 

Homer  J.  P.uckley,  Chicago.  _  according  to  buying  habits,  etc. 

This  action  was  taken  following  an  “3 :  The  ability  to  produce  the  type  of  lying  principles  of  classified  advertising 


vertising.  Greater  enthusiasm  in  the 
work,  a  better  appreciation  of  the  under¬ 


devoted  to  ways  and  means  of  selling 
potential  advertisers  in  the  many  lines 
of  business  which  have  never  used  class¬ 
ified  advertising.  This  will  undoubtedly 
prove  one  of  the  most  profitable  meet¬ 
ings  as  it  opened  up  many  new  fields  of 
space  buyers  and  methods  of  selling  them. 

This  being  a  “selling”  convention  the 
time  devoted  to  contracts  was  used  in 
methods  of  getting  the  name  on  the 
dotted  line. 

Tuesday  morning  a  joint  session  was 


address  by  Mr.  Buckley,  who  has  been  copy  appeal  of  direct  and  specific  inter-  and  a  fuller  realization  of  its  value  to  with  the  A._  N.  A.  E.  as  reported 

cst  rebated  to  each  group  at  the  point  of  newspapers  and  their  readers  by  the  pub-  elsewhere  m  this  issue  of  Editoh  &  Pt;B- 

purchase.  lishers  and  classified  managers  were  ap-  lusher.  The  afternoon  session  was  a 

“4:  The  mechanics  of  direct  mail  jiarent  at  every  session.  discussion  on  ways  and  means  to  prevent 

pieces  and  their  specific  application  to  While  this  was  not  the  largest  con-  dishonest  advertisers  from  using  the 
each  class.  veiition  in  point  of  numbers,  every  section  classified  columns  of  newspapers.  Many 

“5 :  The  follow-up— when,  where  and  of  the  country  was  represented,  while  cases  of  readers  being  refrauded  were 

how  emploved.  four  delegates  registered  from  Canada,  presented  and  the  importance  of  creating 

reader  confidence  was  emphasized.  It 
was  the  sense  of  the  organization  that 
still  greater  effort  should  be  made  to 
make  the  agencies  placing  classified  to 
be  more  careful  of  the  character  of  the 
business  forwarded  and  to  make  the 
_  news^pers  stricter  in  their  rules  of  cen- 

Remarks  on  better  advertising  copy  For  contributing  one  cent  to  any  sorship. 
and  prac’.tccs  by  Labert  St.  Clair,  direc-  special  edition  or  “puff”  proposition —  Wednesday  was  the  election  of  officers 

tor  of  advertising,  American  Electric  twelve  years. 


one  of  the  leaders 
in  the  fight  which 
the  Direct  Mail 
Association  has 
made  against  the 
present  postal  rate 
law.  He  referred 
to  the  fact  that 
the  national  com¬ 
mission  had  some 
time  ago  asked  the 
executive  c  o  m  - 
mittee  to  author¬ 
ize  the  president 
to  appoint  a  com¬ 
mission  on  postal 
rules,  but  that  the 
committee  “h  a  d 


LABERT  ST.  CLAIR  TELLS  OF  SOME  FOLKS 
WHO  SHOULD  BE  IN  JAIL 


George  U.  Burbach 


and  two-minute  talks  by  each  delegate 


_ _  Railway  Association,  before  Associated  For  issuing  copy  for  the  news  columns  on  the  most  useful  discovery  or  ac- 

chosen  to  discard  the  suggestion,  from  Advertising  Clubs  of  the  World  Con-  which  will  not  pass  on  its  merits  as  complishment  of  the  past  year, 
which  action  I  dissent,  and  I  want  to  go  ivntion,  Houston,  Tex.,  May  12.  news  matter — eleven  years.  At  noon  Tuesday,  the  delegates  were 

on  record  here  as  favoring  a  joint  meet-  "oftTFR  coov  will  he  written  in  the  ‘O'ng  to  convince  anyone  that  his  divided  into  three  groups.  Those  from 

ing  of  all  interests  in  advertising.”  He  IJ  tt  c.  ,  i  c  .  .  mimeographed  letter  with  the  name  evening,  morning  and  combination  papers, 

said  that  unless  the  national  commission  ^  .  ^"'t^  States  only  w  en  wje  nave  jj  ^  personal  communication —  At  these  luncheons  the  problems  peculiar 

took  a  firm  stand  on  this  matter,  he  was  controlling  the  writing  ol  j^^or.  Preferably  that  to  these  groups  were  discussed, 

afraid  it  would  disintegrate,  and  called  ,  "'"O  entorce  these  reading  the  letter  again  and  again.  Tuesday  afternoon,  separate  meetings 

the  action  of  the  Associated  .Advertising  '"^partially.  u  i  j  l,.  •  j  Fot  writing  flowing  sentences,  sprin-  were  held  by  delegates  from  large  news- 

Clubs  a  “slap  in  the  face”  of  the  action  ...  ^ tollowing  acts  _  should  be  inade  semi-colons,  but  concealing  papers  and  from  small  publications, 

taken  bv  the  executive  committee.  ille^l  and  penalties  imposed  as  mdi-  reader  what  we  are  talking  Thursday  was  devoted  to  ways  of 


Mr.  Tipper  said  he,  too.  had  a  feeling  ca^ .  _  _  .u  .  j 

of  resentment,  but  not  against  President  F?’’.  ‘o  convince  anyone  that  ad- 


talking  inursoay  was  devoted  to  ways  ot  sav- 
about — the  rock  pile.  >98  money  in  departmental  administra- 

For  writing  about  and  picturing  our  typographical  arrangement  and 


Holland  and  the  executive  committee  of  vertising  is  anything  except  common  machinery  to  the  entire  exclusion  ®ales  plans. 


iiLfiidiiu  aiiu  me  CAecuiivc 

the  Associated  Advertising  Clubs,  but  ^^tise  salesmanship  on  I«per--l.fe 
against  the  fact  that  the  national  com-  writing  on  a  subject  which  we 


of  our  human  machinery — the  pillory.  L.  Perkins,  was  appointed  editor 

For  writing  flat,  verbless,  tomato-can-  J^he  Classified  Joupial.  The  organi- 


mission  had  proposed  such  a  move  in  the  understand  and  have  been  j^eajjimes — the  straight  jacket.  ration  monthly  publication,  and  plans 

first  place  without  having  the  members  investigate  tuliy  twenty  While  all  of  us  are  in  jail,  we  might  were  made  for  its  enlargernent. 

of  the  commission  first  take  the  matter  ycai'S-  ■  .»  .u  i.  j  .  shly  spend  our  time  trying  to  boil  down  *  meeting  of  the  directors  held 

up  with  their  respective  bodies,  to  as-  E^r  yMsing  the  boss  and  putting  out  Book  of  Proverbs  and  Grey’s  Elegy.  Thursday,  it_  was  decided  to  hold  the 
certain  whether  such  a  move  was  desired.  3_P>cce  of  copy  which  we  know^^is  poor  Upon  emerging,  we  will  have  a  much  convention  in  Philadelphia  at  the 


He  doubted  that  all  of  those  who  vot^  niiieteen  years  and  eleven  months, 
for  the  original  plan  were  authorized  to  For  w'-'t'ng  a  piece  of  public  utility 
speak  for  their  respective  bodies,  .and  he  copy  which  even  Oswald,  the  square-head 
said  it  was  his  personal  opinion  that  the  who  washes  plates  at  the  roadhouse, 

commission  authorized  bv  the  last  Con-  cannot  understand— eighteen  years.  _  _  __  _  _  ,  _  .  _ 

Rress,  representing  Congress,  was  in  a  using  the  \yords  'mass  psychol-  recently  opened  a  private  radio  station  call 

letter  position  to  make  such  an  investi-  ogy,”  or  “reaction”  either  publicly  or  number  WIB A,  broadcasting  on  a  236 


better  appreciation  of  the  value  of  space.  of  the  A.  A.  C  W.  meeting.  The 

association  also  voted  to  seek  member- 


Daily  Adds  Radio  Station 

The  Madison  (Wis.)  Capital  Times 


ship  in  the  National  Commission  of  that 
organization. 

Anaheim  Plain  Dealer  Sold 


gation 

Jesse  H.  Neal,  of  New  York,  agreed 


privately — life  minus  one  day. 


meter  length.  The  station  was  officially  The  Anaheim  (Cal.)  Orange  County 


For  running  the  pictures  of  any  of  dedicated  May  8  with  talks  by  Governor  Plain  Dealer,  one  of  the  oldest  dailies  in 


with  Mr.  Tipper  that  no  action  should  be  flic  bosses’  children  or  infant  near-  J.  J.  Blaine  of  Wisconsin,  Mayor  Kittle-  Orange  county,  established  27  years  ago, 

taken  by  members  of  the  national  com-  relatives  on  any  piece  of  printed  matter —  son  of  Madison,  Philip  La  Follette,  dis-  was  purchased  this  week  by  John  S. 

mission  until  they  had  consulted  the  fourteen  years.  trict  attorney  of  Dane  County,  and  F.  G.  Baker  and  his  son,  Lotus  H.  Loudon,  the 

bodies  that  appointed  them,  for  if  they  For  trying  to  create  symphathy  for  Oetking,  representing  the  Madison  Asso-  latter  the  publisher  of  the  Anaheim  Bul- 
did,  they  might  be  repudiated  by  their  any  company,  incorporating  a  whine  in  ciation  of  Commerce.  Programs  a:e  letin.  afternoon  paper.  The  cash  consid- 

organizations.  any  O'"  iT'ng  to  sell  broadcast  three  times  a  week  and  consist  eration  was  set  at  $35,000.  The  Bulletin 

fudge  Frost  poured  oil  on  the  waters  service  by  any  means  except  on  Us  of  orchestra  music  and  imlividual  selec-  will  retain  its  entire  personnel,  but  none 

by  suggesting  that  W.  Frank  McGure.  merits— the  dungeon.  tions.  of  the  Plain  Dealer  employees. 
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DINNER  IN  HONOR  OF 
LOU  E.  HOLLAND 


Governor  “Ma”  Ferguson  Also  Ad¬ 
dresses  Convention  Women  at 
University  Club — International 
Representatives  Speak 


(H\  Tclet.rarb  to  Kditdr  &  1'liilisiier) 

lliK'sToN,  Tex.,  May  12.— Advertising 
men  representing  nine  nations  joined  in  a 
dinner  last  night  to  president  Lon  L. 
Holland  and  other  officers  of  The  .\sso- 
ciated  .\d\ertising  I'lnhs,  preliminary  to 
convention  activities,  while  the  men  were 
cclehrating  at  the  Houston  Club,  the 
ladies  were  entertained  at  a  similar  func¬ 
tion  at  the  I’niversity  Clnh,  where  Gov. 
“Ma"  Ferguson  and  Judge  Hortense 
Ward  of  Houston,  were  guests  of  honor. 


Lou  Holland 


Speakers  who  repsonded  to  Toast¬ 
master  Hob  Cornell's  numerous  invita¬ 
tions  were:  For  Great  Britain:  Sir  Wil¬ 
liam  \'eno,  who  compared  Houston  with 
his  Manchester  home,  as  inland  ports, 
called  Manchester  Houston’s  best  cus¬ 
tomer  and  advised  the  local  citizenry 
that  their  famed  port  would  soon  be  in- 
aderjuate  for  the  business  it  would  have 
to  handle;  for  Peru:  Dr.  Victor  Andores 
Belaunde,  a  member  of  the  Rice  Institute 
Faculty,  an  authority  on  South  American 
affairs;  for  Brazil:  Consul  General  J. 
A.  Muniz;  for  Mexico:  Arturo  M.  Elias, 
special  representative  of  President  Calles ; 
for  Cuba :  Samuel  Tolon,  of  the  Cuban 
Department  of  Commerce;  for  .Australia: 
Norman  S.  H.  Catts,  Sydney  Advertis¬ 
ing  Agent ;  for  Switzerland :  Henry 
George.  Geneva  .\dvertising  Agent ;  for 
San  Salvador:  Luis  F'clipe,  newspaper 
editor. 

John  H.  Payne,  business  manager  of 
The  Houston  Press,  George  B.  Forrestall, 
George  S.  Cohen,  M.  E.  Foster  and  R.  L. 
Dudley,  of  the  Houston  Executive  Com¬ 
mittee  also  made  short  talks. 

Mr.  Payne  made  a  plea  for  “Universal 
I’nderstamling,”  recounting  the  adoption 
and  signing  of  the  Peace  Resolution  in 
l^mdon,  last  year,  by  the  A.  A.  C.  W. 
and  arguing  that  the  work  be  carried  on 
at  this  convention. 

Rowe  Stewart.  Philadelphia  Record. 
spoke  for  Philadelphia  and  W.  L.  “Pop” 
Freeman,  for  St.  Petersburg,  Fla.,  bid¬ 
ding  for  the  1926  convention. 

Dr.  Charles  .Aubrey  F.aton,  Congress¬ 
man  from  New  Jersey,  offered  the  in¬ 
vocation.  Mayor  Oscar  Holcombe,  pre¬ 
siding,  introduced  R.  H.  Cornell  as 
toastmaster.  H.  M.  Garwood  made  the 
address  of  welcome.  Toasts  were  drunk 
for  President  Coolidge  and  King 
George.  Judge  Chester  H.  Bryan,  Her¬ 
bert  S.  Houston,  of  New  York,  a  past 
president  of  the  association,  and  former 
Governor  James  E.  Ferguson  also  spoke. 

President  Holland  was  given  an  en¬ 
graved  and  mounted  copy  of  the  Peace 


Resolution  signed  at  London,  by  the 
Houston  .Advertising  .Association  and  a 
tine  desk  set  by  the  Scranton  .Advertis¬ 
ing  Club. 

J.  W.  Neal,  chairman  of  the  Houston 
h’inance  Committee,  was  given  honorary 
membership  in  the  Houston  .Advertising 
.Association. 

.At  the  University  Club  Gov.  “Ma” 
[•ergnson  spoke  to  the  ladies,  in  part,  as 
follows  : 

“Ladies  of  the  .Advertising  Clubs  of 
the  World:  The  oportunity  to  address 
another  group  of  the  women  who  are 
carving  new  marks  in  the  paths  where 
only  men  have  walked  gives  me  sincere 
I)leasure.  I  bid  you  welcome  to  Texas. 

"1  know  something  of  the  struggles 
you  have  had  and  something  of  the  ob¬ 
stacles  you  have  overcome — struggles  and 
obstacles  the  more  difficult  of  conquering 
since  you  arc  women.  I  know  from  my 
own  e.\i)criencc,  for  it  is  no  easy  thing 
to  he  a  woman  governor,  walking  where 
men  have  walked  alone,  and  sitting  where 
men  alone  have  sat. 

“So  it  is  as  a  co-worker,  a  fellow- 
pioneer,  I  come  before  you,  to  greet  you. 
to  congratulate  you  on  your  achieve¬ 
ments.  and  to  plan  with  you,  if  I  may  be 
IK'rmitted.  greater  things  for  the  future. 

“I  believe  that  women  may  do  great 
things  for  the  business  world.  It  is  an 
old  thing  to  talk  of  woman’s  intuition 
and  her  keen  grasp  on  the  little  things  of 
life.  wherever  you  find  a  successful 


MRS.  BLACKWOOD  IS 
RE-ELECTED  PRESIDENT 


Chicago  Woman  Again  Lead*  Federa¬ 
tion  of  Women’s  Ad  Clubs — 
Praised  by  Holland 


(By  Telegraph  to  Editor  &  Publisher) 

Houston,  Tex.,  May  13. — The  greatest 
title  a  woman  in  the  business  world  can 
have  is  that  of  advertising  woman,  Lou 
Holland,  retiring  president  of  the  .A.  ,A. 
C.  cf  \V.  told  members  of  the  Flighth 
F'ederation  of  Women’s  .Advertising 
Clubs  at  the  annual  election  in  Houston. 

Following  are  the  officers  named  by  the 
women  for  the  coming  year: 

Mrs.  Bernice  Blackwood,  of  Chicago, 
re-elected  president;  Miss  Minna  Hall 
Simmons,  president  of  Woman’s  .Adver¬ 
tising  Club  of  New  York,  elected  vice- 
president;  Miss  Ethel  B.  Scully,  of  Mil¬ 
waukee,  retained  as  women’s  representa¬ 
tive  on  executive  board  of  A.  .A.  C.  of 
.W.,  and  Jessie  Ziesler,  retained  as  secre¬ 
tary. 

This  session  of  women  delegates  was 
presided  over  by  Mrs.  lulith  .Axell, 
jiresident  of  the  Women’s  Advertising 
Club  of  Houston.  Speakers  included 
Senor  .A.  M.  Elias,  special  representative 
of  Mexico,  and  Senator  Hiram  Bingham, 
of  Connecticut,  who  talked  about  Presi¬ 
dent  Coolidge. 

“The  average  women’s  advertising 
club  takes  itself  more  seriously  and  does 
its  work  better  than  the  average  adver¬ 
tising  club  of  men.”  Carl  Hunt,  general 
manager  of  the  A.  A.  C.  W.  declared 
in  an  address  before  the  federation. 

“No  one  who  has  observed  the  develop¬ 
ment  of  the  advertising  business  would 
question  the  place  of  women  in  it,  nor 
the  place  of  the  women’s  advertising 
clubs,”  he  said. 

“It  is  a  common  thing  nowadays  for 
a  woman,  after  Ix'ing  employed  in  ad¬ 
vertising  for  some  years  to  strike  out  for 
herself,  in  her  own  little  business,  where 
she  can  get  all  she  earns.  These  women 
u.sually  make  good,  because  they  take 
their  work  seriously  and  work  hard. 

“The  advertising  woman  does  have  a 
place  in  the  business,  and  a  position  of 
growing  importance  it  is,  too.” 


Dinner  to  Kent  Cooper 

Kent  Cooper,  new  general  manager  of 
the  Associated  Press,  will  be  the  guest  of 
honor  at  a  testimonial  dinner  to  be  given 
him  June  4,  at  the  I^tos  Club,  New 
N'ork,  by  20  of  his  intimate  friends.  In 
charge  of  arrangements  arc  Melville  E. 
Stone,  .Associated  Press  secretary.  Roltert 
H.  Davis,  editor  of  \funseyfs  Magazine. 
and  Norris  .A.  Huse,  business  manager  of 
the  .Mount  Vernon  Augus  and  the  Nejv 
Rochelle  Stattdard  Star. 


woman,  you  find  a  woman  who  ha>  taken 
her  womanly  ways  along  with  her  into 
her  business  world ;  a  woman  who  has 
solved  her  problems  with  her  heart  as 
well  as  her  head;  a  woman  who  has  not 
allowed  maudlin  .sentiment  to  over-bal¬ 
ance  her  belief  in  kindliness  and  justice 
and  fair  play. 

“This  docs  not  mean  that  I  condone 
with  the  mannish  woman.  If  a  woman  is 
going  to  1k‘  mannish,  let  her  stay  away 
from  me.  God  made  us  women  and  gave 
us  rare  opixirtunities  as  women;  let  the 
men  pro:it  hy  their  own  peculiar  little 
mannerisms.  There  is  no  excuse  for  the 
woman  in  business  unless  she  is  going  to 
stay  a  woman  there.  If  she  is  going  to 
ape  men,  let  her  stay  at  home  and  let  the 
men  keep  right  on  as  the\  have  been 
going.  We  made  our  plea  to  get  into  the 
Imsiness  world  that  we  might  better  it. 
If  we  are  going  to  do  just  as  the  men 
have  done,  we  certainly  cannot  do  better 
than  they  have  done. 

“I  heartily  commend  the  woman  who 
has  the  fighting  heart  in  her,  who  will 
leave  the  peaceful  quiet  ways  of  her 
grandmothers  to  battle  against  unknown 
ikUIs,  and  who  has  the  courage  to  keep  on 
lighting  until  she  succeeds.  I  congratulate 
her.  I  honor  her,  and  I  am  proud  of  her. 
I  am  glad  I  live  today,  rather  than  fifty 
years  ago,  that  I  may  see  the  things  we 
women  have  started.  Let  us  build  wisely 
and  well,  that  the  next  generations  may 
go  on  to  finer  deeds  and  firmer  buildings.’’ 


PROTECTION  TOPIC  OF  FINAN¬ 
CIAL  GROUP 


ii'T'HE  business  of  protecting  the  gigan- 
tic  national  investment  in  financial 
advertising  has,  in  the  past  several  years, 
lieen  reduced  largely  to  a  science,” 
Kenneth  Barnard,  director  of  the  De¬ 
troit  Better  Business  Bureau,  declared, 
addressing  the  financial  advertisers  in 
session  May  13. 

“The  greatest  weapon  of  the  Better 
Business  Bureau  in  preventing  fraud  is 
the  use  of  advertising.  The  same  magic 
something  that  sells  your  goods  has 
proved  beyond  any  shadow  of  doubt  to 
be  an  effective  instrument  to  prevent 
fraud. 

“It  has  been  truthfully  said  that  ’.A 
fool  and  his  money  are  soon  parted.’ 
The  job  of  the  Better  Business  Bureau 
is  not  to  keep  fools  from  lieing  robbe<l 
by  the  unscrupulous,  but  to  take  fools 
out  of  their  present  category  and  make 
them  into  careful,  discerning,  thrifty 
investors. 

“If  the  small  investor  can  see  the 
golden  opportunities  ahead  in  the  care¬ 
ful  purchase  of  legitimate  securities 
from  houses  of  proven  standing  and 
honesty,  there  will  be  ushered  in  through 
advertising,  and  through  financial  ad; 
vertising,  if  you  please,  a  new  era  ot 
American  prosperity.” 

Making  investment  advertising  ef¬ 
fective  was  the  major  theme  of  the 
address  made  May  13  before  the 
financial  advertisers  by  Henry  M. 
Tenney,  advertising  manager  of  the 
F'irst  National  Company,  St.  Louis,  Mo. 

“To  achieve  effectiveness  three  im¬ 
portant  problems  confront  us,”  he  said. 
They  are  as  follows; 

“Building  public  confidence,  through 
conservative,  dignified  methods;  educa¬ 
tional  campaigns,  cultivating  the  broad 
field  of  inexperienced  investors;  and 
a<loption  of  more  scientific  ways  of  fol¬ 
lowing  up  inquiries." 


Picture*  Radioed  5,000  Mile* 

Pictures,  transmitted  more  than  5,000 
rniles  in  20  minutes  were  received  in 
New  A  ork.  May  7,  from  Honolulu  using 
wireless  and  wire,  a  process  perfected  by 
the  Radio  Corporation  of  America. 

The  pictures  so  received,  photographs' 
of  the  war  games  and  army  and  navy 
leaders  in  the  sham  combats,  were  re- 
produced_  in  New  York  newspapers. 

The  picture-transmitter  is  a  portable 
apitaratus  developed  by  Captain  R.  H. 
Ranger,  the  inventor  of  the  process  which 
jierformed  yesterday’s  feat. 


SKY  FIRE  AND  PAGEAKr 
AT  TEXAS  SHRINE 


Ten  Thou*and  Dine  and  Witness  Gor 
geous  Spectacle  on  Sam  Houston’s 

Texa*  Independence  Acre _ 

“The  Truth”  in  Sparks 


{.By  Telegraph  to  Editor  \  I’tiiLisim, 

Houston,  Tex.,  May  12.— Five  thouj 
and  delegates  to  the  Auvertising  Uoj. 
vention  and  almost  as  many  oi  their 
hosts  were  served  a  shore  dinner  last 
niglit  on  tables  which  covered  the  acn 
of  ground  where  Sam  Houston's  Tcxa» 
Iroops  ale  their  last  meal  before  their 
attack  on  Santa  Annas  troops,  which 
won  independence  for  I'cxas  in  IbJh, 
More  than  one  thousand  “courtesv 
automobiles  ’  transported  the  advcrtisinj 
men  the  22  miles  to  the  historic  haii 
Jacinto  Batlleheid,  a  State  Park  ana 
shrine  sacred  to  texans.  And,  continu 
ing  to  speak  in  thousands,  as  they  do  in 
'iexas,  more  than  one  thousand  schoo, 
children  participated  in  an  historic  ' 

pageant  depicting  the  history  of  ■l'exa^ 
under  the  six  hags  which  her  sons  have 
saluted  and  fougiu  at  various  periods. 

Delegates  were  shown,  on  the  way  to 
the  hattlelield,  the  Houston  Ship  Channel 
and  1  urning  Basin,  to  which  lloustomafc 
attribute  much  of  the  prosiierily  aiw 
gn-  A  lh  which  is  evidenced  on  every  side. 
Cotion  comiiresses,  oil  reiinenes  and 
many  other  lactones  are  operating  along 
the  Channel,  their  plumes  of  light  oil 
smoke  providing  new  optical  seiisatiom 
for  delegates  Irom  the  murky  northen: 
cities  of  forge  and  mill. 

.Moving  in  a  lengthy  line,  at  25  miles 
an  hour,  through  patrols  of  'le.xas 
(  av  airy,  the  parade  of  cars  readied  the 
hattlelield  parking  spaces  and  debarked 
the  advertising  men  in  time  for  speed 
boat  races  in  the  channel.  Dinner  was 
served  as  the  last  exhaust  of  the  racing 
engines  died.  .Served  by  250  High  School 
stuelents,  the  seafood  and  frieel  chicken, 
ice  cream  and  colTee,  mints  and  the  in¬ 
evitable  contribution  of  oranges — Florida’s 
succulent  propaganda  for  the  next  con¬ 
vention — all  served  their  purposes  and 
adjourned  for  the  pageant. 

The  history  of  the  state  was  ixirtrayed 
in  six  scenes — the  war  dances  of  the 
Tejas  Indians,  the  French  discoverers 
whose  dances  were  curtailed  by  the  in¬ 
hospitable  redskins,  the  soldiers  and  mis¬ 
sion  friars  of  old  Spain,  the  struggle  be¬ 
tween  Mexico  and  Texas  which  brought 
the  Lone  Star  Flag  into  being;  the  en¬ 
trance  of  Texas  into  the  American  Union, 
the  emergence  of  the  Stars  and  Bars  dur¬ 
ing  the  Civil  War  and  the  rise  supreme 
over  all  of  the  Stars  and  Stripes  at  the 
peak  of  the  six  massed  colors. 

F'ireworks  Hashed  forth  on  the  opposite 
bank  of  the  channel  into  likenesses  of 
Dm  Holland  and  of  The  Truth  emblem 
of  the  Clubs  and  St.  Petersburg,  Florida, 
pw  its  bid  for  the  1926  meeting  gleam 
in  points  of  flame.  The  Houston  Canoe 
Club  depicted  the  Pageant  of  Nations, 
illuminated  by  Searchlights  from  boats 
in  the  channel  and  overhead  rockets, 
flares,  bombs  and  Roman  candles. 

It  was  a  great  event,  said  “Mefo”  is 
Houston  Chronicle’s  column  “Our  City," 
tixlay,  giving  full  credit  to  John  H- 
Payne,  business  manager  of  The  Press, 
who  was  in  complete  charge  of  the 
Barbecue  and  Pageant.  Payne  was  back 
at  his  desk  on  the  Press  today,  knowing 
what  the  President  of  the  United  States 
feels  like  after  greeting  White  House 
visitors  for  several  hours.  j 


ADVERTISING  TEACHERS  MEET 

Hold  Informal  Gathering  at  Houitoa 
A.  A.  C.  W.  Convention 

Houston,  Tex.,  May  12.— Eleven 
teachers  of  advertising  held  an  informal 
meeting  in  connection  with  the  advertis¬ 
ing  convention  this  afternoon  with  Wil¬ 
liam  C.  Wales,  of  Dallas,  acting  as 
chairman. 


Lan*ing  Paper  Reduce*  Price 

The  Lansing  (Mich.)  Capital  New, 
has  reduced  its  price  from  three  to  t»'o 
cents. 
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PHILADELPHIA  NORTH  AMERICAN  SOLD 

Cyrus  H.  K.  Curtis  Buys  Oldest  U.  S.  Daily— Price  Said  to  Be  $1,700,000— Will  Merge  It  With  Public 

Ledger  Monday  and  Launch  New  Morning  Tabloid 


David  e.  smiley,  exeruiiN- 

editor  of  the  Curtis  news- 
papors.  issueil  the  following  state¬ 
ment  to  Editor  &  Publisher  on 
May  1 1 : 

“The  I’lihlie  Ledger  Company 
fompleted  the  jiiirehase  of  the 
A'orl/i  Americnn  today.  The  two 
newspapers  will  he  merged  and 
published  daily  and  Sunday  under 
the  title  Philadelphia  Public  Led¬ 
ger  &  I^orth  American,  beginning 
Monday,  May  18. 

“On  the  same  day.  the  Public 
Ledger  C.oinpany  will  begin  pub- 
liration  of  a  tabloiil  newspaper 
to  be  called  the  Sun.  It  will  be 
issued  every  weekday  morning 
anil,  besides  eontaining  Associated 
Press  dispatches,  will  incluile 
many  features  produced  by  the 
great  news  gathering  organization 
by  the  Public  Ledger. 

“The  Sun  will  be  profusely  il¬ 
lustrated  with  news  pictures  and 
will  have  a  broad  popular  appeal 
for  all  classes  of  readers.” 


pHILADELPHI.A,  May  14.  —  The 
North  Atncricnn  has  been  sold  and 
will  cease  publication  with  its  issue  of 
Sunday,  May  17. 

The  purchaser  is  Cyrus  H.  K.  Curtis, 
owner  of  the  Public  I.cdaer,  Evening 
Public  Ledger,  Nciv  York  Evcnhif;  Post 
Saturday  Evcniii!’  Post,  Ladies’  Howr 
Journal  and  Country  Gentleman. 

It  is  understixal  he  j>aid  $1,700,000  for 
the  “good-will  and  tixtures.”  This  in¬ 
cludes  the  .Associated  Press  membership, 
but  does  not  include  the  building  of  the 
North  American  at  Broad  and  Sansom 
streets.  The  North  Atnerican  was  sold 
by  the  Estate  of  T.  B.  Wanamakcr. 
which  owned  the  North  .American  Com¬ 
pany  stock.  The  sale  was  engineered 
through  John  C.  Bell,  former  attorney 
general  of  Pennsylvania,  who  is  attorney 
for  Mrs.  Archibald  Thomson,  who  was 
Mrs.  Thomas  B.  Wanamaker.  sole  owner 
of  the  North  .American.  Mr.  Wanamaker 
died  some  years  ago. 

.Associated  with  Mr.  Bell  in  the  sale 
transaction,  it  is  understood,  was  E.  .A. 
Van  Valkenburg,  for  years  etlitor  of  the 
North  .American,  until  his  retirement 
about  five  months  ago. 

None  of  the  North  .American  Compiiny 
executives — not  even  its  own  attorney — 
knew  of  the  pending  sale  until  they  were 
notified  less  than  twenty-four  hours  in 
advance  that  the  deal  had  gone  through. 

Everything  had  been  going  along  se¬ 
renely,  the  circulation  was  showing  a 
healthy  increase  since  the  retirement  of 
Mr.  Van  Valkenburg.  The  present  manage¬ 
ment  of  the  North  .American  had  suc¬ 
ceeded  in  paying  off  approximately  $150,- 
000  of  a  debt  of  $2,50,000  that  had  stared 
it  in  the  face  five  months  ago. 

The  sale  was  put  through  at  the  insis¬ 
tence  of  Mrs.  Thomson,  who,  it  is  under¬ 
stood,  explained  that  she  wanted  the 
nviney  for  realty  investments  she  and  her 
sons  have  in  mind.  She  owns  a  one-third 
interest  in  the  North  American,  the  sons 
own  one-third  and  Rodman  Wanamaker 
and  his  sister  own  the  other  third. 

It  is  understood  that  Mrs.  Thomson 
apiwoachcd  the  Rodman  Wanamaker  in¬ 
terests  with  the  proposition  to  buy  out 
her  interest  and  the  interest  of  her  sons 
in  the  publication,  but  that  the  Rodman 
Wanamakers  declined  the  offer.  Then 
Mrs.  Thomson  insisted  upon  an  immedi¬ 
ate  sale.  .  . 

The  publication  went  to  the  Curtis  in¬ 
terests  because  it  was  Mr.  Curtis  who  on 
several  previous  occasions  had  made  of¬ 
fers  for  the  North  American.  With  the 
franchise  thus  obtained,  Mr.  Curtis  now 
owns,  in  addition  to  the  Public  Ledger 
and  Evening  Public  Ledger,  A.  P.  mem- 
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herships,  the  old  memberships  previously 
held  by  the  Philadelphia  Times,  the  Phila¬ 
delphia  Press  —  two  former  morning 
newspapers — and  the  Evening  Telegraph, 
owned  for  years  by  the  Wanamaker  in¬ 
terests. 

No  official  announcement  has  come 
from  the  Curtis  interests,  other  than  the 
bare  statement  that  publication  of  the 
North  American  will  cease  next  Sun¬ 
day.  There  was  a  conference  here  today 
at  which  the  final  details  were  arranged 
and  officially  and  legally  the  North  Amer¬ 
ican  passed  into  the  hands  of  Mr.  Curtis. 

Every  person  employed  in  every  de¬ 
partment  of  the  North  American  has  been 
told  that  after  Saturday  of  this  week  they 
will  be  out  of  jobs.  There  has  been  a 
rush  of  editorial  workers  to  other  news¬ 
papers,  but  the  field  is  limited  in  Phila¬ 
delphia,  the  only  other  morning  newspa¬ 
pers  now_  being  the  Philadelphia  Record. 
the  Inquirer  and  Public  Ledger.  In  the 
afternoon  field  is  the  Evening  Bulletin, 
E.vening  Public  Ledger,  and  the  newly  or¬ 
ganized  Daily  News,  a  tabloid. 

Officers  of  the  North  Ai.-erican  Com¬ 
pany,  which  operates  the  new.^jMper,  are: 
Hugh  B.  Sutherland,  vice-president,  who 


also  is  chief  eclitorial  writer  and  who  has 
been  such  for  many  years ;  James  P.  Con- 
sidine,  secretary;  Jenks  B.  Robinson, 
treasurer.  Frederick  F.  Forbes  is  direct¬ 
ing  editor.  The  managing  editor  is  Miss 
Janet  Stewart,  one  of  few  women  in 
America  holding  a  managing  edi¬ 
tor’s  job.  The  city  editor  is  Charles  N. 
Christman. 

As  the  ohlest  daily  newspaper  on  this 
continent,  the  North  .American  possesses 
whatever  merit  there  may  be  in  a  long 
and  illustrious  descent.  But  the  singular 
prominence  it  has  attained  as  a  journal  of 
recognized  worth  and  influence  has  been 
due  to  new  ideas  and  not  at  all  to  vener¬ 
able  connections.  Its  friends  and  enemies 
— it  has  matle  a  great  many  of  both — 
differ  radically  upon  the  justice  and  wis¬ 
dom  of  its  attitude  upon  certain  vital 
questions,  but  they  agree  in  conceding  to 
it  sincerity,  courage  and  integrity  in  ad¬ 
vocating  those  policies  which  it  has 
adopted  as  its  own. 

There  is,  however,  a  sentimental  inter¬ 
est  in  genealogy',  and  the  North  American 
is  by  no  means  insensible  of  the  honor  of 
being  linked  to  the  great  past.  A  connec¬ 
tion  which  carries  it  back  to  Benjamin 


1  raiiklii).  tarlic'-l  and  most  noted  of 
Pennsylvania  journalists,  and  a  direct 
descent  from  the  first  daily  newspaiHT  of 
the  country,  which  was  founded  to  fight 
and  destined  to  suffer  with  the  "insur¬ 
gents”  of  the  war  of  independence — these 
things  imke  more  interesting  the  vigor 
with  which  the  North  .American  battles 
tixlay  for  the  causes  which  it  believes  to 
he  right. 

Franklin  left  a  strong  impress  upon 
American  journali.sm,  and  friends  of  the 
North  American  like  to  trace  his  spirit 
in  its  forthright  vigor  of  attack  upon 
imblic  abuses  and  its  advocacy  of  con¬ 
structive  measures  looking  to  better  liv¬ 
ing  and  higher  ideals.  The  great  states¬ 
man,  philosopher  and  newspaper  man 
made  his  first  publishing  venture  W'th 
the  Universal  Instructor  in  All  the  Arts 
and  .Sciences  and  Pennsylvania  Gazette 
started  n  1728  by  Samuel  Keimer.  A  few 
months  proved  Keimer’s  unfitness,  but  the 
(laper  developed  rapidly  after  Franklin 
took  it  over.  His  first  act,  of  course,  was 
to  cut  down  the  preposterous  title  and  as 
the  Pennsylvania  Gazette  the  journal  had 
a  prosperous  career  until  1821,  when  it 
became  the  Saturday  Evening  Post,  fore¬ 
runner  of  the  noted  magazine  of  tod;iy. 

Franklin  was  editor  of  the  Gazette  until 
1765.  One  of  the  earliest  and  most  cap- 
.ible  editors  of  the  Post  was  Morton  Mc- 
Michael,  who  in  1847  took  charge  of  the 
North  American,  and  thus  carried  into 
this  jo’imal  the  traditions  and  principles 
of  Franklin’s  historic  success.  But  there 
.ire  two  other  lines  of  descent  which  carry 
the  North  American  back  to  the  begin¬ 
ning  of  American  journalism.  The  Penn¬ 
sylvania  Packet  or  General  .Advertiser, 
founded  in  1771  by  John  Dunlap,  and  the 
Gazette  of  the  United  States,  estalilisiied 
in  1789,  are  both  direct  ancestors  of  the 
present  paper.  The  Packet  moved  its 
jilant  to  Lancaster  in  1777-8,  while  Phila¬ 
delphia  V7P.S  occupied  by  the  British,  but 
returned  with  the  restoration  of  peace, 
having  maintained  a  gallant  advocacy 
throughout  the  cause  of  Independence.  On 
September  21,  1784,  it  appeared  as  a  daily 
newspaper,  the  first  in  America,  and  was 
conducted  successfully  until  it  was  merged 
in  1839  with  the  North  Americ.vi. 

The  Gazette  of  the  United  States, 
dating  from  1789  became  a  daily  in  1793, 
and  had  an  uninterrupted  career  until 
the  North  American  absorbed  it  in  1847. 
Meanwhile  the  Gazette  in  1818  had  con¬ 
solidated  with  the  True  Anu-rican.  which 
was  the  lineal  descendant  of  William 
Bradford’s  Pennsylvania  Journal,  es¬ 
tablished  in  1742.  So  that  the  present 
North  American  represents  by  direct  de¬ 
scent  newspapers  founded  in  1742,  1771, 
and  1789,  and  in  its  line  a  daily  news¬ 
paper  has  been  published  without  inter¬ 
ruption  from  the  pioneer  daily  issued 
in  1784. 

Under  the  long  management  of  Morton 
McMichael  and  his  son  and  successor, 
the  North  American  had  an  honorable 
career  as  a  resp«table,  conservative 
journal,  devoted  chiefly  to  the  advance¬ 
ment  of  commercial  and  manufacturing 
interests.  While  still  highly  regard^, 
it  had  lost,  however,  a  good  deal  of  its 
prestige  when,  early  in  1^,  it  was  pur 
cha.sed  by  Thomas  B.  Wanamaker,  son 
of  John  Wanamaker,  former  Postmaster 
General,  and  placed  under  the  manage¬ 
ment  of  E.  .A.  Van  Valkenburg,  now 
cflitor  and  president.  During  the  twelve 
years  the  North  American’s  growth  has 
been  one  of  the  phenomens  of  the  news¬ 
paper  world,  and  it  is  today,  perhaps, 
the  nearest  approach  to  a  “national  daily 
newspaper”  which  the  country  has.  It 
was  May  15,  1899,  that  the  paper  set 
forth  its  principles,  adherence  to  which 
has  co.st  it  many  bitter  fights,  but  has 
brought  it  material  success  as  well  as  the 
highest  reputation  for  public  service. 
The  “salutatory”  _  thus  describes  the 
IKipers  spirit  and  aims: 

“The  North  .American  will  exemplify 
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the  capacity  and  potency  of  truth  telling  friends  and  heavy  handicaps  in  business.”  his  plant  to  the  full  capacity,  he  cstab-  WISCONSIN  GAG  Bm  I 
journalism.  It  will  have  no  covert  or  E.  Van  \  alkenburg  resigned  as  pub-  lished  the  Evening  Public  Ledger.  This  “lii, 

personal  purjioses  or  interests.  It  will  Usher  and  editor  of  the  North  .Vmerican  daily  first  appeared  on  September  VEXOEID  BY  GOVERNOR 

be  subservient  to  no  man's  ambition,  to  concluding  an  editorship  of  a  full  quarter  14,  1914.  _  *' 

no  creeds  bias,  to  no  class  prejudice,  to  of  a  century  in  the  second  week  of  On  June  28,  1918,  Mr.  Curtis  purctsa  ;d  ..p  .  »  A  «  p 

no  party’s  domination.  November,  1924.  He  resigned  also  as  the  Philadelphia  Telegraph  and  s''  .iped  j^'*******.  .  *  i^*”*^*” 

‘‘In  politics,  while  maintaining  its  tra-  Eresident  of  the  North  American  Pub-  it.  He  had  wanted  it  ttyiit’l'  <tor  its  from  Printing  Derogatory  Stal*. 

ditional  Republicanism,  it  will  neverthe-  •'sU’ng  Co.,  thus  severing  all  active  Associated  Press  membp'  .  He  pur-  menu  Regarding  Banki  Called 
less  support  honest  candidates  against  relationship  with  the  publication.  It  was  chased  the  Philadn)'  ...m'es  and  ob-  ,  Menace  | 

dishonest  ones,  pure  causes  against  cor-  reported  at  that  time  that  Mr.  Curtis  tained  its  A.  P.  ,  .  _ 

riint  ones  and  the  neonle  apainst  the  'tad  considered  buying  the  North  Amer-  Rodman  War,  r  sold  him  the  ,,  .  ■  ^  ,,,. 

boLes,  regardless  of  lirtv  naml  or  party  ican  and  merging  it  with  the  piWcl/>/iw  Philadelphia  PreV  n  September,  1920,  ••esp^o^ge""  Wu"  palsLl  V'botV^^ 
effect.  Alwve  all  it  will  stand  for  the  ^  coiisolidaA'f  it  with  the  Public  P^^  legislature ‘ffiat  would  haV^ 

rights  of  the  many  against  the  power  rninistrated  by  Fred  h.  Forbes  who  had  Ledger.  The  Press  had  been  established  it  a  crime  to  circulate  verbally  or  thrmfu 

and  aggression  of  the  priviliged  few.  t)een  managing  editor,  H  B.  Sutherland  in  1857  and  it  had  tecome  .one  of  the  l,e  ""i^-d  word  anrstS^U 

Uemiicratic  civilization  in  the  largest  remaining  as  associate  editor  and  James  leading  newspapers  of  the  city.  In  the  toryV  co-operatives  or  banking  iS' 

sense  and  the  promotion  of  equality  anu  P-  Cpnsidme  who  had  been  secretary,  re-  year  Mr.  Curtis  bought  it  there  was  a  {i„ns  Gov  T  J  Blaine  has  remov^ 

erv-i:.!  <viiiitv  its  mleeinn  ^nA  its  maiiiiiig  as  general  manager.  Associated  shortage  of  news  print.  The  Press  had  a _ ";Li«  „i..*, 


social  equity  will  be  its  mission  and  its  general  manager.  Associated  shortage  of  news  print.  The  Press  had  a  club  over  the  free  press  dWh 

»  with  them  was  J.  B.  Robinson,  who  con-  very  desirable  paper  contract.  For  this  JT  •  ^ 


Tlicre  may  not  be  anything  very  start-  ‘'"u^d  as  treasury  of  the  company, 


paper  contract  and  for  a  30.000  daily  cir- 


ling  in  this  enunciation 'of  principles,  but  "  as  stated  that  Mr.  Van  Valkenburg  culation  ^d  100,OW  Sunday,  Mr.  Curtis 


the  interesting  fact  is  that  for  twelve  was  compelled  to  seek  a  j^olonged  period  paid  $1,000  000.  He  claims  to  have  re-  bill  and  the  suppression  I  «S  not 

.1  -K-  A _ _  1  i:  J  of  rest  whirh  hart  Uiiifr  h<>f>n  arK-iseri  hv  tainpfl  all  this  rirnilation  tor  the  I  erltrer  .  .  a 


consm. 

Gov.  Blaine  did  not  mince  words  in  his 
veto  message  to  denounce  the  sponsors 


years  the  North  American  has  lived  up  "t'ch  had  long  been  advised  by  tained  all  this  circulation  for  the  Ledger,  tlwt  they  attemMri  I  thers  f 

to  its  creed-  desnite  the  stress  of  biisi-  his  phjsician  and  friends.  On  January  1,1924  he  entered  the  New  ti-  n-essawe  in  nart  said-  I  a 


to  its  creed,  despite  the  stress  of  busi¬ 
ness  Competition,  and  the  reprisals  of 


Van  Valkenburg  was  a  giant  figure  for  York  field  with  his  purchase  of  the  New 


powerful  interest's  which  the  policy  has  Philadelphia  journalism  York  Evening  Post. 

nffended  aiid  politics.  P Or  iiearK'  a  quarter  of  a  - 


offended.  and  politics.  For  nearly  a  quarter  of  a  -  ^tep  will  I 

There  is  no  doubt  that  today  at  the  f  “BEST  KILLING”  GETS  If"”®  of  the  law  any  corporation  dmng  I  ,ts  discUSSlO 

uresptit  time  the  paper  has  more  enemies  ^  paper,  v^uiuub,  vime,  uneuiii  business  in  this  state,  and  in  fact,  there  I  r\^ 

than  any  other  journal  in  the  country,  protn'S'ng  and  extremely  able.  He  led  PAGE  24  IN  CAMDEN  "o  l'*nit  to  which  the  system  of  espion-  I 
but  on  the  other  hand  it  has  more  scores  of  campaigns  m  the  city  and  State  age  can  not  or  may  not  go.  |  Herald, 

....... and  it  has  been  said  of  him  that  no  Amer-  -  “This  law  is  a*  rlrattie  ac  were  ♦v.e  I  .-irie 


His  message  in  part  said: 

“I  know  of  no  demand  or  necessity  for 
this  kind  of  espionage  law.  The  next 
logical  step  will  be  to  include  within  the 


staunch  friends  and  supporters,  and  none  .  l  j  i  •  u  c  ^  ^  .  .. 

of  its  critics  ever  challenges  openly  its  editor  had  reaped  so  rich  a  crop  of  Judge  Publishes  Cnmeless  Newspaper  espionage  acts.  They  were  at  least 


is  no  limit  to  which  the  system  of  espion¬ 
age  can  not  or  may  not  go. 

“This  law  is  as  drastic  as  were  the  war 


integrity.  Its  course  has  involved  un-  r  -n-  o  r>  *  — Local  Public  Opinion  tended  to  protect  the  government  in  time 

ending  warfare,  for  it  is  notorious  that  .  Editor  &  Prm.iSHF.R  at  Against  It  establishes  an 

the  fighting  of  abuses  and  the  inaugura-  the  time  of  Mr.  Van  \  alkenburg  s  resig-  ^  espionage  system  in  time  of  peace  There 

tion  of  constructive  refroms  create  en-  nation,  an  Editor  &  Publisher  corre-  .  .  were  those  of  us  who  believed  that  the 

mities  among  interests  of  great  power.  sponUent  said  =.  Local  opinion  was  two  to  one  against  wartime  espionage  act  was  actually  harm- 

The  manatremont  declares  that  an  ad-  .1®  certain  there  has  never  been  a  a  cnmeless  newspaper,  according  to  H.  T.  ftil  to  the  best  interests  of  the  government 

I  lie  management  aeciare^nai  an  aa  more  hated  personage  in  the  history  of  baylor,  managing  editor,  when  the  ex-  and  to  the  soldiers  fighting  on  the  battle- 

trr  m  tlw  n!n!r^v^dhcrcncl  to  Pennsy>'ania  journalism  or  Pennsylvania  periment  was  tried  for  a  day  last  week  fields.  History  has  demonstrated  since 

diverted  from  the  paper  by  adherence  to  politics,  hut  everyone  of  these  persons  ..n  the  Ca,nden  (N.  J.)  Courier.  the  close  of  the  war  that  hail  citizens 

pnnciple— some  of  it  because  of  offense  Van  Valkenburg  and  has  con-  Former  Judge  John  B.  Kates,  who  con-  been  entitled  to  express  their  honest 

given  to  'arious  interests,  ^  some  be-  sistently  hated  the  North  American  and  ducted  the  experiment,  was  at  the  man-  opinions,  this  nation  might  have  been 

cause  the  North  American  s  editorial  gH  those  who  politically  aging  editor’s  desk.  The  chief  of  police  saved  the  saturnalia  of  graft  that  was 

IKihcv  governs  its  business  department  and  otherwise  feared  the  limelight  of  of  Gloucester,  N.  J.,  two  miles  away,  permitted  to  be  carried  on  liecause  the  lips 

and  dictates  the  exclusion  from  the  ad-  exposure.”  fought  a  hand  to  hand  engagement  with  of  patriotic  citizens  were  sealed 

vertising  columns  of  vast  quantities  of  1899  Van  Valkenburg  persuaded  a  fugitive  bandit,  and  shot  his  man  dead.  “And  yet  there  are  those  who  now  pro- 

crooked  and  merely  doubtful  announce-  jo^n  Wanamaker  to  buy  the  Philadelphia  Judge  Kates  ordered  three  paragraphs  on  POse  to  extend  this  same  system  of 

ments  "nicb  "nd  ready  admission  to  Xorth  American,  which  then  consisted  of  the  story,  and  told  the  make-up  man  to  espionage  in  peace  times,  that  will  drive 

ot^r  jiublications.  ....  a  >'»tle  more  than  a  respectable  name,  put  it  on  page  twentv-four.  fear  into  the  hearts  of  honest  citizens  and 

The  cxpiTirnent  inau^ratcd  twelve  pjuj  a  circulation  of  about  2,500.  Later,  Describing  the  experiment  in  a  state-  hold  over  their  heads  the  threatening  and 

years  ago,  amid  prophecies  of  disaster,  the  late  Thomas  B.  Wanamaker  took  nient  written  for  Editor  &  Publisher,  menacing  penal  statute,  at  times  when 

has  become  an  assured  demonstration.  hjj  father’s  interest  in  the  publica-  \ir.  Saylor  said :  their  voices  should  not  be  stilled. 

The  North  American  is  more  highly  re-  tion.  From  a  loss  approximating  $350,000  “The  people  like  the  crimeless  news-  “Those  of  us  who  still  retain  confi- 
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garded  now  jierhaps  than  ever  be^re.  a  vear  from  a  circulation  of  approxi-  paper 

Tn  ViiinHr#‘f!c  nf  n#'wcnarw»r  nmrpc _ oiv\aaa _ i  _ aU«* _ *  ffX,.' 


“The  people  like  the  crimeless  news-  “Those  of  us  who  still  retain  confi- 


In  hundreds  of  newspaper  offices  piately  266,000  and  sound  profit — that  was  ‘  “The  people  don’t  like  the  crimeless  American  government  cannot  give  our 

throughout  the  country  it  is  studied  as  Van  Valkenburg’s  achievement  in  the  first  newspaper.  approval  to  any  system  of  espionage,  no 

a  mixlel  in  the  attractive  presentation  of  ten  years  of  his  editorship.  “You  read  the  letters  to  the  editor  and  ''•’at  the  pretenses  may  be  of  those 

news,  and  particularly  for  its  forceful  fn  addition  to  being  a  remarkably  well  you  take  your  choice  There  was  a  ter-  "ho  have  the  boundless  zeal  to  create 

editorials  .  ....  '"formed  and  effective  editor.  Van  Valk-  rific  public  reaction  from  all  parts  of  the  new  laws  and  new  crimes.” 

In  fact,  the  North  American  is  held  enburg  was  a  powerful  business  man.  country  to  the  crimeless  Courier  of  last  - 

by  the  progressive  thought  of  the  After  he  had  secured  a  considerable  cir-  Tuesday.  Letters  poured  in  from  Saska-  McCORMlCK’S  WILL  RLED 

country,  notably  among  the  leaders  in  culation  he  told  Mr.  Wanamaker  that  the  p„rA  Worth  from  San  Dipizo  to  _ 

SZyenf’of"si,S  ir^eat  nuelions  con*'  American’s  advertising  policy  was  Penobscot.  About  60  per  cent  of  them  Widow  Get.  All  of  $2,000,000  E.ute 

inn  tariff  Son  pff  .pHvP  /V,  1°  favorcd  the  idea  of  a  crimekss  Courier  of  Illinoi.  Semitor 

scrvation,  honest  tariff  revision,  effective  the  big  fellow  and  another  to  the  u„a  Courier  renorters  stonned  the  r...  .nn  xr  t-7  a  ■  »  t  au 

control  of  corporations,  equal  opportuni-  “small  fellow”.  He  said  that  he  wanted  Ser^ee  run  of  400^  the^s^^^  he  f 

ties  for  all  in  every  activity  in  life,  to  “equalize  these  conditions”  and  Mr.  reaction  wL  a  Ihtle^  estate  of  Mcdill  McCormick,  late  Uni 

.scientific  sanitation,  pure  food,  improved  Wanamaker  asked  him  “what  it  would  ;  nf  nlavins  un  crime  Tudize  ^*^A*tf*  Illinois,  was  filed 

methods  in  education,  municipal  govern-  cost  to  stick  to  the  card.”  Van  Valken-  John  B  ^tes  Sttor  for  a  Tv  ^luck 

ment.  taxation,  road  building,  the  guard-  burg  said  that  he  could  not  tell.  All  he  S  ’r  T  theTmnth  on  T^e  ^'1?' 

mg  of  public  health  and  other  problems ;  knew  was  that  $400,000  worth  of  adver-  94  1  l  constmetive  news  ‘^a  ^  .  t^nunsel  for  the 

and  above  all  the  welfare  of  the  child,  tising  contracts  were  about  to  expire  and  ionaj  bcal  dv  c  movLen^^^  ‘'f  c'l  ^ 

the  future  c  t  zen.  if  the  rates  were  held  level  some  of  the  politics,  local  civic  movements,  of  Col.  R.  R.  McCormick,  co-publisher 

In^Hitics,  as.has  been  made  clear.  Urt^nTrs  Uuld  ^rop  olTt  Mr.  ..a..,.  ........... 


donee  in  the  fundamental  principles  of 


the  North  American  is  for  progressive  Wanamaker  agreed  and  the  rates  were  TmnlpTll  inventory  reflects  the  senator’s  faith 

Republicanism;  in  economics  it  is  for  made  level  and  some  of  the  short-enders  ^  f.  .w,  satisfied  in  his  country  and  its  resources,  probate 


,  ill  ttviiiuiiii..3  11.  13  lui  maOC  ICVCl  anO  SOmC  OI  ine  snori-ciiuers  «.T..c.a  aV...  T  ...„_a  a~  rr  •  . - •  • r  —  ’  - . 

the  principle  of  conservation,  not  only  did  drop  out.  The  slaughter  of  adver-  -  u  ^  ^  *  P  ^  ‘  '  officials  said.  They  p^t^  out  that 

of  natural  resources,  but  of  human  life  tUincr  rnntr^^rt.  nnnn  the  hlooHv  :.nirle  .  .  .  .  three-fourths  of  the  $2,000,000  estate  in 


of  natural  resources,  but  of  human  life  tising  contracts  uvon  the  bloody  angle  r  j  ^  •  ,  three-tourths  ot  the  $2,iX)0,(J(X}  estate  in 

and  energy.  In  general  it  is  for  human  of  principle  became  first  a  battle  and  then  other^'lbincrr^baf  Tilfn 

•rights  above  property  rights,  and  for  a  massacre.  But  it  soon  righted  itself  compensation  bonds  and 

every  movement  which  tends  to  lighten  under  the  insistent  pronouncement  of  “”P  municipal  schod,  road  and  improvement 

burdens  and  brighten  lives.  “square  deal”  poliev  of  Van  Valkenburg.  v  effected.  Iwnds.  Under  Senator  McCormicks  will 

E.  A.  Van  Valkenburg  states  the  North  Although  he  has  been  a  newspaper  pub-  „  S 

American’s  policy  as  follows:  “In  the  lisher  only  a  dozen  years.  Mr.  Curtis  has  He  attemp  ed  no  radical  change  in  make-  paid  his  widovv,  Mrs.  Ruth  Hanna  Mc- 
most  general  terms,  the  policy  of  the  already  purchased  five  dailies  and  estab-  rP„°L  ®  At  her  death,  unless  she  makes 

North  American  has  been  to  stand  for  fished  one  of  his  own,  spending  millions  „  ,.®  associate  editors,  Patrick  H.  other  disposition  m  her  will,  her  three 

libertv,  for  equal  opportunity,  for  charity  of  dollars  in  newspaper  property,  in  Harding,  widely  known  South  Jersey  children  will  share  the  estate. 

and  for  uplifting.  Philadelphia  and  New  York.  ’i  ^  secretary  of  - 

“An  instant  criticism  of  this  statement  He  went  to  Philadelphia  when  he  was  n^.i  r  River  Bridge  Commission.  Two  Berlin  Correspondent*  Return 

..ill  be,  tba.  ,l,c  far  from  be«  »  year,  old.  There  he  eenfmed  bim.elt  ^  J  t ”oM "Zr.EI™  Charier  S.  Smith  and  Carl  D.  Groat, 

unique,  is  deadly  con^onplace.  All  to  publishing  various  magazines  until  ^  reporters  Th^y  representing  the  Associated  Press  and 

j^^^ewsjiapcrs  uphold  tlie.se  principles.  Jan  1  1913  when  he  purchased  he  didn’t  smpaffrize  with  th^udge  but  S  the  United  Press  respectively  in  Berlin. 

There  is  none  .so  wicked  as  delilierately  Philadelphia  Public  Ledger  from  .-Vdolph  “'un  i  .mpaunze  wiin  me  jucige  nut  mey  ,  .  .  ,  Ajiio  Mr 

to  fiLdit  acainst  libertv  or  equal  oonor-  S  Ochs  of  the  New  York  Times  for  carried  out  his  orders.  Only  one  thing  returned  to  this  country  this  week.  Mr. 
to  tight  against  iineriv  or  equal  oppnr  s.  ici^ot  tne  j'cw  t  orK  times  tor  certain  as  a  result  of  the  exneriment  Smith  plans  to  remain  here  six  weeks, 

tunitv,  none  so  base  as  to  despise  charity  $2,000,000.  In  this  purchase  he  was  ciiiaiii  as  a  result  oi  mt  exiierimeni,  ..  ^  -11,  ,  ^  White 

Tnd  the  unliftinir  of  men  But  the  North  ioined  hv  Tohn  Dribble  of  Philadelohia  brought  the  Courier  a  million  dollars  'snen  he  will  return  to  Licrmany.  While 

and  the  upiiitiiig  01  men.  i.ut  tne  -xortn  joined  Dv  jonn  i-'rinme  01  t  hiiadupma.  ^  national  advertisine  ”  here  he  plans  to  visit  his  mother  at  Port- 

American  is  different  because  it  has  stood  later  buying  Mr.  Dribbles  share.  It  has  national  advertising.  Groat  is  to  take  charge 


for  these  things  in  practise,  as  well  as  in  said  he  tought  the  Public  Ledger  to  U.ily  Span.  100  Year.  the  cable  department  of  the  U.  P.. 

theory.  Its  success,  whicli  has  attracted  fulfill  a  boyish  dream,  for  he  has  admitted  renniyivama  uaiiy  apan.  luu  lear*  headquarters  in  the  New  York  office 

and  puzzled  experienced  newspaper  men  that  that  newspaper  under  the  ownership  The  Pottszille  (Pa.)  Journal  recently  '  _ 

the  country  over,  has  come  not  merely  of  George  W.  (Thilds  and  others  had  so  celebrated  'is  100th  anniversary.  H.  I.  .  r  •*  1 

through  having  a  policy,  but  through  hav-  stirred  his  ambitions  that  he  wanted  to  Silliman,  ^.titor  and  publisher,  received  increate*  LAapital 

ing  a  policy  and  living  up  to  it,  living  up  become  the  owner  of  a  journal  of  that  mcs.sages  of  congratulation  from  Presi-  The  Middleport  (N.  Y.)  Niagara  Her- 
to  it  in  the  face  of  organized  opposition,  type.  dent  Cafi’in  Coolidge,  Gov.  Gifford  Pin-  aid  has  increased  its  capital  from  $25,000 

desperate  assaults,  the  estrangement  of  A  year  later,  because  he  wanted  to  use  chot  and  many  other  prominent  men.  to  $50,000. 


Increate*  Capital 

The  Middlepnrt  (N.  Y.)  Niagara  Her- 
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How  the  Herald  Lost  Mac^s  Advertising 

Dr.  (ieorge  Shrady,  for  years  the  Herald’s  medical  editor,  and  an 
gninent  physician,  began  the  discussion  of  the  question  of  the  pasteuriz- 

of  milk  in  1908.  His  opinion  was  that  the  process  as  then  in  use 
las  not  satisfactory,  and  that  the  claims  of  Mr.  Nathan  Straus  and 
thers  for  its  purification  of  the  milk  were  unfounded. 

A  lively  controversy  followed,  especially  aflfecting  Mr.  Straus’  great 
jiilk  charity,  and  in  the  debate  Mr.  Ilearst  in  the  .American  vigorously 
iampioned  Mr.  Straus’  charitable  enterprise,  while  the  Herald  continued 
its  discussion  of  the  subject. 

On  Nov.  3,  Messrs.  Macy  &  Co.  withdraw’  their  advertising  from  the 
Herald,  and  a  few  months  later,  in  1909,  Toztm  Topics  in  a  scurrilous 
article,  charged  that  the  Herald  had  attacked  Macy’s  after  it  had  W’ith- 
irawn  its  advertising,  “declaring  that  the  Straus  milk  was  ‘poisonous’.’’ 

Mr.  Bennett,  in  a  leading  editorial,  manfully  stocxl  up  for  the 
editorial  independence  of  the  press,  as  follows : 

“The  Herald  does  not  declare  the  Straus  milk  to  be  ‘poisonous,’  now  that  the 
tlacy  advertisements  are  withdrawn.  On  the  contrary,  the  advertisements  were 
■j;ilkdrawn  because  the  Herald  would  not  declare  pasteurized  milk  to  be  inocuous. 

“Dr.  Shrady  and  others  dispute  the  claims  for  the  pasteurization  process  as  con- 
Jnrted  by  unscientific  enthusiasts,  and  for  that  reason  the  Herald  could  not  endorse 
Mr.  Straus’  views. 

“It  may  be  remarked  that  the  Macy  firm,  of  which  Mr.  Straus  is  the  ruling 
spirit  was  at  that  time  a  regular  advertiser  on  a  fairly  big  scale  in  the  Herald ;  but 
the  Herald  maintains  and  will  continue  to  maintain,  that  money  invested  in  its  adver¬ 
tising  columns  by  advertisers  does  not  entitle  them  to  dictate  what  shall  be  published 
in  the  Herald’s  news  columns.  Mr.  Straus  is  apparently  of  a  different  opinion,  and 
u  the  Herald  would  not  fall  into  line  in  his  ‘milky  way,’  he  withdrew  the  advertise- 
tnents  of  his  firm. 

“If  the  Herald  had  humored  Mr.  Straus  by  singing  the  praises  of  pasteurized 
milk,  he  would  probably  not  have  withdrawn  the  Macy  advertisements  on  Nov.  3. 
From  that  date  until  the  present,  Messrs.  Macy  &  Co.  would  under  ordinary  circum- 
'tances  have  paid  the  Herald  $44,000  for  advertising.  In  other  words,  the  Herald’s 
refusal  to  sacrifice  its  independence  has  cost  it  $44,000!” 

In  1910  Mr.  Straus  thought  of  closing  his  “pure”  milk  stations, 
largely  on  account  of  the  Herald’s  opposition,  but  was  urged  by  Mr. 
Hearst,  then  abroad,  not  to  do  so.  In  a  long  cable,  full  of  personal  abuse 
of  Mr.  Bennett,  Mr.  Hearst  said : 

“The  circulation  of  the  Herald  has  declined  every  year  for  the  last  fifteen  years, 
so  that  it  is  no  longer  worthy  of  consideration.  The  small  number  of  people  who 
still  take  the  Herald,  and  probably  do  not  read  it,  should  not  influence  a  man  of 
tour  broad  and  generous  nature.  I  hope  you  will  entirely  disregard  the  action  of 
one  moribund  paper  and  its  besotted  proprietor.” 

At  this  time,  the  name  of  Mr.  Hearst.  nor  tho.se  of  his  newspapers 
were  not  allowed  to  Ite  publishetl  in  the  Ilerakl,  and  the  .American  in 
commenting  thereon,  said  : 

“The  .American  is  enabled  to  bear  up  under  the  Herald’s  ‘silent  treatment,’  be- 
cau.se  so  few  people  read  the  Herald  these  days  that  the  advertisement  would  not 
really  be  of  any  value.” 

The  Herald’s  Political  Policies 

That  the  ixtlitical  independence  of  the  Herald  had  Iteen  questioned 
many  times  during  its  lengthy  career  is  a  matter  of  fact,  but  this  does  not 
prove  that  the  Bennetts,  father  and  son,  were  not  non-partisan  in  all  the 
great  campaigns. 

The  son  was  especially  determined  to  maintain  the  independence  of  the 
Herald,  as  examplified  in  the  campaign  of  1888,  when  he  said : 

“Blaine  represents  all  that  is  bad.  while  Geveland's  election  will  mean  the  for- 
nation  of  a  political  dynasty,  as  was  seen  under  Jefferson  and  Jackson.” 

Again  in  1889,  under  strong  provocation,  he  emphatically  announced 
the  Herald’s  entire  disassociation  from  partisan  politics.  Later  on  in 
discussing  the  nomination  of  compromise  candidates,  he  said : 

"A  President  who  represents  the  disappointments  of  stronger  men ;  who  has 
li*«n  in  other  positions  so  unimportant  as  to  have  made  neither  enemies  nor  friends ; 
who  comes  into  a  convention  as  a  trick  or  an  accident — the  election  of  such  a  man 
is  of  doubtful  value.” 

Mr.  Bennett’s  policy  of  political  independence  was  established  upon 
a  broad  basis. 

The  question  of  the  merits  of  this  or  that  candidate  did  not  enter 
into  it.  The  one  principle  was  ewer  uppermost — what  was  the  In-st  for 
the  welfare  of  city,  state  or  nation,  and  thus  guided  the  Herald  was 
really  a  great,  independent  paper,  rising  above  party  prejudices,  but 
always  opposing  policies  and  candidates  that  Mr.  Bennett  honestlv 
believed  were  prejudicial  and  inimical  to  the  best  interests  of  the  people. 

Mr.  Creelman  once  said : 


‘‘Mr.  Bennett  is  a  great  political  free  lance — a  guerilla,  impatient  of  political 
control,  and  he  will  deliberately  attack  a  party  to  prove  that  he  is  not  controllable. 
His  idea  is  that  an  editor  should  be  a  man  in  a  watch  tower,  out  of  sound  and  out 
of  reach. 

‘‘He  is  doing  all  he  can  to  make  the  Herald  an  institution  which  will  live  after 
his  death.  In  other  words  he  wants  it  to  be  ‘a  headless  republic.’  ” 

Herald’s  Accurate  Election  Forecasts 

The  Herald  achieved  a  national  reputation  for  its  generally  correct 
election  forecasts.  In  the  exciting  Presidential  campaign  of  1912.  Mr. 
Bennett  expended  large  sums  of  money  in  conducting  a  nation-wide 
poll  of  “straw  votes.”  under  the  management  of  the  late  Don  Martin 
and  other  able  journalists.  It  was  the  greatest  newspaper  poll  ever 
undertaken,  ending  with  the  casting  of  319,321  votes  in  37  states. 

On  Novemljer  3rd  of  that  year,  two  days  before  election,  the  Herald 
announced  that  Woodrow  Wilson  would  be  the  next  president,  defeating 
Taft  and  Roosevelt,  and  tliat  the  next  Congress  would  be  Democratic. 
As  the  Herald  said  after  the  election,  its  forecasts  “emphasized  the  fact 
they  ‘hit  the  nail’  squarely  on  the  head.  The  exeptions  merely  prove  the 
rule.  In  this  (the  1912)  election  it  is  remarkable  how  close  the  Herald 
came  to  naming  the  National  and  State  victors.  For  Congress  the 
Herald  foretold  the  election  of  42  of  the  45  Representatives  from  New 
York;  at  least  .10  of  the  36  in  Pennsylvania;  20  out  of  the  25  in  Illinois: 
10  out  of  11  in  New  Jersey;  18  out  of  21  in  Ohio;  and  called  the  turn 
on  all  in  six  other  states.” 

It  was  in  this  campaign  that  Mr.  Bennett  eliminated  the  name  of 
Theodore  Roosevelt  from  the  Herald’s  political  stories.  He  was  referred 
to  as  the  “Third  Termer,”  and  in  a  pungent  editorial,  the  Herald  noting 
that  he  was  “nursing  a  grievance,”  w’arned  him  of  his  coming  defeat  and 
final  extinction  as  political  factor. 

It  was  at  this  time  that  Mr.  Bennett  said: 

• 

“After  all,  the  people  must  decide.  It  is  for  the  voters  of  the  United  States  to 
say  whether  conditions  which  exist  shall  be  changed.  ♦  ♦  ♦  Sometimes  the 
.American  people  have  voted  for  a  change  and  have  made  a  mistake;  but  they  have 
never  yet  made  a  mistake  which  they  have  not  rectified  in  time.” 

The  local  election  returns  were  always  the  fullest  of  any  New 
York  paper,  from  the  ’nineties,  when  under  the  systematized  method  of 
Tom  .Alvord,  an  entire  page  of  figures  by  election  districts  were  given, 
down  to  the  elaborate  displays  by  stereopticon  to  immense  crowds  in 
Herald  Square,  followed  by  the  rapid  issue  of  editions  containing  the 
latest  news  of  the  result. 

Herald’s  Great  Prosperity 

With  a  high  mark  of  500,200  circulation  during  the  Spanish- .Ameri¬ 
can  War,  and  always  being  the  favorite  newspaper  with  the  wealth  and 
active  business  men,  the  Herald  for  many  years  maintained  the  confidence 
of  large  advertisers. 

Contrary  to  the  New  York  American’s  reiterated  intimation  that  it 
was  “going  down”  in  circulation  and  advertising  patronage,  the  year  1912 
was  one  of  the  most  prosperous  on  record. 

On  Stmday,  Sept.  29,  it  carried  421)4  columns  of  advertising  besides 
11  columns  in  the  Brooklyn  edition,  and  Mr.  Bennett  apologized  for  hav¬ 
ing  to  leave  out  “a  large  volume  of  advertising,  and  thus  a  waiting  list 
has  been  established.  News  is  the  first  consideration  on  this  paper.  It 
has  always  given  the  news,  no  matter  what  the  cost,  and  will  not  depart 
from  that  straight  and  narrow’  path.” 

The  progressive  enterprise  of  Mr.  Bennett  led  all  competitors.  He 
was  the  first  to  make  use  of  wireless  telegraphy,  opening  a  radio  station 
in  1910  in  his  Ship  New’s  Station  at  the  Battery,  open  day  and  night. 
Masters  of  vessels  equipped  with  wireless  w’ere  requested  to  com¬ 
municate  marine  new’s  direct  to  this  station. 

In  the  same  year  he  started  the  prompt  collection  of  ship  news  bv 
means  of  his  boat,  the  “Owlet,”  under  command  of  the  late  “Judge” 
Smith. 

A  chart  showing  the  location  of  steamships  crossing  .Atlantic,  with 
a  key  to  their  positions  w’as  another  popular  feature. 

The  Herald  led  in  the  promotion  of  new’  discoveries  and  inventions, 
notably  in  the  cases  of  the  automobile  and  the  airplane.  It  was  the 
Herald  that  sent  out  its  “scout  cars”  under  the  able  guidance  of 
Hamilton  Peltz.  who  as  the  popular  “Auto  Pathfinder”  received  an 
enthusiastic  reception  on  his  long  trip  south  to  .Atlanta,  and  which 
le(l  to  the  building  of  new  highways. 

(Continued  Next  IVeek) 


AGENT  FLOODS  PRESS 
WITH  FREE  MATS 


water  over  Ivory  (lakes.  ai)out  two  te». 
spoons  to  a  bowl.” 

Another  one-column  ‘‘feature”  sa],. 
sidi/ed  by  Procter  and  Gamble  under  the 
beadin}?  “Wash  Your  House,”  mention 
Ivor.\-  soap  three  times,  in  five  paragrapl*. 

■Mr.  Hernays  is  well  known  to  the 
.\meeriean  Newspaper  Publishers’  Asso¬ 
ciation,  which  is  constantly  warning  hj 
large  membership  against  using  any  of  the 
materials  he  furnishes.  He  has  been  con¬ 
ducting  his  own  office  about  three  years, 
according  to  the  A.  X.  P.  \.  In  about 
1912  he  was  the  press  agent  for  the 
Waldorf-Astoria  Hotel.  New  York.  He 
is  author  of  a  hook  called  “Crystallizing 
Public  Opinion.” 

His  “velvet  service,"  apparently,  is  his 
latest  attempt  to  get  free  publicity  for  a 
client.  The  A.  X.  P.  A.  Bulletin  dated 
May  -4,  comments  on  it  as  follows; 

“The  copy  so  far  submitted  for  velvet 
is  so  obviously  advertising  there  seems 
little  possibility  the  effort  will  be  suc¬ 
cessful.” 

Several  New  York  editors  to  whom 
the  examples  of  Rernays’  work  were 


space,  in  the  form  of  the  artist's  sig¬ 
nature.  iierbajis  a  ]K-culiar  coincidence. 
".Sketch  by  Cheney"  is  that  signature. 
"One  of  the  mo>t  attractive  examiiles 
Edward  L.  Bernayt’  “Service”  Gives  combining  a  patterned  silk  with  one 
Editors  Chance  to  Advertise  Ivory  I'lain  t..ne  i>  >hown  in  a  Paris  model 

c  r'L  o-ii  .  designed  lor  (  lunev,  reads  one  sentence 

soap,  Cheney  Silk,  Crisco  .Up  .  , 

and  Other  Product.  Mr.  Beniays  is  also  generous  to  Proc- 

-  ter  and  Gamble  in  the  sketch  accompany- 

l-iUTOR  &  PuBLisHhR  this  week  came  ing  the  Ivory  Soap  copy,  which  on  the 
into  iiossession  of  six  amazing  examples  proof  with  the  mat,  bears  the  nutation  it 
of  free  space  seeking  press  agent  art.  is  “furnished  I'KEE  by  The  Procter  and 
Investigation  disclosed  them  to  lx;  the  Gamble  Company,  Cincinnati”  for  the 
creations  of  Edward  I^  Beniays,  an  old 
hand  at  fiooding  newsiiaiH-r  offices  with 
manuscripts,  which  should  by  right  be 
labelled  advertising. 

d  he  six  examples  of  his  current  work, 
prcjiared  in  mat  form  and  made-up  with 
illustrations  to  appear  as  authentic  news- 
paiK-r  syndicate  features,  plainly  adver¬ 
tise  Cheney  silk,  Ivory  soap,  vegetable 
fats,  gelatine,  velvets,  and  the  haber¬ 
dashery  of  Hart,  .Schafiner  Marx. 

“It  is  hard  to  believe  that  reputable 


From  the 

NATIONAL  HOUSEHOLD  SERVICE 
565  Fifth  Avenue,  New  York  City 

Furnished  FREE  by  The  Procter  and  Gamble  Co.. 
Cincinnati,  O.,  for  your  use  in  the  interest  of  increasing 
the  efficiency  of  the  American  home. 


I  have  ever  seen,  said  Keats  Speed, 
managing  edi;or  of  the  New  York  Sun. 
“.Any  supixised  editor,  silly  enough  to  fall 
for  this  stuff,  de^erves  to  be  stung.” 

".Any  editor  who  would  print  stuff  of 
this  sort  doesn’t  deserve  to  hold  his  job,’ 
John  Tennant,  managing  editor  of  the 
New  A’ork  l-'vening  World,  declared. 

I'rom  the  business  office  standpoint 
came  the  following  comment  from  Edwk 
S.  Eriendly.  business  manager  of  the 
New  York  Sun : 

“This  so  obviously  belongs  in  the  ad¬ 
vertising  columns,  that  every  man  in¬ 
terested  in  advertising  would  resent  see¬ 
ing  it  in  the  news  columns.  Xo  editor, 
who  reads  copy,  would  pass  it." 

In  a  statement  to  Editor  .sxd  Puj- 
LISHER,  Mr.  Bernays  said  in  part: 

“Newspapers  today  carry  trade  news 
and  information  which  is  secured  thrnugt 
their  own  efforts  or  through  the  efforts 
of  the  organizations  ha\ing  such  infor¬ 
mation  available. 

“Industry  today  is  founded  on  a  broad 
public  interest  in  the  facts  concerning 
mdustry  and  it  has  been  found  essential 
by  editors  as  well  as  by  industrial  or¬ 
ganizations  to  keep  the  public  informed 
of  industrial  facts. 

“The  mats  referred  to  have  as  a  matter 
of  interest  received  the  approval  and  the 
praise  of  numerous  editors  and  publishers 
of  both  dailies  and  magazines. 

“As  far  as  the  relationship  of  our 
clients  or  ourselves  to  the  newspapers  of 
the  country  is  concerned,  no  information 
is  ever  issued  by  them  or  by  us  without 
its  point  of  origin  being  clearly  defined. 
.\  newspaper  using  such  material  does  so 
solely  and  obviously  because  of  its  news 
interest.” 


Neysa  McMein  Lets  Palette 

Wait  On  Palatable  Food 


New  Minnesota  Editorial  Group 

Editors  of  four  Minnesota  counties— 
Scott,  Sibley,  Le  Sueur  and  Nicollet— 
met  at  I.e  Sueur  and  formed  the  Lower 
Minnesota  Valley  Editorial  .Association 
recently.  The  officers  are :  president,  0. 
J.  Quane,  St.  Peter  Herald;  vice-pres¬ 
ident.  James  Olson.  Gibbon  Gacettt; 
secretary,  .Arthur  Suel,  Xew  Pragu 
Times;  treasurer,  C.  C.  Eaton,  Win- 
throp  Neii's. 


4  teaspoonsful  Baking.  Powder 
Orange  Icing 

Cream(pri^^and  sugar  together, 
add  salt,  egg&  weli  beaten,  orange 
extract,  and  flour  and  baking 
powder  alternately  with 
carefully  and  turn  (■ri.>ir-in> 

greased  and  floured  cake  tin  and 
bake  in  moderate  oven  about  one 
hour.  This  mixture  may  be  baked 
in  layers. 

For  the  icing,  boil  1  cupful  water 
with  2  cupsful  sugar  till  it  forms 
soft  ball  when  tried  in  cold  water, 
or  240<‘  F..  then  pour  over  well 
beaten  yolks  of  four  eggs,  beat  un¬ 
til  smooth  and  thick,  add  1%  tea- 
spoonsful  orange  extract  and 
spread  at  once  on  cake. 

Sufficient  for  one  large  cake. 

Note — Onr  readers  may  obtain  free  a  new 
80  page  cook  book  by  addressing  the  Na¬ 
tional  Household  Servtee,  565  Fifth  Avenue, 
New  York  City. 


mrETSA  McMEIN.  noted  mag- 
/\l  azlne  cover  artist,  has  turn- 
*  ^  ed  her  talents  to  infusing 
beauty  into  kitchen  and  cookery. : 

Cooking  may  be  to  some  a  drab 
task,  but  Miss  McMein  brings  art 
into  everything  she  does.  Her  j 
kitchen  is  cheerful  with  potted 
plants  and  colorful  crockery,  and 
the  dishes  she  makes  are  not  only 
delicious,  but  most  attractive  to 
look  upon.  As  colorful  as  it  is  de¬ 
licious  is  the  Golden  Orange  Cake 
which  the  artist  often  makea  This 
is  the  recipe  she  uses: 

Golden  Orange  Cake 
2  cupsful  Sugar 
1  teaspoonful  Salt 
1  teaspoonful  Orange  Extract 
1  cupful  Milk 

5  Eggs  or  Yolks  of  10  Eggs 
4  cupsful  Flour 
1  cupfu^TrESr^ 


Thompson  Heads  Kansas  Editors 

Thomas  E.  Thompson,  for  SO  years 
connected  with  the  Hoxeard  (Kan.) 
Courant,  was  elected  president  of  the 
Kansas  State  Editorial  .Association  at 
the  .33rd  annual  meeting  at  Topeka  this 
week.  lack  Harrison,  editor  of_  the 
Beloit  Gaaette  was  named  vice-president 
and  W.  E.  Blackburn,  Uerrin'^ton  S'tin, 
was  re-elected  secretary-treasurer. 


Kansas  Republican  Editors  Elect 

Bert  Barnard,  editor  of  the  Ness  City 
(Kan.)  Sunday  Netes  was  elected  pres¬ 
ident  of  the  .Southwest  Kansas  Repub¬ 
lican  E.ditorial  .Association  at  the  annual 
meeting  held  in  Ness  City  this  week.  P 
McKenchine  of  the  Kinsley  Mercury  was 
named  vice-president,  Earl  Fickett,  Pca- 


Facsimile  of  free  feature  advertisements  sent  out  in  mat  form  to  newspapers 
by  Bernays 


body  Gazette,  secretary,  and  W.  Y.  Mor¬ 
gan,  Hutchinson  Nc7vs-Herald,  treasurer. 


Editor  &  Publisher  for  May  16,  1925 


24  newspapers 

one  high  standard 


The  progressive’s  opinion  today  is  the  conserve- 

tive’s  opinion  tomorrow.  Every  established  and  accepted  idea 
was  once  "radical.” 

Even  the  custom  of  the  daily  bath  was  once 

forbidden  by  law  and  frowned  upon  by  physicians. 

Scripps- Howard  Newspapers  dare  to  stand  for 

ideas  they  believe  to  be  right  and  for  the  general  good. 

They  believe,  with  Dante,  that  if  they  give  light, 

the  people  will  find  their  own  way. 

That  this  liberal,  tolerant,  fearless,  virile  editorial 

policy  wins  an  unusual  loyalty  from  readers  is  shown  by 
growing  circulations  in  the  face  of  reader-bribery  with  valu¬ 
able  premiums  and  other  enticements  by  competitors  who  make 
no  distinction  between  the  Synthetic  and  the  Genuine. 


THE  SCRIPPS'HOWARD  NEWSPAPERS 


Representeil  in  the  National  Advertising  Field  by 

ALLIED  NEWSPAPERS,  INC. 

New  York  Chicago  Cleveland  Cincinnati  San  Francisco  Los  Angeles  Seattle 
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Editor  &  Publisher  for  May  16,  1925 


NEW  DAILY  ANNOUNCED 
FOR  McKeesport,  pa. 


CLARK  NOW  CITY  EDITOR 


COMMUNITY  AD  GROup 
CHANGES  NAME 


Painted  Outdoor  Advertising  Associa¬ 
tion  :  Tom  Nokes,  Johnstown,  Pa. 

Poster  Advertising  Association ;  E. 
Allen  P'rost,  Chicago,  Ill. 

Public  Utilities  Advertising  Associa¬ 
tion  :  Frank  L.  Blanchard,  New  York. 

Religious  Press  Department ;  To  be 
appointed. 

Screen  Advertisers  Association :  To  be 
appointed. 

Window  Display  .\dvertising  .Associa¬ 
tion:  To  be  appointed. 


Succeeds  *‘Will**  Wayne  on  Baltimore 
News — Southwick  Joins  Staff 

Harry  Clark  has  been  named  the  city 
editor  of  the  Baltimore  Nni'S,  the  Hearst 
evening  jtaper  in  Baltimore.  He  suc¬ 
ceeds  “Will"  Wayne,  who  came  from 
.Syracuse  with  Robert  McCabe,  the  man¬ 
aging  editor  of  the  paper,  when  Mr. 
Hearst  bought  the  Baltimore  Snvs  and 
the  Baltimore  American  two  years  ago. 
He  has  served  in  various  editorial  capaci¬ 
ties  on  the  news  and  was  made  city  editor 
a  vear  ago. 

A1  L.  Southwick,  who  has  been  with 
tlie  Boston  American  for  a  number  of 
years,  comes  to  Baltimore  as  the  news 
editor  succeeding  Mr.  Clark. 


Reorganized  Department  Still  H 
by  C.  F.  Hatfield — Growth 
Field  Told  in  Speeches— 
Resolutions  Adopted 


Evening  Journal,  Incorporated  for 
$250,000  Will  Publish  from  New 
Plant  About  July  1 — J.  R. 
Alexander  Elditor  and  Manager 


(«v  telegraph  to  boiTOR  &  Plblishes) 

Hot  STON,  Tex.,  May  14.— During  iu 
final  session  Thursday  morning,  tht 
community  advertising  department  voted 
to  change  its  name  to  "the  .American 
Community  .Advertising  .Association  of 
the  .Associated  -Advertising  Llubs  of  tl» 
World.” 

I'uture  plans  of  this  organization  corn- 
template  intensive  direction  of  its  work 
through  subdivision  into  geographical  dis- 
tricts,  chairman  of  which  will  give  special 
attention  to  the  problems  of  communities 
near  at  hand. 

Resolutions  were  adopted  recommend¬ 
ing  to  the  attention  of  Chambers  of  Com¬ 
merce  the  plan  of  rating  cities  on  a  basis 
of  health  protection  and  disease  preven¬ 
tion  devised  by  the  .American  Public 
Health  Association. 

F'urther  resolutions  urged  the  systema¬ 
tic  advertising  by  the  United  States  of  its 
great  natural  resources  on  the  ground 
that  these  are  too  little  known  even  1^ 
.American  travelers. 

Charles  F'.  Hatlield,  rc-elected  president 
of  the  Community  Advertising  Depart¬ 
ment,  opening  the  session  of  that  group. 
May  13,  called  for  passage  of  resolution 
asking  for  an  appropriation  out  of  A.  A. 
C.  W.  general  funds  for  the  purpose  of 
getting  community  advertising  statistics. 

“Community  advertising,”  he  said, 
“national,  state,  and  municip;il,  is  in  its 
infancy,  and  the  possibilities  are  so 
tremenduous  that  they  cannot  be  meas¬ 
ured  and  the  attractive  part  of  it  is  that 
new  business  of 


The  McKeesfort  (Pa.)  Journal,  a  new 
afternoon  newspaper  will  start  publica¬ 
tion  about  July  1,  with  James  R.  .Alex¬ 
ander  for  20  years  publisher  of  the 
Zanc.sz'ille  (O.)  Signal  as  editor  and 
general  manager. 

The  puhlishing  company  is  incor- 


VOLUME  OF  CHURCH  ADVER 
TISING  INCREASING 


' - 1  World. 

(Bv  Telegraph  to  Editor  &  Piblisiier) 

IJOUSTOX,  Tex.,  May  14.— Church 
advertising  in  all  its  phases  was  thor¬ 
oughly  considered  at  the  Church  .Adver¬ 
tising  Departmental  of  the  .A.  .A.  C.  W. 
convention. 

.A  questionnaire,  sent  to  200  news¬ 
papers  in  an  effort  to  find  out  how  the 
church  could  co-operate  with  the  press, 
formed  the  basis  of  an  interesting  ad¬ 
dress  made  May  12,  by  the  Rev.  John 
T.  Brabner  Smith,  Chicago,  in  charge 
of  the  secular  press  publicity  of  the 
World  Service  Commission  of  the 
Methodist  Episcopal  Church.  Two- 
thirds  of  the  newspapers  solicited  re¬ 
plied,  Mr.  Smith  said. 

He  had  arrived  at  the  conclusion,  he 
declared,  that  churches  will  always  get 
a  square  deal  from  the  newspapers. 

.Among  eighteen  questions  asked  were: 

"Is  crime  news  increasing?”;  “What 
in  your  judgement,  is  the  effect  upon 
criminal  activity  of  the  'playing  up’  of 
crime  news and  “Can  the  Church  be 
d’  any  service  to  the  newspapers  in  a 
campaign  against  crime  ?” 

Fifty-two  newspapers  answered  the 
question  regarding  the  increase  of  crime 
news.  Twenty-seven  said  there  was 
more  crime  news;  seventeen  said  there 
To  be  appointed.  "as  less. 

-A.  L.  Shuman,  Fort  “The  majority  of  answers  seeme<l  to 
Lowry  Martin,  Corsicana,  be  to  the  effect  that  crime  itself  was  in-  gram 
creasing,  but  that  the  newspapers  were 
minimizing  the  printing  of  it.”  Mr. 

•Smith  sai<l. 

"In  the  printing  of  crime  and  crime 
news,  the  Bihle  is  certainly  a  good  text 
Ixiok  for  editors  and  publishers,”  he 
commented. 

“One  way  to  get  rid  of  crime  news  is 
for  the  Church  to  convert  the  criminals. 

“.At  the  present  time,  there  is  the 
greatest  opportunity  for  a  closer  and 
more  cordial  co-oixration  between  the 
Church  and  the  newspapers.” 

He  said  every  church  should  have  a 
fund  for  regular,  systematic  and  sensible 
advertising  in  the  newspaper. 

V'olnme  of  church  advertising  is  in¬ 
creasing  literally  hv  leaps  and  bounds, 
according  to  William  \.  Bayless,  of  the 
Tiffany- Bayles  Company.  Cleveland.  O. 

“Time  was  when  church  advertising 
was  looked  at  askance  by  conservative 
churcb  hoards,”  he  .said.  “It  smacked 


MEMBERS  OF  JOINT  ASSEMBLY 
appointed  at  HOUSTON 


.Sixth  District:  Chas.  C.  Younggreen. 
Milwaukee,  Wis.;  S.  O.  Blair,  Peoria,  Ill. 

Seventh  District :  F'rank  L.  Galle,  Wi¬ 
chita,  Kans. ;  R.  F.  Place,  St.  Louis,  Mo. 

Eighth  District ;  Raleigh  Ross,  St.  Paul 
Minn. 

Ninth  District: 

Tenth  District 
Worth,  Tex. 

Texas. 

Eleventh  District:  John  F.  Greenwalt, 
Denver,  Colo. 

Twelfth  District:  Bert  Butterworth, 
I-os  .Angeles ;  .Austin  J.  Black,  San  Fran¬ 
cisco ;  Al.  C.  Joy,  Fresno,  Calif. 

Fourteenth  District:  To  be  appointed. 
Fifteenth  District:  Chas.  W.  Stokes, 
Montreal,  Can. 

Sixteenth  District:  Norman  S.  H. 
Catts,  Sydney,  .Australia. 

Seventeenth  District:  To  be  appointetl. 
Advertising  Specialty  .Association : 
Theodore  R.  Gerlach,  Joliet.  Ill. 

■Agricultural  Publishers  .Association: 
To  be  appointed. 

.American  .Association  of  .Advertising 
.Agencies:  Fred.  M.  Randall.  Detroit, 
Mich. 

American  Photo-Engravers  .Associa¬ 
tion:  E.  C.  Miller,  (Thicago,  Ill. 

Associated  Business  Papers,  Inc. : 
Malcolm  Muir,  New  York. 

Associated  Retail  Advertisers :  Geo. 

M.  Forristall,  Houston,  Texas. 
.Association  of  National  Advertisers : 

W.  H.  In.gersoll,  New  York. 

.Association  of  Newspaper  Executives: 
George  M.  Burbach,  St.  Louis. 

Church  Advertising  Department :  W. 

N.  Bay  less,  Cleveland  .Ohio. 

Community  Advertising  Department: 

Oias.  Hatfield,  St.  I.ouis,  Mo. 

Direct  Mail  Advertising  Association : 
Homer  Buckley,  Chicago. 

Directory  and  Reference  Media  De¬ 
partment  :  Thomas  H.  MacRae. 

Financial  Advertisers  .Association : 
bred.  Ellsworth.  New’  Orleans. 

Graphic  .Arts  .Association:  To  be  aii- 
poiiite<l. 

Insurance  .Advertising  Conference:  To 
be  appointed. 

National  Association  of  Employing 
Lithographers:  To  be  appointed. 

National  .Association  of  Theatre  Pro¬ 
gram  Publishers  :  E.  E.  Brugh,  Qiicago, 


it  is  creative,  bringing 
benefit  to  all  media  of  advertising. 

“Community  advertising  is  reaching 
the  the  world  since  the  London  con¬ 
vention.  I  have  no  doubt  that  the  pro¬ 
year  emphasizevl  the  impor¬ 
tance  of  this  phase  of  advertising. 

“During  my  administr.'ition  with  the 
Community  .Advertising  Department, 
covering  a  period  of  nine  years,  eight  of 
which  1  have  been  president.  I  have  seen 
this  phase  of  advertising  grow_  in  the 
United  States  from  an  exjienditure  of 
less  than  $100,000  to  more  than  $4,(XX),- 
000,  and  this  does  not  include  the  mil¬ 
lions  spent  by  the  government,  the  rail¬ 
roads,  public  utilities,  banks,  insurance, 
retail  stores,  health  resorts  and  other 
specialized  groups. 

“.Although  community  advertising  is 
still  very  young,  accomplishments  in  it 
already  have  been  recorded  in  more  than 
100  American  and  Canadian  communities, 
and  yet  the  surface  has  been  merely 
scratched.” 

Taxation  as  a  source  of  revenue  for 
community  advertising  was  discussed  by 
Jefferson  Thomas,  of  Jacksonville,  Fla. 

"To  sell  Missouri  to  Missourians  and 
then  to  the  rest  of  the  world,”  was 
described  as  the  first  definite  aim  of  the 
Missouri  .Association,  by  George  A 
Pickens,  general  secretary  . 


Helen  W.  John 


porated  for  $2.s(t.(X)il,  all  paid,  and  has  as 
its  president  Dr.  b.  T.  rhoburn  Nason, 
according  to  a  statement  given  Editor  & 
Publisher.  Mr.  Nason  is  president  of 
the  City  Bank  of  McKeesport,  of  the 
Columbiana  b'oundry  and  of  the  .McKees¬ 
port  Tin  Plate  Comiiany.  J.  T.  Mc- 
Clane,  hardware  dealer  is  vice-president ; 
G.  P.  Gamble,  secretary;  and  J.  W. 
Stevenson,  treasurer. 

The  exact  date  of  publication  cannot  be 
giveii'until  the  new  Journal  building  now- 
being  erected  in  the  heart  of  the  city  is 
completed.  The  plant  will  be  equipped 
with  new  machinery  including  a  24-page 
Duplex  tubular  press,  and  a  battery  of 
seven  Intertypes. 

The  Journal  will  be  independent  jxili- 
tically,  according  to  the  announcement. 
It  will  have  International  News. 

Mr.  .Alexander,  editor  of  the  Journal, 
sold  the  Zanesville  (O.)  Signal  six  years 
ago.  He  was  prominent  in  the  civic  and 
political  life  of  Ohio,  having  been  post¬ 
master  of  Zanesville,  president  of  the 
Giamber  of  Commerce,  and  president  of 
the  Good  Roads  Association.  I.ast  fall 
he  was  Democratic  candidate  for  Con¬ 
gress  in  tlie  Lsth  Ohio  district. 

The  Journal  will  be  distinctive  in  hav¬ 
ing  a  woman  as  managing  editor.  Miss 
Helen  W.  John  started  her  newspajier 
career  on  the  Zanesville  .Signal.  She  was 
successively  proofreader,  society  editor, 
reporter,  and  city  editor  For  a  few 
years  she  was  with  the  Trenton  (N.  J.) 
'limes. 

L.  D-  .Sinclair,  advertising  manager 
Comes  from  the  Bakersfield  (Cal.)  Echo. 

\Y.  K.  Hoyt,  business  manager  and 
head  of  the  classified  department  was  re¬ 
cently  with  the  Trenton  Times  in  sim¬ 
ilar  cajxicities.  The  circulation  manager, 
William  Giesman,  is  well  known  in  Cin¬ 
cinnati.  Columbus,  .Akron,  Indianapolis 
and  other  cities. 

Circulation  is  being  signed  by  straight 
solicitation  without  the  use  of  premiums 
or  schemes  and  will  exceed  15,000  at  the 
start  it  was  stateil. 

The  S.  C.  Beckwith  Special  .Agency, 
New  York,  will  represent  the  Journal  in 
the  national  advertising  field. 


UTILITY  GROUP  ELECTS 

(Bv  Telegraph  to  Editor  is  I'cri.isher) 

TTOUSTON,  Tex.  May  14.-At 
their  final  sessions  of  the  In¬ 
ternational  Advertising  Convention 
al  Houston,  officers  were  elected 
as  follows  by  members  of  the  Pub¬ 
lic  Utilities  Advertising  Associa¬ 
tion  : 

President.  W.  H.  House,  Chicago t 
vice-president.  Leonard  Ormerod, 
Philadelphia;  secretary,  Dempster 
Murphy,  Chicago;  treasurer,  C.  W. 
Person.  New  York. 

Directors — B.  J.  Mullaney.  Chi¬ 
cago;  Frank  L.  Blanchard,  Henry 
.A.  Doherty  Company.  New  Aork; 
W.  P.  Strandborg.  Portland  Ore.; 
I.,abert  St.  Clair,  New  York; 
George  F.  Oxley,  New  York;  C- 
W.  Person.  New  York;  Joe  Carmi¬ 
chael.  Des  Moines;  E.  J.  Cooney, 
Lowell,  Mass.;  W.  H.  Hodge. 
Chicago. 
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Buffalo  the  Wonder  City  of  America 


“Buffalo  ~  the  Center  ot 
the  Consuming  Market 

—JOHN  A.  PIQUET 

The  following  are  extracts  from  an  article,  one  of  a  series,  by  JOHN  A. 
PIQUET  entitled  “Garden  Spots  of  Industry,”  in  INDUSTP.IAL  MAN¬ 
AGEMENT,  March,  1925: 

“Buffalo  is  perhaps  the  best  example  of  the  typical  manufacturing  site  of  history — 
the  city  on  the  water  and  trade-route,  as  most  of  the  great  cities  have  been.  The  Buffalo 
area,  from  the  city  to  Niagara  Falls  and  roundabout,  stands  at  the  cross-roads  of  a  con¬ 
tinent.  Here  the  interior  meets  the  beginning  of  the  exterior.  Here  railroad  and  water 
merge.  To  the  north  the  country’s  greatest  waterpower;  to  the  south,  coal  fields  and 
natural  gas.  Here  is  the  center  of  the  consuming  market.  Buffalo  is  the  natural  metrop¬ 
olis  of  a  region  from  Virginia  to  Labrador  and  from  the  Rockies  to  the  Atlantic.  Buffalo 
adds  industries  as  New  York  loses  them.  Buffalo  will  keep  on  growing  steadily  because 
it  offers  a  location  that  cuts  cost  in  transportation,  power,  and  selling.  It  will  grow  more 
as  industries  study  scientific  location  in  greater  numbers.” 

“Nature  gave  Buffalo  its  unparalleled  location,  but  man  improved  on  it.  This  city 
.  .  .  is  one  of  steady  growth,  and  no  mushroom  booms  or  incidents  of  immigration 

supply  or  financial  power  are  responsible  for  what  it  or  they  have  accomplished.  The 
Buffalo  area  has  excellent  chances  of  becoming  the  first  manufacturing  district  in  Amer¬ 
ica  as  time  goes  on,  for  it  possesses  all  the  factors  of  industrial  supremacy,  while  New 
York  and  Chicago  do  not.” 

Buffalo’s  wonderful  industrial  development  means  a  great  deal  to  the  adver¬ 
tiser.  It  means  more  buyers  of  advertised  goods — a  great  responsive  market. 

While  Buffalo  has  its  attractions  for  industry  it  is  equally  attractive  to  the 
advertiser — because  80  per  cent,  of  the  buyers  here  are  reached  with  one 
advertising  cost  through  one  newspaper— The  News. 

Cover  the  Buffalo  Market  with  the 


Buffalo  Evening  News 


A.B.C.  Mar.  31,  1925 

EDWARD  H.  BUTLER,  Editor  and  Publisher 

Present  Average 

129,777 

KELLY-SMITH  COMP.4NY,  National  Representatives 

132,864 

Marbridge  Bldg.,  New  York,  N.  Y.  Lytton  Bldg.,  Chicago,  Ill. 
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ADVERTISING  AGENTS  AT  HOUSTON 
HEAR  INSTRUCTIVE  ADDRESSES 


Among  Speakers  in  Three  Days  Were  John  Benson,  O’Shaugh- 
nessy  and  Kenner  on  Wide  Range  of  Subjects 


fully  and  expectantly  to  advertising  goods  to  more  customers  in  less  time  md 
agencies  to  lead  in  the  quality  of  at  greater  profit.” 

thought  necessary  for  this  inescapable,  - 

iiniwrtant  task.”  '  PLAN  PROTEST  TO  GOVERNMENT 

James  O’Shaughnessy  said; 


ifiy  Telegraph  to  Kditor  &  Publisher) 


ginning  in  the  right  direction.  The  move¬ 
ment  will  grow.  It  and  the  mail  order 
house  will  force  the  less  efficient  trades¬ 
men  out  of  business.  Local  stores  will 
iKcomc.  more  and  more,  supply  depots 
for  the  convenience  of  the  public.  They 


Fine  opportunity  to  make 
connection  as  Business 
Manager  of  an  Important 
newspaper  in  the  East. 

One  who  is  particularly 
well  acquainted  with  the 
Mechanical  Department 
preferred. 

Address  by  letter  only 

C.  A.  REGAN 

247  Park  Avenue 
New  York  City 


"Advertising  needs  organization  more  New  York  Advertising  Men  Return 
than  other  lines  of  business  was  the  argu-  Duty  Paid  on  Flag  by  British 

ment  developed  by  James  O’Shaughnessy,  .  .  j  •  , 

secretary  of  A.A.A.\.,  before  the  agency  .  men  plan  to  pro- 

departmental  May  13.  i*'**'*  high  officials  of  the  government, 

HOI  STON,  Tex.,  May  14. — H.  S.  mislead.  It  should  never  disappoint  with  “f xs-uir-u  rsA  ^,^cause  duty  was  exacted  on  a  Unioa 

(lardner  presided  over  the  .several  bold,  intriguing  headlines  and  no  sub-  evidences  on  which  brought  by  the  British  delegation 

sessions  of  the  American  Association  of  stance  to  follow.  It  should  avoid  sweep-  must  na^  for  presentation  to  Houston  as  a  tuka 

Advertising  Agencies  and  several  excel-  ing  claims.  It  should  be  interesting  and  ^  ^  evidence  must  be  sulh  of  international  friendship, 

lent  addresses  were  heard.  informative,  sincere  and  specific.  _  ’  u  i  •  v  leaving  for  Houston,  May  7, 

Speaking  on  Tuesday,  John  Benson,  of  “It  seems  to  me  that  the  advertising  of  “Since  they  cannot  be  shown  im-  New  Vork  advertising  men  reimburstd 

Benson,  Gamble  and  Crowell  Advertising  the  future  cannot  lean  so  heavily  upon  pressively  as  inventories,  they  are  pro-  the  British  delegation  the  $12  duty  cliargt 
.\gency,  said :  stimulating  the  channels  of  trade  into  dticed  in  the  lengthening  record  of  ade- 

“There  are  too  many  dealers  and  too  selling  effort.  It  must  rely  more  upon  quate  performances.  Today  it  is  un- 
many  jobbers.  Relatively  few  of  them  consumer  influence.  It  must  lie  so  in-  necessary,  even  to  absurdity,  to  ask  a 
are  etlicient.  There  is  not  enough  busi-  formative  and  convincing  that  the  con-  business  mmi  to  have  confidence  in  ad- 
iiess  to  go  around.  On  a  small  volume,  siimers  will  definitely  prefer  the  prod-  vertising.  That  confidence  is  a  commer- 
retail  overhead  cats  up  the  profit.  The  uct  aiv'  demand  it  from  the  dealer.”  c’ial  fixture  is  shown  in  the  rapid  growth 
gross  is  very  high;  the  net  very  small.  “Many  people  are  tinder  the  im-  of  advertising  each  year  since  the  Amer- 
“The  chain  store  has  made  a  real  be-  prcssioii  that  American  advertising  is  ican  Association  of  Advertising  .Agencies 

g-  the  best  in  the  world,”  said  11.  J.  was  formed.’ 

Kenner,  vice-iiresident  and  general  man-  “Advertising  today  is  a  sales  force — 
ager  of  the  Better  Business  Bureau  of  a  force  for  sales,”  Arthur  W.  Sullivan, 

New  York  City  before  the  .\dvertising  vice-president  of  the  Joseph  Richards 

.Agencies  Departmental.  “I’erhaps  it  is  Company,  Inc.,  New  York  told  mem- 

true  in  quantity.  Is  tliis  true  of  its  hers  of  the  advertising  agency  depart- 
will  carry  meritorious  merchandise  known  quality?  mental.  May  13. 

to  and  believed  in  by  the  consumer  re-  ‘'You  may  answer,  ‘yes,’  and  point  to  *.1^  equally  important  force  for 

(juiring  less  salesmanship  to  move.  the  growth  of  science  in  advertising;  its  sales— only  in  somewhat  different  fash- 

“Of  course  there  will  always  be  a  place  greater  efficiency  in  copy,  art  and  typo-  two-legg^  sales  force  which 

for  the  individual  merchants  of  special  graphy  and  the  bigger  and  cheaper  calling  on  the  trade  and  eating 

merchandising  ability.  He  will  continue  circulations  attained  by  mediums,  to  the  (jenuan  fried  potatoes  out  of  bird  baths 

to  make  an  individual  apjieal  in  his  own  end  that  more  people  may  be  intrigued  ju  small  town  hotels  Advertising 
locality  in  proportion  to  his  merit.”  to  read  and  respond  to  advertising.  doesn’t  have  to  eat  German  fried  potatoes, 

“In  this  evolution  of  trading  initiative,  But  an  important  consideration  is  the  it  ha«i  tn  pit  rrnw 

advertising  is  bound  to  have  a  decisive  possible  increase  in  the  numl>er  of  those  u  *  .i  •  i  ♦  i  •  j  f  i  *• 

role  to  play.  It  holds  the  key  to  con-  who  believe  advertising  when  they  read  .  I" 

sumer  demand.  It  has  the  power  to  in-  it  and  who  continue  to  believe  after  they  '."8  ^  important  a  force  for  sales  that 

duce  purchasing  initiative.  But  we  will  use  the  article  which  advertising  per-  enables  John  Salesman  to  sell  more 
have  to  do  a  more  scientific  job.  We  siiadcd  them  to  buy.  Since  the  volume 

must  make  advertising  more  influential  of  advertising  has  attained  satisfactory  — — ^ 

with  the  consumer ;  and  get  more  effec-  proportions,  can  we  not  turn  further 

tiveness  out  of  the  advertising  dollar.  attention  profitably  to  the  increase  of  its 
".As  we  look  hack  upon  advertising  value  in  terms  of  reader  experience  and 

we  .see  what  a  great  force  it  has  been,  reader  confidence? 

how  effectively  it  has  worked,  on  the  “A  large  musical  instrument  organiza- 
whole.  But  that  was  under  conditions  tion  in  New  A’ork,  national  as  well  as 

which  may  not  much  longer  prevail.  The  local,  has  not  used  a  certain  newspaper 

entire  machinery  of  distribution  is  going  of  large  circulation  in  New  A’ork  because 

to  change.  With  a  greater  emphasis  upfui  the  manager  of  that  firm  has  objected  to 

consumer  demand  than  before,  advertis-  what  he  called  the  “gyp”  piano  adver- 

ing  apiieal  has  a  bigger  responsibility  tising  which  it  carried.  To  his  mind 

to  commerce.  the  newspaper  has  achieved  quantity  buf 

“In  the  first  place,  advertising  volume  has  lacked  quality  in  its  advertising 

is  a  handicap.  There  is  now  so  much  columns;  which  have  pulled  results  but 

advertising  that  busy  people,  distracted  have  penalized  consumers.  His  view  is 
by  motoring,  movies  and  radio,  excited  that  diminishing  returns  would  rapidly 
by  sensational  news,  pay  less  heed  to  it.  set  in  for  piano  advertisers  in  that 
They  glance  at  the  advertisements  rather  medium  were  it  not  that  the  circulation 
than  read  them.  They  get  into  their  is  very  large  and  is  growing  larger, 
minds  certain  trade  names  flashed  at  The  mortality  of  reader-confidence  is 
them  boldly  and  jicrsistently.  names  which  offset  by  the  new  life  thus  injected, 
they  more  or  less  uncritically  accept  This  newspapir,  however,  has  been 
when  ptishcd  at  them  over  the  counter  aware  of  the  weakness  which  attaches 
by  a  dealer.  The  still  rely  on  the  dealer  to  lineage  volume  resting  upon  such 
to  select  for  them  any  one  of  these  trade  conditions  and  it  has  taken  practical 
names  he  prefers.  .steps  to  improve  lineage  quality ;  one  of 

“What  advertising  needs  is  more  in-  the  steps  being  definite  co-operation  with 
dividiiality  of  thought,  new  points  of  view,  the  Better  Business  Bureau  of  New 
interesting  and  informative  copy.  Ir-  York  City. 

revelant  interest,  curiousity  headlines,  “.Some  advertising  managers  of  news- 
pictorial  attractions,  are  lieing  overdone,  papers  estimate  that  harmful  effect  of 
There  should  be  more  direct  appeal  to  misleading  adverf  ing  by  whether  or 
self-interest,  a  more  resourceful  handling  not  they  receive  co.iiplaint’from  a  reader, 
of  the  uses  and  merits  of  a  pnKliict.  This  measure  is  very  unreliable  Rcad- 

“There  is  not  enough  grip  in  head-  ers  Lack  knowledge' of  merchandise  or 
lines  to  attract  readers  who  are  or  may  securities,  usually  they  do  not  know  their 
1)0  interested  in  the  product.  Headlines  confidence  is  abused  until  it  is  too  late 
should  have  more  meat  in  them.  They  to  seek  ri-dress  or  register  dissatisfac- 

shoiild  convey  the  message  at  a  glance,  tion  to  a  newspaper.  Rad  experiences 

A  hundred  people  glance  at  advertise-  with  advertising  educate  readers  un- 
'iKiits  to  one  who  reads  the  text.  The  favorably  against  it,  but  the  process  is 

larger  audience  must  lie  influenced  silent.  Thev  turn  their  backs  and  the 

favorably  and  m.ide  to  yield  a  better  per-  damage  is  the  greater  because  thev  keep 
rentage  of  interested  readers.  it  to  themselves.  The  field  of  fake  fi- 

“It  seems  to  me  the  advertisement 


Why  the  Disparity  between  Advertising 
Values  and  Advertising  Costs 
in  Cincinnati? 


writer  should  follow  more  closely  the 
technique  of  the  news  writer,  in  satis¬ 
fying  the  public.  He  must  give  the  reader 
something  worth  while  for  the  pains  of 
reading ;  otherwise  the  latter  will  <niit. 
This  is  important,  not  only  for  the  in¬ 
dividual  advertisement  but  also  for  the 


nancial  advertising  furnishes 
whelming  proof  of  this. 

“Reader  complaints  arc  symptoms  of 
sick  advertising.  Rather  than  wait  for 
signs  of  sickness  it  is  much  better  to 
discover  the  causes  and  apply  a  prophy¬ 
lactic.  The  new  science  in  advertising 
.  .  .  as  in  medicine  should  he  prevention  of 

whole  hiismess  of  advertising.  I  nlcss  destructive  practices  which  poison  reader- 
Iieople  get  something  worth  while  out  confidence  and  weaken  .advertising’s  pro¬ 
of  them  they  won’t  continue  to  read  <Iiictivitv.  That  is  where  advertising 
them.  Thev  won’t  waste  the  time.  agencies  can  use  the  vigilance  move- 

Advertising  influence  would  he  more  ment  to  advantage.  No  group  of  men 
effective  if  every  advertisement  would  should  be  more  active  in  such  prevention 
look  through  the  readers  eyes  and  have  than  advertising  agencies 
his  interest  at  heart.  It  should  never  “The  advertising  world  looks  respect- 


The  local  (city  and  suburban)  circulation  of  the 
Cincinnati  Times-Star  is  2.5  times  the  daily  local 
circulation  claimed  by  the  leading  Cincinnati  morning 
newspaper.  Yet — 

The  Times-Star  carried  2.6  times  as  many  lines  of  total  adver¬ 
tising  as  the  leading  morning  newspaper  carried  in  the  same 
314  publication  days  last  year,  including  all  classifications. 

The  Times-Star  carried  2.8  times  as  many  lines  of  total  display 
advertising  as  the  leading  morning  newspaper. 

The  Times-Star  carried  2.7  times  as  many  lines  of  local  display 
advertising  as  the  leading  morning  newspaper. 

The  Times-Star  carried  3.2  times  as  many  lines  of  national 
display  advertising  as  the  leading  morning  newspaper. 

But,  the  line  rate  for  display  advertising  in  the  Times-Star  is 
only  1.2  times  that  of  the  same  morning  newspaper. 

Again — the  local  circulation  of  the  Times-Star  is  1.4  times  the 
combined  local  daily  circulation  of  both  Cincinnati  morning 
newspapers.  Y'et  - 

The  Times-Star  carried  1.9  times  as  many  lines  of  display  ad¬ 
vertising  as  both  Cincinnati  morning  newspapers  combined. 

But,  the  line  rate  for  display  advertising  in  the  Times-Star  is 
only  .66  of  the  combined  line  rates  of  the  two  morning 
newspapers. 

Think  it  over,  Mr.  Space  Buyer. 


CINCINNATI  TIMES-STAR 

CHARLES  P.  TAFT,  Publisher  C  H.  REMBOLD,  Manager 

Member  of  Audit  Bureau  of  Circulations 
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Not  A  Cross  Word  Puzzle 

What  newspaper,  strictly  a  newspaper,  is  the  standard  of  the  world? 

What  newspaper  by  its  unrivaled,  impartial  presentation  of  the  news, 
foreign,  national  and  local,  fully  and  fairly,  offers  its  readers  a  liberal 
education  not  afforded  by  any  other  newspaper? 

What  newspaper  is  unequaled  in  the  completeness  and  quality  of  its  news 
and  is  preserved  in  more  libraries  and  educational  institutions  than  any  other? 

What  newspaper  has  the  confidence  of  readers  in  its  news  in  the  highest  degree? 

What  newspaper  gathers  the  news  with  greatest  enterprise? 

What  newspaper,  without  comics,  without  pu2;2;les,  has  a  sale  of  350,000 
copies  daily,  600,000  Sundays — the  largest  group  of  high  quality  and  buying 
power  and  intelligence  ever  assembled  by  any  newspaper? 

What  newspaper  accepts  absolutely  no  returns  from  newsdealers? 

What  newspaper  published  in  1924  the  largest  volume  of  advertising 
ever  published  by  any  New  York  newspaper? 

What  newspaper  publishes  the  largest  volume  of  advertising  of  the 
highest  character,  informative,  clean  and  trustworthy — safeguarded  by 
a  censorship  which  excludes  false  or  misleading  announcements? 

What  newspaper  offers  a  reward  of  $  1 00  for  information  leading  to  the  arrest 
and  conviction  of  anyone  who  has  inserted  a  fraudulent  advertisement? 

What  newspaper  publishes  the  largest  volume  of  national  advertising  in 
the  world? 

What  newspaper  publishes  the  largest  volume  of  local  display  advertising 
of  any  morning  newspaper  in  the  world? 

What  newspaper  publishes  the  largest  volume  of  financial,  real  estate 
and  book  advertising  of  any  newspaper  in  the  world? 

What  newspaper  was  the  first  to  publish  a  rotogravure-picture  section 
in  the  United  States  and  has  always  printed  more  rotogravure  advertising 
than  any  other  newspaper  in  the  world? 

^»Vhat  newspaper  publishes  more  than  9,000,000  agate  lines  of  adver¬ 
tisements  a  year  in  excess  of  the  second  newspaper  in  its  city? 
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BOOK  BANQUET  ENDS 
JOURNAUSM  WEEK 


Death  of  Herbert  Quick,  Following 
Speech,  Shocks  Delegates — 
O’Shaugnessy  Speaks  at 
Closing  Sessions 


(Si'ecial  to  Kditor  Si  Publisher) 

(“oU’MBiA.  Mo.,  May  12. — More 


I'..  L.  I’lircell.  Illmo.  Mo.;  Ovid  Bell, 
I- niton  Cia'cttc:  H.  S.  Sturgis,  Kcoslio 
limes;  J.  Kelly  I’cxjl,  Jefferson  City; 
William  H.  Zorn,  West  Plains  Gazette; 
Fred  Hull,  Maryi-illc  Tribune;  Eugene  B. 
Roach,  Carthage  Democrat;  .\sa  W.  But¬ 
ler,  Albany  Capital,  Marshal  Gordon,  Rob¬ 
ert  L.  Hill.  Prof.  Frank  L.  Martin  and 
IJean  Walter  Williams. 

The  Missouri  Press  .Association,  before 
adjournment,  passed  a  resolution  inyiting 
the  National  Editorial  .Association  to  hold 
its  1926  meeting  in  St.  I^uis.  Officers  of 
the  Missouri  Press  .Association  will  be 
elected  at  a  meeting  to  be  held  ne.xt  fall  at 
a  place  not  yet  determined  upon. 

Patronage  of  advertising  and  news  ser- 


Graves,  Washington,  H.  C.,  fifth,  $4()(). 
George  Stansell,  of  Chicago,  sixth, 
and  Philip  Glatfclter,  of  Columbia  Pa' 
seventh,  $300.  ’ 

In  addition  to  President  and  Mn 
Coolidge,  the  platform  contained  mam 
prominent  figures  in  national  life,  incl|j(^ 
ing  Secretary  of  the  Treasury  Andre* 
W.  Mellon,  Secretary  of  the  Navy  Cnr*;, 
I).  Wilbur,  Frank  B.  Noyes,  publish^ 
the  IPasliington  Star  and  president  of  the 
.Associated  Press;  Dr.  John  G.  Tigen 
U.  S.  Commissioner  of  F'ducation,  Dr 
I'rank  W.  Ballou,  superintendent  oi 
Washington,  1).  C.  schools;  and  Josiah 
he  newspaper  husiness  was  th.it  ot  tjeorge  of  \V  ilmington,  Del. ;  chairmaa 

M.  Burbach,  a.lvertising  manager  of  the  Americanization  Committee  of  the 


means  of  overcoming  the  competition  of 
the  mail  iirder  houses  in  an  address  on 
■■.\dvertising  I'rom  the  Standpoint  of  the 
I  ountry  Merchant”  by  John  H.  DeWild, 
manager  of  the  merchants  service  depart¬ 
ment  of  the  Ely  &  Walker  Dry  Goijds 
C'ompany  of  St.  Louis. 

That  the  country  and  small  town  news¬ 
papers  are  not  doomed  was  the  opinion 
expressed  by  Elmo  Scott  Watson,  editor 
of  the  Publishers’  Auxiliary  of  Chicago, 
in  an  address  on  “The  Making  of  a 
Country  NewspajK-r.” 

One  of  the  most  thorough  presentations 
of  the  problems  of  the  advertising  end  of 
the  newspaper  business  was  th.'it  of  ( 


formation,  interpretation  and  inspira¬ 
tion  on  every  angle  of  the  journalism  pro¬ 
fession  than  seemed  possible  to  crowil  into 
live  short  days  and  evenings.  That  \yas 
the  general  feeling  among  the  departing  .  . 

visitors  of  the  Sixteenth  .Annual  Journal-  vice  agencies  by  country  newspapers  came 
ism  Week  at  the  University  of  Missouri  '«  inr  much  discussion  by  the  Missouri 
here  Mav  4-8  Press  .Association.  Disapproval  was  ex- 

The’  k-gal  rights  of  newspapers,  ten-  members  in  regard  to 

I  •  tliA  ci<‘nitiranrp  nf  methods  of  tile  .American  Press  Associa- 

as,;.,,.  ,l,aJng  ,hc  line  on  tree  pablichy,  ^ 

h.,«  train  It  was  the  o|,imon  of  most  of  the  meitt- 

operate — these  were  a  few  of  the  many  ^  commission  charged  Coolidge  Praises  National  Oratorical 

t^e/se  proyetn,  tliscussty  this  “^Shf^eteateV- 

*^n,iirk*’ nationallv  known  editor  country  newspaper  owner,  and  that  'M>at  President  Coohilge  described  as 
Herlx-rt  Quick,  "^tiona  X  rhnspn  developing  the  patron-  tlie  “greatest  competition  of  its  kind  ever 

and  author,  one  t^e  y  ,1  age  of  foreign  advertising  should  be  found.  ■"  worhl”  thn  \’.stinnal  Orator, Val 

speakers  for  the  , Hosing  ^  f •  How  the  smaller  newspapers  may  share 

inarred  this  year  s  event.  Mr  Quick  died  was  brought  out 

in  the  University  Hospital  here  Sunday,  O'Shaughnessy,  executive  secre- 

May  10,  of  a  comphcation  of  diseases  American  Association  of  Ad- 

which  attacked  his  heart.  Arriving  ili  vertising  Agencies,  in  an  address  Thurs- 
on  Friday,  he  was  taken  to  the  hospital  “Getting  National  Advertising  for 

immediately,  and  got  out  of  a  sick  bed,  Country  New*spaper  ** 
against  the  advice  of  physicians,  to  keep  Mr.  O’Shaughnessy  dwelt  uiion  the 
his  speaking  engagement  for  lianquet  at  ugg  of  the  phrase,  “A  national  campaign” 
the  Columbia  Country  Club  that  night,  jp  advertising  business,  defining  it  as 

“a  campaign  of  advertising  which  covers 
a  substantial  percentage  of  the  homes  in 
two  or  more  of  the  four  great  commercial 
divisions  of  the  country.”  He  pointed  out 
that  while  the  use  of  metropolitan  news- 


Mrs.  Quick  was  summoned  from  her 
home  in  Berkeley  Springs,  W.  Va. 

“We  may  part  with  statues,  we  may 
part  with  paintings,  we  may  part  with  all 
the  arts  with  far  less  loss  than  we  may 


St.  Louis  Post-Dispatch.  He  described 
to  the  students  the  divisions  of  newspaper 
advertising  and  the  working  of  the  vari¬ 
ous  deixirtments.  He  divided  the  seven 
units  of  the  I’ost-Dispatch  advertising  de- 
Iiartment  as  follows;  local,  national,  mer¬ 
chandising,  research,  promotion  and  pub¬ 
licity,  classified,  and  clerical. 

SOUTHERN  YOUTH  WINS 


held  in  the  world”  the  National  Oratorical 
Contest  conducted  by  leading  American 
newspapers  came  to  end  Friday  night. 
May  8,  when  Robert  Sessions,  15  years 
old,  Birmingham,  Ala.,  high  school  boy, 
was  awarded  first  prize  of  $2,000  at  the 
elimination  finals  held  in  the  presence  of 
a  distinguished  audience  in  the  Washing¬ 
ton  Auditorium. 

The  committee  of  judges  consisted  of 
iHiief  Justice  William  Howard  Taft  and 
Justices  Willis  Van  Devanter,  Pierce 
Butler  and  Edward  Terry  Sanford,  of  the 
United  States  Supreme  Court,  and 
.Attorney  General  John  Garibaldi  Sargent. 


American  Bar  Association. 

The  contest  was  backed  by  28  daih 
newspapers  throughout  the  countrv 


‘SIXTY  YEARS  IN  HARNESS” 


U  Record  of  Captain  Rule  of  iCnoxTill, 
(Tenn.)  Journal 

.As  editor  and  publisher  for  more  that 
(lO  years  is  the  record  of  Captain  Willian 
Rule,  editor  of  the  Knoxville  (Tenn.) 

Journal,  who  « 
May  10,  celebrat¬ 
ed  his  86th  birth- 
day.  He  is  said 
to  be  the  oldest 
active  editor  of 
daily  newspaper 
in  the  United 
States. 

Every  depart 
ment  of  the 
Journal  was 
represented  at 

birthday  dinner 
given  in  his 
honor  at  the 
Farragut  Hotel. 
Knoxville. 

Captain  Rule  spoke  briefly,  alluding 


William  Ruli 


part  with  hooks,”  Mr.  Quick  had  said  in  papers  alone  could  make  a  national  cam- 
his  Book  Banquet  address,  the  last  he  paign,  the  use  of  local  media  is  a  means  of 
eyer  made.  intensifying  activity. 

Mr.  Quick,  himself,  was  the  author  of  “National  campaigns  and  the  national 
many  books  and  was  a  frequent  contribu-  market  are  observed,  under  analysis,  to  be 
tor  to  many  of  the  leading  magazines  of  groups  of  more  or  less  defined  units  of 
the  countrv.  In  addition,  he  had  served  territory  on  one  hand  and  local  markets 


The  other  prize  winners  were ;  Eugene  his  long  newspaper  career  and  predicting 
F.  McElmeel,  of  Los  Angeles,  Cal.,  that  there  were  those  about  him  who 
second,  $1,000;  Max  N.  Kroloff,  of  Sioux  would  live  to  see  the  South  the  tan 
City,  la.,  third,  $500;  Flora  Longenccker.  prosperous  an<l  most  populous  section  of 
of  Ilion,  N.  Y.,  fourth,  $450;  Asenath  the  I'liifed  Slates. 


as  mayor  of  Sioux  City,  la.,  from  1892  to 
1902.  He  was  64  years  old. 

The  lasting  things  of  life  with  which 
neither  the  changes  of  science  nor  the  per- 
isliable  structures  of  man  can  compete 
were  stressed  at  the  Book  Banquet.  I’er- 


on  the  other,”  he  .said.  “.Some  markets 
larger,  some  smaller,  some  compact,  others 
scattered.” 

Mr.  O'Shaughnessy  took  time  to  answer 
the  belief  in  some  quarters  that  adver¬ 
tising  agencies  use  the  larger  units  of 


haps  the  lofty  spirit  of  the  entire  evening  circulation  because  they  make  a  great 
was  best  epitomized  by  Dean  Walter  Wil-  amount  of  money  on  a  small  amount  of 


liams  when  he  solemly  declared  that  after 
all  else  of  today  should  disappear,  “litera¬ 
ture  and  religion  will  remain  as  the  two 
eternal  forces.” 

Other  speakers  at  the  banquet  were 
Llewellyn  Jones,  literary  editor  of  the 
Chicago  Evening  Post;  James  T.  Wil¬ 
liams,  Jr.,  editor  of  the  Boston  American: 
President  Stratton  D.  Brooks  of  Missouri 
University ;  and  George  A.  Mahan  of 
Hannibal,  Mo.  The  latter  brought  a 
gavel  out  of  the  old  home  of  Mark  Twain 
for  presentation  to  the  University.  .A 
stack  of  books  donated  by  leading  pub- 
lifihers  was  presented  to  each  guest. 

After  opinions  were  exchanged  as  to 
the  advisability  of  the  purchase  of  casting 
Ixjxes  by  country  newspapers,  with  the 
intention  of  using  mat  service,  it  was  con¬ 
cluded  that  the  purchase  of  such  equip¬ 
ment  was  justifiable  if  an  effort  was  made 
to  secure  enough  foreign  advertising  to 
make  the  use  worth  while. 

Officers  of  the  .School  of  Journalism 
Alumni  Association  elected  for  the  coming 
year  are  R.  Magee,  president;  Mrs.  G.  D. 
Smith;  first  vice-president  and  Miss  Sara 
Lockwood,  secretary-treasurer.  Regional 
vice-presidents  elected  are  Ward  Neff, 
Oscar  Riley,  Frank  Hedges,  J.  B.  Powell, 
Mrs.  Guy  l^icostc,  Mary  Paxton  Kecley 
and  O.  K.  .Armstrong. 

.A  dinner  was  given  to  the  Association 
of  Past  Presidents  of  the  Missouri  Press 
As-.ociation  Wednesday  by  Col.  J.  West 
Goiidwin.  publisher  of  the  Sedalia  (Mo.) 
Bazoo.  The  guests  were  W.  R.  Painter, 
Cairolton  Democrat;  William  Southern, 
Jr..  Independence  Examiner;  Omar  D. 
Gray,  .Sturgeon  Leader;  H.  F.  Childers, 
Troy  Free  Press;  C.  M.  Harrison,  Boone- 
ville  Republican ;  J.  R.  Ixiwcll,  Moherly; 


work. 

■  “The  advertising  agency,  except  in  rare 
and  indefensible  instances,”  he  declared, 
“does  not  make  money  out  of  advertising 
failures.  To  say  they  do  is  just  as  un¬ 
fair  and  untruthful  as  to  say  that  all  mer¬ 
chants  sell  ill  gotten  goods,  or  that  all 
newspapers  lie. 

“The  fact  is  that  merchants  must  be 
honest  in  order  to  prosper,  newspapers 
must  tell  the  truth  or  they  cannot  continue, 
advertising  agencies  must  make  money 
for  their  clients  or  their  clients  will  not 
go  along  with  them.” 

Use  of  local  newspaper  si)ace  by  mer¬ 
chants  in  small  towns  was  urged  as  a 


For  All  Newspapers 

DUPLEX 


“OUR  CUSTOMERS 
WRITE  OUR  ADS” 

Dl PLEX  TUBULAR 
“We  are  thoroughly  satisfied 
with  our  press.” 

Huntington,  West  Va., 
Advertiser 

Duplex  Printing  Press  Co. 

BATTLE  CREEK.  lOOL 


Here’s  an  Investment  of  a  Few  Pennies 
That  Pays  Worth  While  Dividends! 

What  may  be  the  lowest  initial  cost  is  not  neces¬ 
sarily  the  lowest  final  cost.  Trite,  quite  true,  but 
worth  bearing  in  mind.  Such  a  situation  prevails  in 
the  dry  mat  business  today. 

Certifieds  are  by  no  means  the  cheapest  dry  mats  considering 
first  cost  alone.  But  when  publishers  take  into  consideration 
the  fact  that  Certifieds  do  not  have  to  be  steamed  for  condi¬ 
tioning;  that  they  require  only  a  minimum  of  packing  in  open 
spaces;  that  they  do  not  have  to  be  oiled;  that  they  do  not 
buckle  or  wrinkle  and  that  the  plates  cast  from  them  are  per¬ 
fect,  they  find  that  the  final  reckoning  shows  our  mats  to  be 
not  only  superior  but  actually  the  most  economical  to  use. 

We  do  not  for  a  moment  expect  you  to  take  our  mere 
“say-so”  for  this.  In  fact  we  make  it  simple  for  you  to  check 
up  on  what  we  say  so  that  you  can  demonstrate  these  facts  to 
your  own  satisfaction. 

A  case  of  Certified  Dry  Mats  is  but  a  small  investment;  or, 
if  you  so  prefer,  samples  are  yours  free  of  any  charge  or  obli¬ 
gation. 

In  any  event  you  owe  it  to  yourself  to  check  up  on  what 
publishers  and  stereotypers  everywhere  acclaim  as  the  best 
DRY  MAT  yet. 

Compare  and  you’ll  appreciate  that  the  few  extra  pennies 
invested  in  Certifieds  are  the  difference  between  uniformly 
good  printing  and  indifferent  printing  results. 

Quite  a  dividend  from  an  investment  of  a  few  pennies. 

CERTIFe  DRY  MAT  CORPORATION 

340  Madison  Avenue,  New  York,  N.  Y. 

For  wet  mat  printing  with  DRY  MAT  facility  use  Certifieds. 

“Made  in  U.  S.  A.“ 


Editor  &  Publisher  for  May  16,  1925 


ACES  ALL 


GENERAL  ROBERT  LEE  BULLARD’S  MEMOIRS: 


An  epoch-making  narrative,  to  be  published  next  fall  in  book  form  by  Doubleday, 
Page  &  Co.  First  serial  rights  have  been  purchased  thus  far  by  The 


New  York  Herald  Tribune 
Chicago  Tribune 
Philadelphia  Bulletin 
Pittsburgh  Post 
Boston  Advertiser 
Washington  Herald 
Baltimore  American 
Detroit  Times 
San  Francisco  Examiner 
Los  Angeles  Examiner 


New  Orleans  Timea-Picayune 
Louisville  Courier-Journal 
Memphis  Commercial-Appeal 
Little  Rock  Arkansas  Democrat 
San  Antonio  Light 
Fort  Worth  Record 
Syracuse  Telegram- American 
Rochester  Journal-American 
Buffalo  News 
Seattle  Post-Intelligencer 


General  Bullard  was  one  of  the  three  Americans  who  commanded  whole  Armies  in 
The  Great  War.  He  is  the  first  to  write  the  dramatic  inside  narrative  of  this  country’s 
decisive  part,  as  Generals  Pershing  and  Liggett  have  not  yet  spoken.  His  story  is  a  real 
story,  not  a  dry  record.  It  is  full  of  anecdotes,  thrilling  adventures,  and  hitherto  untold 
incidents  of  vital  historic  importance.  The  serial,  about  60,000  words,  runs  29  days — for 
release  now. 


RECOLLECTIONS  OF  LORD  GREY: 

Ever  since  Sir  Edward  Grey,  as  British  Foreign  Secretary,  dominated  the  politics  of 
the  Allied  World  when  the  Germans  invaded  Belgium  in  1914,  his  memoirs  have  been 
awaited  by  all  those  who  followed  the  momentous  events  of  that  day.  He  has  spent  years 
writing  them,  and  the  book  will  be  issued  in  the  Autumn  by  The  Frederick  A.  Stokes  Co. 
First  serial  rights  to  six  articles  selected  from  the  memoirs  (articles  especially  of  interest 
in  America)  are  offered  for  immediate  release. 

NEW  BIOGRAPHY  OF  JOHN  L.  SULUVAN: 

It  is  wholly  different  from  anything  ever  written  about  the  most  popular  fighter  of  all 
times.  The  author,  R.  F.  Dibble,  has  made  a  study  of  the  picturesque  John  L.  Here  is 
the  real  story  of  the  giant  pugilist,  writer,  lecturer,  showman — one  of  the  most  interesting 
figures  in  American  life.  The  book  is  published  by  Little.  Brown  &  Co.  Subscribers 
to  the  serial  rights  (for  immediate  release)  include  The  Boston  Globe,  San  Francisco 
Chronicle,  Pittsburgh  Chronicle-Telegraph,  Chicago  Daily  News,  St.  Louis  Post-Dispatch, 
and  Santa  Barbara  Press. 

CRIME  RIDDLEIS,  by  James  C.  Young: 

Mysteries  to  solve!  Mr.  Young  relates  the  story  of  a  crime.  The  story  is  printed,  but 
without  a  solution.  The  newspaper  readers  have  a  week  in  which  to  guess  how  the  story 
ends.  Then  the  answer  is  published.  When  the  first  Crime  Riddle  series  appeared,  last 
year,  a  number  of  editors  offered  prizes  for  the  best  guesses.  Subscribers  to  the  new 
Riddles,  which  are  in  a  series  of  six  released  immediately,  include  the  St.  Paul  Dispatch, 
Kansas  City  Star,  Syracuse  Herald,  Buffalo  Courier,  Indianapolis  News,  and  Winnipeg 
Tribune. 


D.  P.  SYNDICATE  GARDEN  CITY,  N.  Y. 


ATLANTIC  CITY  MERGER 
FOLLOWS  PURCHASE 


Ttilities  Company  told  delegates  ati 
ing  general  sessions  May  12. 

“This  understanding,”  he  said 
only  reflect  itself  in  better  service  oi 
part  of  the  utilities,  as  all  organizj 
function  more  perfectly  with  an  inc 
in  public  confidence,  if  for  nothing 
than  the  pride  of  showing  in  every 
they  do  that  they  are  entitled  to 
tidence. 

“A  misinformed  public  opinion  ca 
stroy  a  business  with  quite  as 


INTERNATIONAL  NOTE 
STRESSED  AT  HOUSTON 

(Coiilituicd  from  f<(tge  41 


Pre*s-Union  Company  Buy*  Gazette- 
Review  and  Sunday  Gazette  and 
Will  Suspend  Them  May  16> 

17 — Price  Not  Disclosed 


The  purcha.se  of  the  Atlantic  City  (N. 

J.)  Cazcttc-Rcvicw  and  Sunday  Gazette, 
pioneer  newspapers  of  Atlantic  City  by 
the  Press-Union  Company  was  announced 
this  week. 

Although  the  price  was  not  made 
public,  it  is  understood  that  a  cash  con¬ 
sideration  of  $125,000  is  involved  in  the 
deal  which  gives  the  I’rcss-Union  publica¬ 
tions  sole  possession  of  the  daily  news¬ 
paper  field  in  Atlantic  City. 

With  the  sale  of  the  Sunday  Gazette, 
the  Daily  Press,  which  is  published  six 
days  a  week,  will  be  issued  on  Sunday, 
for  the  first  time  since  its  inception.  The 
Evening  Union  will  not  be  effected  by  the 
sale,  and  it  is  expected  that  the  Gazette- 
Review,  long  a  rival  of  the  Daily  Press, 
will  be  discontinued.  c  hav 

Negotiations  between  Captain  Harry  E. 

Smith,  one  of  the  principal  owners  of  the  skill  of  those 
Gazette-Review  and  Albert  J.  Feyl  of  the  planes ;  but  t 
Press-Union  Company,  were  started 
several  months  ago.  Captain  Smith  in¬ 
tends  to  retire  from  the  publishing  busi¬ 
ness. 

The  final  issue  of  the  Gazette-Review 
will  be  printed  on  Saturday,  May  16,  and 
the  next  day  will  lie  the  last  edition  of 
the  Sunday  Gazette,  which  has  been  the 
only  Sunday  newspaper  published  in 
South  Jersey,  since  1891. 

The  Sunday  Press  is  to  make  its  initial 
aiipearance  on  May  24,  according  to  an 
unofficial  announcement  of  the  Press- 
Union  Company.  Francis  E.  Croasdale, 
managing  editor  of  the  Daily  Press  and 
Evening  Union,  will  direct  the  new 
edition  of  these  newspapers.  With  but 
few  exceptions,  the  editorial  staff  of  the 
purchaser!  new.spaix-rs  will  lie  combined  ""O 
with  the  Press-Union. 

Resides  ('aptain  Smith,  the  other  — 

owners  of  the  Gazette- Review  publica-  r 
tions  are  George  H.  Bailey  and  Alexander 
E.  Finley.  Congressman  Isaac  Bacha-  1 
rach,  of  the  Second  New  Jersey  District 
was  associated  with  Captain  Smith 
several  years  ago  but  has  since  with¬ 
drawn. 

The  Atlantic  Review  was  first  issued 
in  1872  by  A.  U.  English,  when  Atlantic 
City  had  but  a  population  of  1400.  The 
Review  was  taken  by  John  G.  Shreve  and 
A.  M.  Heston  on  March  8,  1884. 

Several  years  later  Mr.  Shreve  pur¬ 
chased  the  interests  of  Mr.  Heston  and 
continued  publishing  the  daily  newspaper 
until  General  Wallace  bought  it  about  20 
years  ago. 

Captain  Smith,  who  bought  the  Sunday 
Gazette,  which  was  founded  by  William 
McLaughlin  in  1891.  .succeeded  in  pur¬ 
chasing  the  Daily  Review  and  merged 
both  newspapers  about  1914. 


Sen.  Hiram  Bingham  Martin  J.  Insull 


seize  and  hold  many  world  s  records.^  It  pcngcrs  and  express  can  be  carried.  One 
was  an  American  dying  boat,  the  NC4,  can  already  see  the  beginning  of  a  new 
which  first  crossed  the  Atlantic  Ocean,  era 
American  Army  pilots  and  engineers 

were  the  first  to  fly  around  the  world,  ,,.j„  adequate  foundations 

e  nothing  to  be  ashamed  of  m  such  progress.  In  the  past  those 

the  _  achievements  of  our  pilots  or  the  h|ve  been  so  fortunate  as  bv 

:  who  ha«  designed  our  air-  ^  provided  with 

what  shall  we  say  of  those  have  been  enabled  to  pros- 

whp  have  neglected  to  give  us  suitable  as  seaports.  In  the  future  ihose 

legislation  on_  which  to  build  American  ^j,ies  which  by  nature  or  by  art  may  be 
air  commerce.  provided  with  adef|uate  refuges  for  air- 

“Every  other  world  power  has  made  planes  will  likewise  enjoy  prosperity  as 
provisions  through  a  government  bureau 
tor  promoting  commercial  aviation. 

All  great  governments,  except  our 
own,  guarantee  iiy  official  inspection 
and  certification,  the  air-worthiness 

of  national  aircraft  and  the  skill  “o^d  progress.  Let  us  unite  to 

ibih  y  of  their  pilots  and  engineers.  the  approach  of  the  era  of  fly- 

e  do  the  same  for  ^  tliose  who  go  j,ig — to  urge  adequate  preparation  and 
1  to  the  sea  in  ships  but  for  3-ears  thereb3’  facilitate  world  progress.” 
lave .  neglected  to  giv-e  equal  safe-  “Good  will  advertising  is  bringing  alwut 
Is  to  those  who  would  go  up  in  the  slowly  but  surely  a  better  understanding 
1  planes.  on  the  public’s  part  of  their  great  iiiter- 

urthermore,  those  of  our  citizens  est  in  the  utility  business,”  Martin  J. 
would  use  the  ocean  are  given  by  Insull,  president  of  the  Sliddle  West 


public  utilities.  He  summarized  these 
classes  as : 

“Service  and  merchandising  advertis¬ 
ing  to  promote  business. 

“Good  will  advertising  to  promote  bet¬ 
ter  understanding  of  the  utility  business 
in  general,  and  in  particular,  of  the  polf 
air  ports.  oies  and  the  aims  and  plans  of  the  utilih 

“That  government  which,  with  wisdom  doing  the  advertising, 
and  foresight,  makes  the  most  careful  “Financial  advertising  to  raise  moner 
preparation  for  the  sound  development  of  for  the  utility  and  to  offer  customers  and 
air  navigation  will  be  able  to  lead  the  others  an  opportunity  to  invest  their  funds 

.  '  ■  '■  ‘  m  on  essential  business  carried  on  in  their 


midst,  and  with  the  operations  of  whidi 
they  may  be  in  touch  at  all  times  ’’ 

The  21st  annual  ball  of  the  associatioii 
was  held  Tuesday  night,  following  the 
flinner  of  the  Board  of  Club  Presidents, 
whose  s'renuous  efforts  to  determine  the 
next  convention  city  are  related  else 
where. 


TlMES-UNtO". 


F.  E.  Gannett^s  Empire  State  Group 

of  Newspapers— and  their  Ludlows 


HOPE  TO  SAVE  SCHOOL 


Texas  U.  Regents  May  Use  Special 
Fundz  for  Journalism  Courzez 

.Austin,  Tex.,  May  12. — The  Texas 
University  Journalism  Department  may 
be  saved  by  the  University  regents.  A 
petition  from  the  journalism  students, 
more  than  half  of  whom  recite  they 
would  have  to  go  out  of  Texas  to  com¬ 
plete  their  education,  and  from  4,000 
students,  faculty  members  and  citizens, 
has  been  laid  before  the  regents  for  con¬ 
sideration  May  19. 

The  faculty  members  have  agreed  not 
to  take  other  positions  until  after  the  re¬ 
gents  meeting.  Salaries  can  be  contin¬ 
ued  out  of  adjustment  funds,  it  is  said, 
and  M.  E.  Foster,  publisher  of  the 
Hotiston  Chronicle,  and  other  regents 
have  pledged  their  efforts  to  save  the 
Department. 

Gov.  Miriam  A.  Ferguson  recently  ve¬ 
toed  all  funds  for  the  Journalism  Depart¬ 
ment,  following  a  similar  action  by  her 
husband  eight  years  ago  which  was  over¬ 
ruled  immediately  after  his  impeach¬ 
ment. 


Rochester  Times- 
Union 

Utica  Observer- 
Dispatch 

Elmira  Advertiser 

Elmira  Star- 
Ga:ette 

Elmira  Telegram 

Ithaca  Journal- 
News 


The  production  of  display  composition  is  no  longer  a  problem 
in  any  of  the  six  Gannett  newspapers,  because  each  plant  is 
equipped  with  from  one  to  three  Ludlows. 

With  this  simple  system  and  without  machine  changes  any 
printer  can  secure  at  a  moment’s  notice  fresh  new  type  on  slugs 
in  any  size  needed  up  to  and  including  60  point,  bold  and  extended. 

Without  obligation  we  will  gladly  send  you  a  brochure  containing  state¬ 
ments  from  Mr.  Gannett  and  seven  of  his  executives.  These  statements 
express  what  they  think  of  their  Ludlows. 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago,  III. 

San  Francisco;  Hearst  Buildins.  5  Third  Street  New  York:  World  Building.  63  Park  Row 

Boston:  Cummings  Building.  261  Franklin  Street  Atlanta:  Palmer  Building,  41  Marietta  Street 
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70 

newspapers  have  become 
clients  of  International 
News  Service  since  Jan.  1, 
1925  — an  expansion 
EXCEEDING  THAT 
OF  ANY  OTHER 
NEWS  SERVICE. 
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PLATES  MA)E 


are  plates  actu 


r 


When  they  leave  the  PONY  AUTO¬ 
PLATE  MACHINE  they  maybe  clamped 
instantly  upon  the  press  cylinders. 

They  require  neither  routing,  nor  chisel¬ 
ing,  nor  planing,  nor  filing,  nor  dipping,  nor 
drying. 


4(Hinery  corporation 


nuelfew  York  City 


26 
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E  D  I 


HOUSTON  A  TRIUMPH 


CKING  WOODBKIDGE  is  an  admirable  selec¬ 
tion  for  the  presidency  of  the  Associated 
“  Advertising  Clubs.  He  lias  long  been  identi¬ 
fied  with  important  mercliaiidis  ng  and  national  adver¬ 
tising.  is  a  truly  remarkable  organizer,  possessed  of 
magnetic  personality,  kindly  maimer  and  is  whole¬ 
heartedly  in  svmpathy  with  the  idealism  of  the  inter¬ 
national  organization  he  is  now  to  lead.  Lou 
Holland’s  ret  rement  after  three  golden  years  of 
progress  has  been  suitably  honored,  but  it  needs  to  be 
said  that  advertising  and  all  those  who  live  by  it 
shall  never  cease  to  give  him  credit  for  a  contribution 
of  incalculable  worth. 

Our  correspondence  indicates  that  the  Houston  con¬ 
vention  has  been  the  success  that  was  confidently 
predicted.  Texas  sustained  her  reputation  for  hos¬ 
pitality  in  royal  fash. on. 

The  discussions  were  extraordinarily  interesting  and 
helpful.  'Ihe  more  than  4.0(0  who  participated  must 
be  refreshed  in  the  spirit  of  the  work,  and  no  crafts¬ 
man  can  fail  of  benefit  from  thorough  reading  of  the 
proceedings.  The  •‘coming  of  age  party"  will  remain 
large  in  the  annals  of  the  organizat  on. 

Philadelphia  next !  As  our  pre-convention  number 
plainly  indicated  the  next  city  on  the  A.  A.  C.  W. 
card  is  to  be  the  shrine  city  of  American  journalism. 
And,  then,  perhaps  St.  Petersburg,  in  lovely  IHorida, 
or  glittering  Detroit  or  stately  Montreal  in  1927?  It 
is  a  coveted  prize  of  the  Cities. 


Don’t  ask  for  a  job,  lians  your  coot  «/>  on 
on  idea. 


CRIME  IN  THE  NEWS 


.Wti’-T  efficiency  is  the  least  discussed  but  the 
larne.it  single  factor  in  newsf^per  success. 


CORRECTIONS 


RIAL 


Heaviness  in  the  heart  of  man  maketh  it 
stoop;  but  a  good  word  maketh  it  glad. — 
Proverbs  XII;  25. 


After  nearly  50  years  of  intimate  connection 
with  daily  newspapers,  Robert  E.  Paine  says 
he  is  convinced  that  "sensational’’  treatment  of 
criminal  news  suggest  to  weak  minds  heroism,  ratlier 
than  shame  and  disgust.  “Every  newspaper  man  of 
experience  must  have  noticed,"  says  he,  "that  peculiar 
crimes,  suicides,  fires  and  catastrophes  come  in  cycles. 
1  am  convinced  that,  as  to  crimes,  publicity,  or  rather, 
over-publicity,  does  have  a  certain  effect  in  the  way 
or  suggestion.’’ 

Mr.  Paine  advises  that  instead  of  impressing  a 
murderer  or  his  punishment  upon  the  public  mind  in 
heroic  mold,  reporters  should  present  the  effects  of 
the  man’s  shameful  end  upon  the  lives  of  his  family, 
who  really  take  the  worst  punishr.ient.  with  no  de¬ 
gree  of  heroism  in  it.  man  commits  suicide  in 

some  peculiar  fashion  and  newspaper  men  know  that 
somewhere  someone  will  imitate  the  act.  Mr.  Paine 
suggests  that  a  story  which  revealed  the  shame  and 
agony  felt  by  the  family  of  the  coward  would  have  a 
deterrent  effect. 

Mr.  Paine  says:  “The  people  are  entitled  to  and 
will  have  the  news,  from  one  newspaper  if  not  an¬ 
other.  There  is  as  much  danger  and  damage  to 
civilization  and  progress  in  suppression  of  the  news 
as  in  the  suppression  of  honest  opinion.  But  it  is  the 
holy  obligation  and  unimpeachable  prerogative  of  the 
editor  to  determine  the  effect  of  his  news  publications 
upon  public  morals,  law  and  order  and  the  advatKe- 
ment  of  worth-while  information. 

“.•\nd,  in  the  writer's  humble  opinion,  nothing  could 
be  more  senile  and  destructive  of  any  decent  purpose 
than  to  establish  anything  like  ‘a  crime  news  depart¬ 
ment’  in  the  daily  paper,  as  has  been  attempted,  in 
some  instances." 


THE  WINNING  SPIRIT 


IT  IS  tlie  spirit  of  public  service  that  counts  in 
journalism,  upstairs,  downstairs  and  all  around  the 
shop.  Editors  and  reporters  are  zealous  to  give 
the  reader  a  square  deal,  full  measure  and  someihing 
lit  for  the  human  mind  to  bite  upon  in  every  column. 
.\dvertising  men  are  keen  to  do  the  very  best  that  can 
possibly  be  done  to  m.eet  the  requirements  and  full'd 
the  ambitions  of  those  who  are  buying  space,  never 
neglectful  of  the  “little  fellow”  nor  permitting  the 
paper  to  he  used  unfairly  by  those  who  have  the 
greater  power.  Circulat  on  men  are  on  their  toes  to 
make  distribution  effective,  satisfying  the  myriad  re¬ 
quests  of  the  readers.  Business  e.xecutives  and  staffs 
seek  to  do  business  honorably,  thoroughly,  econom¬ 
ically  and  exactly.  Mechanical  departments  are  striv¬ 
ing  to  make  the  paper  show  the  maximum  of  print 
clarity,  neatness,  attractive  display,  with  speed 
and  scheduled  delivery. 

•Ml  this  and  more  is  possible  when  men  are  imbued 
with  the  spirit  of  public  service.  There  is  no  substi¬ 
tute  for  that  sense  of  duty.  You  cannot  get  compara¬ 
ble  results  from  men  employed  for  mere  wages,  nor 
by  bossing  and  whip-lashing,  nor  by  any  artificial 
means.  When  love  of  the  work  is  absent  from  the 
picture  it  is  drab  indeed.  Conscious  or  sub-conscious 
altruism  animates  every  true  journalist. 

.\11  this  seems  trite  and  sentimental,  but  we  believe  it 
to  be  the  essence  of  newspaper  admin’strative  science. 
By  its  application,  through  great  leaderships,  we  have 
seen  huge  dailies  rise  from  shoe-string  beginnings. 
There  is  no  instance  of  actual  newspaper  greatness 
which  has  not  been  built  upon  some  true  concept  of 
valu.able  public  service,  to  which  the  staff  has  ren- 
<lered  complete  devotion,  exceeding  any  promise  of 
material  reward. 


Appro.rhnately  25  per  cent  of  the  news  space 
in  a  leading  morning  newspaper,  is.sucd  on  Mon¬ 
day.  seas  analysed  as  being  pure  "hand-out," 
material  sehich  gase  the  reporter  no  more  con¬ 
cern  than  carrying  a  prepared  statement  to  the 
office. 


"T  takes  talent  to  make  a  correction  sound  like 
1  entirely  new  item,”  facetiously  writes  a 
paragrapher.  It  takes  better  talent  to  make  a 
correction  full,  sincere,  direct,  with  true  intent  to 
justify  a  wrong,  insofar  as  it  is  possible  to  correct  mis¬ 
statements  once  made  in  print. 

You  like  the  man  who  comes  dean.  The  public 
takes  exactly  the  .same  view  of  published  corrections. 
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AMAZING  STUPIDITY 


Not  long  ago  a  press  agent  for  an  industrijl 
concern  exhibited  in  Editor  &  PuBLisHa’s 
office  a  sheaf  of  i)ostal  cards  returned  from 
newspaper  offices  of  America  asking  that  publicitj 
which  was  of  the  rankest  graft  order,  be  sent  regt 
larly  to  those  papers  for  publication.  The  press  age® 
felt  that  his  trade  was  ju.stified. 

I'.dward  L.  Bernays,  operating  what  he  calls  the 
National  Ilou.sehold  Service,  is  syndicating  mats  to 
newspapers  which  advertise  the  wares  of  Procter  4 
Gamble,  Hart,  Schaffner  &  Marx.  Cheney  Brothers 
and  others,  in  the  guise  of  editorial  matter.  His 
handouts  are  plainly  marked  as  "free”  publicity  fur¬ 
nished  by  the  concerns  which  employ  him  to  defeat 
tl.e  legitimate  advertising  rates  and  policies  of  news¬ 
papers. 

The  m.atter  furnished  is  deceitful,  from  the  view- 
point  of  the  reader  of  any  newspaper  publishing  it 
in  that  it  is  advertising  in  the  form  of  editora 
matter. 

There  is  no  mystery  in  this  business  insofar  at 
Bernays  and  his  clients  are  concerned.  They  are  « 
to  make  money  at  the  expense  of  newspapers.  It  e 
not  possible  for  their  trade  to  continue  for  long  with 
out  the  support  of  at  least  a  few  newspapers.  Mys¬ 
tery  surpassing  human  understanding  lies  in  the  fac 
that  any  newspaper  publisher  would  accept  and  prk 
an  advertisement  for  Ivory  Soap,  Crisco,  brand  cloth 
ing  ot  other  merchandise  as  “news”  or  “feature’ 
What  type  of  mind  is  this?  In  the  whole  categon 
of  human  simpletons  none  can  be  imagined  men 
-tupid  than  the  publisher  who  validates  Bernays 
trade  while  deceiving  his  readers,  impoverishing  Ic 
own  counting  room  and  holding  himself  up  to  th 
riilicule  of  the  newspaper  profe.ssion. 


U  you  do  not  fully,  ardently,  absolutely 
bcliere  that  newspaper  advertising,  sensibly  and 
regularly  used,  sells  merchandise,  builds  busi¬ 
ness,  yields  profit,  is  sound  investment  and  not 
speculation,  do  not  try  to  sell  it. 


ADVERTISE  INSURANCE 


Newspaper  advertising  can  sell  Iti<;irarj: 
But  the  great  insurarKe  companies  of  Aineri 
are  not  using  it  as  they  should.  Daily  iie» 
isaper  advertising  is  ideal  when  it  hooks  up  ,v:; 
established  local  selling  organization,  and  the  inst 
ance  business  is  thus  remarkably  well  .  leini. 
Print  the  names,  addresses  and  telephone  numl)ers 
local  agents  under  a  national  appeal  and  results  ' 
be  manifold. 

Thousands  of  insurance  salesmen  start  out  i  v- 
morning  to  find  prospects  with  no  more  di^tinat 
than  a  kite  thrown  to  the  four  winds.  They  >'lune 
into  your  office  and  my  shop,  with  the  most  awkw; 
appeal  that  is  made  by  any  salesman  of  whom 
know. 

Properly  organized  newspaper  advertising  will  a 
some  enterprising  insurance  company  a  new  i: 
Local  agents  selling  on  commission  should  be  will: 
to  co-operate  on  the  expense.  Tlie  enterprise  will 
full  of  surprises.  Millions  of  men  and  women  want 
and  needing  insurance  are  never  found  by  aget 
Many  will  reply  to  the  right  kind  of  newspaper  o 


If  you  are  appealing  to  the  cleven-ycar-mind. 
do  not  forget  that  it  is  largely  moved  by  emo¬ 
tion,  until  deep  sympathy  for  the  oppressed  and 
worshipful  adoration  of  types  in  heroic  mold. 


THRIFT  PUBLICITY 


IT  is  up  to  the  Washington  oerrespondents  to 
frain  from  discussing  White  House  ccononwl 
according  to  the  New  York  Telegram  and 
ning  Mail,  which  holds  that  newspaper  reporting 
the  President’s  haberdashery  is  an  improper  and  ihj 
courteous  intrusion  into  private  affairs.  But  it  se« 
to  Editor  &  Publisher  that  a  discussion  of  54 
England  thrift  as  applied  to  national  customs  waJ^ 
vited,  and  what  could  be  newsier  than  a  new  half-sf 
on  a  President’s  old  shoe?  But,  we  are  bound 
say  that  the  half-sole  cheats  the  new  boot. 
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— -  Arnold  A.  Mowbray,  former  Xew  York 

newspaper  man,  is  doing  publicity  for 
PERSONALS  the  National  Safety  Council  at  Chicago. 

Herbert  Asbury,  of  the  re-write  staff 

- - -  of  the  Ncxv  York  Herald  Tribune,  has 

pVRUS  H.  K.  CURTIS,  publisher  of  several  months 

l„Bgazines,  and  the  '  p^'ancis  J.  Walton,  formerly  of  the 


FOLXS  WORTH  KNOWING 


PRESS  ASSOCIATION  NOTES 

JB.  POWERS,  assistant  South 
•  .American  manager  of  the  United 
Press  Associations,  and  .Mrs.  Powers, 
sailed  from  New  York  Mav  9.  on  the 


'T’HE  naming  of  Royal  Brougham  as  .Vmerican  Legion  for  Ituenos  .\ires.  Mr. 
•*-  managing  editor  of  the  Seattle  Post-  and  Mrs.  Powers  were  married  .\pril  27. 


lie  Ledger,  Efcning  Public  Ledger  and  Associated  Press,  has’joined  the  staff  of  Intelligencer,  brings  to  young  newspaper  Powers  was  formerly  Miss  Caro- 

Vnti  York  Evening  Post,  with  John  C.  Hezv  York  Herald  Tribune  as  re-  reporters  another  hen  White  of  Atlantic  City, 

jjjrtin.  general  manager  of  ^ose  news-  porjej-  Theree  years  ago  Ik*  was  con-  story  as  romantic  Julian  Snyder,  formerly  manager  of 

papers,  were  to  sail  from  New  \ork,  ^^ith  the  old  New  York  Tribune,  as  any  of  Oliver  the  United  Press  Cleveland  bureau,  has 

jlay  16.  on  a  pleasure  trip  to  Europe  on  q-  Qibbs_  ^ity  editor  of  the  Optic’s  most  4.  been  transferreil  to  the  .New  York  staff, 

liie  S.  S.  Homeric.  Pliiladelf<hia  Reeord,  accompanied  by  famous.  He  be-  fj  He  is  succeeded  in  Cleveland  by  Ray- 

Ralph  Pulitzer,  president  and  editor  Mrs.  Gibbs  and  his  sister.  Miss  Marie  pan  his  news-  1  mond  Bruner. 

of  the  Nexv  York  ll'ortd,  sailed  for  a  Gibbs,  sailed  for  Europe  on  the  Zeeland,  career  %  Nelson  Riley,  formerly  on  the  staff  of 

nip  abroad  May  8,  on  the  S.  S.  Olympic.  May  7.  only  13  years  ago  Star,  has  joined  the  New 

lohn  H  Finlev,  associate  editor  of  the  Ishbel  Ross,  of  the  New  York  Herald  as  a  $7  a  week  Yorb  staff  of  the  United  News. 

'/ivYork  Times,  will  deliver  the  con-  Tribune  staff,  pve  a  dinner  party  for  .  John  Miles  has  been  appinnted  man- 

n^tion  address  at  the  commencement  the  editorial  department  girls  at  her  -X  A.  ^ger  of  the  Los  Angeles  bureau  of  the 

eiercises  at  the  University  of  Michigan,  home  May  a  T^ie  gu^^^^  IjHA  ifll  w^s  formerly m  the 

lone  IS.  I  neips,  ti.zaDetn  10ms,  .Margaret  uoss,  1  p.ijtnrial  Angeles  Record. 

■  F^k  P.  GU,..  editor  of  tlte  St.  Lottir  ><”*'"  ‘'™'  ^tL.  Chi  - 

nl.h  Ca  liS'‘'i”'tl,e°'recmt  11.  Wilson  Lloyd,  of  Woodclilt,  N.  J.,  »  one  of  the  MARRIED 

oPkirKT  ’  has  become  assistant  editor  of  the  Broii.r-  youngest  manag-  Royal  itRovciiAM  aviirkw'  vprir 

jomal  meeting.  riffe  (N.Y.)  Pres-t.  a  new  weekly.  editors  in  ^  ARD  ANDREW  NEFF,  vtce-presi 

Karl  A.  Bickel,  president  of  United  Meredith  Williams  of  the  Oklahoma  Aii'erica.  He  will  not  lie  31  until  ne.xi  dent  of  the  Corn  Belt  Farm  Dailies 

Press  Associations,  gave  an  informal  (Qkla.)  Times  has  resigned  to  do  September.  to  Miss  Lylian  Louise  Bingham  of  Chi 

iB^eon  on  Friday  at  the  Lotos  Club  publicity  for  the  Oklahoma  Railway  Brougham  began  as  a  gate-tender  and  cago  m  that  city  last  week, 

a  honor  of  John  Van  Antwerp  Mac-  Company.  copy  chaser  on  the  Post- Intelligencer  J,,bn  J.  Ottinger,  telegraph  editor  c 


rinh  of  St  T  o  lis  ^  11.  W'ilson  Lloyd,  of  Woodcliff,  N.  J.,  one  ot  tne  MARRIED 

oPkiiKT  ’  has  become  assistant  editor  of  the  Broii.r-  youngest  manag-  Royal  itRovciiAM  aviirkw'  vprir 

jjmal  meeting.  riffe  (N.Y.)  Pres-t.  a  new  weekly.  ’"K  editors  in  ^  ARD  AN  DREW  NEFF,  vice-presi- 

Karl  A.  Bickel,  president  of  United  Meredith  Williams  of  the  Oklahoma  Airerica.  He  will  not  lie  31  until  ne.xi  dent  of  the  Corn  Belt  Farm  Dailies, 

Press  Associations,  gave  an  informal  CiJv  (Okla.)  Times  has  resigned  to  do  September.  to  Miss  Lylian  Louise  Bingham  of  Chi- 

iB^eon  on  Friday  at  the  Lotos  Club  publicity  for  the  Oklahoma  Railway  Brougham  began  as  a  gate-tender  and  cago  m  that  city  last  week, 
a  honor  of  John  Van  Antwerp  Mac-  Company.  copy  chaser  on  the  Post- Intelligencer  J,,bn  J.  Ottinger,  telegraph  editor  of 

Hurray,  .^ssistant  Secretary  of  State  and  pj  Rond  Bliss,  for  seven  years  with  "hen  Scott  Bone,  formerly  governor  of  the  Hes  Moines  (la.)  Evening  Tribune- 

Minister -designate  to  China.  ,be  Lansing  (.Mich.)  Slate  Journal,  has  .Maska.  was  editor.  The  next  step  was  \,:m.  to  Mrs.  Maude  .\nn  Cole  of  Chi- 

\V.  A.  Reade,  president  of  the  Ludlow  resigned  to  iWcome  assistant  managing  reporter ;  then  assistant  sporting  editor  cago,  last  week  in  Chicago. 

Ttpograph  Company,  Chicago,  sailed  for  ixlitor  of  the  Miami  (Fla.)  Herald.  jl’ci  spirting  ^itor.  On  the  recom-  a.  G.White.salesandadvertisingman- 

inrope  recently  on  the  steamer  Homeric.  Franklin  Sprague,  financial  editor  of  mendation  of  r.  W.  Eldridge.  managing  gg^r  of  the  Brown  Shoe  Company,  St. 
Ht  will  be  gone  about  six  weeks.  the  Nezv  York  Herald  Tribune,  who  has  editor  of  the  Los  Angeles  E.raminer,  Pouis,  to  Miss  Lucille  Shaw  of  Pitts- 


Frfward  H.  Butler  vice-president  of  l>een  seriously  ill  for  many  months,  has  Mr.  Hearst  personally  approved  the  un¬ 
it*  Associated  Press'  and  p-blisher  of  recovered,  and.  after  a  rest  of  several  usual  elevation  frorn  tne  sports  depart- 

4c  Buffalo  Evening  News,  is  on  a  fish-  weeks  at  the  Lake  Placid  Club,  will  re-  uient  to  managing  editor. 

Strip  in  the  Laurentian  region  of  turn  to  his  desk.  During  his  absence,  .\s  a  port  WTiter,  Brougham  was  dis-  „,.„^uici  oi 

Tracy  Sutliff  has  been  running  the  finan-  tmctly  the  mcxlern  type,  with  a  breezy  Lynn,  in  Swampscott,  Mav  10 

^  u  ,  4.  u  f  1  rial  clcnartmrnt  brisk  Style  that,  while  it  was  slangy,  r^.  ,  *  ’! 

Louis  C.  Schliep,  publisher  of  the  lack  Lowther  Wall  Street  man  of  the  nevertheless  was  faithful  to  facts,  C.  Richardson,  of  the  Lansing 

Lffer  Lake  (N.  \.)  Herald,  was  in  York  Herald  Tribune  was  the  win-  friendly  to  the  game  and  interesting  to  Journal  staff,  to  Mildred 

Xew  Xork  on  a  business  trip  this  week.  ^  recent  office  golf  tournament.  fans.  He  developed  a  talent  for  .\llen  of  Lansing,  recently. 

Clement  H.  Congdon,  editor  of  the  c  \.  Ritter,  formerly  city  editor  of  clever  illustration  and  a  nose  for  the  -  , 

Pkiladelphia  Sunday  Transcrift,  spoke  xhe  'l.itile  Rock  Arkansas  Gaselte,  is  on  unusual  and  catchy  angle  of  present-ation.  NEW  PLANTS  AND  EQUIPMENT 
(S  “Crime  and  Criminals  before  pe  indefinite  leave  of  absence  on  account  Brougham  is  also  a  most  unusual  ex-  ■r,TTjvnvA  /»»•  \  dcditdt 

oKutives  of  Sears,  Roebuck  &  Co.,  of  ill  health.  He  has  been  succeeded  by  sporting  editor  type.  He  does  not  smoke  Yyiia'-'-NA  taiinn.;  Kt^UBLlC.-CN- 


field.  Ill..  .lApril  22.  in  the  latter  city. 

W  illiam  Holt  Wilcomb  of  Swampscott, 
Mass.,  a  reporter  on  the  Lynn  Item,  to 
Miss  Margaret  Newhall  Benedict  of 


tely  )(jy  4,  William  A.  Wilson,  state  house  reporter,  or  drink. 

‘"•f  F.  A.  Bayrd,  editor  of  the  Malden  Bert  Presson,  formerly  correspondent  — - - —  _ _ 

Mass.)  Evening  Ne^vs,  returned  to  this  for  the  Associated  Press  at  Little  Rock, 
not  ffluntry  from  a  continental  trip  May  13,  has  resigned  to  take  over  the  capitol  ran  manager,  St>ringficld  (Mo.)  Republican, 
mthe  S.  S.  Paris.  on  the  Gazette.  Fletcher  Chenault  has  to  classified  staff.  St.  I.ouis  Star. 

-  returned  to  the  Gazette  as  special  writer  Maurice  \  an  Metre,  from  telegraph 

IN  THE  BUSINESS  OFFICE  after  a  year  on  the  Pacific  Coast,  where  desk.  Des  Moines  Register,  to  copy  desk. 


HER.iCLD,  H.  G.  White,  editor, 
has  ordered  an  additional  deck  for  its 
16-page  Duplex  Tubular  press.  The  pa¬ 
per  this  year  celebrates  its  70th  anni¬ 
versary.  '  -  •  i 

Arkansas  City  (Kan.)  Traveler,  R.  C. 


tN  THF  RIISINFSS  OFFICF  after  a  year  on  the  Pacific  Coast,  where  desk.  Des  Moines  Register,  to  copy  desk,  Ho"3rd,  editor,  has  ordered  a  16-page 

he  was  rewrite  man  and  assistant  city  Cleveland  News.  Dup.ex  tubular  press  which  will  super- 

VICTOR  RYBERG,  for  more  than  20  editor  of  the  Los  Angeles  E.rpress.  Ross  McMichael,  from  Springfield  (O.)  press  and  in- 

'.irj:/,  I  years  connected  with  the  circulation  Bruce  S.  Robb,  news  editor  of  the  Daiy'New’S,  to  Mcmsfield  (O.)  Neivs  maximum  page  capacity  from 

■  dtpartment  of  tin’  Neiv  York  .Morning  Halifax  (N.  S.)  Herald,  has  been  ap-  staff.  P^ges. 

y  lie*  Ttlegraph,  has  resigned  to  Imome  cir-  pointed  editor  of  the  Moncton  (N.  B.)  George  H.  Seigle,  from  telegraph  ed-  Ludlow  Typograph  Company  has  an- 
ip  v  eolation  manager  of  the  AVti-  York  Race  Transcript.  His  colleagues  in  Halifax  itor,  Muscatine  (la.)  Journal,  to  manag-  nounced  Ludlow  installations  in  the  fol- 

e  instr  dorse  News.  tendered  him  a  banquet  prior  to  his  de-  ing  editor,  Newton  (la.)  Daily  News,  lowing  newspaper  plants:  San  Francisco 

^  -  C.  H.  Forrest,  for  four  years  in  the  parture.  Robert  Wagoner,  from  sporting  editor,  (Cal.)  Recorder;  .Miami  (Fla.)  Tab; 

circulation  department  of  the  Harrisburg  Cecil  Weidner  in  charge  of  the  Minier  Galesburg  (IlL)  Republican-Register,  to  Ocean  City  (N.  J.)  Sentinel;  Bonn  (Ger- 
iilts'i  Telegraph,  has  been  promoted  to  (111.)  News  since  the  death  of  R.  C.  editorial  staff.  Dm  .l/oiiici  (la.)  Register,  many)  General  .dnseiger;  San  Francisco 
assistant  circulation  manager.  Crihfield,  publisher,  has  resigned  to  go  to  .Mvernon  Fahlstedt  from  news  staff,  (Cal.)  Daily  Netvs;  Birmingham  (Eng- 

Clarence  C.  Killen  has  resigned  as  St.  Ixmis.  He  is  succeeded  by  R.  J.  .Marquette  (Mich.)  Daily  Mining  Jour-  land)  Post;  St.  Petersburg  (Fla.) 

It  ■  assistant  business  manager  of  the  IVil-  Ling.  mil,  to  staff,  Santa  .Ina  (Cal.)  Daily  Times;  Philadelphia  (Pa.)  Inquirer. 


Imugton  (Del.)  Ezviiing  Journal.  He 
las  not  announced  his  future  plans. 


-Arnold  Torsell,  for  six  years  East  Mo-  Register. 


Shawnee  (Okla.)  .Morning  News  is 


line  reporter  for  the  .Moline  (111.)  Daily  Franklin  Howatt,  from  Fullerton  making  an  extensive  enlargemetit  to  its 


Donald  O.  Ross  of  the  U'ashington  Dispatch,  has  acquired  a  block  of  stock  (Cab)  Daily  Nezos  to  news  staff.  Ana-  plant  by  the  addition  of  a 


hom  •  (>»■)  Democrat  has  published  a  book  in  the  newly  organized  Eoj/ 3/o/i«t’  (Ill.)  heim  (Cal)  Bulletin. 

for  newspiiper  advertising  managers.  Herald  and  becomes  city  editor  of  that 

^.jll  .  paper.  Leo  S.  Camfield  succeeds  Mr.  ; — 

■w  r  IN  THE  EDITORIAL  ROOMS  Torsell  on  the  Dispatch  staff.  I 

.  .  ,  Joseph  D.  McLaughlin  has  been  ap-  j  D 

®  "'ll  tt  alter  FENTON  is  running  the  pointed  sports  editor  of  the  IFilmington  1  111“  D 

e  will  ”  ijyg  Hew  York  Herald  (Del.)  Every  Evening.  He  succeeds 

1  warn-  TrifiMiir,  during  the  absence  of  Dwight  Harris  Samonisky,  who  has  been  made  Editors  are 

f  ager  S.  Perrin,  who  with  Robert  Peck  and  assistant  city  editor.  interest  of  A  LI 

per  O  '  Fred  Edwards,  assignment  men,  is  sj^nd-  Jean  C.  Herrick  has  resigned  as  city  Its  appeal  is  eve 

Jig  two  weeks  on  a  trout  fishing  trip  in  editor  of  the  Ames  (la.)  Daily  Tribune,  Central  Pre« 

4t  Laurentian  Mountains  in  Quebec.  and  has  joined  the  copy  desk  of  the  Des  j  .t,,-  other 

-mind.  Wilson  Burke  has  been  appointed  tele-  Moines  Register.  He  is  a  former  student  |  jji,-  Piftch 

emo-  PJpb  editor  of  the  New  York  Evening  of  the  University  of  Iowa  School  of  |  k-Dncnc  t 

•d  and  •fo'ld,  succeeding  William  Carver,  re-  Journalism.  •„  A  , 

mid  ”*"**'•  Tor  the  last  three  years,  Burke  John  R.  Heron  succeeds  the  late  E.  G.  VinnHrpH  nttiprc 


room  and  a  new  Duplex  Tubular  press. 


The  Best  Feature  of  Them  All 

Editors  are  finding  that  the  only  feature  that  holds  the  day-to-day 
interest  of  ALL  readers — all  classes  and  all  ages — is  the  picture  page. 
Its  appeal  is  ever  new. 


sgned.  For  the  last  three  years,  Burke  John  R.  Heron  succeeds  the  late  E.  G. 
Iw  been  connected  with  the  International  McKeeley  as  city  editor  of  the  Peter- 
^iews  Service.  Prior  to  that  he  was  for  borough  (Ont.)  E.raminer. 

•any  years  on  the  Evening  AVorld.  Charles  F.  Stevens,  who  has  been  do- 

Harry  E.  Kerr,  managing  editor  of  the  ing  play  and  book  reviewing  for  a 
Springfield  (O.)  for  the  last  three  Philadelphia  broadcasting  station,  has 

Wrs,  has  resigned  to  become  managing  joined  the  staff  of  the  Philadelphia 


Central  Press’  daily  full-page  pictorial  is  used  by  more  newspapers 
than  any  other,  and  it’s  CLEAN.  It  is  used  by  metropolitan  newspapers 
like  the  Pittsburgh  Chronicle-Telegraph,  Birmingham  News,  Buffalo 
Times,  Kansas  City  Journal-Post,  Denver  Rocky  .Mountain  News,  Louis¬ 
ville  Post,  Richmond  Nezvs- Leader,  San  Diego  Tribune  and  by  nearly  a 
hundred  others. 


idhor  of  the  Marion  (O.)  Star. 

.  C.  D.  Johnston,  city  editor  of  the  St. 
rt»l  Daily  News,  has  resigned  and  is  HOLDING  NEW  POSTS 

•cceeded  by  George  H.  Bradley,  assis-  »,Tr-xT  » 

sefi  at  city  editor.  Mr.  Johnston  is  suffer-  TOHN  .ALLEN,  from  the  Boston 
bf*  ®g  from  a  nervous  breakdown  and  has  "  HcrHd,  to  copy  desk.  New  York 
js  s  font  to  South  Dakota  to  recuperate.  Ez’ening  Post. 

f.cJ  Gwrge  Murray,  city  editor  of  the  Des  Courtenay  Terrett,  from  rewrite  staff, 
nones  Register,  and  Mrs.  Murray  are  .AVit*  York  Hercdd  Tribune,  to  rewrite, 
Jfonts  of  an  eight-pound  boy,  born  Nezv  York  Evening  Post. 

*>y  8.  Lewis  M.  Nachman,  from  classified 


Public  Ledger,  morning  edition. 


Central  Press  mats  are  the  best,  giving  clear  impressions  under  all 
sorts  of  press  conditions.  Even  our  competitors  admit  that  our  page  is 
the  most  attractive — it’s  made-up,  not  thrown  together.  Moreover,  it 
is  made-up  so  that  it  keeps  its  timeliness,  and  isn’t  “dead”  before  it 
reaches  the  distant  editor. 

You  can  buy  the  Central  Press  picture  page  for  as  many  editions,  or 
as  many  days  of  the  week,  as  you  can  use  it.  Write  today  for  proofs, 
prices  and  sample  mats. 


V'  V.  .McNitt, 
Pretident. 


Central  Pre»s  Bldg.. 
CieveUnd.  O. 


H.  A.  MtNrrr. 
General  Manager. 


o 


oiicwall  streets.  50  by  142^  feet,  b.is  been  resold  by  him  to  the  firm  of 
ite  tor  a  future  plant.  The  price  I’.erry  &  Pinkstone,  of  Blissfield.  Mich, 
to  have  been  more  than  $100,000.  Hinckley  (Minn.)  Kru’s  has  been 

-  -  b<  Plight  by  McEachern  &  Wilco.\,  pub- 

WITH  THE  SPECIALS  li-ihers  of  the  Pine  Poker  of  the  same 

,  COXXKK,  one  time  advertising  The  two  papers  will  continue  to 

.  !  .  .■  r>  .  I  run  separately.  Homer  B.  Hanson  re- 

nanager  of  the  Cvtciimali  Post  an<l 

no  iitate  Journal,  and  manager  ot  i  i  i  l  1 1 

Magazine,  has  joined  the  San  />tivy  (Okla.)  C/obc  has  been  sold  by 
SCO  selling  staff  of  the  Kimball-  Cranston  to  H.  A.  Pearce  ot  Great 
isen  (.'ompany,  newspaper  repre- 

vj-v  E.  C.  Oark,  of  Abbotsford,  Wis.,  has 

.  1.’ Morton  Company,  special  news-  Mara//m«  Cmm/y  ^cgfi/cr 

the  Spencer  Record,  noth  of  W  iscon- 

r  It  1  r  KiftVi  owns  the  Abbotsford  Trib- 

l  itth  Avenue  Building  Hfth  ' 

e.  New  York,  for  the  past  13  years  Advance. 

aved  to  larger  offices  on  the  same  „  ,  ,  ,  , 

r.  L.  Gillespie  has  purchased  the 

r  LI-  1  •  •  Pierce  City  (Mo.)  Leader-J o^n-nal  from 

J.  Perry,  publishers  representa-  ,,  t, 

iew  York,  has  moved  from  7  West  .  ,  ,  ,  ,  ,, 

nth  street  to  new  quarters  at  1480  D-  •Gankin  has  purchased  the  Hous- 

ton  (Mo.)  Ref'ubhean  fnpin  the  estate  ot 
•  ■  ,.r  j  -1-  -1  r.  -ij-  l•'.dward  Vollman. 

lam  D.  Ward,  Tribune  Building.  ,  ,  ,  , 

York,  has  been  appointed  Eiastern  ,^'^J 

mtativc  for  the  Enid  (Okla.)  Constitution  from  E.  A. 

and  Morning  News.  W  ickes. 

:.  Beckwith  Special  Agency,  New  ^hil  McMullen,  of  XorwicK  Kan  has 
has  been  appointed  to  represent  the  Purchased  the  Kaw  City  (Okla.)  Actcm 
elphia  oJly  News.  S.  Walker, 

ers  &  Stone,  Inc.,  publishers’ repre-  Tim  T.  W  arren  has  purchased  the 
ves,  have  b^en  ap^inted  to  repre-  )  Chronicle  from  C  G 

t'‘  i  /n  *  \  Welch  and  sold  the  Sentinel  (Okla.) 

le  Amgsfon  (Ont.)  Daily  Standard,  j  ^  .  ^ 

Eastern  territory.  ,  .  t-  ^  , 

_ _ I.  L.  Stevenson,  Owasso,  Mich.,  has 

cr'urkni  c  leased  the  Guttenberg  (la.)  Press. 

SCHUUL.  weekly,  from  J.  M.  Holmes. 

DI'.XTS  in  the  School  of  Journal-  ijon  Strauch,  Pottsville,  Pa.,  has  pur- 
1  at  the  University  of  Iowa  put  chased  the  Clermont  (la.)  Enterprise 

ne  Cedar  Rapids  (la.)  Gazette,  from  William  R.  Blake. 

).  This  is  the  second  low^a  daily  p  Wilson.  Holdredge,  Neb.,  has 

edited  by  these  students  this  year,  purchased  the  Shellsbiirg  (la.)  Adiwiee 
St  being  the  Ues  Moines  Register.  C.  L.  Peckham,  of  Burchard,  Xeb.. 

lass  in  community  newspaper  work  publisher  for  the  last  four  years,  and 
ollected  all  the  news  and  advertis-  assumed  charge, 
r  the  Oxford  (la.)  Lea^r  ^ekl>,  q  Yoss,  instructor  of  manual 

ut  out  one  ^ition  of  th^  ^p  .  Spooner,  Wis.,  high  school, 

f  John  H.  Casey  of  the  School  of  resigned  to  buy  the  Hud.son  (la.) 

ihsm  of  the  University  of  Missouri 

ikc  the  place  of  Prof.  P.  I.  Reed  tit  i  -.u  .u 

s  in  charge  of  courses  in  journal-  formerly  with  he 

:  the  University  of  W^est  Virginia  > 

,rgantown  duri^  the  summer  ses-  M«’-MHle  (Mo  )  Demoerat-Forunu  has 
Prof.  Casey  will  teach  courses  in  Purchased  the  Cahfomia  (Mo.)  Demo- 
e  writing,  news,  reporting,  and  cru  J-  °  i,  ,i  • 

isition  and  rhetoric.  C-  E  Mayhall  has  purchased  the  in- 

•ph  M.  Ripley,  of  Columbus,  has  terest  of  h.s  partner  John  M.  Word,  in 
tfpoimed  editor  of  the  Lantern,  the  >  Tioiee-a-W  eek 

publication,  at  Ohio  State  Univers-  ‘  ~  „  ,  ,  , 

-Norman  (i.  (jray,  formerly  foreman  in 

,  .  c  -u  I  •  •  lie—  the  Minonk  dll.)  News-Dispatch,  and 

lents  from  the  classes  in  J9ur»al>sni  ^  J 

lo  State  University  were  m  charge  Metropolis  (111.)  Republi- 

publication  of  the  Columbus  (O.)  [an-Herald 


•hlON 


©4^  ®tm?a 

THE  GREATEST  POWER 
IN  MODERN  ADVERTISING 


For  nearly  a  century  and  a  half  The  Times  has 
been  the  outstanding  national  newspaper  of 
Great  Britain.  Its  great  history,  combined  with  an 
enterprising  modern  outlook;  the  authority  with 
which  it  speaks,  and  the  superb  quality  of  its  print¬ 
ing  and  production,  maintain  it  in  an  unassailable 
position  as  the  leader  of  the  British  Press. 

And  as  it  is  the  greatest  force  in  journalism,  so  it 
is  the  greatest  power  in  advertising.  It  is  the  one 
indispensable  medium  for  all  announcements 
intended  for  the  wealthy  official,  professional  and 
business  classes. 

Each  day’s  issue  speaks  for  itself.  Both  the 
volume  and  the  character  of  the  advertising  car¬ 
ried  by  The  Times  prove  how  indispensable  it  is  to 
the  advertiser  seeking  an  entrance  to  the  British 
market. 

Advertising  men  who  visited  England  last  year 
were  able  to  test  these  facts  on  the  spot.  But  The 
Times  is  at  any  time  happy  to  supply  further  infor¬ 
mation.  If  you  desire  to  know  more  of  Britain’s 
greatest  advertising  medium,  get  in  touch  wdth 


PRINTING  HOUSE  SQUARE 
LONDON  E.  C.  4,  ENGLAND 


SPECIAL  EDITIONS 

ALTOONA  (Pa.)  MIRROR,  56-page 
Special  Industrial  edition,  -\pril  28. 
Spnngheld  (Mo.)  Leader,  Southwest 
Missouri  Sales  Day  edition,  May  3. 

Litchfield  (Ill.)  News-Herald.  Booster 
and  Waterworks  Souvenir  edition.  May 
5. 

Cape  May  (N.  J.)  Times,  84-page 
Season  Opening  edition,  April  24,  con¬ 
taining  a  56-page  magazine  size  section, 
telling  of  Xew  Jersey  Coast  summer  re¬ 
sorts. 


ASSOCIATIONS 

QHIO  ASSOCI.^TED  PRESS  EDI¬ 
TORS  held  their  tenth  annual  con¬ 
vention  in  Columbus,  Monday.  Officers 
of  the  P.  from  New  York  and  Chicago 
were  in  attendance,  .^mong  the  speakers 
at  the  business  session  were  S.  P.  Barnett, 
Cleveland  Plain  Dealer,  James  Hannan. 
Chillicothe  Gazette,  and  G.  M.  Payne, 
Cincinnati  Times  Star.  On  the  program 
at  the  banquet  were  .\.  C.  Johnson,  man¬ 
aging  editor.  Columbus  Dispatch,  Moses 
Straus,  Cincinnati  Times  Star,  and  Ed¬ 
gar  T.  Cutter,  Chicago,  superintendent 
of  the  Central  Division. 

Advertising  Club  of  New  Orleans 
recently  elected  Jtile  J.  Paglin,  advertis¬ 
ing  manager  of  the  Sam  Bonart  Cloth¬ 
ing  Company,  president;  Victor  H.  Pclz, 
Tulane  University,  vice-president;  Mar¬ 
cus  Bartlett.  Hibernia  Bank  and  Trust 
(Continued  on  page  30) 


CHANGES  OF  OWNERSHIP 

n  EORGE  W.  STIVERS,  of  the  Pied- 
mont  CMo.)  Journal-Banner,  has 
purchased  the  interest  of  his  brother 
Philip. 

J.  B.  Crouch  recently  purchased  the 
Salem  (Mo.)  Post  from  J.  \\\  Graves. 

J.  E.  Sweeney,  formerly  city  editor  of 
the  IPaseca  (Minn.)  Journal,  has  bought 
the  Jane.riille  (Minn.)  Argus  of  J.  A. 
Henry,  who  has  edited  the  paper  47  years. 
Mr.  Sweeney  also  owns  a  paper  at  Nor- 
wriod. 

Dundee  (Mich.)  Reporter,  weekly,  inir- 
ebased  recently  by  E.  E.  Brown,  of 
Xorthville,  Mich.,  at  a  receiver's  sale. 


The  Times  carried  a 
greater  volume  of 
advertising  than  any 
other  newspaper 
published  in  Great 
Britain. 


When  in 

ENGLAND 

read 

THE  TIMES 


Editor  &  Publisher  fur  May  16,  1923 


Not  In  Lineage  ^  But  In  the  Confidence 
of  the  People  of  Southern  California 

Los  Angeles 
Illustrated  Daily  News 

has  again  demoustratecl  that  it  stands  first  and  occupies  a  pre-eminent  position  for  the  dis¬ 
criminating  type  of  advertising  space  which  places  the  value  of  earned  good-will  above  mob 
psychology.  In  the  mayoralty  campaign  which  closed  May  5th.  the  newspapers  of  Los  Angeles 
stood  as  follows: 


Established 

Circulation 

SupfHtrted 

Illustrated  Daily 

Mews  -  1923  { 

Daily  .  .  . 
Sunday  . 

.  172,409 

.  157,011 

CKYFR 

Times 

-  -  1881  1 

'Daily  . . . . 
.  Sunday 

.  131,413 

.  187,466 

BLEDSOE 

Examiner 

-  -  1904  \ 

Daily  .  .  .  . 
^  Sunday 

.  167,707 

.  383,179 

Non  Committal 

Herald  - 

-  -  1911 

Daily  .  .  .  , 

.  170,298 

Non  Committal 

Express  - 

-  -  1871 

Daily  ... 

.  96,439 

BLEDSOE 

Record  - 

-  -  1895 

Daily  .  .  . 

.  52,080 

CRYER 

All  figures  given,  except  for  Record. 

are  publishers'  statements  to  the 

A.H.C. 

The  <lay  following  election  when  Cryer  had  been  returned  a  victor,  with  82,232  votes 
against  67,644  for  Bledsoe,  the  winner  issued  the  following  public  statement:  “Los  Angeles 
has  served  notice  on  private  power  monopolies  and  Mexican  land  speculators  that  she  is  for 
the  Swing-Johnson  bill  and  the  all-American  canal.  She  has  served  notice  on  propagandists 
that  her  character  is  not  to  be  besmirched  in  the  name  of  political  expediency. 

‘‘’(Credit  for  the  victory  goes  in  large  measure  to  the  ILLUSTRATED 
DAILY  NEWS  and  its  unwavering  support  of  the  people’s  cause.” 

There  is  a  reason  for  the  confulence  the  public  places  in  the  ILLUSTRATED  DAILY 
NEWS.  It  is  a  Vanderbilt  Newspaper,  founded  on  a  high  ideal,  and  has  been  made  clean 
enough  for  every  home.  Vanderbilt  Newspapers  make  no  sex  appeal  and  do  not  glorify  crime. 
This  is  an  established  policy  and  not  an  occasional  experiment.  When  the  gates  of  the  peniten¬ 
tiary  closed  on  Kid  McCoy  he  won  four  lines  of  valuable  space  in  the  Vanderbilt  press  and 
when  the  newspapers  of  the  nation  were  giving  columns  daily  to  Dorothy  Ellingson,  the  weak¬ 
ling  jazz  baby  of  the  gutters  of  San  Francisco,  the  same  newspaper,  including  the  San  Fran¬ 
cisco  Illustrated  Daily  Herald,  held  the  story  to  less  than  seven  lines  each  day. 

I - — - - 

When  yon  hny  space  in  the  Vanderbilt  Newspapers  yon  are  making 
an  investment  in  public  confidence. 

Represented  nationally  by 

Benjamin  &  Kentnor  Company 

2  W.  -loth  Street  WO  Mailers  Bldg.  401  Van  Nuys  Bldg. 

New  York  Chicago  Los  Angeles 


Holbrook  Bldg. 

58  Sutter  St. 

San  Francisco.  Calif. 


Editor  &  Publisher  for  May  16,  1925 


(^Continued  from  page  28) 
Company,  trca>iirer ;  an<l  George  Wetzel, 
Standard  Printing  Company,  secretary. 
Included  on  tlie  new  executive  board  are 
L.  F.  Bkickburn.  the  Times-I’icayuae : 
Leo  Jalenak,  the  Item;  and  F.  B.  Fer- 
son,  the  Daily  States.  The  New  Or¬ 
leans  Advertising  Club  will  be  host  to 
about  1(K)  delegates  to  the  annual  con¬ 
vention  of  the  Associated  Advertising 
Clubs  of  the  World,  Saturday,  May  16, 
following  the  sessions  at  Houston. 

Wisconsin  Intercollegiate  Press  As¬ 
sociation,  at  the  annual  meeting  held 
at  Prairie  Du  Chien  last  week,  elected 
.Mary  Bennett,  Lawrence  College,  presi¬ 
dent ;  Marearet  Mefiilvary,  St.  Mary’s 
College,  vice-president;  James  Foley, 
Marquette  University,  secretary ;  and 
Farnham  Boose,  Carroll  College,  trea¬ 
surer.  Next  year's  convention  was 
awarded  to  the  Marquette  University, 
Milwaukee,  Wis. 

Sioux  City  (la.)  Ad  Club  last  week 
ojK-ned  a  campaign  to  enroll  40  new 
members  and  had  2(X)  advertisers  of  the 
city  as  their  guests  at  a  dinner  at  which 
Prof.  R.  S.  Baile  of  the  University  of 
Minnesota  School  of  .Advertising,  dis¬ 
cussed  “.Advertising — and  How  to  Use 
It.’’  The  chairman  of  the  campaign  drive 
is  I.  H.  Carmody. 

New  England  Women’s  Press  Asso¬ 
ciation  elected  the  following  officers  at 
their  recent  meeting  in  Boston :  N'orah 
Barbour,  president :  F'rmmie  DuBois 


LORD  LEVERHULMZ  days  ago.  He  was  a  national  authority 

'on  palter  mills  and  paper  manufacture. 
SOAP  KlNCs,  DEAD  L.  Walter  Harrison,  58,  retired  news- 

_  pajicr  manager,  died  May  3,  at  the  city 

Britiih  Captain  of  Industry  and  World  li"spital  in  Springfield.  O.  He  served  for 


ASSOCIATION  CHIEFS 


Wide  Advertiser  Started  Life 
As  Soap  Cutter — Elevated 
to  Peerage  in  1917 


approximately  20  ^^ars  as  rep^rler,  elfi-  <1, 

tor,  advertising  manager  and  general  ,  Orlando  (Fla.)  Sentinel,  presHW 
manager  of  the  Springfield  (O.)  Daily  Associated  Press  Club  of  Florid 

Sun  and  also  was  connected  with  the  ad-  Florit 

vertisini?  denartment  of  the  Shrinefield  Press 


Lord  Leverhulme,  74,  British  "Soap 


vertising  department  of  the  Springfield 
Daily  Xetos. 

Harry  A.  C(h)KE.  64,  former  editor  of 


King  who  became  one  of  l•.lgland  ^  ii,c  7'vrotir  (Pa.)  r'ltHCj,  died  in  his  home 
greatest  indu.stnal  captains  through  Pa.,  Mav  9. 


I-ORD  T-F.VFRHUI-ME 


_ worici-wKie  a  a-  Charles  J.  Haines,  63,  head  pr»x)f- 

yertising,  d*ed  m  reader  of  the  Minneapolis  Tribune,  died 
London.  May  /, 

of  pneumonia.  (j  AIcKeei.ky,  for  7  years  city  edi- 

He  was  a  former  j|,j,  Deterlwrough  (Out.)  li.xam- 

vice-president  of  May  7. 

the  Sphinx  Cluo,  .Alfred  Levy,  advertising  agent  with 
Aew  York,  and  offices  at  171  Madison  avenue.  New  York, 

one  of  the  lound-  April  9.  uiunuyuilS 

ers  of  the  Clubs  Robert  C.  Boyd,  56,  former  advertis-  and  had  hai 

British  counter-  i„g  man  of  Columhus,  O.,  died  recently  at  "  dreams  of  ^ 

Colorado  Springs.  coming  a  ede- 

He  _  was  born  Cyril  Fp.steix,  of  Tulsa,  Okla..  for  hrated  cartoonist.  His  “greatest  thriH,’ 
in  18d1  at  Bol-  years  a  member  of  the  editorial  staff  of  he  says,  was,  when  he  was  16,  a  cartooi 
ton,  Lancashire,  the  Oklahoma  City  (Okla.)  Times,  died  of  his  creation  was  published  on  tie 

■ERiiuiME  mar-  May  7,  the  result  of  gunshot  wounds  in-  sport  page  of  the  old  New  York  Glohi. 

fied  Elizabeth  llicted  by  J.  L.  Seiilcnhach,  a  Tulsa  mer-  In  high  .school  he  was  editor  of  tl» 

llulme,  who  died  chant,  who  is  charged  with  murder.  school  paper,  and,  while  at  the  Universih 
I  hex  had  one  son.  W.  H.  (jeorce  Iaicke  McF.yrlane,  50,  former  of  Illinois,  was  staflf  cartoonist  of  tli 

I  is  the  only  heir  to  his  father’s  newspaper  man,  publicity  director  of  St.  Daily  Illini.  In  1911  he  was  graduate! 

.  .  Louis  University,  died  in  St.  Louis  re-  from  UcPatiw  University,  where  he  hi 


f  ress  Assocj. 
tion,  has  betn, 
Florida  edh# 
since  1914,  wha 
with  W.  C.  Ef 
sington  as  co- 
iwrtner  he  pn,. 
chased  the  Set 
tinel. 

Just  prior  )g 
that  he  had  bea 
1  reporter  on  the 
staff  of  the  1%. 
dianapolis  She 
and  had  had 
dreams  of  l*. 
coming  a  cek- 


in  1913.  Thev  had  one  son.  W.  H. 
Lever,  who  is  the  only  heir  to  his  father’s 
vast  fortune. 


and  Grace  Cross,  vice-presidents ;  Nettie  .,m|  ^^  rapping 


'1  he  accumulation  of  this  fortune  began  cently 
in  an  humhle  way.  William  Hasken 
Lever  found  his  first  iob  at  16  cutting  at 


ADVERTISING  PIONEER  DEAD 


Lewis,  recording  secretary;  Inez  South- 
worth,  corresponding  secretary ;  Louise 


Soon  he  had  a  little  factory  of  his 
own,  and  before  many  years  Itad  passed 


Gillette,  treasurer;  and  Jessie  Leonard,  i,is  ^vealth  had  grown' to  such ‘propor- 


Urael  S.  Jonas  One  of  First  to  Advocate 
Use  of  White  Space 


T  •’  Aj  •  /-I  u  t  o*  T  •  V.'*"*  actually  disturbed  him.  Israel  S.  Jones,  a  pioneer  in  newspaper  ing  to  Florida,  he  was  also  connecS 

Junior  Advertising  Club  01  at.  Louts  Part  of  it  was  spent  in  creating  his  advertising,  died  unexpectedly  at  his  home  with  the  Pa.rton  (111)  /^cgw/cr  and  th 
has  elected  the  following  officers:  presi-  model  works  and  model  town  of  Port  in  New  A’ork  recently.  He  was  sixty-  Cliieago  Herald 
dent,  G.  Carl  Kemper;  first  vice-presi-  .Sunlight.  With  its  quaint  old  English  two  vears  old.  -  .  .  '  __  . 

dent,  Warrem  J.  Bowman;  second  vice-  style  houses,  red  tiied  roofs  and  latticed  Mr.  Jonas  had  hecn  connected  with  ~ 

president.  (.  hristy  C.  Humburg ;  third  windows,  its  gardens  and  tree-lined  the  advertising,  departments  of  matiy  of  Daughter  Conducting  Father’i  Paper 
vice-president.  D.  J.  O’Connell;  secre-  streets.  Port  .Sunlight  is  one  of  the  mar-  the  countrv's  largest  husiness  houses.  He  v  r- 


editor  of  the  college  daily.  At  DePaw 
he  became  a  charter  member  and  fits 
national  president  of  Sigma  Delta  (Ij, 
honorary  journalistic  fraternity. 

F'ollowing  graduation,  he  started  woA 
as  a  reporter  on  the  staff  of  the  ArnUr- 
son  (111.)  Morning  Herald.  Before  en- 


president.  (.  hristy  C.  Humburg ;  third  windows,  its  gardens  and  tree-lined  the  advertising,  departments  of  many  of  Daughter  Conducting  Father’i  Paper 
vice-president.  D.  J.  O’Connell;  secre-  streets.  Port  Sunlight  is  one  of  the  mar-  the  countrv's  largest  husiness  houses.  He  v  o-.. 

tary,  L.  P.  Perry  and  treasurer,  Lester  vels  of  industrial  England.  The  houses  came  to  New  York  40  years  ago  from  xf'  ij  i 

A.  Lange.  arc  rented  to  employees  of  the  factory  for  Atlanta,  where  he  was  born.  Before  leav-  veteran  eT| ho! 

_ /Ttix  AJ  /-1..L  _ _  .f?  .n  month  .V „ — i^.,„,i  ..,i_  editor  ot  the  W lehtta  Demoert 


Champaign  (Ill.)  Ad  Club  at  its  re¬ 
cent  annual  election  chose  Milton  Drey¬ 
fus.  iircsident ;  lU  E.  Stafford,  vice-presi- 
ilent ;  E.  H.  Burns,  secretary-treasurer. 


.r-  <i  iimmii  ing  .-Vtlanta  he  was  employed  in  the  ad-  ...i,,,  .Vn^it  ?7 

Lord  Leverhulme  was  the  first  great  vertising  department  of  the  Johnson,  the  Democraf  Mai’nr  Warmn 
British  employer  to  introduce  profit-  Du  Bose  Company.  Later  he  was  em-  Wirhin  ( 
sharing  schemes  and  industrial  co-  ployed  in  the  Shepherd-Norwell  depart-  '  ^ 


Shepherd- 


Massachusetts  Press  Association  Partnershi^p.  He  favored  a  six-hour  ment  store  and  the  A  E.  Shoe  Company. 
■Irl  ite  monthlv  meeting  last  Mondav  forking  day  for  liis  employees,  blit  never  m  Boston,  after  which  he  became  an  em- 


hnlrl  its  mnnthlv  meetinn  Let  Mondav  employees.  Dill  never  m  Boston,  alter  wmen  lie  hecame  an  em- 

bJS  I-”"*  »  Ploye  ol  R,  H  Macy  &  Co.,  of  New 

In  Ho,to„.  Mr.  Sanroel  MacQoarrie.  a,... 


in  Rnetr.n*  Mr  '^amnpl  MaeOnarrip  biiTiself.  York.  During  the  last  few  years  he  con- 

cpprntarv  r  f  fhp  Vi-w  England  Rlirpaii’  ^setories  and  enterprises  have  fol-  ducted  his  business  from  an  office  in  his 

secretary  of  the  New  England  Bureau  ^ 

‘4h  r“  p:?hr^p"lhihtl"s  ’>™  ’  Sunlight,  his  model  English  He  was  one  of  the  first  advertising 

■  village,  to  the  Congo,  to  China.  South  men  to  advocate  large  areas  of  white 

Washington  (la.)  Club  has  .\frica,  .Australia,  the  Lnited  States  and  space  in  conjunction  with  a  small  amount 

elected  Carl  Hedges  president  to  .sue-  .Switzerland.  of  type  matter. 

ceed  J.  W .  Enslin.  The  club  plans  to  Uird  Leverhulme  was  elevated  to  the  - 

hold  meetings  in  the  country  this  sum-  jieerage  in  1917,  taking  his  own  name  RpLuiM  Wppplrpd  Plant 

mer  and  meet  with  the  farmers  of  vari-  combined  with  the  maiden  name  of  his 


RIDE  ON  THE  WAVE 


EIG  NATIONAL  HIT ! 


of  type  matter. 


To  Rebuild  Wrecked  Plant 


ous  communities. 


([Obituary 


;'RANK  MONROE  FRISSELLE, 


wife.  Plant  of  the  Perry  (N.  Y.)  Herald,  re- 

_ _ _ _ cently  destroyed  by  fire,  will  be  rebuilt 

according  to  an  anouncement  of  Guy 
turning,  he  began  publication  of  the  Tay-  Comfort,  publisher.  Until  reconstruction 
lon'illc  flag,  later  the  Illinois  Republican,  is  completed  the  Herald  will  be  issued  in 
He  was  in  the  publishing  business  over  the  plant  of  its  rival,  the  Perry  Record. 

half  a  century.  - - - 

_  .Mrs.  MiLLKEXT  G.  TiLDEN,  widow  of  Countv  Ordarm  Billboard  Ramoval 


ELLA  CINDERS 


A  Clomedy  Strip  of  Quality 
With  an  All-Star 
Comic  Cast 


r  1  f  XT  u  X  A1  I-I-KEN’T  lx.  i  LDEN,  wiaow  01  County  Order*  Billboard  Removal 

dean  of  New  Hampshire  ncwsiiaper  Samuel  Tilden,  former  editor  of  the  Mal- 
men,  died  Wednesday,  May  6,  after  a  den  (Mass.)  .VciiM.  died  at  her  son’s  The  Montgomery  County,  Iowa,  board 
brief  illness.  He  was  for  several  decades  home  in  Malden  recently.  of  supervisors,  acting  on  authority  of 

connected  with  Manchester  newspapers.  Mu'h.yel  Ludwic.,  Jr.,  55,  superinten-  the  new  Iowa  code  which  forbids  bill¬ 
serving  as  city  and  managing  editor  of  dent  of  the  Mead  Pulp  and  Paper  Com-  boards  and  advertising  signs  within 
the  old  Manehestcr  Union,  the  Manehes-  pany,  Chillicothe.  O.,  died  at  Johns  boundary  lines  of  primary  and  county 
ter  Mirror  and  the  Manehestcr  Union  Hopkins  Hospital  in  Baltimore  a  few  ing  their  immediate  removal. 


June  1 
June  1 
June  1 
June  1 
June  1 

DONT  BE  LEFT  OUT 


and  Leader. 

Alex.vnder  Starbitck,  84,  veteran 
Waltham,  Mass.,  editor,  died  on  May  6, 
at  his  home  in  VValtham.  In  1888  he  be¬ 
came  editor  of  the  Waltham  Free  Press, 
continuing  on  various  Waltham  papers 
until  his  death.  He  is  also  a  noted  his¬ 
torical  writer  on  the  whaling  industry 
and  the  history  of  Nantucket. 

John  T.  Simpson,  73,  owner  of  the 
Kittanning  (Pa.)  Leader- Tinu's,  died  in 
bis  borne  tlicre  on  May  9.  He  entered 
the  printing  and  newspaper  husiness  at 
the  age  of  16  and  continued  in  that  line 
of  work  for  57  years,  55  of  which  he 
spent  at  Kittanning. 

Fr.vnk  E.  Stoufkkr.  58.  until  recently 
publisher  of  the  Sac  City  (la.)  Sun,  died 
May  4  after  a  three  weeks’  illness. 

Paul  Conner,  83,  last  of  the  pioneer 
publishers  of  central  Illinois,  died  May 


MONDAY.  JUNE  1 

Wire  to 


Directory  of  Leading  Features 


FOR  DAILT,  SUNDAY  AND  WEEKLY  NEW8PAPEES. 


Metropolitan  Newspaper  ^ 
Service  ka’i 

Maximilian  Elter,  ]r..  General  Manager  ! 

150  Nassau  Street  New  York  City 


Elditorials 


Radio 


TIMELY  TOPICS,  DAILY  SESTICE 
Exclusive  Territory 
Three  Days’  Service  and  Rates 
Gladly  Sent 
Reid  Editorial  Service 
Harrisburg,  Pa. 


FOR  LARGE  AND  SMALL  PAPERS 
A  non-technical.  weekly  radio  review 
By  CARL  H.  BI’TMAN 
Washington  Radio  News  Service 
1422  F  St.  Washin^on,  D.  C. 


Fiction 


Religious  Features 


Lo*  Angeles,  Calif.  [ 

Gained  3,74$  Daily  Average  Omilate| 
Sworn  (loTerniiient  Slaleroent,  Six  Moellrl 
Rnding  Uarrh  SI,  1924,  17.3,540  Dally.  *i| 
Months,  Ending  Marrh  31,  1928,  177.f*^ 
Dally  Increase  In  Dally  Avertge  Clrc*l*| 
non.  S.749.  f 


IT  COVERS  THE  FIELD  COMFLZTDT 


SHH:  WHAT'S  THAT! 

“The  Whisper  on  the  Stair,”  by  Lyon  Mearaon. 


THE  ELLIS  SUNDAY  SCHOOL  LESSON 


^  in  I.afavette  Ind  He  was  a  lUltive  of  Service  for  Authors,  33  W.  42d  St..  New  York.  The  Standard  Beligioua  Feature  of  American 

^  .  e  ..  .e  ■  NAvranflndhpHntn  h«  Tip  WilllAtn  T  Wllla 


(Christian  county,  Illinois,  and  left  the 
cases  of  the  Taylorznile  Independent 
Press  to  serve  in  the  Civil  War.  Re- 


“  STORIES ’’ 

Lewii  WiUon  Appleton.  Jr., 

$044  Margaret  St..  Philadelphia,  Pa. 


Newapaperdom  by  Dr.  William  T.  Ellia. 
Twenty-five  years  in  uae.  Non-Controversial. 
Readable,  Timely. 

The  EUis  Service,  Swarthmore,  Pa. 


H  EPRESENT  ATIVE8 : 

H.  W.  Moloney,  604  Time#  Bldg.,  HewT«i| 
O.  Legan  Payne  Co.,  401  Tower  Bldf.  ' 
North  Michigan  Ave.,  Chicago.  1 

A.  J.  Norris  Hill,  710  Heant  BUg., 
Franeitco.  Calif.  ! 
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NEW  ORLEANS,  THUR8DAT  HORNING.  APRIL  9, 1«S 


Index  of  the  fitu,  1  HERRIOT  Elimmotkm  OrotoTy  Tcst  CITY 

_ _ _ 1  ur.im  rrtte^  i-  .  t  i_. _ 


REFUSE  TIGER  GIRL 

_ _ _  _  RaM  io  March  fcv  77  !•  _ 


THE  NEW  ORLEANS  ITEM 

(Site  XUprnin^jg  X£rihxt%xit 

s O N  3litm -TBrrtbwttc 

Haw  Orlaans«  Louialana. 

Uaroh  14,  1925. 


Ur.  Fred  W.  Bott,  Uanager, 

Uergenthaler  LinotTpe  Co., 

Necr  Orleans,  Louisiana. 

Dew  Hr.  Bott: 

The  Horning  Tribune  has  been 
oonmented  upon  all  oTor  the  United  States  as 
one  of  the  most  attraotively  typed  nevape^ers 
in  Anerioa. 

The  Tribune's  heads  are  set 
on  the  new  Uergenthaler  model  26  installed  in 
our  shop  early  in  January  of  this  year.  The 
machine  is  rendering  satisfaction  in  erery 
respect,  in  work  for  The  Homing  Tribune,  the 
New  Orleans  Item  and  the  Sunday  Iteta-Tribune. 

I  am,  with  kindest  regards. 


Proved  by  Service 

Model  25 

Two  Standard  Linotype  Magazines,  in¬ 
terchangeable  with  other  Linotypes. 

Faces  from  both  magazines  mixed  in  the 
same  line. 

Continuous  distribution  to  both  maga¬ 
zines  at  all  times. 

Easy  Magazine  Shift.  Magazines  are 
counterbalanced  so  that  a  light  touch 
shifts  either  into  operative  position. 

Model  26 

Just  like  the  Model  25  with  the  addition 
of  two  Standard  Auxiliary  Maga¬ 
zines,  interchangeable  with  Auxili¬ 
aries  on  other  Single  Keyboard  Lino¬ 
types. 

Faces  from  all  magazines  mixed  in  the 
same  line. 

A  Single  Power-Driven  Keyboard  oper¬ 
ates  all  magazines. 

A  touch  on  a  keybutton  shifts  the  key¬ 
board  action  from  main  to  auxiliary 
magazines. 


Mergcnthaler  Linotype  Co 

Brooklyn,  New  York 

San  Francisco  Chicago  New  Orleans 

Canadian  Linotype  Limited.  Toronto 
Agencies  in  the  Principal  CitifS  of  the  World 


incerely  j^ours. 


anes  H.  Thomson, 
ublisher. 


L  NOTYPE 


O  TRADE 
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ADVERTISING  AGENCY  AFFAIRS 

John  Joins  Ewald’s  Detroit  Suff — Many  Firms  Move  to  New  Offices 
Francis  Starts  Own  Agency 


^  -T 


IJ  T.  EW’ALD,  president  of  the  Camp- 
bell-Ewald  Company,  announces  the 
ap[)ointment  of  W.  A.  P.  John  to  the 
Detroit  staff  of  this  company.  Mr.  John,' 
for  years  affiliated  with  Detroit  advertis- 
ine  circles  and  until  the  pre.sent,  vice- 
president  of  the  Dunlap-Ward  Advertis- 
iiiK  Company,  Cleveland,  will  assume  his 
new  duties  early  in  June. 

.\lr.  John  is  a  MichiRan  University 
Rraduate.  Previous  to  joining  the  Dun- 
lai>-\Vard  Company,  he  was  with  Brooke, 
Sinitli  &  French,  Xcw  York.  Previous 
to  tliat  he  was  with  Dodge  Brothers. 

.Articles  by  Mr.  John  have  frequently 
PIilK-ared  in  such  magazines  as  Motor. 
.System  an<l  f>.  .■}.  C.  Xezes.  In  addition 
lie  has  for  a  number  of  years  lieen  a  con¬ 
tributor  of  fiction  stories  to  the  .Saturday 
/::cning  Po.<!t,  Red  nook,  aiul  livery- 
body’s. 

E.  Margery  l.aVoo,  for  the  last  four 
tears  director  of  copy  in  the  Kansas 
<  ity  offices  of  the  Ferry-Hanly  .\dvertis- 
ing  Company,  has  joined  the  staff  of  the 
l.oomis-Potts  Company,  Kansas  City. 
Before  coming  to  Kansas  City,  Miss  La 
\  iMi  did  newspaper  and  publicity  work  in 
the  East,  and,  for  a  number  of  years,  has 
been  a  free  lance  and  syndicate  writer 
for  trade  and  professional  journals  and 
women’s  publications. 

William  R.  F'rancis,  who  has  been 
as.sociated  with  the  Lewis  Advertising 
t.'orporation.  New  York  for  the  past  year, 
and  prior  to  that  was  for  eight  years  on 
the  advertising  staff  of  the  New  York- 
World,  has  opened  his  own  advertising 
agency  at  286  Fifth  avenue.  New  York, 
under  the  name  of  Francis  .Advertising 
.Agency.  Mr.  Francis  has  been  in  the  ad¬ 
vertising  business  more  than  20  years. 


They  are  Stuart  R.  M.  Thomson,  formerly 
with  W.  .Atlee  Burpee  Company,  and  also 
X.  W.  .Vver  &  Sons,  and  Russell  K. 
Carter,  formerly  of  the  George  F. 
Ingraham  .Advertising  .\gency,  Philadel¬ 
phia. 

Horatio  Camps  .Advertising  .Agency, 
Inc.,  has  moved  into  new  offices  at 
West  street.  New  A’ork. 

Ward  M.  C,anaday,  president  of  the 
I'nited  States  .Advertising  Corporation, 
announces  that  his  New  A'ork  offices  have 
been  moved  from  19  West  44th  street  to 
the  twelfth  floor  of  the  Fisk  Building, 
250  West  57th  street. 


Advertising  Service  Comiiany,  Limited, 
have  removed  their  Toronto  office  from 
14  King  street.  East,  to  the  new  Metro¬ 
politan  Building  and  their  Montreal  office 
to  larger  quarters  in  the  Canada  Cement 
Building. 

John  Strotz,  for  nine  years  on  the  ad¬ 
vertising  staff  of  the  Aurora  (Ill.)  Bea- 
coii-Xcics,  has  organized  the  .Advertising 
Bureau,  which  will  be  located  in  the  box 
Theater  Building  in  .Aurora,  maintaining 
a  general  advertising  service. 

Bernard  N.  Craven  and  Shirley  J. 
Crockford  have  started  an  advertising 
agency  at  118  East  18th  street.  New 
York. 

Roland  E.  Sturhahn,  formerly  with  H. 
W.  Kastor  &  Sons  Advertising  Co.,  is 
new  connected  with  the  advertising  de¬ 
partment  of  Monsanto  Chemical  Com¬ 
pany,  St.  Louis. 


Two  apiK.intments  to  the  Philadelphia  The  John  H.  Dunham  Company,  ad- 
oince  of  the  Charles  C.  Green  Advertising  vertising,  has  moved  to  new  offices  in  the 
.Agency,  Inc.,  were  announced  this  week.  Tribune  Tower,  Chicago. 

WHATS  WHAT  IN  THE  FEATURE  FIELD 

“Teddy”  Bean  Starts  Her  Own  Syndicate  in  New  York — La  Cossitt  Joins 
Haskin  in  Washington — New  Authors  on  McClure  List 


'1''HEODORA  (“Teddy”)  BEAN.  wh.. 
^  recently  resigned  as  editor  of  the 
.‘'unday  Magazine  of  the  .Yew  York' 
.Morning  Telegraph,  this  week  announced 
establishment  of  a  syndicate  of  her  own 
called  the  T-Bcan  Syndicate,  with  head¬ 
quarters  at  299  Madison  avenue.  New 
A'ork.  She  was  connected  with  the  Morn¬ 
ing  Telegraph  from  1917  to  1924. 

Miss  Bean  has  recruited  her  syndicate 
statf  from  former  contributors  to  the 
Morning  Telegraph.  They  include  Mar¬ 
tha  Coman,  formerly  of  the  New  York 
Herald;  Benjamin  De  Casseres,  author  of 
“The  Mirrors  of  New  A’ork”;  Marion 
Ryan  of  London;  Alice  Rohe,  former 
Rome  correspondent  for  the  L^nited  Press 
.Associations;  Baird  Ixionard.  writer  of 
“Mrs.  Pepy’s  Diary”  in  /.i/'c .Maude  A. 
Bentley,  astrologist;  Delight  Evans,  con¬ 
ductor  of  a  movie  column ;  and  Susie 
Sexton,  magazine  writer. 

Henry  D.  La  Cossitt.  formerly  of  St. 
Louis,  iias  joined  the  staff  of  Frederick 
J.  Ilaskin,  Washington.  1).  C.  -At  one 
time  he  was  on  the  staff  of  the  St.  Loui.z 
Post-Dispateh.  He  was  gr.aduated  from 
the  L’niversity  of  Missouri  Scliool  of 
Journalism  in  192.5. 

.Alma  and  Paul  Ellerbe  are  the  latest 
authors  to  be  added  to  the  list  of  the 
McClure  Newspaper  Syndicate,  New 
A'ork.  .A  series  of  illustrated  page  stories 
of  love  and  adventure  by  them  will  start 
early  in  June. 

“Dwig,”  creator  of  the  “Schooldays," 
and  “'Torn  Sawyer  and  Huck  Finn" 
Cl  imics  has  gone  to"  his  summer  camp  at 
Green  Lake,  in  the  .Adirondacks. 

Segar’s  “Thimble  Theater”  is  now  ap¬ 


N.  Y.  WORLD  SCORES  BEAT  ADVERTISERS  PREDiCl 
Balderston  Gets  Important  British  1325  RECORD  YE^^ 

Secret  Document  _ 

The  Xcw  York  World,  Sunday,  May  A.  N.  A.  Delegate*  Confident  Ha 
1(»,  published  exclusively  the  full  text  of  Point  of  Achievement  Will  K 

It  'v’f  r  d'-afted  by  the  Reached— New.paper.  Win 

British  boreign  office  for  the  guidance  of  _ 

the  Cabinet.  Tribute  a*  Media 


pearing  in  a  full  Sunday  page  in  colors, 
in  .addition  to  daily  comic  strip  form. 

Kathleen  Norris,  who  writes  a  weekly 
article  for  the  McClure  Newspaper  Syn¬ 
dicate,  and  who  has  sptait  the  winter  in 
New  A’ork,  returned  this  week  to  her 
ranch  at  Saratoga,  Cal. 

Barbara  Bayne,  feature  writer  for  the 
King  Features  Syndicate,  New  York,  ha.s 
written  a  new  series  called  “Princes  of 
.Adventure”  in  48  installments. 

SEEK  TO  BREAK  WILL 

Cousins  of  J.  C.  Eastman  Contest 
Chicago  Journal  Disposal 

Seven  first  cousins  of  John  C.  Fiastman. 
late  owner  and  publisher  of  the  Chicago 
lizrning  Journal,  yesterday  took  initial 
steps  to  contest  his  will,  which  disposeil 
of  his  newspaper  and  the  entire  remain¬ 
ing  estate  of  three  of  his  employes. 

Attorneys  Robt.  F.  Kolb  and  Herman 
Fisher  appeared  before  Assistant  Probate 
Judge  F'rederick  \\'.  Elliott  when  Mr. 
Eastman’s  will  was  brough  up  for  ad¬ 
mission  to  probate.  They  said  they  would 
institute  action  in  behalf  of  the  cousins 
to  set  aside  the  will. 

Judge  Elliott  then  transferred  the  entire 
proceedings  to  Judge  Horner,  who  will 
liear  the  mater  on  May  20. 

Under  the  probate  law,  if  Mr.  East¬ 
man’s  will  were  set  aside,  his  entire  es¬ 
tate,  real  and  personal,  would  go  to  nine 
first  cousins,  they  being  the  nearest  rela¬ 
tives  he  had  when  he  died. 

Mr.  Eastman’s  will  directed  that  his 
entire  estate  should  be  shared  equally  by 
AV.  Frank  Dunn,  O.  L.  Hall,  and  H.  (T. 
Deuter. 


The  Xcw  York  World,  Sunday,  May 
10,  published  exclusively  the  full  text  of 
a  “.secret  memorandum,”  drafted  by  the 
British  Foreign  office  for  the  guidance  of 
tlie  Cabinet. 

This  sensational  beat  was  obtained  for 
the  World  by  John  L.  Balderston,  chief 
London  staff  correspondent.  The  memo¬ 
randum,  according  to  Mr.  Balderston, 
was  intended  as  a  basis  for  the  determina¬ 
tion  of  Great  Britain’s  attitude  toward 
the  European  problem. 

Mr.  Balderston  did  not  disclose  bow  he 
obtained  his  copy  of  the  document.  It 
was  dated  from  the  Foreign  Office,  Feb. 
20.  he  claimed,  and  sent  to  members  of 
tlic  cabinet  by  Austen  Chamberlain 
shortly  afterwards. 

Its  publication  by  the  World  occasioned 
considerable  comment  throughout  the 
week  by  the  British  press.  No  attempt 
was  m.ade  to  challenge  its  authenticity. 
Lieut.  Commander  J.  R.  Kenworthy  gave 
notice  May  12,  he  would  query  the  For¬ 
eign  Secretary  in  the  House  of  Commons 
in  regard  to  the  “leak.” 

-Mr.  Balderston  in  a  dispatch  from  Lon¬ 
don  May  12  wrote: 

“Fleet  Street,  which  had  been  led  to 
believe  by  official  propaganda  yesterday 
that  the  World  merely  reprinted  a  docu¬ 
ment  already  published  in  the  Chicago 
Tribune,  but  not  immediately  available 
here,  has  now  learned  that  everything  pub¬ 
lished  in  the  Tribune  was  reprinted  in 
the  London  Morning  Post,  March  6  with¬ 
out  arousing  much  comment,  owing  to  the 
elimination  from  the  summary  of  tlie 
most  important  points  in  Chamberlain’s 
<locument  and  the  failure  to  publish  any 
of  the  text.” 

Mr.  Balderston  succeeded  the  late 
James  M.  Tuohy  as  chief  of  the  World’s 
I.ondon  staff  in  January,  1923.  He  is  a 
native  of  Philadelphia,  and  was  for 
many  years  New  York  correspondent  of 
the  Philadelphia  Record.  At  the  out¬ 
break  of  the  war,  he  went  to  Europe  as 
a  free  lance  war  correspondent,  later 
representing  the  McGure  Newspaper 
Syndicate  in  the  war  zone. 

CHANGES  ON  NEW  YORK  NEWS 

Temporary  Appointments  Follow  Resig¬ 
nation  of  Payne,  Managing  Editor 

Several  staff  changes,  announced  as 
temporary,  this  week  followed  the  sudden 
resignation  of  Philip  A.  Payne  as  man¬ 
aging  editor  of  the  New  York  Daily 
Xcti’s,  and  the  promotion  of  F'rank  Hause 
from  city  editor  to  the  position  of  acting 
chief  editorial  executive. 

“It  is  the  policy  of  the  Chicago  Tribune 
and  the  Daily  News  to  give  men  in  new 
positions  a  month's  trial  before  making 
the  appointments  permanent,”  it  was  an¬ 
nounced. 

.At  present  Jack  Masters  replaces  Mr. 
Hause  on  the  city  desk,  with  Clifforil 
Laulie,  formerly  editor  of  the  Brooklyn 
section  assistant  city  editor.  Sterliiig 
Noel,  formerly  Laube’s  assistant,  has 
been  promoted  to  editor  of  the  section, 
Noel  came  to  the  News  from  the  San 
Francisco  Bulletin  eight  months  ago. 
Gibbs  Hauffman,  for  5  years  a  member 
of  the  News  staff,  succeeds  Noel.  John 
W.  B.  Mitchell,  former  city  editor  of  the 
flud.wn  Dispatch,  has  joined  the  staff. 

Mr.  Payne’s  resignation  becomes  effec¬ 
tive  June  IS.  He  is  now  spending  a 
month’s  vacation  at  Springfield,  Maine. 

N.  Y.  Ad  Club  to  Elect  May  26 

Election  of  officers  of  the  Advertising 
Club  of  New  A’ork  will  be  held  May 
26.  Two  candidates  are  running  for 
president.  They  are  Robert  'Tinsman, 
president  of  the  Federal  Advertising 
.Agency,  choice  of  the  Nominating  Com¬ 
mittee,  and  Charles  C.  Green,  president 
of  the  Charles  C.  Green  Agency,  a 
strongly  backed  independent.  Both 
tickets  offer  the  same  vice-president  and 
directors,  which  are  Gilbert  Hodges,  of 
the  Munsey  Company,  vice-president: 
and  Grover  Whalen  and  H.  H.  Charles, 
directors. 


One  of  the  best-attended  and  mo- 
helpful  meetings  ever  held  was  ik 
description  of  the  semi-annual  conventim 
of  the  .Association  of  National  Adre 
tisers,  Inc.,  at  the  Edgewater  Bqc 
Hotel,  Chicago,  last  week.  More^ 
fifty  new  members  joined  the  associate 
and  a  record-breaking  attendance  of  1; 
was  recorded. 

That  the  newspapers  and  the  nation 
advertisers  will  attain  a  high  point  e 
advertising  achievement  during  1925  »■< 
the  feeling  generally  expressed. 

Previous  tests  have  proven  to  tii 
satisfaction  of  the  national  advertisf 
that  the  newspaper  is  the  most  effide: 
medium  for  his  message,  and  that  as 
definite  assertion  of  a  prosperous  tr, 
throughout  the  country.  It  was  felt  tb 
such  a  feeling  must  be  reflected  in  ■ 
advertising  done  by  the  national  deab 
The  significance  of  this  situation,  and  ti» 
work  of  the  .A.  N.  .A.  was  briefly  ifc 
cussed  by  G.  Lynn  Sumner,  vice-preside: 
()f  the  International  CorrespondeiiB 
Schools,  and  association  president,  in  1® 
introductory  remarks. 

Guy  Davis,  western  manager  of  tit 
-American  Newspaper  Publishers’  Asit- 
ciation  gave  a  talk  in  which  he  brouo 
out  much  interesting  data  concernic) 
newspapers.  Timeliness,  news  interts 
and  other  characteristics  of  the  neiy 
iwper  field  of  advertising  were  stresse 
by  the  speaker. 

E.  M.  Swasey  of  New  York,  of  tit 
American  Sunday  Weekly,  told  of  fc 
particular  newspaper  market  and  tit 
peculiar  characteristics  of  the  newspape 
world. 

Radio  advertising  also  was  disseette 
and  it  was  the  general  opinion  that  »• 
though  it  had  great  possibilities,  it** 
not  entirely  successful  as  yet. 

Other  speakers  on  the  nrogram  we' 
J.  M.  Townley  of  the  Townley  Met 
Hardware  Company,  Kansas  City,  Me, 
whose  address  on  “Looking  Both  Ways* 
National  Advertising,  a  Jobber’s  Vie* 
point,”  was  intended  to  be  complementi7 
to  Mr.  Carver's  talk  from  the  retail  pok 
of  view.  Assistant  Postmaster  Canam 
of  Chicago,  spoke  at  the  Thursday  afte 
iKKin  session  on  “The  New  Postal  L« 
and  How  Advertisers  Can  Use  It  to  B«s 
.Advantage.”  Radio  advertising  featunt 
the  final  days  discussion.  Robert  K 
Leavitt,  secretary  of  the  .Association,  an 
nounced  at  the  opening  of  the  conventix 
that  the  Association  had  reached  a  lii|l 
jxiint  in  its  membership,  a  total  of 
members. 

Shepard  G.  Barclay,  during  the  pf 
year  field  service  secretarv  of  the  Asso¬ 
ciation,  tendered  his  resignation  to  d« 
board  of  directors  to  take  effect  July  l 
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HERE’S  PLAN  TO  TAKE  UP  SUMMER  SLUMP 
IN  YOUR  ADVERTISING  REVENUE 


A  Seasonable  Summertime  Merchandising  Service 

To  Help  Newspaper  Advertising  Departments 


TO  SELL 

CLASSIFIED  ADVERTISING 

EITHER  OR  BOTH 

DISPLAY  ADVERTISING 

A  CLEVERLY  COINED  EXCLUSIVE  NAME  A  SEASONABLE  SELLING  SLOGAN 

INCLUDING 


124  Pieces  of  Short  Snappy  Salemaking;  Promotion  Copy 
84  Illustrations — Merchandise  (Actual.  Not  Caricature) 

Copy  and  Illustrations  Furnished  in  Mat  Form. 

ALL  ARE  INTERCHANGEABLE. 


Never  Before  has  this  idea  been  offered 


to  newspapers. 

You  can  sell  this  proposition  easily  with  your  own  organization. 

Twelve-page  booklet,  6x9,  with  full  detailed  instructions,  containing  every  necessary  step  for  complete 
success. 


The  campaign  includes  announcement  notice,  sales  letter,  sales  talks,  sales  suggestions,  ad  suggestions, 
advertising  contract  form,  date  table  for  checking  lineage  used,  price  tickets,  window  cards, 
posters,  and  a  “silent  salesman”  booklet,  size  9x12,  of  thirty-two  pages,  containing  the  whole 
story  for  your  advertisers. 

Every  detail  of  this  campaign  is  high  class  and  sales  suggestive:  High  grade  paper,  first-class  printing, 
promotive  copy  that  you  have  wanted,  clear  line  drawings,  mechanically  perfect  mats.  A  dig¬ 
nified  presentation  to  reflect  the  quality  and  good  will  of  a  good  newspaper. 

Note  Below 


This  is  the  first  release  of  a  series  of  an  entirely  new  and  original  advertising  production  service,  that 
has  been  built  through  close  daily  contact  with  scores  of  newspaper  publishers  (who  actuaUy 
created  the  demand  for  this  service),  actual  street  selling  experience  in  many  cities,  with  news¬ 
paper  advertising  managers  and  salesmen,  and  purposeful  analytical  observation  of  present-day 
needs. 


Exclusive  Rights  now'  open  in  many  cities  from  coast  to  coast. 

Publishers  using  this  first  release  will  receive  preference  for  the  exclusive  rights  for  the  full  service. 
Complete  prospectus  for  the  above  campaign  to  fie  mailed  May  21st. 


Circulation : 

None  too  large 
None  too  small 


Prices : 

None  too  large 
None  very  large 


Clarence  i\/iilligan  D’Jsk  »  c 

ONSOLIDATED  IVIaTERIAL  IXELEASE  OeRVICE 

FOR  NEWSPAPERS 

The  Telegraph  Building  Harrisburg.  Pennsylvania 
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'  ■>/  y 

'V 


Editor  &  Publish  vr  for  May  i  6 .  1925 


•UR  OVN  VOR!£> 

"  or  Letters 


By  JAMES  MELVIN  LEE 


interest  to  the  readers  of  Editor  &  Pub- 

LISHKR. 

Tlie  concluding  chapter  might  well  have 
included  a  paragraph  or  two  ribout  the 
present  plan  for  the  future  control  of 
the  London  Times.  That  plan,  however, 
has  been  set  forth  in  a  little  pamphlet 
which  was  issued  by  the  London  Times 
and  which  has  already  been  mentioned 
in  this  department. 


and  may  be  obtaineil  at  the  rate  of  iiw 
cents  per  copy. 


i 


A 'I  a  time  when  the  other  text  columns  proprietors  to  see  it  destroyed  and  its  staff 
are  so  tilled  with  copy  giving  the  '’y  wholesale  dismissals.  In  the  end  a 

miJdu  hr^'ii  f  cTsTl\^!:ftoT^r^Tnnrn  ruid"’h°^^.ei\‘e^i  in 

'yell  to  rt\ levs  somewhat  in  de-  earlier  Walter  reconstruction.  As  in  so  many 


^fl^HILE  The  Scholastic  Editor  is  ad- 
vertised  as  “a  national  journal  de¬ 
voted  to  the  interests  and  problems  of 


l;!:I^TillT  sch.H,l  imbhcations-' tL  May  issue  has 


ing  w  ith  Hritish  journalism  I  have  *''1  ''“I',  '?"•  hec’"’®  conscious  of  the 

therefore  selected  “The  London  Times  abound  OtetT''*’'' 


w  harshly-con.petitive  world  which  was  surg-  several  features  of  wider  interest. 

Under  the  Management  of  Molycrly  ^1;’  ....  .  T’"’"'*",’"'' 

written  by  E.  Harcourt  Kitchin  and  im-  ^'"’cs  under  School  of  Journalism  at  the  University 

ported  for  distribution  in  .America  by  P'cH  is  thus  described :  of  \\  isxonsin,  for  example,  contributes  a 

(i.  P.  Putnam's  Sons.  From  1890  to  1908  In  1897  it  had  become  more  than  doubtful  *  H  ^ 

IJell  had  the  title  of  “Assistant  Manager  ''h^^ther  the  Times  under  its  outworn  constitu-  who  is  characterized  as  America  s  great- 

to  the  (ioverniiie  I’ronripfnr”  of  fhe  survive  the  century.  In  these  des-  est  editorial  leader.”  The  article  tells 

ri,„cs.  When  Northclitfe  purchased  the  Terolc  'pTri\“T'wit'h"'Tles"f  a"nd  Jl""’  aroused  public  opinion  in 

rimes,  Bell  immediately  became  the  man-  J^ickson,  a  firm  cf  American  book  agents,  who  Contest  lor  the  abolition  of  sla\er>, 

iLriiiir  Hirortor _ 'i  iMichion  ti*.  Iwbl  tititti  destined  to  dominate  for  ten  vears  the  for-  Fred  C.  Cliristopherson,  managing  editor 

e  died  in  1  is  editor  Thar  ^n  tenes  cf  the  nroudest  new  simper  in  the  worhl.  of  the  Tails  (.S.  D.)  Tress  dis- 

loii  Ir  •  .T  •  1  W  ’  In  other  words,  the  Times  was  kept  cusses  the  nremrition  of  human  interest 

«oi„g  from  its  profits  from  this  America..  "  ^  Tk  wT"  .  Tt 


of  Wisconsin,  for  example,  contributes  a 


In  1897  it  had  become  more  than  doubtful  'Wightful  chat  about  Horace  Greeley, 
whether  the  Times  under  its  outworn  constitu-  "  no  IS  characterized  as  .America  s  great- 


tun  would  survive  the  century.  In  these  des-  est  editorial  leader.”  The  article  tells 


lie  died  in  his  editorial  chair  in  .April, 
1911.  During  this  period  Mr.  Kitchin 


also  served  the  Times  in  .so  ma.iy  capaci-  connection.  In  my  opinion.  Mr.  Kitchin 


^  r  been  able  to  give  a  com-  scant  justice  io  Horace  Hocjpcr,  wh« 


prehensive  view  of  that  newspaiK-r  from  a  hn.ught  about  an  affiliation  betw 


numlicr  of  interesting  angles. 

The  organization  that  prcnluced  the 

nTns^mT?‘.br’Tr'L’^?’T‘''lT'  11.  1-^t.ik  Smith  in  Fi.iT.ml  Pn.i  isme,;. 

It  consisted  of  three  distinct  units.  One  are  those  tlealing  with  how  Lord  .  .  , 

unit  owned  the  buildings  in  which  tlic  Northcliffc  obtained  control  of  the  Times.  ■  ... 

paper  was  edited  and  published;  a  second  j„  these  chapters  Mr.  Kitchin  writes  1.  KoM  the  Lhicano  I  nhuitc  comes  the 
unit  had  a  perjKtual  contract  for  the  from  first-hand  knowledge  and  without  booklet  “Editorials  of  1924’ — a  sort 

mcciianK^l  production  of  llic  paper ,  a  |.|jj  volume  the  storv  of  the  sale  could  not  comjianion  to  the  l>ooklt‘t  of  news 

third  unit  owned  the  Times  as^  a  news-  constructed  from  existing  documents  storie*s  published  by  the  same  iiewspajier 


rc  destined  to  dominate  for  ten  vears  the  for-  Fred  C.  Cliristopherson,  managing  editor 
ICS  of  the  i.roiuW  ncws!«aper  in  the  worH  of  the  Sioux  I'alls  ( S.  D.)  Prcss  dis- 
In  other  words,  the  Times  was  kept  cusses  the  preparation  of  human  interest 
ling  fn»m  Its  proms  from  this  Americ^^^  .Tories.  How  the  trick  was  turned  in 
nncction.  In  my  opinion,  Mr.  Kitchin  several  instances  is  outlined  somewhat  in 
es  scant  justice  to  Horace  Hooper,  who  ,,^,.,1,  unsigned  article  suggests  that 
ought  aKiut  an  affiliation  betw’ecn  the  make-up  man  pvramid  ads  whenever 
limes  ami  the  Encycloix-dia  Bntannica.  p^ssjbk-.  It  reprints  the  advantages  of 
Lor  the  future  historian  of  the  British  this  pyramid  style  of  display  as  listed  by 


jVEWSP.APER  workers  will  find 
Power  of  the  Press,”  a  story  whid 
Irvin  S.  Cobh  contributes  to  Hearsf 
International-Cosmopolitan  Magacine  foj 
June,  a  bully  good  yarn.  The  uit 
while  it  prints  in  the  background  son 
newspaper  pliilo.sophy  of  its  author,  b 
primarily  the  story  of  a  boy  who  ne^ 
affection. 

-Another  article  in  this  same  iso, 
tells  hnw'  Roy  L.  McCardell  has  won 
more  than  $30,000  in  prize  contests.  To 
me  the  most  interesting  part  of  his  ar 
tide,  however,  is  how  McCardell  can 
to  New  York  from  Birmingham,  Ala. 
to  work  for  .Arthur  Brisbane,  "the  hot 
editor  of  the  Tzrning  Sun." 

In  still  another  article  George  Ai 
for  the  first  time — so  he  says— t^ 
about  himself  in  particular  and  aboa 
some  of  his  Chicago  newsiwper  conteai. 
poraries  in  general.  Of  his  work  as  a 
columnist  he  says : 


In  1893  I  was  put  in  charge  uf  a  departna 
railed  "Stories  of  the  Streets  and  of  the  Town." 
I  was  not  exactly  a  columnist.  They  «nt 
generous  and  let  me  have  two  columns 'on  ih 
editorial  page.  The  task  meant  from  1200  , 
2‘K)0  words  a  day.  If  the  pictures  provided  h 
John  McCutcheon  couhl  lie  made  to  enUt, 
iihligingly,  I  would  cheat  a  little  on  the  tea 


11.  Prank  Smith  in  Editor  &  Pnii.isiiER. 


rROM  the  Chicago  Tribune  comes  the 
^  booklet  “Editorials  of  1924” — a  sort 


third  unit  owned  the  Times  as  a  news¬ 
paper  and  controlled  the  subsidiary  pub¬ 
lications.  Unity  was  not  always  present 
in  this  trinity,  which  was  held  together 


stories  pnhlished  by  the  .same  ncwspaiier 


which  so  cleverlv  conceal  the  interest  of  and  already  mentioned  in  this  depart- 


Xorthcliffe  in  the  preliminary  steps. 
N'orthcliffc,  for  example  was  able  to  get 


ment.  In  addition  to  the  priiiti-d  editor¬ 
ials  the  Ixioklet  contains  a  luimlK-r  of 


by  the  thread  of  the  Walter  interests  in  "piiucs  in  comiH-tilion  with  another  wordless  editorials  in  the  form  of  car- 


all  three  units. 


group  headed  by  Godfrey  Walter  and  tixuis. 


So  long  as  the  Times,  as  a  newspaper,  \r,iuir  Pearson,  and  in  competition  with  All  the  editorials  in  this  IxHiklct  are 

T  still  another  group  known  as  the  German  worth  careful  perusal,  but  two  deserve 
nfrT,-*.  *  .-If  Lm!  ''‘I'caK*  l^cause  he  was  able  to  deposit  special  mention  because  of  their  connec- 

^  '  r\.-nrF  wpll  to  tlic  Credit  of  Mobcrly  Bell,  (ion  with  newspaper  problems  and  poli- 

pny  this  tri-party  worked  fairly  well,  even  in  an  English  court,  eies.  Ouc  “Rouge  et  Xoir "  discusses 

but  when  deficits  loomed  ffi'  stockholders  remarkable  thing  is  that  Xorthclitfe  j,,,  editorial'  which  aiineared  in’  a  Chicago 


hut  when  deficits  loomed  up  stockholders 
in  the  Times  as  a  newspaper  saw  that  they 


tion  with  newspaper  problems  and  poli¬ 
cies.  One.  “Rouge  et  Xoir,”  discusses 
an  editorial  which  appeared  in  a  Chicago 


would  he  held  liable  for  the  printing  con-  j„  Bell’s  own  name  and  sub 


luriie'd  this  large  amount  over  to  Bell  so  „ejrro  paper,  the  Defender.  It  seemed 


tract  and  for  the  rent  on  buildings.  Mr.  ^^eck.  Of  course  he  later 

K-itchin  btlicvcs  that  the  rental  for  huild-  transferred  his  legal  interest  U>  the  Times 
mgs  was  fair  but  that  the  contract  for  p„hiishi„j,  Companv.  Utd.-the  comixiiiv 
printing  was  much  too  liigli  due  to  the  .liffcrent  share  holders'. 


to  infer  that  the  darker  races  every¬ 
where,  iiicludin.g  those  in  the  Cnited 


transferred  his  legal  interest  to  the  Times  States,  should  look  to  bolshevism  for 
Publishing  Cornpany,  Ltd.— the  comixiny  deliverance.  An  epitome  f»f  this  edi- 


fact  that  modern  labor-saving  devices 
had  not  been  installed  in  Printing  House 
Square.  Disgruntled  stockholders  in 


which  today,  with  different  share  holders, 
owns  the  newspaper. 


torial  will  be  found  in  this  sentence 
which  oiKMis  the  second  paragraph.  “Ix't’s 


the  Times  as  a  newspajicr  took  the  matter  I’^sc  262 . 


Of  Lord  Northcliffc,  Kitchin  says  on  reason  together  tm  that.” 


The  second  of  these  editorials,  headed 


to  court  with  the  result  that  the  owner¬ 
ship  eventually  passed  to  Xortlicliffc. 


r.s"irations  at  out  niaking  it  the  "hvst”  pai*T  in  publicity  for  income  taxes.  The  posi- 


Again  the  machinery  for  mechanical  •  the  worhl,  he  failcil  tiec.-uise  he  <li<l  net  kno-*-  tion  of  the  I  liicagi 


production  was  so  poor  that  tlie  Times  had  "j— *  ’  *’* 

to  be  printed  in  two  distinct  parts — an  ° 

inner  and  an  outer  section.  The  inner  To  supplement  this  quotation  let  n 
contained  the  latest  and  rriost  important  two  taken  from  the  page  following : 
news  while  the  outer  was,  as  Mr.  Kitchin  There  was  this  of  merit  alioiit  the  latei 
savs,  a  journalistic  dust-hin  into  which  ers— who  in  other  respects  let  down  th 
was  shoveled  the  hcld-ovcr  matter  of  yes-  "i','  T*"!”  .x. 


onid  not  he  taiiRht  by  outlined  ill  the  editorial : 


savs,  a  journalistic  dust-hin  into  which  ers— who  in  other  respects  let  down  the  ^r  proi,al)ly  the  most  interesting  fact  would  I* 
was  shoveled  the  hcld-ovcr  matter  of  yes-  ’i;”  /.os'e'VaTtore^cWrfy  than"eve';  uSy^UwInd^Vhat'hrihl'Vffecrwt 

terday  Donhtless  it  was  tins  outer  ,i,d  J.ord  Xorthcliffe.  their  technical  and  intel-  ^o’Tx^Ve  a  citizen  only  to  the  eyes  of  ,«ople 
sheet  that  drCAA'  from  l^ord  Nortnclltte  the  k-ctual  su|>erK*r  m  other  respects.  wanted  to  do  something  to  him  after  find- 

remark,  “1'hc  Times  thinks  that  news,  *  *  *  n„,ch  lu*  was  worth  doinK. 

like  wine,  improves  by  keeping.”  Again  nlt^w?on;  The  bo..kIet  is  puhlislied  by  the  Ser- 

thc  Times  was  hoiK-lessly  overset  ever>  i  i  r  „  vice  Bureau  ol  the  Chicago  1  ribune 

day ;  it  lacked  a  modern  managing  editor  1 1'e  Ijook.  of  course,  centcr^  around 


to  apiKirtion 


the  various  kinds  of  news  to  the  brave  struggle  which  Bell  put  up 


the  space  available. 

Mr.  Kitchin  gives  two  reasons  for  the 
failure  of  the  Times  to  maintain  its  posi- 


against  heavy  odds  to  keep  'he  Times  a 
going  newspaper.  (Jbviously,  it  sets  liun 
forth  in  rather  glowing  terms,  although 


idiiiui:  iiic  1  iiii'.a  iw  iiKiiiiiaiii  iiJ  '.ji  ....  1*1.  f  1., 

tion  in  competition  with  other  I.ondnn  't  trankly  admits  that  he  wa>  kno'M 


papers:  first,  the  vicious  plan  of  owner-  among  some  tifnis  subordinates  as  that 
ship  which  I  have  already  mentioned;  and  beast,  Lcll.  But  douhiless  those  woo 
secondlv.  the  isolation  of  the  Times  from  use<l  that  epithet  little  knew  low  the  r 
the  developments  that  were  constantly  chief  was  lighting  to  keep 'he  Times  rom 
taking  place  in  L'lect  Street  on  the  part  I'V'tl  to  outside  interests  and  Low. 
of  its  contemporaries.  alter  such  action  was  necessary  with  l><s 

Mr.  Kitchin  lets  slip  a  rather  interest-  cxiperation  he  still  continued  to  tight  to 
ing  side  remark  on  page  68  when  he  says  preserve  old  traditions  an<l  ^died  m  his 
that  the  Times  did  not  expand  telegrams  office  chair  w'th  apologies  ,o  .Americ 
and  cablegrams  Imt  merely  elucidated  slang — with  his  lioots  still  on  ^ 
them  to  make  them  more  intelligible.  The  chapter  dealing  with  Xortlicliffc 

How  the  circulation  of  the  Times  ought  to  lie  accepted  with  some  ri  .erva- 
dwindlcd  and  how  advertisements  left  to  tion.  With  the  very  best  of  intentions  it 
go  to  other  Ixindon  newspapers  are  out-  is  hard  to  be  fair  to  a  man  who  “fires 
lined  by  Mr.  Kichin.  The  concluding  you.  To  some  extent  it  is  equally  tine  it 
sentences  of  Oiapter  VII  thus  set  forth  is  hard  to  be  fair  to  the  man  who  a.spires 
the  situation;  yon.  But  this  is  another  story. 

Their  printing  business  employed  a  large  “The  London  Times  Under  the  Man- 
staff  of  men  who  had  grown  grey  in  the  Walter  agemcnt  of  Aloberly  Bell”  was  written  by 
service.  The  irtroduepon  of  linotype  or  m^o-  member  of  the  w'orking  press  in  I.ondon. 
type  machines  would  have  involved  the  dismis-  w-itVi  wliirh  I 

sal  tf  ronsiderable  numbers  of  these  old  ser-  More  than  an>  other  t^K  With  wmcll  1 

v.ants.  This  is  what  .actually  happened  after  am  familiar  It  glVCS  shop  talk  that  can 

the  Northcliffe  purchase.  The  Walter  business  accepted  at  its  face  value.  FoP  that 

:;?pre?ia?e“*tnd‘'*adrr"h;  Teluctrnce^*  of’^M  reason  the  volume  Ought  to  be  of  intense 


6,878,820  LINES 

January  Ist  to  April  30th,  102S 


The  Ihspatch  published  <lurin« 
the  first  finir  months  of 
over  54%  of  all  Columbus  m*ws- 
l»aper  advertisinp  and  1.2i?/>7f> 
lines  more  than  all  other  Cfsluin- 
bus  newspapers  combined. 

In  1924  it  exceeded  the  next 
largest  Ohio  newspaper  by 
2,5fi0.9(J9  lines. 

NET  PAID  ORCULATION 

City  . .  S4.SSI 

Suburban  . 2S,f24 

Country  . 22,944 

GRAND  TOTAL.  .leS.Slf 


URCFST  IN  CENTRAL  OHIO 


.  OHIO’S  GOCATCST  MOHt  OAltV  . 


In  the  next  column  to  me  were  the  **Sharps  aa 
Flats**  of  Eugene  FieM.  He  wrote  one 


column  every  day  with  a  fine  steel  {Miinted  ptg. 
The  type  was  non|iareil  and  h'ls  average 
2700  words!  He  never  solicited  or  accepts 
contributions — wrote  everything  himself,  ft 
was  known  the  world  over,  but  did  not  sign  ft 
stuff.  He  never  referred  to  himself  except 
an  occasional  playful  use  of  the  editorial 
He  threw  fire-crackers  at  the  pomjious  millk* 
aires  and  noi'y  pi  liticians,  but  he  alwayi  ft 
back  of  the  fence. 


'T’HE  election  of  Hiudenburg  as  Prest 
dent  of  the  German  Republic  Ins 
revived  interest  in  the  little  book  “Bodr 
and  Bolshevik”  which  rcprinte<i  the  » 
rics  of  articles  on  that  topic  oriKinalh 
published  in  the  Morning  Tost  of  Lob- 
don.  The  book  is  published  by  tht 
Beckwith  Company  of  Xew  York. 


And  when  at  the  summit  of  his  c^rvr  he  “Q  gpj.  ,1^.  J'rcttv  Goldfish!”  discusses 
.tight  The  Times,  and  was  filled  with  vague  ...  .  .  .  ■ 


For  those  who  accept  the 
principle  that  want-ads  fur¬ 
nish  the  surest  test  of  reader 
confidence — and  who  will 
doubt  it? — the  want-ad  pages 
of  The  Dallas  News  tell  a 
convincing  story. 


.  -  ,  ,  The  Tribune  was  convinced  that  the  law  was 

To  supplement  this  quotation  let  me  add  wrong  in  principle,  but  the  purpose  was  pub- 
:0  taken  from  the  page  following:  licity,  and  until  advised  that  full  Iiuhlicity  is 

.  •  f  •.  1  *  .u  t  _ _ unlawful  the  Tribune  will  accept  the  situation 

Tlure  was  this  of  merit  aljout  the  Lter  Walt-  such  facts  as  are  most  interesting. 

other  respects  let  down  the  p|X>r  prol)aI)ly  the  most  interesting  fact  would  Ije 


Still,  the  fact  that  Tht 
News  leads  all  Texas  papers 
in  number  of  want-ads  will 


occasion  no  surprise  among 
those  who  know  their  Texas. 


who  wanted  to  do  something  to  him  after  find¬ 
ing  out  how  much  lu*  was  worth  doing. 

The  boiikict  is  published  by  the  Ser¬ 
vice  Bureau  of  the  Chicago  Tribune 


U/>c 

Dallas  Morning  News 


Supreme  in  Texas 


•f /RSr  IN  PUBLIC  SERVICE*’ 


TTic  World  and  the  Ere- 
ning  World  have  a  com¬ 
bined  circulation  daily,  of 
750,000  for  $1.20  per  agate 
line  gross,  subject  to  con¬ 
tract  discounts.  These  two 
papers  are  read  by 
more  jobbers,  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
circulation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combination. 


nbnto 


Pulitnr  Bulldbix,  N»w  Yorii 
Malten  Bldr.  CoMnl  Motor,  BU(- 
ChiOLgo  Dotnit 


Ei 


VOTE  for 
Charles  C.  Green 

for 

PRESIDENT 

of  the 

Advertising 

Club 

of  New  York 


Club  Record 

C^CTIVE  in  Advertising  Club  Work  for 
Past  Fifteen  years. 

Organized  First  Advertising  Club  in  Washing' 
ton,  D.  C.,  and  Served  as  Vice 'President. 

Formerly  Director  of  Poor  Richard  Club  of 
of  Philadelphia,  Pa. 

Formerly  Chairman  of  Entertainment  Committee 
of  Poor  Richard  Club  for  Three  Years. 

Active  Worker  in  New  York  Advertising  Club 
Eight  Years. 

Formerly  Member  of  House  Committee  of  Ad' 
vertising  Club  of  N.  Y. 

Formerly  Chairman  of  Entertainment  Committee 
Advertising  Club  of  N.  Y. 

Formerly  Chairman  Sociability  Committee 
Advertising  Club  of  N.  Y. 

Chairman  Membership  Advisory  Committee  Ad' 
vertising  Club  of  N.  Y. 

Served  as  Vice 'President  of  the  Advertising 
Club  of  N.  Y.  for  Three  Years. 

Actively  Interested  in  Club  Developments. 

Regular  Attendant  at  all  Business  Meetings  and 
Social  Functions. 

Now  Organizing  Advertising  Club  at  Jamaica, 
Long  Island. 


Business  Record 

S  Retail  Merchant  Owned  His  Own 
Drug  Store. 

As  Traveling  Salesman  Covered  Practically 
Every  Section  of  the  United  States. 

As  an  Executive — Vice-President  and  General 
Manager  of  Dayton  Ohio  Journal. 

As  Merchandising  Man  Organized  the  First 
Merchandising  Dept,  on  the  Philadelphia 
North  American,  thirteen  years  ago  —  the 
First  Merchandising  Department  Ever  Con- 
ducted  by  Any  Newspaper. 

Merchandising  and  Advertising  Director  ot 
Wm.  R.  Warner  Company. 

Advertising  Director  of  Richard  Hudnut. 

Now  President  and  Treasurer  of  His  Own  Or- 
ganization.  Charles  C.  Green  Advertising 
Agency,  Inc.,  New  York  and  Philadelphia. 
Established  November,  ig2i. 

Ohio  Society  Trustee  for  Three  Years. 


His  Friends,  Believing  in  a  Practical  Worker  for  Their  Club, 
Have  Urged  Him  to  Accept  the  Nomination  for  President 
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OKLAHOMA  EDITORS 
ELECT  C.  E.  MUCHMORE 


Editor,  Ponca  City  New*,  Chosen  Presi¬ 
dent  at  Two-Day  Annual  Meet 
— Group  to  Fight  Judge’s 
Decision 


•Oklahoma  newspaper  publishers  wound 
up  two  days  of  business  sessions  and 
recreation  at  the  annual  spring  convention 
at  Sulphur,  May  8  and  9,  with  the  elec¬ 
tion  of  Clyde  E.  Muchmore  of  the 
Ponca  City  News,  president  for  the  year 
and  selection  of  liristow  for  the  next 
meeting. 

Aside  from  the  purely  routine  com¬ 
mittee  reports  and  formal  business,  tlie 
convention  devoted  much  of  its  time  to 
discusion  of  resolutions  condemning  Dis¬ 
trict  Judge  George  C.  Crump  of  VVewoka 
who  recently  announced  that  he  would 
refuse  to  approve  any  legal  publication 
made  in  the  IVewoka  Capital-Democrat. 

The  resolution  finally  adopted  by  the 
Association  recited  that  if  Judge  Crump’s 
action  was  permitted  to  go  unchallenged 
and  no  law  enacted  for  the  protection  of 
all  newspapers  in  the  matter  of  legal 
notices  and  public  printing,  “newspapers 
in  Oklahoma  will  be  denied  all  legal 
privileges  and  will  be  forced  to  give  up 
their  missions.” 

The  resolution  promised  backing  for 
Grady  L.  Webster,  publisher  of  the 
Capital-Democrat  and  strongly  implied 
a  statewide  campaign  before  the  next 
legislature’s  session,  to  obtain  a  pro¬ 
tective  law. 

President  E.  A.  Gaston  recommended 
that  the  association  pro-rate  the  cost  of 
maintaining  the  unique  Editors’  Club  at 
Medicine  Park,  among  the  members,  the 
institution  to  be  financed  through  the 
contribution  of  advertising  space.  This 
editors’  home  is  the  only  institution  of 
its  kind  in  the  country. 

Mayor  R.  C.  Green  of  Sulphur  wel¬ 
comed  the  association  on  the  opening  day 
and  W.  R.  Martineau,  editor  of  the 
Oklahoma  City  Livestock  News  re¬ 
sponded. 

Pleasure  features  included  a  straw¬ 
berry  festival  staged  by  the  state  board 
of  agriculture;  a  picnic  at  Turners 
Falls,  and  a  motor  trip  on  Sunday  fol¬ 
lowing  the  convention,  to  Devil’s  Den  at 
Tishomingo,  60  miles  distant. 

Officers  elected  by  the  Association,  in 
addition  to  President  Muchmore,  are: 
H.  G.  Spaulding  of  Shawnee,  E.  P.  Mar¬ 
tin,  John  Golobie  of  Guthrie  and  Miss 
Grace  E.  Ray  of  the  Oklahoma  School 
of  Journalism,  vice-presidents;  N.  A. 

Nichols  of  El  Reno,  secretary-treasurer, 
re-elected  for  a  third  term. 

The  new  executive  committee  con¬ 
sists  of  W.  F.  Allen  of  Vinita.  Jim 
BiggerstaiT  of  Wagoner,  Col.  E.  L. 

(Gregory  of  Ardmore,  Grady  L.  Webster 
of  Wewoka,  W.  R.  Martineau  of  Okla¬ 
homa  City,  T.  W.  Maher  of  El  Reno, 
Hutton  Bellah  of  Altus  and  C,  M. 

Sarchet  of  Ponca  City. 

The  El  Reno  American  cup  awarded 
to  the  Oklahoma  paper  with  the  best 
front  page  make-up,  was  awarded  to  the 
Fairfax  Chief,  published  by  Walter 

Eastman.  The  judges  making  the  award 
were  Walter  M.  Harrison,  managing 
editor  of  the  Oklahoma  City  Oklahn- 
man-Times;  C.  M.  Sarchet,  and  H.  H. 
Herbert,  director  of  the  School  of  Jour¬ 
nalism  at  Oklahoma  University. 


vcrtiscr,  and  then  naively  remarked : 
"Perhaps  you  have  some  si)ecialties  that 
you  would  like  to  have  me  t)ecome  ac¬ 
quainted  with  and  bring  to  the  attention 
of  our  240, (XIO  readers.’’ 

Dinner  to  Circulation  Promoter 

More  than  1.200  people,  mostly  New 
York  newspaper  circulators  and  dis¬ 
tributors,  are  expected  to  attend  the  testi¬ 
monial  dinner  and  tiance  to  be  given  to 
Joseph  Bavasi,  New  York  circulation 
at  the  Hotel  Pennsyl- 


CIRCULATION  PROGRESS 

Boys  Chief  Hobby  of  Charles  T. 
Buck,  of  the  Lancaster  (Pa.) 
New  Era 


TO  BUILD  CLUB  HOUSE 


sales  promoter, 
vania.  May  17. 


New  York  Newspaper  Women’s  Cl4 
Make  Plans  at  Annual  Meet 

.\t  the  annual  meeting  of  the  N’t, 
York  Newspaper  Women’s  Qub 
last  week  plans  were  adopted  to  imlctj 
drive  for  a  permanent  club  house  utl 
officers  for  1^5-26  elected. 

The  officers  elected  include  LouelU  0. 
Parsons,  American,  president;  first  >•«. 
president,  Theodore  Bean,  T.  Bean  Sjt 
dicate;  second  vice-president,  Josephs* 
Ober,  World;  third  vice-president, 
Bugbce,  Herald  Tribune;  treasuw 
Martha  Coman,  Scarsdale  Inquirtr- 
assistant  treasurer,  Elsie  McCornuct 
World:  corresponding  secretary,  Pmi. 
ence  Penny,  American;  assistant  corrs 
spending  secretary,  Charlotte  McLevedjt 
Chicago  Daily  News;  recording  secretan, 
Lillian  Lauferty,  King  Features ;  assistanl 
recording  secretary,  Madeleine  Riorda. 
Evening  Post;  chairman  house  commit¬ 
tee,  Mary  Watts,  Sun;  chairman  admi- 
sions  committee,  Deborah  Corle,  Herdi 
Tribune;  chairman  advisory  committR 
Jane  Dixon,  Telegram-Mail;  and  Mania 
Coman,  Scarsdale  Inquirer;  and  chair¬ 
man  of  associate  members,  .Amy  Hoda- 
boom. 


Mrs.  F.  P.  Adams 


(,V 


^HE 


“FREE”  FACE  POWDER 


Cincinnati  Concern  Trade*  $3  Box  of 
Fluff  for  News  Space  in  Dailies 

Fallis,  Inc.,  perfumers  of  Cincinnati, 
O.,  announce  in  circular  mail  addressed 
to  newspaper  “Beauty  Editors”  their  en¬ 
tire  willingness  to  send  a  $3  box  of  “Peter 
Pan”  face  powder  for  the  use  of  the 
editoress,  assuming  her  willingness  to  give 
that  powder  mention  in  the  news  columns. 

Inclosed  with  the  queer  appeal  is  a 
facsimile  letter  from  Priscilla  Price. 
Boston  Beauty  Editor,  saying  that  she 
got  her  three-dollar  box  safe  and  sound, 
gave  the  powder  a  handsome  little  write¬ 
up,  worth  $300  to  any  face-powder  ad- 


loveliest  bride  I  have  ever 
seen”  was  the  observation  of 
EYanklin  Pierce  Adams,  conductor  of 
the  “(Conning  Tower”  column  in  the 
New  York  I  For  Id,  about  Esther  Sales 
Root,  whom  he  made  Mrs.  “F.P.A,,” 
May  10,  in  New  York.  Mr.  and  Mrs. 
Adams  sailed  for  abroad  on  the  Maure¬ 
tania,  Tuesday  of  this  week  to  spend  a 
honeymoon  in  Italy. 

The  wedding  ceremony,  performed  by 
Justice  of  the  Peace  Donlinger,  was  at¬ 
tended  by  many  New'  York  newspaper 
writers,  authors,  and  artists.  It  was 
also  distinguished  as  a  “Lucy  Stone” 
affair,  as  evidenci-d  by  the  list  of  guests 
including : 

.  Miss  Edna  St.  Vincent  Millay  and 
Eugene  Boissevain,  Miss  Ruth  Hale,  of 
the  Brooklytt  Eagle,  and  Heywood 
Broun,  columnist  of  the  World ;  Miss 
Neysa  McMein  and  John  Baragwanath; 
Miss  Elinor  Wylie  and  William  Rose 
Benet;  Miss  Doris  Stevens  and  Dudley 
Field  Malone;  Miss  Mary  Kennedy  and 
Deems  Taylor,  music  critic  of  the  World ; 
and  Miss  Gladys  Bround  and  Arthur 
Davison  Ficke. 

Other  guests  included  Herbert  Bayard 
Swope,  executive  editor  of  the  World, 
and  Mrs.  Swfope;  Ogden  Reid,  publisher 
of  the  New  York  Herald  Tribune,  and 
Mrs.  Reid;  Ring  W.  I^rdner  and  Mrs. 
Lardner;  Alexander  Woollcott,  dramatic 
critic.  New  York  Sun;  and  Arthur 
Krock,  assistant  to  the  editor,  and  Rollin 
Kirby,  staff  cartoonist  of  the  World. 

Mrs.  Adam’s  father  is  President  of  the 
United  Publishers’  Corporation.  Her 
grandfather  was  George  F.  Root,  who 
composed  the  immensely  popular  songs 
of  the  Civil  War,  “Tramp.  Tramp, 
Tramp,  the  Boys  are  Marching.”  the 
“Battle  Cry  of  Freedom,”  “Just  Before 
the  Battle,  Mother.”  and  “The  Vacant 
Chair.”  She  is  herself  a  pianist  of 
ability  and  has  done  some  criticism  on 
the  Neto  York  Morning  Telegraph, 
among  other  publications. 

Mr.  Adams  has  been  doing  “colytims” 
in  New  York  for  more  than  twenty 
years.  In  1913  he  ended  a  nine  years’ 
association  with  the  Er’cning  Mail,  and 
was_  seven  years  on  the  Tribune  before 
'coming  to  the  World,  Jan.  1,  1922 

When  the  couple  sailed  on  their  honey¬ 
moon.  Mrs.  .Adams  was  one  of  the  first 
members  of  the  Lucy  Stone  league  to 
use  a  passpt'it  issued  to  lier  under  her 
maiden  name  of  Esther  Root. 


Charles  T.  Buck 

T)OYS.  That  one  word  describes  the 
chief  hobby  of  Charles  T.  Buck,  cir¬ 
culation  manager  of  the  Lancaster  (Pa.) 
Nnv  Era,  and  192.'i-26  president  of  the 
Interstate  Circulation  Managers’  Associ¬ 
ation. 

He  considers  them  a  circulation  de¬ 
partment’s  greatest  asset  and  their  efforts 
the  best  medium  for  obtaining  sub¬ 
scribers.  With  five  sons  of  his  own 
passing  through  the  usual  stages  of 
measles,  mumps  and  broken  bones,  Mr. 
Buck  manages  to  keep  himself  well  em¬ 
ployed.  When  he  finds  time  hanging 
heavy  on  his  hands,  he  helps  civic  leaders 
in  their  work  among  other  boys. 

Mr.  Buck  started  his  business  life  as 
a  newsboy,  and  therefore  boys  in  that 
employment  interest  him  most.  He  was 
nine  when  he  started,  and  while  working 
completed  his  high  school  education. 

Following  graduation  he  became  a  col¬ 
lector  for  the  Scranton  Republican.  It 
was  the  stepping  stone  to  the  position 
of  branch  manager  for  the  Republican, 
later  roadman,  and  eventually  assistant 
circulation  manager. 

Circulation  manager  of  the  Chester 
Times  was  his  next  position,  and  from 
there  he  went  to  the  Washington  (D.  C.) 
Herald  in  the  same  capacity.  In  Wash¬ 
ington  he  introduced  the  silent  street 
vendor  system,  increasing  the  Herald’s 
circulation  8,(K)0.  When  the  Lancaster 
Examiner  and  Ner.v  Era  were  consoli¬ 
dated,  Mr.  Buck  took  charge  of.the  cir¬ 
culation  department  of  the  combined 
new.spaper. 


Munsey  Drop*  Evening  Mail  Titk 

Frank  Munsey  announced  this  wed 
that  on  Monday,  May  18,  the  name  _ 
the  New  York  Telegram  and  Eitmf 
Mail  would  be  simplified  by  eliminatkc 
of  the  secondary  title,  “Evening  Mai’ 
The  secondary  title  has  been  carried  ew 
since  the  purchase  of  the  Evening  Mai 
and  its  consolidation  with  the  Telegras 
more  than  a  year  ago. 


Anti-Liquor  Ad  Drive  Due  July  1 

Date  for  the  start  of  the  Federal  Dn 
Bureau’s  $50,000  poster  advertising  can- 
paign  has  been  set  for  July  1,  it  was 
aniKumced  this  week. 


When  in  New  A’ork.  call  on  Editor  & 
Publisher,  1700  Times  Building. 


Another 

HOLLISTER 
Achievement 

Following  the  example  of 
many  other  of  the  largest  and 
most  successful  newspapers  in 
the  United  States,  careful  con¬ 
sideration  has  led  The  Cincin¬ 
nati  Enquirer  to  engage  the 
services  of  the  Hollister  Cir¬ 

culation  Organization  to  con¬ 
duct  its  campaign. 

Addr9»i  thm  mbovm  paper 
mntU  fmrtkar  mafiea 


HOLLISTER 

1  CIRCULATION  ORCAMZAnC'. 

Cun'L  l.ACHANOt  bUG. 
lo3  AMcaurs,  CAL. 


PUBLISHERS  are  sav¬ 
ing  thousands  of  dollars 
annually  by  eliminating  costly 
duplication,  assuring  an  even 
flow  of  copy  into  the  compos¬ 
ing  room  and  reducing  tolls  by 
utilizing  the 

1009r  non-duplicating  leased 
wire  dispatches  of 

The  Consolidated  Press 
Association 

Executive  Offices.  Evening  Star 
Building,  Washington,  D.  C. 


American  Control  of  the  Inter¬ 
national  Purse  Strings  is  be¬ 
lieved  by  President  Coolidge  to 
be  the  greatest  power  in  the 
world  today  for  enforcing  in¬ 
ternational  peace. 

How  this  power  has  been  exer¬ 
cised  since  the  war  and  may  in 
the  future  be  exercised  to  pro-' 
mote  and  preserve  world  peace 
is  clearly  set  out  in  a  new  re¬ 
port  on  “American  Invest¬ 
ments  in  Foreign  Countries.” 

This  report  is  a  companion  piece 
to  an  earlier  report  on  the  in¬ 
debtedness  of  foreign  govern¬ 
ments  to  the  government  of 
the  United  States. 

EDITORIAL  RESE.\RCH 
REPORTS 

I42SC.  St.  N.  W.  ll  >.hlnslaii.D.C. 


Powers  Rotary  Film  Camera 

ECONOMICAL  and  PRACTICAL 


Does  away  with  glass  washing,  coating  with  albumin,  flowing  of  the 
plate  with  collodion,  sensitizing  in  the  silver  bath,  focusing,  the  use  of 
glass  entirely  for  negative  making  and  rubber  and  stripping  collodion. 

Gives  Sharp  dense  negatives. 

Greater  Production.  (10  now  to  1  before) 
Uniform  exposures. 

Check  up  for  yourself  how  much  in  dollars  and  cents  all  the  above 
means  to  you. 

The  film  used  comes  in  rolls  of  3  sizes,  5  inches,  11  inches  and  18  inches 
wide.  In  exposing  you  use  only  as  much  as  required  (no  waste)  after 
developing  it  strips  from  its  paper  base  and  on  to  glass  flats. 


Every  Executive  Manag¬ 
ing  Editor  and  Newspaper 
Photo  Engraving  Superin¬ 
tendent  should  see  this 
Camera  in  operation.  It 
may  be  seen  any  time  at  the 
Plant  of  the  Powers  Re¬ 
production  Corporation, 
20 c  West  2Qth  Street,  New 
York  City. 


POWERS,  Inc 


205  West  39th  St 


New  York  City 


Phone:  Penn  0600 


COME  IN  — YOU  DO  NOT  HAVE  TO  WRITE  FOR  A  DEMONSTRATION 
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2ND  DISTRICT  MEETING 
IN  BETHLEHEM 

Retail  Advertising  Problems  Chief 
Topic  of  Discussion  at  Gathering 
of  Associated  Clubs 
June  1-2 

Discussion  of  retail  advcrtisiiij'  prol)- 
Icms  will  doniinatc  the  annual  convention 
of  the  Second  District.  Associated  Adver¬ 
tising  Clubs  of  the  World,  to  be  held  at 
Bethlehem,  Pa.,  June  1-2,  the  program  for 
which  was  announced  this  week  by  H.  C. 
Squires,  Scranton,  program  committee 
chairman. 

The  convention  has  been  given  the  title 
of  the  "Summer  Training  C.'amp  for  the 
Man  Interested  in  the  Problems  of  .\d- 
vertising  and  Selling.” 

Kowe  Stewart,  vice-president  and 
general  manager  of  the  I'hihuiclt'hui 
Record,  is  district  chairman.  Charles  1C 
Goodenough  is  convention  president. 

The  complete  program  follows: 

M(tXD.\Y  MoRNINO,  Jl  NE  1 
0['eiiing  lit  8:45  o'clock. 

IVesiding :  Paul  V.  Barrett,  advertis¬ 
ing  manager.  International  Correspond¬ 
ence  Schools,  Scranton. 

8:45 — Is  Management  Getting  What  It 
Deserves? — John  Lee  Mahin,  Director, 
I'ederal  .\dvertising  Agency,  Xew  York. 

9:10 — What  New  York  Retailers  Think 
About  the  Advertising  Outlook — Louis 
Z.  Guck,  Chatluim  Advertising  Agency, 
New  York. 

9  :35 — Pleasing  the  Boss — Carl  L. 
Gibson,  The  Standard  Corporation,  Xew 
York. 

10:00 — Tying  Up  to  National  .Adver¬ 
tising — A.  M.  L’mholtz,  advertising  man¬ 
ager,  Easton  Express,  Easton,  Pa. 

10:25 — Whose  Business  Is  It? — S. 
Roland  Hall,  author  and  advertising  con¬ 
sultant,  Easton,  Pa. 

10:50— Who  Pays  for  the  Free  Pub¬ 
licity? — Col.  C.  J.  Smith,  Allentown 
Morning  Call. 

11:15 — Training  Sales  People  Proper¬ 
ly — James  H.  Ross,  M.  T.  Garvin  &  Co., 
Lancaster. 

Monday  Aftp:rnoon,  June  1 
Opening  at  1  :30  o'clock. 

Presiding :  William  S.  Hutchinson, 
general  sales  manager,  Bethlehem  Fabri¬ 
cators,  Inc.,  Bethlehem,  Pa. 

1 :30 — If  I  Were  a  Retail  Advertiser — 
Bert  M.  Garstin,  Seie  York  Evening 
Post. 

1 :55 — Constructive  Merchandising  — 
Robert  E.  Ramsay,  vice-president,  James 
F.  Newcomb  Company,  New  York. 

2 :20 — Preventable  \Vastes  in  .Adver¬ 
tising — Robert  K.  Leavitt,  secretary,  As¬ 
sociation  of  National  Advertisers,  New 
York. 

2  :45 — .Advertising  and  Sales  Manage¬ 
ment — Herbert  W.  Hess,  University  of 
Pennsylvania,  Philadelphia. 

3:10 — The  Rate  Question — Webster  W. 
Bawer,  Ithaca  (N.  Y.)  Journal. 

3:35 — Hot  Shots  From  the  Firing  Line 
— L.  S.  Chubbuck,  advertising  manager, 
Binghamton  (N.  Y.)  Press. 

4:00 — Is  Honesty  the  Best  Policy? — 
Berlin  Boyd,  manager,  Scranton  Better 
Business  Bureau. 

4 :25 — Copy  That  Gets  Results — George 
Burton  Hotchkiss,  New  York  Universitv, 
N.  Y. 

Tuesday  Mornino,  June  2 
Opening  at  8:45  o'clock. 
Presiding:  Bartley  J.  Doyle,  president. 
Keystone  Publishing  u'ompany,  Phila¬ 
delphia. 

8 :45 — The  Selective  Service  of  the 
Distributor — H.  F.  Taylor,  advertising 
manager.  Dry  Goods  Economist,  New 
York. 

9 :10-~  Building  an  Fight  Story  Busi¬ 
ness  Through  .Advertising — Louis  J. 
Heckler,  president.  Heckler  Bros.,  Pitts¬ 
burgh. 

9 :35 — Eiveryday  Problems  of  Retail 
Store  Management — Thomas  J.  Mulvey, 
Charles  Morris  Price  Schoed  of  Advertis¬ 
ing.  Philadelphia. 

10:00 — .Advertising  From  the  Pro¬ 
prietor’s  Viewpoint — Ernest  C.  Hastings, 
president,  A.  B.  Caldwell  Co.,  Washing¬ 
ton,  Pa. 


FORESHADOWED  EVENTS 

May  21-2"  Inland  Daily  Press 
.Ass'll  annual  Spring  Convention. 
lA  est  Baden.  Ind. 

June  1-3-  Newspaper  Editorial 
Ass'll.,  annual  Convention.  Rich- 
niond.  \  a. 

June  1-3-  Second  District.  .A., A. 
C.W..  annual  Coincntion.  Bethle¬ 
hem.  Pa. 

June  3-5-  Ninth  District.  .A.A. 
C.W..  annual  Convention.  Center¬ 
ville.  la. 

June  8-10 — Insurance  Advertising 
Conference.  Suininer  Convention, 
Briarcliff,  N.  A’. 

June  9-11  International  Circu¬ 
lation  Managers'  .Ass'n,  annual 
(Convention.  Colorado  Springs. 
Colo. 


age  bows  to  youth 

Cox,  62,  Voluntarily  Gives  Way  to 
Younger  Man  in  A.  P.  Bureau 

.Age  voluntarily  gave  wtty  to  youth  in 
the  .Associated  Press  this  week. 

F.  J.  Cox,  02,  for  40  years  in  -A.  P. 
service,  has  spent  the  last  19  years  as 
chief  of  the  Baltimore  bureau.  Recently 
that  bureau  was  enlarged,  due  to  estab¬ 
lishment  of  a  Maryland  state  circuit. 

Cox  didn't  want  to  leave  the  service. 
He  felt,  however,  a  younger  man  should 
have  his  job,  in  the  interest  of  A.  P. 
members. 

"Please  don't  think  I'm  a  (piitter,”  he 
wrote  to  the  New  York  office.  "I  can  last 
but  a  comparatively  few  years  longer,  so 
that  now  seems  to  me  to  be  the  time  to 
make  a  change.” 

He  asked  for  the  position  of  day  filing 
editor  in  the  Baltimore  bureau.  His  wish 
was  granted. 

Ralph  O.  Brown,  correspondent  at 
Buffalo,  was  transferred  to  become  Balti¬ 
more  manager.  Cox  remains  as  day 
tiling  editor,  with  no  reduction  in  pay. 

In  a  personal  letter,  Kent  Cooper, 
general  manager,  paid  tribute  to  the  faith¬ 
ful  service  of  Cox. 


10:25 — Making  Your  Space  Worth 
What  It  Costs — F.  M.  Case,  business 
manager,  ll'illiamsport  Sun. 

10:50— The  Making  of  a  Newspaper — 
Hugh  ,A.  (J'Donnell,  .Veto  York  Times. 

11:15 — .Sales  Promotion  in  a  Depart¬ 
ment  Store — F.  W.  (iibberd,  publicity 
director,  .Abraham  &  Straus,  Brooklyn. 

Tuesday  .Aftern(m>n,  Ju.ne  2 
Opening  at  1  :30  o’clock. 

Presiding :  Row  e  .Stewart,  general 

manager,  Philadelphia  Record,  chairman. 
Second  District,  .A.  .A.  C.  W. 

1  :3() — The  Keynote  of  the  Community 
— J.  y.  Long,  advertising  manager.  The 
Philadelphia  Company,  Pittsburgh. 

1 :55 — .A  8500,0()()  Retail  Business  in  a 
5.000  Town — Robert  J.  Murray,  Presi¬ 
dent,  Murray  Company,  Honesdale,  Pa. 

2  :20 — Sails  and  Sales  Both  Belong  to 
Yesterday  as  Instruments  of  Trade — R. 
C.  Harris,  advertising  manager,  Utica 
Daily  Press. 

2 :45 — Successfully  .Advertising  the 
Small  Department  Store — F.  Ray  Phillips, 
advertising  manager,  Kennard-Pyle  Com¬ 
pany.  Wilmington,  Del. 

3:10 — What  Organization  Has  Done 
for  Business — John  G.  McConnell,  general 
manager.  Pomeroy's,  Harrisburg. 

3  :35 — What's  Wrong  with  Retail  .Ad¬ 
vertising? — William  Nelson  Taft,  editor, 
Philadelphia  Retail  Ledger. 

Reixirts  of  Committees. 

F?lection  of  Officers. 

Choice  of  Convention  City  for  1926. 

Public  Ledger  Man  Goe*  Abroad 

.\Iaj.  Frank  L.  Ndsoa,  pictorial  c 
of  the  Philadelphia  Public  Ledger 
Mrs.  Nelson  sailed  this  week  for  abroad 
where  they  will  spend  a  two  months’  va¬ 
cation.  In  Marseilles,  France,  they  w’ill 
meet  their  son,  Lt.  G.  M.  Nelson,  U.  S. 
A.,  who  is  returning  to  the  United  States 
from  the  Philippines. 


HERE 

IS 

YOUR 

MARKET 


INDIANA 


0\er  the  vast  area  of  36,354  square 
miles  are  scattered  nearly  three  million 
people. 

I  housands  of  these  are  living  on  pros¬ 
perous  farms,  while  ninety-two  city 
centers  (31  with  population  over  10,000 
and  61  from  2,500  to  10,000 ),  are  claiming 
their  share  of  the  most  prosperous  classes 
known  to  the  middle  west — the  middle 
west  that  enjoys  genuine  prosperity. 

This  state,  eleventh  in  point  of  popula¬ 
tion,  presents  opportunities  for  successful 
advertising  from  toilet  soaps  to  farm 
tractors. 

Newspapers  mjt  only  blanket  the  big 
city  centers  but  their  well  developed  cir¬ 
culation  systems  have  placed  them  at  the 
door  of  every  farmhouse  in  the  state. 

Every  daily  newspaper  on  this  list  can 
get  business  for  you.  Use  them  regularly. 


Rat*  for 
Qnailatiwfc  Ubm 


*'*Columbu!!  Republican  . 

4,214 

.03 

tfConnersville  News-Examiner  , 

4,805 

.025 

ttDecatur  Democrat  . 

..(E) 

3,194 

.025 

•*Fort  Wayne  Jonrnal-Gazette  . 

..(M) 

32,662 

.08 

**Fort  Wayne  Journal-Gazette  . . 

...(S) 

34,487 

.08 

’"Fort  Wayne  News-Sentinel  . . 

,..(E) 

42,860 

.10 

••Gary  Evening  Post-Tribune  . . . 

...(E) 

14,772 

.055 

ttHammond  Times  . 

...(E) 

15,610 

.07 

••Huntington  Press  . 

. (M&S) 

3,655 

.025 

••Indianapolis  News  . 

(M) 
. (E) 

...(E)  133,880 

.25 

••Lafayette  Journal  &  Courier. 

7,915  ( 
13,302  i 

21,217 

.06 

TtLa  Forte  Uerald-Argus . 

...(E) 

6,432 

.025 

ttShelbyville  Democrat  . 

(M) 
. (E) 

3,968 

.02 

••South  Bend  News-Times . 

9,803  1 
14,225  J 

24,028 

.06 

••South  Bend  News-Times  . 

...(S) 

22,275 

.06 

ttSouth  Bend  Tribune . (S) 

19,388.. 

...(E) 

21,031 

.06 

••Terre  Haute  Tribune . 

(E&S) 

23,710 

.06 

•*A.  B.  C.  Statement,  March  31,  1925. 
ttGovemment  Statement,  March  31,  1925. 
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EDITOR  dC  PUBLISHER 

The  Newspaper  Advocate 

Read  and  relied  upon  by  every  executive 
in  the  Advertising  and  Publishing  fields 


Telephones : 

(Five  (5|  Trunk  Lines) 

BRYANT 

3052—3053—3054 

3055—3056 
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NEWSPAPER  MAKERS  AT  WORK 

- By  PHIUP  SCHUYLER - 


GEORGE  LINDSAY;  Many  iifwf^paper*^  <lo  not  know  pro<lurtion  costs. 


of  the  great  and  perilous  de¬ 
mands  of  the  day  in  the  newspaper 
business  is  a  proper  and  adequate  ac¬ 
counting  system,”  George  Lindsay,  pub¬ 
lisher  of  the  Marion  (Ind.)  Chronicle, 
and  president  of  the  Inland  Daily  Press 
Association  declared  in  an  interview  this 
week. 

"So  many  newspaper  publishers,  not 
all  of  them  small,  do  not  know  the  cost 
of  production  of  an  inch  of  advertising, 
the  cost  of  production  for  a  page,  and  they 
do  not  know  what  the  proper  distribution 
of  these  costs  should  be.” 

Mr.  Lindsay  does  not  make  these  as¬ 
sertions  without  knowledge  and  fact  to 
back  them  up.  The  association  which  he 
heads  developed  a  cost  finding  system, 
designed  to  reveal  proper  accounting 
methods.  But,  he  said  this  week,  out  of 
?50  members,  the  Inland  received  only  70 

.■ports  for  1924. 

“The  reason  was,”  he  stated,  “that  a 
very  large  number  of  the  papers  did  not 
have  on  hand  figures  on  which  repiles  to 
our  cost  finding  questionnaire  could  be 
based. 

“The  Inland  Daily  Press  Association, 
however,  will  eventually  establish  an  im¬ 
proved  acounting  system  in  the  offices  of 
all  its  members. 

“A  proper  and  adequate  accounting 
system  should  embrace  a  classified  collec¬ 
tion  of  data  on  all  separate  sources  of 
revenues  and  avenues  of  expense,”  Mr. 
Lindsay  further  explained.  “This  data 
should  be  so  aranged  that  each  year  and 
each  month  may  be  compared  with  pre¬ 
vious  years  and  months.” 

In  his  own  office,  Mr.  Lindsay  has  de¬ 
veloped  a  very  careful  and  accurate  ac¬ 
counting  system. 

“We  base  the  outlay  allowed  the  differ¬ 
ent  departments  and  also  their  income  on 
the  basis  of  figures  collected  during  the 
past  five  years  which  may  be  modified 
somewhat  by  general  business  conditions. 

“We  assign  the  amount  of  business  we 
expect  from  our  advertising  department, 
and  give  them  a  commission  on  all  tliey 
exceed.” 

Mr.  Lindsay  after  being  interested  in 
the  work  of  the  Inland  and  other  regional 
press  associations,  has  conceived  the  idea 
of  organizing  a  national  inter-regional 


council,  for  the  purpose  of  co-operating 
on  common  problems. 

In  adition  to  his  presklency  of  the 
Inland,  where  he  is  now  serving  his  second 
term,  he  was  in  1923-1924  president  of 
the  Indiana  Editorial  Asociation,  and  is 
the  present  president  of  the  Indiana  Daily 
Press  Association.  He  does  not,  however, 
allow  his  association  work  to  interfere 
with  his  interest  in  his  own  newspaper 
the  Chronicle,  the  owner  of  which  he  has 
been  since  1912. 

On  the  Chronicle,  Mr.  Lindsay  writes 
the  daily  editorials. 

“We  try  to  print  two  original  editorials 
■every  day,”  he  said.  “One  of  them  we 
base  on  a  local  problem,  while  the  second 
is  devoted  to  national  or  international 
questions.  Believing  that  our  readers  ap¬ 
preciate  the  editorial  thought  of  metropoli¬ 
tan  editors,  we  also  make  a  point  of  pub¬ 
lishing  two  editorials  daily  from  some 
larger  newspaper.” 

Mr.  Lindsay  was  asked  his  opinion  on 
the  present  discussion  regarding  the  print¬ 
ing  of  crime. 

“A  recital  of  crime  events  should  J)e 
given  in  every  newspaper,”  he  replied,  “but 
should  not  be  elaborated  upon. 

The  Leopold-Loeb  case  was  an  Instance 
where  the  publication  of  crime  news  was 
carried  to  the  point  of  nausea,  and  I 
trace  the  present  reaction  to  that. 

“Stories  of  crime,  1  believe,  should  be 
written  with  a  view  of  warning  against 
similar  anti-social  acts,  rather  than  as 
alluring  suggestions,  flung  out  to  hypno¬ 
tize  weak-minded  people  with  sleeping 
criminal  tendencies.” 

Mr.  Lindsay  is  a  graduate  from  the 
University  of  Worcester  in  Ohio  with  the 
class  of  1885.  Following  graduation  he 
read  law  in  Pittsburgh  and  also  studied 
theology  there.  He  entered  newspaper 
work  from  the  law  with  his  purchase  of 
the  Chronicle. 

N.  D.  Paper*  Dwindle  in  6  Year* 

According  to  a  checkup  by  M.  W. 
Brown,  assistant  professor  of  journalism 
at  the  North  Dakota  Agricultural  Col¬ 
lege,  North  Dakota  now  has  231  news¬ 
papers,  or  94  fewer  than  in  1919.  All 
the  suspended  papers  were  weeklies  ex¬ 
cept  two  afternoon  dailies. 


Where 

— the  percentage  of  illiteracy  is  smaller  than  in 
any  other  state. 

— the  wealth  per  person  is  greater  than  in  any 
other  state. 

— there  are  more  telephones  per  capita  than  in 
any  other  state. 

— there  are  more  automobiles  on  farms  than  in 
any  other  state. 

— there  is  a  greater  percentage  of  improved 
farm  land  than  in  any  other  state. 

— the  total  value  of  farm  property  is  greater 
than  in  any  other  state. 

— the  number  of  banks  exceeds  that  of  all  other 
states. 

— there  are  two  bank  accounts  for  every  five 
men,  women  and  children. 

THATS  THE  PLACE  TO 
ADVERTISE 

IOWA 


The  people  who  are  so  fortunate  as  to  live  in 
this  field  of  wealth  are  a  people  who  take  ad¬ 
vantage  of  the  tremendous  resources  afforded 
them.  They  have  greater  individual  wealth 
and  are  more  literate  than  the  people  of  any 
similar  area  in  the  world. 

To  reach  Iowa  regularly  with  your  message, 
you  must  advertise  in  the  daily  newspapers. 

The  following  list  of  dailies  is  well  equipped 
to  furnish  the  national  advertiser  with  the  co¬ 
operation  that  is  necessary  for  a  successful 
campaign  in  this  richest  of  states — IOWA. 


•‘Waterloo  Evening  Courier  . (E) 

“A.  B.  C.  Statement,  March  31,  192S. 
ttUovernment  Statement,  March  31,  1925, 


Circulatioa 

S.OOO  liBM 

(E) 

10,206 

.045 

(E) 

21,300 

.07 

(E) 

14,811 

.06 

.(S) 

17,626 

.06 

(E) 

25,031 

.07 

(E) 

6,416 

.035 

,fE) 

13,844 

.04 

.(E) 

7,777 

.035 

,(E) 

13,455 

.05 

,(E) 

17,566 

.06 

5. 
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All  know  of  the  industrial  supremacy  of  Pennsylvania,  but  few  know  the  State  as  an  agricul¬ 
tural  storehouse  of  year  after  year  wealth.  There  is  little  uncertainty  of  crops  in  Pennsylvania. 

For  years  Pennsylvania  has  stood  first  in  the  production  of  buckwheat  and  among  the 
leaders  in  hay,  potatoes,  rye,  tobacco,  wheat,  oats,  clover  and  barley. 

Fruit  is  produced  under  favorable  conditions  and  Pennsylvania  stands  second  in  number  of 
bushels  produced  annually. 

Pennsylvania  excels  in  dairy  and  market  garden  produce  and  all  the  agricultural  staples  of 
the  Northern  States. 

The  farms  in  Pennsylvania  number  202,000,  averaging  in  size  87.3  acres  and  in  amount  of 
improved  land  58.6  acres.  Their  value  is  given  as  averaging  $8,551,  the  land  being  credited  with 
$3,590  of  the  value. 

The  sheep  on  farms  number  468,000,  and  the  wool  clip  is  approximately  3,500,000  pounds. 
Each  year  about  170,000  pounds  of  maple  sugar  and  100,000  gallons  of  syrup  are  made. 

The  numerous  large  cities  of  Pennsylvania  make  dairying  a  popular  and  profitable  industry 
and  the  total  yearly  milk  production  from  the  State’s  dairy  cows,  which  numbered  1,071,000  in 
1922,  is  about  500,000,000  gallons. 

Pennsylvania  is  a  big  State  and  the  people  talk  big  about  their  State.  The  advertiser  who  has 
something  to  offer  will  make  the  best  impression  if  he  makes  his  appeal  in  a  big  way  in  the  only 
advertising  media  that  are  read  by  all  Pennsylvania  people — these  daily  newspapers: — 


Circula- 

2,500 

10,000 

Circnla- 

2,500 

10,000 

tion 

linee 

lines 

tion 

lines 

lines 

**AUentown  Call  . 

. (M) 

29,545 

.10 

.10 

••Scranton  Times  . 

.(E) 

43.200 

.12 

.11 

’•Allentown  Call  . 

. (S) 

19.382 

.10 

JO 

••Sharon  Herald . 

.(E) 

7314 

.0285 

.0285 

tfBeaver  Falls  Tribune  ... 

...  .(E) 

6,033 

.03 

.08 

Stroudsburg  Record  (E)  Press.. 

.(M) 

8.078 

.045 

345 

tfliloomsburg  Press  . 

. (M) 

7,400 

.029 

.029 

••Sunbury  Daily  Item  . 

.(E) 

4364 

.025 

.021 

••Chester  Times  . 

. (E) 

16,576 

.055 

.055 

••Warren  Times-Mirror . (E&M) 

8,780 

.04 

.04 

ttCoatesville  Record  . 

. (K) 

6,650 

.035 

.03 

••Washington  Observer  and 

Re- 

.06 

"Connellsville  Courier  . . . . 

. (E) 

6,233 

.02 

.02 

porter  . (M&E) 

17,181 

.06 

Easton  Express  . 

. (E) 

22,416 

.07 

.07 

ttWest  Chester  Local  News  .... 

,.(E) 

11352 

.04 

.04 

••Erie  Times  . 

. (E) 

27,456 

.08 

J)8 

••Wilkes-Barre  Times-Leader  . 

(E) 

24374 

.08 

.06 

Harrisburg  Telegraph  . 

. (E) 

40,022 

.095 

.095 

••Williamsport  Sun  . . 

..(E) 

20,149 

.07 

37 

tt Hazleton  Plain  Speaker.. 

..(E)  ) 

19,680 

.07 

.06 

ttYork  Dispatch  . . 

..(E) 

19339 

.05 

.05 

ttHasleton  Standard<SeDtinel.(M)  ) 

••Mount  Carmel  Item  . 

. (E) 

4,581 

.025 

.021 

••Oil  City  Derrick . 

. (M) 

6,377 

.035 

.035 

••A.  B.  C.  Statement,  March  31,  1925. 

••Pottsyille  Republican  and  Morn¬ 
ing  Paper  . (E&M') 

16.109 

.08 

.07 

t'^Covemment  Statement,  March  31,  1925. 
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EDITOR  SUSTAINED  IN  REFUSING  TO 
REVEAL  LETTER  WRITER’S  NAME 


Maryland  Court  Dismisses  Case  Against  Hamilton  Owens  of 
Baltimore  Evening  Sun — Act  of  1896  is  Cited 


A  LAW  point  important  to  newspapers 
was  decided  in  favor  of  the  Balti- 
nu'rc  Evening  S’xoi,  published  Iw  the 
A.  S.  Abell  Company,  in  the  Circuit 
Court  of  Carroll  county  at  Westminster 
this  week. 

The  p*jint  involved  the  right  of  the 
State’s  Attorney  and  the  Grand  Jury  of 
Carroll  county  to  force  Hamilton  Owens, 
editor  of  the  Evening  Sun,  to  disclose 
the  real  name  of  a  man  who  wrote  a 
letter  which  was  published  in  the  paper 
and  which  was  signed  “A  Daily  Reader.” 
When  summoned  before  the  Grand  Jury 
and  ordered  to  disclose  the  name,  Mr. 
Owens  refused  to  do  so  and  was  sus¬ 
tained  by  the  Court.  He  based  his  re¬ 
fusal  on  two  grounds: 

First  a  state  law  which  has  been  on 
the  Maryland  books  since  1896  provid¬ 
ing  that  no  person  connected  with  a 
newspaper  can  be  compelled  to  disclose 
the  source  of  ”any  news  or  information 
procured  or  obtained  by  him,”  that  he 
cannot  be  compelled  to  give  this  "in  any 
legal  proceeding  or  trial  or  before  any 
committee  of  the  legislature  or  else¬ 
where.” 

Second  that  a  line  carried  over  “The 
Evening  Sun  Forum,”  in  which  the 
letters  to  the  editor  are  printed,  makes 
the  statement  that,  while  the  writer  of 
every  letter  must  sign  his  name  on  it  as 
a  matter  of  good  faith,  the  name  will 
not  be  published  if  the  writer  desires 
that  it  be  withheld.  To  give  the  name 
would  be  to  break  faith  with  the  writer 
of  the  letter  it  was  maintained.  Mr. 
Owens  was  prepared  to  go  to  jail  if 
necessary  to  avoid  surrendering  the 
name. 

In  this  letter  “A  Daily  Reader”  made 
some  comment  on  the  enforcement  of 
the  national  liquor  laws  in  the  county 
and  said  that  on  a  certain  day  15  persons 
were  offered  intoxicating  liquor  in  a 
pool  room  in  Westminster. 

Theodore  F.  Brown,  the  State’s  At¬ 
torney  of  the  county,  in  prosecuting  the 
effort  to  force  Mr.  Owens  to  surrender 
the  name,  made  a  point  of  the  fact  that 
the  letter  dealt  with  law  enforcement  in 
the  county. 

He  argued  that  the  letter  column  of 
the  newspaper  did  not  come  under  the 
influence  of  the  act  in  question,  since  it 
had  not  been  procured  by  any  reporter 
or  part  of  the  newsgathering  organiza¬ 
tion  of  the  paper.  The  “Forum,”  Mr. 
Brown  maintained,  was  as  separate  and 
apart  from  the  paper  as  if  the  matter 
printed  in  it  had  been  printed  in  “a 
dodger”  and  distributed  by  itself. 

Mr.  Owens  was  put  on  the  stand  and 
was  cross-examined  as  to  whether  the 
paper  vouched  for  the  veracity  of  the 
statements  in  the  “Forum.”  Mr.  Owens 
answered  that  undoubtedly  many  opin¬ 
ions  which  did  not  represent  the  opinions 
of  the  paper  itself  were  expressed  in  all 
its  columns.  He  was  asked  if  a  letter 
would  be  printed  if  the  information  con¬ 
tained  therein  were  known  to  be  false. 
He  answered  that  of  course  that  would 
not  be  done.  The  witness  explained 
that  sueh  letters  would  be  destroyed, 
said  that  a  large  percentage  of  the  letters 


received  each  day  were  destroyed,  that 
they  were  examined  carefully  as  they 
reached  the  office  by  editors  of  the  Eve¬ 
ning  Sun. 

Charles  McHenry  Howard  of  the 
Baltimore  law  firm  of  Baetjer,  Venable 
and  Howard,  defended  Mr.  Owens  on 
the  ground  that  the  act  of  1896  did  un¬ 
questionably  apply  in  this  case,  since  the 
letter  did  constitute  information  re¬ 
ceived  by  one  connected  with  the  news¬ 
paper.  He  called  the  attention  of  the 
court  to  the  fact  that  in  Maryland  and 
in  other  states  a  husband  can  not  be 
compelled  to  testify  against  his  wife  nor 
a  wife  compelled  to  testify  against  her 
husband,  to  the  fact  that  communications 
between  lawyer  and  client  are  con- 
hdential.  He  said  that  in  some  states 
this  principle  had  been  extended  to  in¬ 
clude  the  communications  between  phys¬ 
ician  and  patient  and  between  man  or 
woman  and  his  or  her  religious  adviser. 

To  retain  the  validity  of  this  law  bear¬ 
ing  on  newspapers  was  extremely  im¬ 
portant  in  a  Republican  form  of  govern¬ 
ment,  said  Mr.  Howard.  He  even 
argued  that,  with  the  development  of 
civilization  and  the  growth  of  large 
cities  it  would  be  difficult  to  continue 
such  a  form  of  government  without  this 
freedom  of  the  press.  The  complexities 
of  living  in  large  communities  made  it 
difficult,  he  said  for  the  great  body  of 
people  to  know  of  abuses  in  their  govern¬ 
ment  except  through  the  press.  Persons 
who  had  possession  of  information  tell- 
ing_  of  such  abuses  would  refrain  from 
giving  such  information  if  they  could  be 
held  individually  accountable  for  what 
they  said. 

Mr.  Howard  asked  State’s  .Attorney 
Brown  if,  in  maintaining  that  “The 
Forum”  or  letter  column  were  as  com¬ 
pletely  apart  from  the  paper  as  if  it  were 
printed  in  a  separate  form,  he  also  held 
that  the  newspaper  was  not  responsible 
for  the  statements  made  in  the  letter 
column.  Mr.  Brown  answered  that  he 
did  take  the  ground  that  the  paper  was' 
not  responsible. 

Mr.  Howard,  addressing  the  court,  said 
the  law  had  not  been  successfully  chal¬ 
lenged  in  the  period  of  almost  30  years 
in  which  it  had  been  on  the  Maryland 
statute  hooks. 

Judges  F.  Xeal  Parke  and  William 
Forsythe.  Jr.,  sat  in  the  case.  In  de¬ 
livering  the  opinion.  Judge  Parke  said : 

“So  far  as  the  constitutionality  of  this 
question  is  concerned,  it  has  been  before 
us  for  a  great  number  of  years  and 
has  never  been  attacked  as  far  as  the 
court  knows  and  it  is  disposed  to  pass 
that  by  as  not  having  very  much  in  it. 
It  does  seem  that  when  a  crime  has  been 
committed  the  hands  of  the  Government 
should  not  be  arrested  in  the  investiga¬ 


tion  of  that  crime  and  the  bringing  of 
the  perpetrator  to  justice.  It  is  not  for 
the  court  to  pass  upon  the  propriety 
of  the  newspaper  officials  in  applying  the 
privilege  as  they  are  entitled  under 
the  law  to  avail  themselves  of  it  if  they 
so  elect.  .  .  . 

“I  suppose  it  would  be  extremely  dif¬ 
ficult  for  the  court  to  attempt  to  define 
what  is  news  as  applied  to  a  newspaper. 
It  might  be  a  matter  of  opinion  held  by 
one  or  more  persons  or  it  might  be  a 
matter  of  fact.  It  more  frequently  is 
a  matter  of  fact  because  facts  are  gen¬ 
erally  of  more  interest  than  opinions,  but 
certainly  from  time  to  time  opinions  be¬ 
come  of  news  value  when  they  are 
controversial  in  their  character  or  affect 
any  question  of  fact,  which  is  a  matter 
of  public  discussion  or  affects  some  pub¬ 
lic  interest. 

“News  is  comprehensive  enough  even 
in  the  court’s  judgement  to  include  a 
section  of  the  newspaper  that  embraces 
a  statement  of  facts  as  of  existing  con¬ 
ditions  with  respect  to  the  enforcement 
of  public  law.  The  writer  did  not  ex¬ 
press  any  opinion,  but  purported  to  know 
certain  facts.  Whether  it  finds  its  way 
into  the  Forum  or  whether  it  finds  its 
way  into  the  news  columns,  even  on  a  dif¬ 
ferent  page,  seems  to  us  to  be  immaterial, 
because  the  test  of  it  being  news  or  not 
being  news  is  the  fact  that  it  is  pub¬ 
lished. 

“It  is  their  business  to  publish  what  is 
news,  and  they  may  well  be  credited  with 
such  expert  knowledge  as  to  give  to  this 
letter  the  p^itna-facie  characteristic  of 
news.  It  was  certainly  news  which  en¬ 
gaged  the  attention  of  the  prosecutor  of 
the  county,  who  naturally  and  justifiably 
seeks  to  find  out  how  the  law  is  being 
violated ;  but  he  is  thwarted  here  by  the 
I..egislature,  and  we  cannot  see  how 
the  official  who  received  this  communi¬ 
cation  for  the  newspaper  can  be  com¬ 
pelled  to  disclose  it. 

“Here  in  this  case  it  may  have  been 
considered  by  the  Legislature  that  com¬ 
munications  of  this  kind  embodied  in  the 
public  press  may  lead  to  the  detection  of 
crime  and  would  be  valuable  to  public 


officials  in  the  discharge  of  their  dntk. 
by  bringing  up  matters  which  fear 
desire  to  retain  the  good  will  of  othtn 
would  prevent  a  man  from  coming  boidh 
in  and  stating.”  ^ 

The  judge  announced  that  he  wogy 
dismiss  the  order  on  which  Mr.  Owes 
had  been  taken  into  court.  He  tha 
ordered  that  the  editor  be  discharged. 

Miller  Join*  Farmer-Stockmaa 

Ralph  Miller,  formerly  in  charge  of 
the  media  department  of  the  Campbell. 
Ewald  Company  at  Detroit,  on  May  ^ 
became  advertising  manager  of  the  Okla. 
Iwina  Farmcr-Stockman.  Mr.  Milla 
succeeds  Edgar  T.  Bell  as  advertisb^ 
manager  of  the  Farmcr-Stockman.  Mj. 
Bell  will  devote  his  entire  attention  it 
his  work  as  business  manager  of  the 
Oklahoma  Publishing  Company,  pub. 
lishers  of  the  Oklahoma  City  Daij 
Oklahoman  and  Times  and  the  Oil*. 
homa  Farmer-Stockman. 


los  aingelefi  Cimes 

California’s 
Great  Newspaper 

More  news,  reading 
matter  and  advertising 
than  any  other  Pacific 
Coast  newspaper. 

Circulation  96%  home 
delivered  and  95%  con¬ 
centrated  in  the  Los  An¬ 
geles  metropolitan  market. 


In  New  Orleans  IPs 

THE  MORNING  TRIBUNE 

(Published  week-day  mornings) 

THE  NEW  ORLEANS  ITEM 

(Published  week-day  afternoons) 

THE  ITEM  TRIBUNE 

(Published  Sunday  mornings) 

Sold  to  National  Adrertiaar*  at  a 
combination  rate  15c  a  line 
week-day*  and  18c  a  line  Sun¬ 
day*. 


Service  that  Succeeds 

Backed  by  the  largest  eve¬ 
ning  circulation  in  America, 
the  Xew  York  Evening 
Journal’s  Merchandising 
Service  Department  has  had 
a  record  of  more  spectacular 
and  profitable  campaigfns 
for  advertisers  than  any 
other  Service  Department 
in  the  country. 

450  SUCCESSES 

Am^rie^s  Evening  N€W0pcp€r 


Detroit 


Fourth 

Largest 

City 

Complete  coverage  with 
one  paper. 

The  Detroit  News 

Offers  advertisers 
unusual  opportunities 


Detnc^ 

Tuned 


Evening 

aTO.OOO 


Sundi^ 
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Pittsburgh 

Press 

“Giant 
of  the 
Newspaper 
World” 

A  Scripp*-How*rd  Newipaper 
Repre*ented  bj 

ALLIED  NEWSPAPERS. 
INC. 


HELLMANN’S  MAYONNAISi 

is  another  of  the  nationally  fa¬ 
mous  accounts  which  has  recog¬ 
nized  the  fact  that  the  Washing¬ 
ton,  D,  C.,  territory  cannot  b* 
adequately  covered  without 

The 

Washington 

Times 

The  futility  of  the  “one  psp« 
buy”  argument  is  nowhere  ^tt*f 
illustrated  than  in  the  experiences 
of  its  national  advertisers. 

PAYNE,  BURNS  &  SMITH 

New  York  Qty — Doe  ton 

G.  LOGAN  PAYNE  CO. 

Olirmgp  -  Detroit  •  St.  I  duria  •  Lm  Ai^ 
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NEW  ENGLAND 


XASSACHITSETTS— FopttUtion,  3.8S2.366 

Circu- 

2,800 

10.000 

lation 

linea 

lines 

*Attleboro  Sun  . 

..(E)  8.628 

.0978 

.0178 

••Botton  Globe  . (MAE)  284.601 

.80 

.80 

**Bo8ton  Globe  . 

..(S)  331.821 

.88 

.55 

••Boston  Trnnicript . 

..(E)  34,863 

.80 

.20 

•Boston  Post  . 

..(X)  371,184 

.60 

.60 

*Bo8ton  Post  . 

..(8)  381.827 

.55 

.88 

**Fa11  River  Renld  . 

..(E)  18.972 

.08 

.06 

••Fitchburg  Sontinol . 

..(E)  11,702 

.088 

.048 

*H&rerhill  Gazette  . 

..(E)  18,400 

.068 

.08 

tfLTnn  Item  . 

..(E)  16,640 

.06 

.048 

ttI>owell  Courier-Citison  and 

Evening  Leader . (MAE)  81,207 

.06 

.06 

*Kew  Bedford  Standard  Mercury 

(MAE)  33.833 

.10 

.10 

•Mew  Bedford  Bundav  Standard 

(B)  26,944 

.10 

.10 

••North  Adams  Transcript 

...(E)  9,691 

.04 

.038 

••Salem  Mews  . 

...(E)  21.328 

.08 

.07 

**Taunton  Gazette  . 

...(E)  8,898 

.048 

.03 

11  **Worcester  Telefram<Gazette 

MAE)  91.177 

.26 

.23 

••Worcester  Bandar  Telegram  (S)  81,784 

.19 

.16 

MAINE— Population,  768,014 

•Augusta  Kennebec  Journal  (M)  11.884 

.08 

.06 

ttBangor  Dailr  Cemmercial. ,  (E)  23.162 

.06 

.08 

11  ••Portland  Express  . 

...(E)  29,848 

.10 

.07 

II  ••Portland  Telegram  .... 

...(8)  28,977 

.10 

.07 

1  (Sunday  Edition  Express) 

1  NEW  HAMPSHIRE— Population,  443,683 

11  **Coneord  Monitor>Patriot...(E)  5,268 

.0378 

.088 

11  ttKeene  Sentinel . 

...(E)  8,773 

.036 

.023 

II  **Manche8ter  Union  Leader 

(MAE)  29,692 

.13 

.10 

II  KBOSE  ISLAND— Population,  604,397 

ttNewport  Dailr  News.. 

,..(E)  6,273 

.0336 

.0296 

ttPawtucket  Times . 

...(E)  26,921 

.07 

.07 

ttProvidence  Bulletin  .. 

...(E)  66.874 

.17 

(B).28 

ttProvidence  Journal  .... 

. .  (M)  38,668 

.10 

(B).2S 

ttProridence  Journal  . . . . 

...(8)  63.649 

.18 

•I*  . 

••Providence  News . 

...(E)  27.006 

.07 

.07 

ttProvidence  Tribune  . . . 

...(E)  23.211 

.10 

.00 

••Westerly  Sun  . 

(EA8)  4,687 

.068 

.068 

••Woonsocket  Call . 

...(E)  14,078 

.06 

.08 

TEBMONT- 

Population,  882,428 

••Barre  Timet . 

. . .  (E)  7,181 

.03 

.088 

ttBennington  Banner  . . 

....(E)  3,104 

.0128 

.0128 

••Burlington  Free  Press. 

...(X)  13,187 

.06 

.08 

••Rutland  Herald  . 

...(M)  10,878 

.04 

.04 

1  ••St.  Johnsbury  Caledonian-Record 

(E)  4,046 

.0214 

.018 

CONNECTICUT 

—Population,  1,380,631 

1  •*Bridreport  Post-Telerram 

(EAM)  44,381 

.18 

.18 

••Bridgeport  Post . 

.10 

.10 

••Hartford  Ccurant  .... 

..,.(X)  38.489 

.08 

.08 

••Hartford  Courant  .... 

.11 

.11 

ttHartford  Times  . 

_ (E)  49.866 

.12 

.12 

••Meriden  Record  . 

...,(X)  7.806 

.048 

.03 

••Middletown  Press  ... 

.0328 

.028 

ttNew  Haven  Register.. 

..(EAS)  43,196 

.12 

.11 

••New  London  Dar . 

,.,.(£)  11,761 

.06 

.046 

ttNorwich  Bulletin  . . . . 

_ (M)  12,892 

.07 

.08 

••Norwalk  Hour  . 

.04 

.04 

II  tSouth  Norwalk  Sentinel.... (E)  4,415 

.028 

.028 

II  •Stamford  Advocate  .. 

. (E)  9,774 

.08 

.04 

II  ••Waterbury  Republican  American 

(MAE)  23,467 

.08 

.08 

••Watsrbnrr  Bepnblican 

_ (S)  18.073 

.06 

.06 

**A.  B.  0.  Statement, 

March  81.  1928. 

II  ttGovemment  Statement,  March  SI.  1925. 

•A,  B.  C.  Statement,  Sept.  30.  1984. 

II  tOoveniment  Statement.  Sept.  SO.  1924. 

(B)  Combination  rate  Dallg  Journal  and 

Eve.  Bulletin. 

LEADS  AGAIN 


New  England  leads  in  many  fields  of 


enterprise  as  can  be  clearly  seen  by  the 
remarkable  showing  made  by  New  England 
Railroads  during  the  first  twelve  weeks  of 
the  present  year. 


New  England 
Railroads  lead 
in  the  number 
of  cars  loaded. 


The  standing  of  the  railroads  is  indicative 
of  the  general  conditions  existing  in  a 
territory.  Busy  railroads  mean  busy  fac¬ 
tories — busy  factories  mean  busy  people — 
busy  people  have  money  to  spend. 


Every  enterprising  National  Advertiser  is 
seeking  the  market  that  has  money  to  spend 
—  else  his  advertisements  are  as  seed  thrown 
upon  rocky  soil.  Make  your  advertising 
expenditures  pay  princely  dividends — by 
investing  your  money  in  space  in  this  list 
of  dailies  that  reach  the  people  with  money 
to  spend. 


“We  Are  at  Your  Service 


J 
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PUBUC’S  OPINION  ON 
CRIME  NEWS  SOUGHT 


U.  of  Oregon  School  of  Journalism 
Sending  Out  Questionnaires  to 
250  Representative  News¬ 
paper  Readers 


American  nc\vsi>ai)crs  are  tending  to¬ 
ward  a  more  moderate  handling  of  crime 
news,  in  the  opinion  of  Eric  W.  Allen, 
dean  of  the  department  of  journalism  of 
the  University  of  Oregon.  Dean  Allen, 
who  has  been  making  a  study  of  the  sub¬ 
ject,  says  that  there  is  a  leaning  toward 
the  suppression  of  sordid  crime  details, 
such  as  have  often  stirred  up  public  criti¬ 
cism. 

“Crime  news  is  not  of  social  impor¬ 
tance,”  Dean  Allen  said.  “A  large 
amount  of  space  devoted  to  it  is  not 
socially  advantageous.  Such  news  makes 
a  depressing  newspaper  and  it  gives  a 
distorted  view  of  a  rather  well  advanced 
civilization.  News  of  crime  is  monoton¬ 
ous,  for  the  events  chronicled  have  been 
happening  for  thousands  of  years.” 

A  survey  to  get  public  opinion  on  the 
same  subject  is  being  made  by  the  Ore¬ 
gon  institution.  A  questionnaire,  cover¬ 
ing  all  angles  of  the  subject,  has  been 
compiled  and  distributed  to  250  news¬ 
paper  readers,  representing  the  widest 
possible  range  of  professions,  occupations 
and  diverse  types  of  minds,  .^n  analysis 
will  be  made  later  of  the  answers  to  the 
questionnaire,  which  reads ; 

Do  you  believe  that  the  newspapers  ought 
(a)  to  give  considerable  prominence  to  news  of 
crime  and  punishment  with  a  view  to  the  de¬ 
terrent  effect  of  publicity,  or  ought  they  (b) 
to  give  very  little  prominence  to  such  news  on 
the  theory  that  prominent  crime  news  increases 
crime? 

Whatever  your  belief  on  the  first  question, 
<Io  you  yourself  read  the  crime  news  with  in¬ 
terest?  Which  do  you  actually  prefer  to  read, 
a  paper  lik<  the  Christian  Science  Monitor, 
which  virtual’y  ignores  crime  news,  or  a  paper 
like  the  Chtra^o  Tribune,  W'hich  gives  crime 
news  emphatic  display? 

Apart  from  your  own  personal  preferences, 
•.vhat  preferences  have  you  actually  observed  on 
the  part  of  friends,  associates  and  persons  with 
whom  you  come  in  contact?  In  other  words, 
do  you  believe  your  degree  of  interest  in  crime 
news  is  a  representative  one,  or  do  you  stand 
in  a  minority  on  this  matter?  How  does  the 
genera!  public  feel  rbout  crime  new’s? 

Do  you  want  reports  of  crime  suppressed  in 
the  papers  you  read? 

Do  you  approve  of  the  way  crime  news  is 
handled  by  the  papers? 

Do  you  want  reports  of  any  types  of  crimes 
suppressed?  Which  ones? 

Do  you  want  classes  of  individuals  protected 
in  crime  stories?  If  so,  who? 

Do  you  believe  the  publication  of  crime  news, 
with  proper  handling  of  details  and  reports  of 
convictions,  tends  to  deter  crime,  or  to  raise 
moral  standards?  Does  it  deter  prospective 
criminals? 

Do  you  believe  the  publication  of  crime  news, 
with  proi)er  handling  of  details  and  reports  of 
conviction,  tends  to  encourage  crime,  or  to 
lower  moral  standards? 

Do  you  believe  the  sensational  paper’s  method 
of  handling  crime  news  tends  to  encourage  or 
to  discourage  crime? 

Do  you  believe  it  possible  to  report  crime 
news  in  such  a  way  as  not  to  encourage  acts 
on  the  part  of  certain  types  of  readers? 

Do  you  believe  that  the  evil  of  whatever 
encouragement  there  may  be  to  crime  in  the 
publication  of  crime  news  is  counterbalanced  bv 
the  good  to  society  resulting  from  a  full  knowl¬ 
edge  of  the  state  of  law  enforcement  as  showm 
by  publication  of  the  new’s  of  crimes? 

Do  you  believe  that  the  bare  essentials  of 
crimes  should  l)e  reported  in  the  papers,  without 
special  effort  to  make  this  news  attractive  to 
the  readers? 

Where,  in  your  opinion,  should  the  line  be 
drawn  t^tween  crime  news  that  should  be 
printed  and  crime  news  that  should  be  sup¬ 
pressed? 

Do  you  believe  that  the  publication  of  illustra¬ 
tions  (halftones  of  men  and  women  prominent 
in  the  case)  in  connection  with  crime  has  the 
effect  of  encouraging  or  lowering  moral  stand¬ 
ards? 


It  covers  an  ideal  test 
meu’ket  used  by 

National  Advertisers 
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CINCINNATI  DAILY  TO  BUILD 

Plan,  for  $3,000,000  Plant  for 
Enquirer  Approved 

111  a  ten  line  Washington  despatch 
under  a  one  line  head,  the  Cincinnati 
Cnquircr  announced  the  prospective 
erection  of  a  14-story  building  on  the 
'ill  of  the  present  Enquirer  plant  on 
\  iiie  street  this  week.  The  cost  of  the 
building  is  to  be  $3,000,000  and  construc¬ 
tion  will  commence  about  May  15  to  20 
it  is  said. 

The  contract  has  been  let  to  a  Detroit 
llrm  of  contractors  and  all  plans  have 
liecn  approved  by  the  court  at  Washing¬ 
ton. 

Edward  B.  McLean,  owner  of  the  En¬ 
quirer  made  a  statement  at  Washington, 
D.  C.,  that  he  had  been  contemplating 
the  erection  of  a  new  building  for  some 
time.  He  said  that  the  decision  to  build 
at  once  followed  a  conference  with  Wil¬ 
liam  F.  Wiley,  general  manager  of  the 
Enquirer.  The  annoucement  in  the  En¬ 
quirer  modestly  said  that  the  District  of 
Columbia  Supreme  Court  had  issued  an 
order  authorizing  the  .American  Security 
&  Trust  Company  and  Edward  B.  Mc¬ 
Lean,  as  trustee  of  the  estate  of  John  R. 
McLean  to  finance  the  construction  of 
the  building  at  a  cost  of  $3,000,000. 

The  new  building  will  occupy  about 
150-feet  of  frontage  on  Vine  street  and 
run  back  to  College  alley.  The  lower 
floors  of  the  building  will  be  used  as  a 
newspaper  plant  and  the  upper  floors 
made  available  for  lease  to  professional 
and  business  men.  It  is  expected  that 
the  building  will  be  completed  by  next 
winter  and  the  regular  editions  of  the 
Enquirer  will  be  issued  daily  without 
interference  by  the  construction  of  the 
new  building. 


“UFER”  FILES  UBEL  SUIT 


Prisoner  Asks  $5,000  Damages  for 
Letter  Printed  by  Dally 

Suit  for  $5,000  against  Alice  Stone 
Blackwell,  noted  Boston  woman  suffrage 
leader,  has  been  filed  in  Sunolk,  Mass., 
county  superior  court  by  Jesse  Pomeroy, 
“lifer,”  serving  time  in  Massachusetts 
state  prison,  charging  libel,  as  the  result 
of  a  letter  written  by  Miss  Blackwell 
and  printed  in  the  Boston  Herald  March 
23.  Pomeroy  has  claimed  the  privilege 
of  a  trial  by  jury,  and  if  it  is  granted  it 
will  be  the  first  time  he  will  have  been 
outside  the  prison  walls  since  he  entered 
50  years  ago. 

■  The  letter  in  question  told  of  the  '■eport 
that  a  kitten  had  been  placed  in  Pome¬ 
roy’s  cell  at  one  time,  and  that  the  pris¬ 
oner  had  skinned  the  pet. 

Recently  a  movement  was  started  to 
pardon  Pomeroy  and  the  letter  was  writ¬ 
ten  bv  Miss  Blackwell  in  opposition  to 
this.  ■ 


Billboard  Tax  Bill  Fails 

An  effort  to  place  a  state  tax  of  five 
cents  per  square  foot  on  advertising 
billboards  failed  to  gain  support  at  the 
recent  session  of  the  Michigan  legislature. 


NEW  FRAUD-AD.  ACT 
PASSED  IN  MICHIGAN 


Makes  Violator  Liable  to  Jail  Sentence 
of  Ninety  Days  and  Fine  of 
$100 — Old  Law  Being 
Tested 


(Sfecia!  to  Lditok  &  PrsLisiiERt 

L.\xsixg,  Mich.,  May  11. — Conviction 
on  a  charge  of  violating  the  Michigan 
law  against  false  and  misleading  adver¬ 
tising  will  lay  the  violator  open  to  a  jail 
sentence  in  the  near  future  as  the  result 
of  the  passage  at  the  legislative  session 
just  ended  of  a  bill  introduced  by  Rep. 
William  B.  Campbell,  changing  the  old 
law. 

Under  the  Campbell  act,  the  judge  may 
sentence  a  false  advertiser  to  pay  a  fine  of 
not  more  than  $100  or  to  serve  up  to  90 
days  in  the  county  jail  or  to  suffer  both 
penalties.  The  new  measure  in  other 
respects  is  almost  identical  with  the  old 
law  which  has  lately  been  invoked  in  a 
number  of  cases  brought  by  advertising 
clubs  throughout  the  state. 

Prospect  of  a  review  of  the  law  before 
the  supreme  court  is  seen  in  a  recent 
decision  by  Judge  Fred  W.  Brennan  of 
the  Genesee  circuit  court  who,  in  revers¬ 
ing  the  decision  of  a  lower  court,  declared 
the  present  Michigan  act  unconstitutional 
and  insufficient.  The  judge  said  that  the 
people  might  well  appeal  to  the  supreme 
court  in  the  case  in  question  in  order  to 
obtain  a  final  decision  in  the  matter.  As 
far  as  can  be  learned  here,  however,  an 
appeal  has  not  yet  been  taken  by  the 
Genesee  prosecutor. 

The  case  which  brought  about  the  ad¬ 
verse  decision  was  that  in  which  Joseph 
Block,  a  Flint  jeweler,  was  accused  by  the 
local  advertising  club  of  violating  the 
law  through  displaying  articles  in  his 
windows  with  placards  attached  which 
declared  deposits  had  been  paid  on  them 
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but  they  had  nut  been  called  for  by  tb 
purchasers.  Four  cards  were  chosen  t 
examples  by  the  advertising  club  whjri, 
started  proceedings  and  only  one  nan* 
could  be  found.  Block  was  convicted  it 
justice  court  and  fined  $50  but  he  appeaW 
to  the  circuit  court  where  his  convictice 
was  set  aside  by  Judge  Brennan. 

It  is  said  that  the  present  Michiar 
act  is  the  same  as  that  in  use  in  a  ni^ 
In-r  of  other  states  where  it  is  considered 
a  model  piece  of  anti-fraud  legislation. 


Editor  Donates  Historical  Tablet 

C.  E.  Broughton,  editor  of  the  Shebin. 
gan  (Wis.)  Press,  has  offered  to  pres® 
to  each  locality  in  his  county  a  table 
suitably  inscribed,  to  be  placed  as  i 
marker  of  some  historical  event  provid- 
ing  the  spot  be  beautified  and  that  school 
children  participate  in  the  unveiling  pro. 
gram.  .An  elimination  of  unsightly  spots 
in  the  county  and  an  understanding  b 
the  children  of  the  county’s  history  n 
aimed  at  in  the  etlitor’s  project. 
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IV e  have  4  times 
as  many  clients 
as  we  had  4  years 
ago  this  month. 


THE  BASIL  L  SMITH  SYSTEM,  lac. 

International  Classified  Advertisinf 
Comuellor* 

Packard  Building,  Philadelphia 


;S^an3T.cinri6rci 
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ALAND’S  WEST  BADEN  ing  a  symposium  on  business  management 
ARil  r'rkRilDl  rTtrv  ®  newspai)er  conducted  by  S.  E. 

PROGRAM  GljMx  LJl  1  ED  Thomason,  general  manager  of  the 
-  Chicago  Tribune,  and  president  of  the 

Goremor  J«ck»on  of  Indiana,  Guest  of  ,  I-Uncheon.  Sports.  At 

j  _  ,  dinner  Wednesday  evening  the  guest  ot 


Goremor  Jackson  of  Indiana,  Guest  of 
Honor  and  Chief  Speaker 
at  Opening  Session  of 
Six  Day  Meet 


YELVERTON  JOINS  HOOVER 

Former  Consolidated  Press  Executive 
Now  With  Commerce  Dept. 

W  illiam  E.  Yelverton,  formerly  of  the 


honor  and  speaker  will  some  outstand-  Consolidated  Press  Association,  has  joined 
nig  character  selected  by  Hopewell  j  Secretary 

Rogers  of  the  Chicago  A«w,  also  of  the  ^  Commerce.  Mr.  Yelverton  will  devote 


The  complete  program  for  the  spring 
meeting  of  the  Inland  Daily  Press  Asso¬ 
ciation.  to  be  held  at  West  Baden,  Ind., 
Jlay  21-27  was  announced  this  week  by 
Wil  W.  Tufford,  secretary, 
it  follows : 

Thirsday,  May  21.  Arrive.  Regis¬ 
tration,  assignment  to  rooms.  Luncheon 
at  noon.  I)inner  at  6  ;30.  Hon.  Ed. 
Jackson,  governor  of  Indiana,  will  be  the 
guest  of  honor  and  speaker  of  the  evening. 


T  1  •  A  *  ...■  V„UIIUIICI  CC.  iVll.  ICIVCllLHI  Will 

Inland  Association.  _  himself  especially  to  the  development  of 

|  A  IST^^  17  pfogfam  for  better  wood  utilization 
i  IvIN  I  llVLtL  C^rl/\IN\a£«  as  a  measure  of  conservation  of  our  forest 

EFFECTED  IN  BUFFALO  resources. 

_  Mr.  Yelverton  was  at  different  times 

.  .  D  .  I  1  n  ^  .superintendent  of  three  divisions  of  the 

Agreement  Between  Local  Dailie.  Gov-  Consolidated  Press  in  Washington.  Chi- 
eming  Publication  and  Distribu-  cago  and  New  York,  having  joined  that 
tion  Terminated — New  Sched-  organization  shortly  after  it  was  formed, 

ules  in  Operation  Before  that  he  was  manager  of  the 

_  Harris-Ewing  Photographic  News  Serv- 

An  agreement  of  several  decades*  dura-  '«•  P"®’’  ^  Washington 


Feidav,  May  22.  10:00  A  M.  to  12:30.  governing  edition  releases  of  Buffalo  correspondent  for  southern  newspapers 


.\ddress  by  Hon.  Urey  Woodson  on 
"Prstal  Rates.”  Address,  “Laws  Affect- 


newspapers  and  otherwise  restricting 
publication  was  terminated  this  week. 


irg  New^spapers,"  Hon  Fred  E.  Shorte-  71,^  Buffalo  Evening  News  on  Monday 
mder,  Secretary  of  State  of  Indian^  began  the  publication  and  distribution  of 


publication  was  terminated  this  week.  Daily  Backs  Model  Yacht  Race 
The  Buffalo  Evening  News  on  Monday 

began  the  publication  and  distribution  of  A  miniature  yacht  race,  for  two  years 
its  editions  on  a  new'  schedule  and  auto-  ^  successful  stunt  backed  by  the  Los 


.\ddress  •Community  Stunts  by  Fred  editions  on  a  new  schedule  and  auto-  a  successful  stunt  backed  by  the  Los 
Xaeter  of  the  Ca/)c  Girardeau  Southeast  niatically  brought  to  an  end  the  agree-  dngeles  Evening  Herald,  will  be  held 
iliisou^n.  Luncheoii  Sports.  Even-  n,ent,  which  had  e.xisted  by  the  common  this  year  June  20.  The  race  is  held  for 
,ng.  Dinner  6:30.  Address  by  the  Hon.  ensent  of  the  publishers  of  that  city.  hoys  under  20  with  morlel  sailing  craft 


ii$.  Dinner  6 :30.  Address  by  the  Hon. 
John  Shields  of  Seymour,  Indiana 
“,\braham  Lincoln”.  Dancing. 

Saturday,  May  23.  Advertising  mat- 


The  old  arrangement  provided  for  the  they  have  built  themselves.  The  daily 
release  of  editions  of  afternoon  dailies  at  Sains  the  interest  of  boy  readers  by  pub- 


Saturday,  May  .^3.  Advertising  mat-  1 1  ;30,  2 :30  and  4 :3()  o’clock  and  provided  lication  of  plans  for  the  boat  building, 
ters,  the  program  to  be  arranged  by  Frank  changes  should  be  and  by  prizes  offered  to  winners  of  the 

T.  Carroll  of  the  Indmiapolis  News,  a^y  edition  placed  on  sale  at  4 :30  regatta. 

The  morning  meeting  will  be  a  symposium  or  later.  This  arrangement  re- - 

where  free  exchange  of  views  can  lx  suited  in  the  unusual  spectacle  of  fleets  of  g  Cherokee  Papers 

made  by  members  on  the  subjects  of  ad-  trucks  filled  with  papers  being  held  at 

TOlismg.  Afternoon  sports.  Evening,  press  rooms  of  Buffalo  newspapers  J-  M-  McKiddy,  managing  editor  of 
bilowing  dinner  at  6:^,  the  Hon.  A.  J.  u„tji  the  hour  of  release.  It  often  hap-  the  Enid  (Okla.)  Daily  News  and 
Beveridge  ex-United  btates  Senator  of  pened  that  some  of  the  trucks  were  thus  editor  of  the  Enid  Eagle,  has  purchased 
Indiana  will  sjxak  on  Incidents  gathered  3Q  ^linutes  after  full.  an  interest  in  the  Cherokee  Publishing 

From  Twelve  Years  in  theU.  S.  SenMe.  Evening  News  made  a  city  wide  Company  and  will  become  managing 

Sunday,  May  ^4.  11  .W  A.  M.  Ser-  s(,|-vey  at  principal  traffic  points  to  deter-  editor  of  the  Cherokee  (Okla.)  Mes- 
mon  in  the  hotel  by  Dr.  Wm.  L.  Bryan,  niine  the  hour  at  which  traffic  was  great-  senger  and  Republican. 

president  of  the  University  of  Indiaria.  j ^  tjasjng  its  new  press  time  sched-  _ 

^ir  from  the  union  Glee  Club  of  the  survey.  An  edition  of  the 

University.  Lunclxon.  Sunday  after-  Xq^vs  carrying  the  full  closing  prices  of 


where  free  exchange  of  views  can  be 
made  by  members  on  the  subjects  of  ad¬ 
vertising.  Afternoon  sports.  Evening, 


mwn,  concert  and  reading  program,  New  York  Stock  Exchange  now 

Dinwr  at  6:30.  At  7:30  there  wiII^tc  a  leaves  the  press  room  at  3:25  and  another 
Mtriotic  service  w't^  an  address,  Our  £y|j  {jo^d  and  curb  quotations  at 


Nation’s  Defense”,  by  Professor  Paul  3  45 

McNutt  of  the  University  of  Ind^na.  Both  the  Evening  News  and  the  Buf- 
with  music  by  the  Glee  Club.  Dean  simultaneously  began  publica- 

Walter  \\  illiams  of  Schixl  of  Journalism,  q£  g  jgjg  sports  extra,  on  the  streets 
Columbia,  Missouri,  will  present  and  gj  7  o’clock.  The  Buffalo  Star  began 
Miver  an^  address  on  Ideals  of  the  releasing  its  first  edition  before  11  o’clock. 


Journalist.” 

Monday,  May  25.  10:00  A.  M.  Sym¬ 
posium  on  state  press  associations  con¬ 
ducted  by  H.  L.  Williamson,  secretary  of 


In  commenting  on  the  departure  from 
the  old  customs  M.  A.  Rose,  managing 
editor  of  the  Evening  News,  said: 

“We  believe  a  publisher  should  not  dic- 


tbe  Illinois  State  Press  AssociMion,  and  jgjg  public  at  what  hour  it  should 

editor  of  tlie  United  States  Publisher,  purchase  its  newspapers.  Consequently 
and  state  printer  of  Illinois.  Lunches.  jjg^g  rearranged  our  editions  so  as  to 
^rts.  6:^  dinner.  The  Hon.  Will  H.  jggyg  them  on  sale  at  times  when  they 
Hays,  will  be  Ruwt  of  honor  and  deliver  g^.^  jj,  demand.  It  is  now  possible  for 
9”  Attitudes  of  ^Service  rg,  have  at  every  principal  transfer 

in  the  Motion  Picture  Industry  .  _  point  in  Buffalo  a  complete  stock  edition 

Tuesday,  Xl^ay  26.  Morning  session  g^  ^  o’clock,  an  hour  earlier  than  they 
there  will  be  three  sectional  meetings  ar-  available  under  the  former  plan, 

ranged  on  the  basis  of  circulation  of  ■^yg  jj^gjj  governed  in  the  future  piib- 
Inland  newspapers.  One  group  will  be  jjgation  of  our  editions  solely  by  the 
for  those  of  a  circulaj^n  of  5.^  and  Associated  Press  regulations.” 
less;  another  group  5,000  to  10,000  and  fi„g,  News  is 

in  those  with  circulation  of  split,  the  first  run  beinp  called  the 
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Write  for  Particulars 

Associated  Editors,  Inc. 

440  S.  Dearborn  St.,  Chicago 


for  those  of  a  circulaj^n  of  5.^  and  Associated  Press  regulations.” 
less;  another  group  5,000  to  10,000  and  fi„g,  News  is 

in  those  with  circulation  of  split,  the  first  run  being  called  the 

10,^  and  above.  Each  sectional  mating  gtocks  and  the  .second  the  Complete 

will  be  held  in  a  separate  room  and  will  Financial.  In  addition  the  Sports  and  a 

be  conducted  by  .some  member  selected  ^jgj,  published  at  8:30.  are  being 

who  will  preside  at  the  meeting  and  en- 

deavor  to  make  it  lively  and  interesting.  ' 

There  will  be  round  table  discussion  of 

any  newspaper  problems.  Luncheon.  D*xx  L.  L. 

Sports.  Dinner.  Tuesday  evening  the  x  ittSDUrRo 

guest  of  honor  will  be  some  important  •  1  'T  1 

public  speaker  selected  by  the  Cleveland  LtlTOIllClC  1  ClCRTSipil 
Plain  Dealer. 

Wednesday,  May  27.  Moniing  meet-  “The  Paper  that  Goes  Home" 


BUILDINGS 
PLANT  LAYOUTS 
PRODUCTION 
OPERATION 

pn  organivarion  specializing  aolely 
in  newspaper  building  design,  man¬ 
ufacturing  and  prodnetioa  proMems. 

S.  P.  WESTON 

Nnvspaper  Buildintt 
Plant  Layouts 
Production,  Optratinn 

120  West  42d  Street  New  Y 
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Permanent 
roads  are  a 
good  investment 
— not  an  expense 

Now  Is  the 
Ideal  Time 
to  Build 
More  Paved 
Highways 

There  is  not  a  single 
community  in  the  United 
States  that  does  not  need 
a  greater  mileage  of  per¬ 
manently  paved  roads. 

More  than  17,000,000 
motor  vehicles  are  now 
using  our  highways  for 
business  and  pleasure. 
They  are  packing  the 
paved  roads  in  already 
congested  areas,  as  well 
as  over-running  regions 
until  recently  considered 
remote.  And  they  are 
pounding  to  pieces  all  but 
permanent  roads. 

Even  though  a  number 
of  states  have  made  good 
progress  in  building  Con¬ 
crete  Roads,  their  present 
permanently  improved 
mileage  is  entirely  inade¬ 
quate,  as  every  motorist 
knows. 

Meantime,  while  the 
building  of  permanent 
highways  lags,  the  pro¬ 
duction  of  motor  vehicles 
is  at  the  rate  of  4,000,000 
a  year! 

Sooner  or  later  this  gap 
must  be  closed.  Why 
wait  ? 

Not  in  a  long  time  have 
general  conditions  been 
so  favorable  for  cany  ing 
on  such  public  works  as 
permanent  highway  build¬ 
ing,  thus  assuring  tax 
payers  more  for  their 
j  money. 

Now  is  the  ideal  time 
to  extend  both  street  and 
road  programs! 

PORTLAND  CEMENT 
ASSOCIATION 

111  West  Washington  St. 
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The  Market  Plage  of  the  Newspaper 


Situations  Wanted 


Help  Wanted 


Desk  Expert. 

Copy  desk  expert  or  rewrite  man  available  for 
summer  as  vacation  supply.  C-953.  Editor  & 
I'ublisher. 


You  wish  to  know  the  scientiic 
value  of  any  newspaper  property? 

WE  HAVE  BEEN  SUCCESSFtniY  EN. 
CINEERING  NEWSPAPER  SALES  AND 
APPRAISALS  AND  PURCHASES  AND 
CONSOUDATIONS  FOR  THE  PAST 
THIRTY  YEARS. 


Editor. 

Now  employed,  seeks  change  to  afternoon  daily. 
Seven  years’  experience  in  all  branches  of 
editorial  work.  University  graduate;  linguist. 
Thirty-one  years  old;  married;  three  children. 
•Vvailable  immediately.  Address  Box  A-501, 
Editor  &  Publisher. 


for  acIvartiaeniCTiW  undor  any  eShar 
rlaaaificatlop. 

pw  Uno  par  kiaartiaii,  caab  sritb  order. 
M  wUta  apaoa  la  oaad  at  top  and  bot¬ 
tom  oi  advertiaamaiit. 


Circulation  Managers. 

Two  ambitious  circulation  managers,  must  be 
over  30  years  of  age  with  experience  in  hiring 
and  training  canvassers.  Further  expansion  of 
large  circulation  organization  opens  two  desir¬ 
able  positions  with  earning  possibilities  of  $2,600 
to  $5,000  per  year.  Answer  with  full  particulars 
regarding  last  ten  years’  experience  and  refer¬ 
ences  as  to  personal  habits  and  character.  Ern¬ 
est  A.  Scholz,  circulation  director,  Butterick 
Publishing  Company,  Butterick  Building,  New 
York  City, 


SITUATIONS  WANTED 


E  ditor 

of  daily  and  Sunday  morning  paper  in  east 
seeks  connection  with  afternoon  publication. 
College  and  university  education,  married,  6 
years  in  present  position;  34  years  <rfd.  C-959, 
Editor  &  Publisher. 


Palmer,  DeWitt  &  Palmer 

3S«  MADISON  AVENUE.  NEW  YORE 

Telephone:  Murray  Hill  8237 


Advertising. 

Classified;  experienced  inside  man;  thorough¬ 
ly  experiencea;  enthusiastic;  industrious;  cap¬ 
able;  familiar  with  rates;  presently  connect^ 
with  large  daily ;  no  soliciting ;  salary  $35 
weekly.  Also  experienced  reporter.  C-985, 
Editor  &  Publisher. 


Lady  Society  Editor  Wants 
position  with  growing  newspaper  or  magazine. 
Several  years^  experience.  Best  references. 
Reasonable  salary.  Will  go  anywhere  but  pre¬ 
fer  Southern  California.  Write  Society  ^itor, 
1400  Santee  St,  Los  Angeles,  Cal. 


Successful 

Performance 

Thii  firm  boa  a  record  o(  alaoH 
15  yeara  d  tucGeoafnl  — rt  k 

the  difficult  arork  td 

PURCHASE,  CONSOUDATIOML 
SALE  AND  APPRAISAI. 
of  aewapaper  and  ■■gitkto  ptupwIlM 

throughout  tha  U.  S. 

HARWELL  &  CANNON 

Times  Bldg.  New  Yeiii 


Advertising  Manager. 

A  thoroughly  experienced  newspaper  execu¬ 
tive  will  be  available  about  June  1st.  Seven¬ 
teen  years’  experience  in  cities  up  to  a  million 
population.  1  want  to  connect  with  a  pub¬ 
lisher  who  is  convinced  that  he  is  not  getting 
the  maximum  lineage  in  local,  national  and 
classified  advertising  and  is  looking  for  the  right 
man  to  put  it  over.  I  have  an  enviable  rec¬ 
ord  for  results.  Desire  a  permanent  connection 
where  my  ability  will  be  recognized.  Would 
consider  business  managership  or  place  as 
combination  advertising  and  business  manager. 
For  full  details,  address  Box  C-983,  Editor  & 
Publisher. 


Mechanical  Production  Manager. 

Will  assume  entire  responsibility  for  all  me¬ 
chanical  operations,  labor  and  production  of 
large  publishing  organization;  37  years  of  age. 
with  20  years  of  wide  and  varied  experience. 
C-994,  Editor  &  Publisher. 


Mechanical  Superintendent. 

Press  Superintendimt  wants  position  on  dally 
newspaper.  Practical  experience  in  all 
mechanical  departments.  In  charge  of  plant 
or  dept,  for  the  last  twenty  years.  Can  give 
A-1  references.'  Box  C-957,  Editor  &  Publif&er. 


All-Around  Newspaperman. 

Consider  me  as  feature,  sports,  telegraph  or 
Sunday  editor,  advertisement  or  editorial  writ¬ 
er.  Varied  experience  as  new'spaper,  syndicate 
and  magazine  writer.  130  periodicals,  many 
national,  have  used  my  stories  and  illustrated 
(own  photos)  articles.  Successful  now;  want 
less  writing  and  more  editing  or  managing, 
also  to  smell  printer’s  ink  again.  35,  unmar¬ 
ried,  versatile ;  evening  paper  preferr^.  C.  S. 
Lowden,  Fountaintown,  Indiana. 


Newspaper  or  Advertising  Agency. 

connection  desired  by  young  woman,  now  em¬ 
ployed.  Competent  to  manage  national  ad¬ 
vertising  department  medium  sized  newspaper; 
three  years*  experience.  Box  C-977,  Editor 


Circulation  Manager. 

Evening  and  Sunday  newspaper  in  Central 
Western  city  of  90,000  population  wants  cir¬ 
culation  manager  of  initiative,  force,  experi¬ 
ence,  ability  and  integrity.  Write  at  once 
giving  on  one  sheet  of  paper  reference,  expe¬ 
rience  and  salary  expected.  Also  send  photo¬ 
graph  either  formal  or  snapshot.  Address 
Box  C-996,  Editor  &  Publisher,  Suite  1700 
Times  Building,  New  York. 


iWE  CONNECT  THE  WIRES! 


DUSINESS  MANAGER  or 
^  ASSISTANT  AVAILABLE. 
Fourteen  years.  New  York 
daily;  assistant  publisher  m’beu 
management  changed.  Several 
years  assistant  manager  of 
30,000  daily.  Familiar  with  fi¬ 
nancial  and  production  methods 
and  all  round  newspaper  prac¬ 
tise.  Constructive  record.  Un¬ 
spoiled  by  metropolitan  salaries; 
his  requirement  based  upon  lo¬ 
cation  and  responsibility.  Oar 
No.  2S2S. 


Newspsqser  Mon. 

Thoroughly  trained  newspaper  man,  former 
Sunday  editor,  wants  position  as  special  fea¬ 
ture  writer  for  national  magazine.  Can  do  own 
camera  work.  Will  submit  references  and 
samples.  Plenty  of  ideas;  single;  salary  $50. 
Box  C-982,  Editor  &  Publisher. 


Business  Manager. 

Builder  of  advertising  and  circulation,  wants 
connection  with  daily  in  city  about  ten  to  fifteen 
thousand  population.  No  objection  to  run-down 
paper.  Might  consider  small  investment.  Ad¬ 
dress  Box  A-503,  care  Editor  &  Publisher. 


Proofreader. 

seeks  position ;  age  27 ;  five  years’  experience ; 
college  education;  energetic,  thorough,  skill 
ful  work.  Box  C-995,  E^tor  &  Publisher. 


Buokiess  MaiM^rer— Advertising  Manager. 

Or  Both  Business  and  Advertising  Manager 
working  together  want  positions  on  paper  of 
from  10  to  about  30  thousand  circulation 
with  publisher  who  wants  production  and  real 
business  increases  and  promotion.  Both  ex¬ 
perienced  men,  both  married,  both  with  clean 
records  and  first  class  references.  Available 
immediately  but  don’t  write  unless  you  want 
your  paper  built  and  built  fast  and  right. 
On  larger  paper  would  consider  advertising 
management  and  head  solicitor’s  positions. 
Want  good  salaries  but  will  prove  worth  in 
thirty  days.  At  present  employed  but  can 
show  excellent  reasons  for  wanting  to  move, 
though  books  show  gain  here  of  over  $30,000 
in  nine  months.  If  you  want  action  address 
Box  C-988,  Editor  Sc  Publisher. 


PuiUidtsr  Man? 

Need  copy;  I’m  looking  for  an  interesting 
copy  or  publicity  position.  Seven  years*  ex 
perience  includes  publicity,  agency  and  de¬ 
partment  store  work.  Available  now.  A.  S., 
810  Broad  St.,  Newark,  N.  J. 


Fernald’s  ExCHAN6C.INC 

TWiae  NATk.Bko**.  SMiN.riiio.  M&aa 


Help  Wanted 


Publisher’s  Right-Haml  Man. 

First-class  advertising  copy-writer,  layout  man, 
solicitor,  correspondent,  with  good  personality 
and  valuable  newspaper  experience,  desires 
fiermanent  affiliation  allowing  wider  scope  for 
his  ability  than  present  connection  offers.  Ac¬ 
customed  to  handling  all  details  of  local  and 
national  advertising  accounts.  36,  married,  best 
reference.  East  or  west.  Box  C-990,  Editor 
&  Publisher. 


City  Ed&tor.  Wanted. 

Afternoon  daily  in  N,  J.  Good  salary  for  right  "Qassified  Telephone  Room  supervisor  wanted 
man.  Address  Box  A-500,  Editor  &  Publisher,  on  Metropolitan  daily.  Must  be  woman  ex 

- - — 7V“  - -  perlenced  in  handling  large  force  of  girls.  We 

QassmM  Aave^snig  Manager.  want  a  woman  who  knows  how  to  sell  claiafied 

Smith  System  in  use.  Address  Box  C-980,  on  the  phone  and  can  teach  others  to  do  it" 
lt.ditor  &  Publisher.  C-999.  Editor  &  Publisher. 


Managing  Editor. 

for  evening  paper  in  city  of  100,000.  W'ant 
a  young  man  with  wide  experience  in  news 
handling  and  a  good  jud^e  of  editorial  men 
and  able  to  handle  editorial  men.  Must  he 
fast  on  feet  and  able  to  put  out  a  superior 
newspaper.  Want  man  whose  experience  has 
strengthened  his  idealism  rather  than  shaken 
it,  a  man  able  to  see  issues  clearly  and  take 
the  side  of  the  masses  of  the  people.  Such 
a  man  must  have  a  genuine  sympathy  with  the 
masses  and  intuitive  dislike  of  dishonesty  in 
public  office  and  find  his  chief  satisfaction 
in  the  newspaper  handling  of  such  matters. 
Man  need  not  write  editorials  but  may  do  so 
if  he  has  ability.  Want  a  man  who  can  see 
the  heart  interest  in  news  and  get  it  together 
without  the  sob.  For  right  man  have  a  real 
opportunity,  especially  if  he  desires  to  settle  in 
attractive  city  of  homes  and  be  a  force  and 
personality  in  the  community.  Will  not  con¬ 
sider  a  man  who  cannot  show  a  clear  record 
from  date  of  newspaper  birth  and  give  refer¬ 
ences  covering  his  newspaper  career.  For  the 
right  man  salary  and  a  stock  interest.  Ad¬ 
dress  with  details,  Box  r-991,  Editor  &  Pub¬ 
lisher. 


Wanted. 

Thoroughly  experienced  man  as  assistant  dtj 
editor  or  reporter;  must  possess  some  exscs 
tive  ability.  Afternoon  daily  near  New  York 
City.  — Box  C-998,  Editor  &  Publisher. 


Groulation  Manager. 

A  capable,  efficient  producer,  organizer,  and 
systemizer,  with  excellent  records  of  successful 
results  obtained.  Best  of  references.  Age  47. 
Member  I.  C.  M.  A.  Available  for  immediate 
connection.  C-984,  Editor  &  Publisher. 


New«  Editor 

for  fast  growing  Florida  newspaper  wtotd 
at  once,  splendid  opportunity  for  first  dm 
news  writer.  Wire  or  write,  Roderick  ArWL 
.Sebring,  Florida.  State  salary  and  experieoet 


Young  Man 

of  wide  business  training  and  experience  de¬ 
sires  position  as  auditor,  office  manager  or 
assistant  to  business  manager,  with  live  or¬ 
ganization.  Future  prospects  more  important 
than  present  salary.  T.ocation  immaterial. 
Box  C-979,  Editor  &  Publisher. 


Compoaing  Room  Foreman. 

Desires  connection  where  unusually  low  pro¬ 
duction  costs  are  expected ;  can  also  assume 
responsibility  for  other  mechanical  operations. 
C-992,  Editor  &  Publisher. 


Wanted. 

Somewhere  among  the  readers  of  this  pspet 
there  is  a  trained  solicitor  of  city  cir  culatioi 
who  will  listen  to  the  following  propositiM- 
We  have  a  morning  newspaper,  drculttiof 
7.000  daily  and  9,000  Sunday  in  a  town  a 
25.000  where  there  is  a  very  conservative  p<T 
Illation  almost  entirely  native  American. 
estimate  there  are  1,^  families  who  are  wd 
able  to  afford  a  morning  paper,  but  who  wS 
have  to  be  sold  in  a  high  class,  dignified 
manner.  Roughnecks  would  not  he  able  B 
gain  admittance  to  the  people  ab^t  whom  at 
are  speaking.  To  such  a  man  we  will  payi 
small  drawing  account  weekly,  which  vu 
meet  his  expenses  in  our  town,  together  wid 
a  very  liberal  commission.  We  can  offer  kk 
an  attractive  selling  proposition  and  will  k 
glad  to  go  into  details  with  the  right  taia 
For  further  information  address  Boat 
care  Editor  &  Publisher. 


Composing  Room  Superintendent. 

With  credentials  showing  his  ability  to  oper¬ 
ate  composing  rooms  more  efficient  and  eco 
nomical  desires  to  do  the  same  for  others. 
C-993,  Editor  &  Publisher. 


Young  Woman. 

Xorthw’estern  university  journalism  school 
graduate,  wants  newspaper  or  magazine  work. 
Reporting  and  society  experience  on  daily 
paper.  Willing  to  work.  Permanent.  C-989, 
Editor  &  Publisher. 


Qrculation  Manager. 

Efficient  and  energetic  young  man.  now  em¬ 
ployed  as  assistant  manager,  with  seven  years 
of  working  experience  in  ev«*ry  angle  of 
circulation  work.  Thoroughly  tmderstand« 
delivery,  promotion.  Branch  systems.  ABC 
re<|uirements,  mail  room  and  distribution  from 
actual  experience.  Knows  how  to  handle  boys 
to  great  advantage.  Mr.  Publisher,  if  vou 
are  looking  for  such  a  man  answer  to  box 
C-997,  Editor  &  Publisher. 


HELP  WANTED 


Syndicate  Salesmen. 

Salary  and  commi.ssion  to  man,  selling,  for 
prominent  syndicate.  Opportunity  to  grow 
with  corporation  and  become  permanently  affil¬ 
iated  as  sales  managi-r.  Giblin  Feature  Serv¬ 
ice,  Inc.,  Utica.  N.  Y. 


Advertising  Man. 

Large  New  England  Daily  and  Sunday  news¬ 
paper  wants  live-wire  man,  with  experience 
to  handle  Travel,  Resort  and  Hotel  adver¬ 
tising.  Excellent  opening  for  man  experienced 
in  this  particular  work.  Address  giving  exi>e- 
rience,  where  now  employed,  salary  expected, 
etc.  Box  C-987,  Editor  &  Publisher. 


Your  Classified  Ad 

in 

EDITOR  &  PUBLISHER 

ia  read  by  the  man 
you  want  to  reach 


Wanted. 

Syndicate  salesman  to  look  into  profitable  daily 
or  weekly  feature  as  side  line;  immediate  and 
continuinK  commissions.  Care  C-975,  Editor 
&•  Publisher. 


f 


Additional  Classified 


SUPPLIES  AND  EQUIPMENT 

FOR  NEWSPAPER  MAKING 


business  opportunities 


Yaa  $1M«? 

h»»e.  I  you  t*0  weekly  papers 

^  a  jo^  plant ;  (foing  splendid  business 
^  earning  handsome  dividends.  Location, 
at-  fidd,  exclusive;  price,  including  fine  real 
Zt,  $32,000;  cash  payment  $10,000;  balance, 
an  terms.  I  can  recommend  this  proposition 
n  being  A-I.  J.  B.  Shale,  Times  Building, 
Sf  Yoch  City,  N.  Y. 


Newspaper  Ettuipment. 

8-page  Angle-bar  Duplex,  20-page  Goss,  24-page 
Goss,  32-;uge  Hoe,  and  a  general  line  of  stereo¬ 
type  machinery  and  assorted  equipment.  Gri£Sth’s 
Publishers'  Exchange,  154  Nassau  St.,  New 
York  City. 


Used  Newspaper  Presses 

SCOTT  24  and  32  Page 

Presses. 

GOSS  24- Page  Press  for  black 

or  color  work. 

HOE  Quadruple,  Sextuple  and 


rKna  Waatinghmiaa  I>oubla  Mogar-Drfwa 
with  hiB  autOBiatic  push  button  eoatraL 

USED  BY  THE 

Wisconsin  State  Journal 

Madiaon,  Wia. 

We  refer  you  to  them  for  their 
opinion 


NfSipaprr  Man. 

nith  wide  acquaintance  can  look  after  the 
gcwi,  advertising  and  subscription  service  in 
Ohio  for  newspapers  and  trade  publications. 
Cu  sIm  handle  newspaper  features.  Address 
C.9J1,  Editor  &  Publisher. 


For  Sale. 

Goss  Comet  press;  Model  5,  Model  K,  lino¬ 
type  machines,  all  with  electric  motors. 
Equipment  was  used  ^  Daily  Index-Republican, 
suspended  May  2.  Priced  for  quick  sale.  H. 
K.  Hubbard  &  Co.,  Daily  Examiner,  Bellefon- 
taine,  Ohio. 


f^glmuphir  Feature  Service. 

Opportunity  to  purchase  seventeen-year-old  inter- 
known  photographic  feature  service 
looted  in  New  York  City.  Three  hundred 
tbousand  negatives,  two  million  prints,  inval- 
able  trade  name.  Paul  Thompson.  38  Park 
^e.  N.  Y.  C _ 


Prfntera’  Outfitters. 

Printing  Plants  and  business  bought  and  told. 
American  Typefounders’  products,  printers’ 
and  bookbinders’  machine^  of  every  descrip¬ 
tion.  Conner,  Fendler  &  Co.,  96  Beckman  Sc., 
New  York  City. 


Send  for  list  of  presses  which  are 
available  for  early  delivery. 


s.  F.  AD  CLUB  ELECTS 
HAL  KING  PRESIDENT 


WALTER  SCOTT  &  CO. 

Plainfield,  New  Jessey 

441  Monadnock  Block  CHICAGO 

1457  Broadway  NEW  YORK 


Coast  Manager  of  E.  Kata  Special 
Agency  Wins  Spirited  Election  by  13 
Votes — Don  Gilman,  Named 
Vice-President 


MAD*  omci  BASTEKN  OmCl 
Onctr  BMg  MiiMdn  Bldi. 

Ill  W.  Wsthl^Ua  K.  Broadway  St  t4Ui  M. 
CHICAGO  NIW  TOBK 


Highest  Sri 


FOR  SALE 

For  Immediate  Delivery 

GOSS  HIGH  SPEED 
SEXTUPLE  PRESS, 
WITH  COMBINATION 
THREE  COLOR  TOP 
DECK. 


(By  Telegraph  to  HiiToa  &  Publishes) 

San  Francisco,  Cal.,  May  13. — Hal  H. 
ring,  Pacific  coast  manager  for  the  E. 
Katz  Special  Agency,  was  today  elected 
president  of  the  San  Francisco  Advertis- 
nig  Oub,  defeating  Harry  T.  Watson, 
Pacific  Coast  manager  for  the  Geo.  H. 
Morrill  Printing  Ink  Company  by  13 
votes. 

Don  E.  Gilman,  Pacific  coast  repre¬ 
sentative  of  the  Christian  Science 
Monitor  was  elected  vice-president;  W. 
Theodore  Watson,  of  the  Honig  Cooper 
Advertising  Agency  was  elected  secretary, 
and  Lou  E.  Townsend,  assistant  vice- 
president  of  the  United  Bank  and  Trust 
Company  was  elected  treasurer. 

The  executive  committee  elected  con¬ 
sists  of  Perry  Epstein,  advertising  man¬ 
ager,  San  Francisco  Chronicle;  Dorothea 
Gilray,  publicity  department.  Western 
Union  Telegraph  Company ;  Hartley 
Everett  Jackson,  of  the  Metropolitan 
Press;  Richard  M.  Neustadt,  manager 
Division  Retail  Merchants  Association; 
Edwin  Scott,  of  Miles  &  Scott,  direct 
mail  advertising;  Arthur  W.  Towne, 
advertising  manager  of  Blake  Moffatt  & 
Towne,  paper  dealers. 

The  directors  who  are  ‘‘hold  overs”  are 
Miss  Georgia  Ashford,  advertising  man¬ 
ager,  City  of  Paris;  Hayden  Lothers,  of 
Lothers  &  Young,  commercial  photo¬ 
graphers;  A.  E.  Lawrence,  advertising 
manager,  Bass  Hueter  Paint  Company, 
Charles  H.  Wooley,  business  manager. 
Sunset  Magazine;  Melville  A.  Creswell. 
John  Breuner  Company  furniture  store. 

During  the  past  three  weeks  the  cam¬ 
paign  has  waxed  very  hot,  and  King’s 
victory  was  a  decided  victory  for  the 
advertising  men  who  are  actively  engaged 
in  advertising  as  a  means  of  livelihood. 

Hal  King  was  formerly  in  Salt  Lake 
City,  and  is  well  known  along  the  Pacific 
coast,  and  his  election  is  indicative  of  a 
continuation  of  the  progressive  policy  that 
has  been  so  very  marked  during  the  ad¬ 
ministration  of  the  retiring  president, 
John  J.  Cuddy,  of  the  Standard  Oil 
Company  of  California,  who  made  a  very 
enviable  record  as  the  head  of  the  club. 


Write  for  Information  Concerning 


Don’tTig’ Metal 

It  Wastes  Money 


Wilke’s  Metal 
Insurance  Plan 

It  Will  Save  You  Monty 


Don’t  melt  yonr  metal  twice  te  we 
it  once.  Write  for  trial  eler.  The 
Monomelt  *Sagle  Melting  Sje- 
tem.”  Referencee  gladly  famiahed. 


STANDARD 
SPEED  SEXTUPLE 
PRESS. 

BOTH  MACHINES  FOR 
21^"  COLUMN,  SHEET 
CUT  22^",  7/16"  PLATE. 

THEY  HAVE  BEEN 
FACTORY  REBUILT 
AND  ARE  IN  BEST  OF 
CONDITION. 

ITRITE  FOR  PRICES 

The  Goss  Priiitiiig  Press  Co. 

1535  So.  Paulina  St.,  Chicago 


Metals  Refining  Co. 

Hammond,  Indiana 

Warehouses  in  Principal  Cities 


Prwters  Manafactnring  Co. 

417  South  Dearborn  St. 
Chicago  1 


MODERNIZE 


COMPOSING  ROOM 


Opportunity  Awaits 


You  in  the 

Classified  Section  of 


Made  in  bodi  wood  and  steeL 


Manufactured  by 


EDITOR  &  PUBLISHER 


Read  it  every  week  and  use 
it  to  advertise  your  wants. 


Hoe  Patented  Duo-Cooled  Equipoise  Curved 
Casting  Mould  rm  ii  . 


"It  is  essttUial  to  Success  to  bs  the  Best  eut 
with  the  News — and  Minutes  conns." 

This  Hoe  Curved  Casting  Mould  U  a  time- 
Baver,  designed  especially  for  Speed  and 
Efficiency.  Cold  Water,  drculatiiig  thrmgfa 
the  stationary  Lid  and  the  concave  Side,  gives 
quick  cooling  for  rapid  Casting. 


Coast  Daily  Claims  Lineage  Record 

“What  newspaper  on  the  Pacific  Coast 
can  beat  this  record?”  was  the  question 
»sked  Editor  &  Publishf.r  this  week  by 
the  Oakland  (Obi.)  Tribune,  which  on 
May  12,  publiShyM  in  a  64-page  news¬ 
paper  102,662  agate  lines  of  paid  display 
advertising,  and  11,393  of  classified,  mak¬ 
ing  a  total  of  114,156.  In  the  East  the 
New  York  Evening  Journal  recently  pub¬ 
lished  a  total  of  more  than  134.000  agate 
lines  of  advertising,  and  in  November 
1923,  the  St.  Louis  Post-Dispatch  pub¬ 
lished  a  total  of  119.700.  Editor  & 
PvBusHF.R  seeks  otlier  record  claims. 


Fastest,  moat  easily  operated, 
most  accurate  end  dufabPt  flat 
casting  box  you  can  buy.  Per¬ 
fectly  oalanccd.  New  design  lock¬ 
up  oar  allows  for  quick  change 
whenreguleiingthicknesa  of  casts. 
Positive  quick  k»ck*up  at  four 
points  on  box  with  one  lever 
movement.  Write  for  complete 
catalog  of  Goss  Stareotyping 
Machuiery. 


504-520  Grand  St. 

at 

ounellen,  n.  j. 


New  York  City 

7  Water  Street 
BOSTON,  MASS. 


7  Sooth  Dearborn  Street 
CHICAGO.  ILL. 


Editor  &  Publisher  for  May  16,  1925 


DOLLAR  * » 
**  PULLERS 


ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


BUSINESS  TICKLER 


^HE  newspaper 
management  that 
understands  the  mer- 
ehandising  policy  of 
w  V  advertisers  is  cer> 

tain  to  give  maximum 
results.  Know  the 
men  and  women  in 
local  department 
stores  who  are  buying 
merchandise  and  writ¬ 
ing  advertising  copy.  Have  their  full 
confidence.  Gain  this  by  true  help  and 
service.  It  is  a  policy  which  does  not 
fail. 

tfERE  is  a  tip  for  your  circulation  de- 

partment.  Have  each  carrier  ascer¬ 
tain,  if  iwssibic,  the  new  address  when¬ 
ever  anyone  moves  off  his  route,  and  to 
pass  this  information  on  to  your  depart¬ 
ment  together  with  remarks  as  to  whether 
the  mover  is  a  subscriber,  “bad  pay,”  or 
anything  else  that  might  be  of  advantage 
to  the  carrier  into  whose  territory  the 
move  is  made.  It  requires  little  trouble 
and  provides  real  service. — B.  T. 

What  food  products  are  raised  or 
manufactured  in  your  town  or  immediate 
vicinity?  (jet  hold  of  these  people  and 
get  them  to  advertise  under  the  heading  of 
“Home  Delicacies  for  Your  Pantry.” 
Quite  a  little  advertising  can  be  got 
from  the  small  food  manufacturers  and 
garden  men  in  this  manner. — C.  E. 
Pellissier,  Boston. 

This  is  the  time  of  the  year  that  furs 
are  stored.  Many  department  stores  are 
putting  in  new  storage  plants  and  offer¬ 
ing  the  plant  for  inspection  for  a  certain 
number  of  days.  These  same  stores  also 
will  advertise  at  this  time  setting  forth 
the  opportunity  of  having  furs  altered 
and  repaired  at  this  time.  Worth  looking 
up. — G.  Smedal. 

The  Des  Moines  Register  recently 
found  a  unique  way  in  which  to  advertise 
the  Nebbs  family  and  the  Register.  Large 
capsules  were  obtained  and  in  them  was 
inserted  a  “prescription,”  which  advised 
the  reader  to  “Take  every  morning  before 
breakfast.”  The  capsules  were  dis¬ 
tributed  at  civic  club  lunches,  the  chamber 
of  commerce  and  other  meetings. — E.  R. 
.•\ppel. 

Municipal  officials  will  lx;  elected  in 
many  of  the  larger  American  cities  this 
month.  This  means  the  addition  of 
several  thousand  lines  of  business  to  news¬ 
papers  that  go  after  that  coi)y.  .Xssign  a 
solicitor  to  see  your  city  clerk  for  legal 
notices  pertaining  to  the  elections, 
especially  the  list  of  polling  places.  Cand¬ 
idates  for  municipal  offices,  too,  will  ad¬ 
vertise.  They  usually  contract  for  large 
space. — Joseph  N.  Medresch. 


Americai  Largcft  Circulat  ioi\ 
Building  Orpanization 

ResultsCount 

6  ^Flaor  OcciobhalBld 
INDUNAPOIIS  INO 


Xow  i>  the  time  of  the  year  to  get  up  a 
page  or  pages  of  advertising  devoted  to 
bathing  suits  and  accessories.  If  your 
city  has  a  community  pool,  it  might  be 
well  to  let  this  center  around  some- 
activity  of  the  pool,  as  was  done  recently 
in  connection  with  a  bathing  beauty  revue 
by  the  Shreveport  (La.)  Times.  You 
should  be  able  to  get  the  department 
stores,  clothing  stores,  and  all  active  re¬ 
tailers  of  bathing  goods  to  come  in  on 
such  advertising.  If  you  will  arrange  for 
pictures  of  some  of  the  local  girl  cele¬ 
brities  in  the  aquatic  art,  your  page  will 
be  more  appealing. — A.  W.  Roe,  New 
Orleans. 


Wilmington  Publisher  Dead 

Alfred  R.  Saylor,  publisher  of  the 
ITihnington  (Del.)  Labor  Herald,  is 
dead  at  the  age  of  72.  Death  occurred  in 
a  Baltimore  hospital,  following  a  com¬ 
paratively  brief  illness.  A  native  of 
i’ennsylvania,  Mr.  Saylor  went  to  Wil¬ 
mington  about  30  years  ago,  as  an  advo¬ 
cate  of  the  .Single  Tax,  shortly  thereafter 
establishing  in  Wilmington  a  weekly 
called  Justice,  printed  in  the  interest  of 
the  Single  Tax.  When  Justice  ceased 
publication  Mr.  Saylor  established  the 
Labor  Herald,  which  became  the  official 
paper  of  the  Central  Labor  Union  and 
affiliated  bodies  of  Wilmington.  Its  pub¬ 
lication  is  being  continued  by  two  of  Mr. 
Saylor’s  sons,  John  C.  Saylor,  secretary 
of  the  Central  Labor  Union,  editor,  and 
Charles  P.  Saylor,  business  manager. 


County  Aiding  Advertiting  Drive 

The  Octonto,  Wis.,  county  board  has 
appropriated  $1,0(X)  to  aid  in  a  campaign 
to  advertise  the  agricultural  and  recrea¬ 
tional  re.-ources  of  the  county  providing 
that  $6,000  be  raised  by  Octonto  business 


when  he  was  a  boy,  he  stole  a  pair 
gloves,  selling  for  $1,  from  the  stor. 
The  check  was  to  “make  good”  the  U 
Practically  every  store  manager  has 
story  of  this  kind  to  relate.  ’Hie 
science  of  persons  who  committed  a  mi 
deed  many  years  ago  moves  them  to  rs 
pay  for  the  theft  in  liberal  amount  A 
number  of  lively  human  interest  talcs  on 
be  worked  up  by  a  reporter  who  will  qH 
around  on  a  few  store  proprietors— A  f 
Regli. 

In  every  city,  from  the  smallest  to  ti* 
largest,  it  is  possible  to  find  a  large  nuo. 
ber  of  business  houses  being  conductei 
by  women.  The  Fall  River  Globe  madt 
capital  of  this  and  is  running  a  secti® 
headed  “Successful  Business  Women  ol 
Fall  River.”  It  is  surprising  the  numhtt 
of  different  places  being  presided  overbj 
women,  as  we  have  found  most  every  li® 
from  hemstitching  to  printing  plants,  oj. 
der  their  direct  control. — Fred  J.  faii|. 
ney.  Fall  River,  Mass. 


BY  UNITED  PRESS 


HUNCHES 


ONE  DOLLAR 
WILL  BE  PAID 
FOR  EACH 
“HUNCH” 
PUBLISHED 


'Y^^HILE  there  is  more  or  less  agitation 
”  by  women  for  the  retention  of  their 
maiden  names  even  though  married,  it 
may  be  found  interesting  to  obtain 
opinions  of  local  persons,  both  men  and 
women,  on  the  subject.  The  government 
does  not  recognize  the  maiden  name  of  a 
married  woman,  but  a  little  matter  like 
the  law  can  be  overcome,  some  women 
hold.  There  is  plenty  of  discussion  rooted 
in  this  topic.— A.  C.  Regli,  Eau  Claire, 
Wis. 

A  reporter  on  the  Albany  (N.  Y.) 
Evening  News,  having  found  that  the 
equestrian  statue  of  Gen.  Phil  Sheridan 
was  slipping  off  its  pedestal,  has  written 
a  series  of  highly  entertaining  stories 
about  the  sayings  and  doings  of  the 
General’s  Club,  supposedly  of  Civil  War 
veterans,  who  at  frequent  intervals 
measure  the  distance  that  Sheridan’s 
restive  charger  has  gone  toward  eventual 
freedom  and  strive  to  compute  the  date 
when  his  next  “ride”  will  begin.  The 
idea  is  capable  of  local  adaption  and 
treated  in  the  same  original  fashion, 
should  make  a  hit  anywhere.  A  cartoon 
is  used  to  give  added  effectiveness  as  a 
feature. — A.  S.  B. 

There  is  one  United  States  Court  that 
is  little  known  to  the  general  public  and 
has  a  wealth  of  real  news  interest.  It  is 
the  Customs  Court  where  no  person  ever 
gftes  on  trial,  no  jury  is  ever  called  and 
yet  millions  of  dollars  are  often  involved 
in  its  decisions.  Such  questions  as ;  Is  a 


lamb  a  sheep?  When  is  an  antique  an 
antique?  What  is  a  toy?  have  to  be 
answered  and  they  are  not  as  easy  as 
they  sound.  Here  is  a  chance  for  a  story 
giving  real  information  with  a  little  touch 
of  humor  as  well.  Illustrations  of  such  a 
court  in  action  will  help  the  story. — 
E.  E.  Pellissier,  Boston,  Mass. 

A  La  Crosse,  Wis.,  clothing  firm  re¬ 
cently  received  a  letter  and  check  for  $45 
from  a  man  who  said  that  40  years  ago. 


Alma  and  Paul  Ellerbe 

Writers  for 

“Century,”  “Collier’s” 
“Sunset,”  etc. 

Nine  Illustrated 
Stories 

of 

Love  and  Adventure 

for 

Weekly  Release 

Ask  for  Samples 

The  McCInre  Newspaper  Syndicate 

373  Fourth  Avenue,  New  York  City 


GUSandGUSSlE 

By  JACK  LAIT 

Great  new  daily  comic  strip  will 
amuse  millions.  Don’t  watch  it 
grow — grow  with  it! 

KING  FEATURES 
SYNDICATE,  Inc. 

241 W.  58th  St.  New  York  City 


FLASHLIGHTS  OF 

FAMOUS  PEOPLE 

Pictorial 
Celebrity  a  Day 
Series 

Gives  your  readers  a  “Face 
to  Face”  with  over  three 
hundred  folk  who  are  do¬ 
ing  things  worth  while. 

A  Business  Builder 
For  Your  Paper 


Joe  Mitchell  Chappie 

THE  ATTIC 

WALDORF-ASTORIA.  NEW  YORK 


UNITED  PRESS  ASSOCIA’nONS 
World  Building  New  T«fc 


oJioiuciS 

Company^ 
Memphis,  -Tenn. 

m  •  m - 

Originators  of  the 
Pern  icin  en 
Weekly  Business 
Review  Pa^e 


Look  Lts  up  in 
Dun  Ol*  Bi*cidsii*eet': 


THE  WELFARE  COMMIHEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entjre  chayge  of  your 
department  of||fp*fiIl  impor¬ 
tant  posts  in  the  department. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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Ftrst  in  CiBveiand 


A  8CRlPf>8- HOWARD  NEWSPADRR 


\ational  RepnsentaUvet 

ALLIED  NEWSPAPERS  INC. 


250  PARK  AVE 
new  YORK 


WRIGLEY  BLDG 
CHICAGO 


CI.KVKI.AM) 


CINCINNATI 


SAN  FRANCISCO 


I.OS  ANGEI.KS 


If  ever  an  advertiser  doubted  the  power  of  The  Press  to  produce  results — if  ever  a 
merchant  doubted  our  contention  that  his  advertising  concentrated  in  The  Press  is  all 
the  newspaper  advertising  he  needs — let  him  study  these  figures.  Such  overwhelming 
acceptance  by  Cleveland  newspaper  readers  is  the  best  evidence  we  can  supply  to  the 
fact  that  The  Press  IS  Cleveland’s  Leading  Contact  between  ANY*class  Advertising 
and  EVERY'class  Home. 


Readers! 


Buyers! 


The  Cleveland  Press 
had  more — and  gained  more 


nhiVirj!^^  W4390A  mbre 

■^■^cihcuJaHim  Gre^erCtei^€md'=-, 
than  of 

City  Circulation 

Sworn  BtotementB  juBt  iBtued  by  all  CloTcland  newBpaperB  reconfirm 
the  oirouletion  BupremecT  The  PreBt  hoB  held  for  many  yearB.  ThcBe 
being  City  circalation  figoret  for  the  bIx  monthB  ended  March  Slat, 
1925: 

The  Cleveland  Press .  165,824 

The  Daily  Plain  Dealer .  106,093 

The  Sunday  Plain  Dealer .  139,207 

The  Daily  News . 122,616 

The  Sunday  News .  96,381  i 

Press  Lead 

Over  Daily  Plain  Dealer .  59,731  i 

Over  Daily  News .  43,208  I 

Over  Sunday  Plain  Dealer . 26.617  ! 

Over  Sunday  News .  69,443 

The  Press  now  has  1982  more  CITY  circu¬ 
lation  than  the  Daily  News  has  TOTAL 
circulation. 


Total  Circulation 

Sworn  BtotementB  }ubC  iBBued  by  oil  Clcvolond  newBpoperB  reconfirm 
the  circnlotion  Bupremocy  The  Prett  boB  held  for  many  years.  Tbet# 
being  total  cireulation  figures  for  the  six  months  ending  March  31st. 
1925: 

The  Cleveland  Press .  201,364 

The  Daily  Plain  Dealer .  190,325 

The  Daily  News .  163,842 

Press  Lead 

Over  Daily  Plain  Dealer . 11,039 

Over  Daily  News .  37,522 


Again! 


The  Cleveland  Press  has  the  LARGEST 
CIRCULATION  of  any  daily  newspaper  in 
the  state  of  Ohio. 
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Editor  &  Publisher  for  May  23,  1925 


(Copyright  192S,  Bulletin  Oupnny) 


She  Sknitij  ISnlletin. 

PHILADELPHIA’S  NEWSPAPER 

518,357 

Average  Daily  Net  Circulation  for  Year  Ending  Dec.  31,  1924 


"  In  ^ 
PhiladelpMa 


neany  everybody  reads 

TheBuUetm 


UMBRELLAS  and  parasols  are  one  of  the 
smallest  items  in  any  family’s  budget,  and 
the  above  figures  are  cited  merely  as  an  indi¬ 
cation  of  the  buying  power  of  the  Bulletin 
Readers. 

The  reader  confidence  enjoyed  by  The 
Evening  Bulletin  is  attested  by  the  fact  that 
The  Bulletin’s  circulation  is  the  largest  in 
Philadelphia  and  one  of  the  largest  in  the 
United  States. 

The  Bulletin  goes  into  practically  every 
home  in  and  around  the  great  city  of  Philadel¬ 
phia  and  makes  it  possible  to  reach  this  huge 
market  of  nearly  three  million  people — third 
largest  in  America — through  one  newspaper  at 
one  cost. 

With  a  circulation  of  over  half  a  million 
copies  daily  The  Bulletin  dominates  Philadel¬ 
phia. 
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